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Extend Abstract

Introduction
Entrepreneurship is a major force in

economic development, driving growth in
production and services through change and
innovation. There are many definitions of
this concept. For some, entrepreneurship
mainly means innovation, and for others, it
means risk-taking. Some see it as a
stabilizing and balancing force in the
market, while others see it as starting and
managing a small business. Rural
entrepreneurship is the effort to create value
by identifying business opportunities,
managing risk appropriately for those
opportunities, and mobilizing the human,
material, and financial resources necessary
to create businesses in rural areas.
According to  Wert man, rural
entrepreneurship is the creation of a new
organization that introduces a new product

Methodology

The present study is applied in terms of its
purpose and research method, descriptive-
analytical. The questionnaire method was
used to collect information. The statistical
population of the present study was the
tourism target villages in Ramsar County.
Based on the studies of primary documents,

or service, creates a new market, or uses
new technology in a rural environment.
Rural entrepreneurship and the new socio-
economic system in the village. Today,
much attention has been paid to the role of
entrepreneurship in rural development at
the national level, so that in developing
countries, rural development programs are
implemented with a focus on improving the
lives of villagers and with the aim of
increasing the productivity of rural areas in
the path of sustainable development, and
with the aim of improving the quality of life
of villagers, a healthy economy, and
protecting the environment.

25 tourism target villages were identified in
this city. The whole-count method was used
for sampling and 25 tourism target villages
were examined. A total of 150
guestionnaires were completed by the
council and village heads of the sample
villages. After collecting information, the
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one-sample t-test, Pearson correlation
coefficient, and  multivariate  linear

Results and discussion
Based on the results of Pearson's correlation

coefficient in examining the relationship
between the future-oriented variable and
tourism policies, this variable, with a
coefficient of 0.657 and a significance level
of 0.000, had the highest correlation and
relationship with policies encouraging the
private sector to engage in rural tourism
development. The relationship between the
self-confidence variable and tourism
policies, with a coefficient of 0.711 and a
significance level of 0.000, had the highest
correlation and relationship with policies to
promote public culture in the field of
tourism in villages. Based on the results
obtained, the continuous variable of self-
confidence had a statistically significant
relationship with policies to promote
security in rural tourism attractions, policies
to prevent the destruction of natural
landscapes and unauthorized construction in
villages, providing necessary training for
rural tourism professionals and managers,
policies to promote the participation of
women and girls in rural tourism activities,
and finally with policies to increase the
ability and motivation of locals to invest in
the rural tourism sector.

In examining the relationship between the
risk-taking variable and tourism policies,
this variable, with a coefficient of 0.652 and
a significance level of 0.000, had the
highest correlation and relationship with
policies for holding short-term training
courses in the field of tourism in villages.
Based on the results obtained, the
continuous variable of risk-taking had a
statistically significant relationship with
improving the skills of rural youth through

Conclusion
In the present study, the role of tourism
policies in increasing motivation and

regression methods were used for analysis.

experience, long-term education and
learning in villages, policies to promote
general culture in the field of tourism in
villages, policies to promote the
participation of women and girls in rural
tourism activities, policies to promote broad
social relations between the host and guest
communities, and useful and efficient
information and advertising to attract and
retain tourists in villages. In examining the
relationship between the innovation and
creativity variable and tourism policies, this
variable had the highest correlation and
relationship with policies for providing
diverse educational programs in different
sectors of rural tourism, with a coefficient
of 0.745 and a significance level of 0.000.
Based on the results obtained, the
continuous variable of innovation and
creativity had a statistically significant
relationship with policies for setting up
rural houses with details of rural life,
providing necessary training for
professionals and managers of rural
tourism, improving the skills of rural youth
through experience, long-term education
and learning in villages, policies for
developing rural tourism in various areas of
health, sports, food, etc., policies for
encouraging the private sector to be active
in developing rural tourism, policies for
strengthening and creating local markets in
the countryside in the agricultural and
handicraft sectors, policies for revitalizing
and activating rural industries, and holding
various rural festivals.

entrepreneurial spirit in tourism target
villages in Ramsar city was examined. The
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results showed that there is a significant
relationship between these policies and
entrepreneurship indicators. The results of
multivariate linear regression analysis
showed that 5 policies are effective in the
context of changes in the future-oriented
variable. In this framework, policies
encouraging the private sector to be active
in rural tourism development had the
highest predictive power of changes in the
future-oriented variable with a coefficient
of 0.637. Based on the results obtained,
policies to promote public culture in the
field of tourism in villages accounted for
about 70 percent of the changes in the self-
confidence variable. The risk-taking
variable was most affected by policies to
hold short-term training courses in the field
of tourism in villages with a coefficient of
0.637. Finally, regarding the innovation and
creativity variable, providing diverse
educational programs in different sectors of
rural tourism and policies encouraging the
private sector to be active in rural tourism
development had the highest impact.
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