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Abstract

Background and Objective: The green brand is an environmental label that shows that the product is
somehow related to environmental protection and sustainable business practices and adheres to two
basic principles in its development goals, environmental protection and sustainable business. The
purpose of this research is to investigate the factors influencing the formation of the green brand for
sports tourism in Kish Island.

Material and Methodology: This research is a kind of descriptive-analytical research, of an applied
type. The statistical population is 550 people and the statistical sample is 225 people using Morgan's
table, which is available to the questions of two standard questionnaires of brand value and tourism
destination (Mahmoudi, 2015 and Dastjardi, 2015) answered. Structural equations and LISRELS8
software were used to investigate the relationships between research variables.

Findings: The results of factor loadings and path coefficients and significant coefficients showed that
the destination brand awareness component has the ability to predict sports tourism in Kish tourism
destination. The destination brand image component has the ability to predict sports tourism in Kish
tourism destination. The perceived quality component of the destination brand has the ability to
predict sports tourism in the tourist destination of Kish. The component of the perceived value of the
destination brand has the ability to predict sports tourism in the tourist destination of Kish. All
components of Sabz brand equity can predict sports tourism in Kish tourism destination. (Chi-
Square=9126.43, df=923, P-value=0.00000, RMSEA=0.060)

Discussion and Conclusion: From the point of view of sports tourists, Kish Island has a high potential
for green branding, and this indicates that the management and planning of sports tourism
development in this island should take steps to strengthen the variables discussed in this research.
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2- Full Professor of Sports Management, Faculty of Physical Education and Sports Sciences, Central Tehran
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Figure 1. location of the study area (source: author)
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Table 1. Mean values, standard deviation and Cronbach's alpha coefficient of the research items
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Table 2. Kolmogorov-Smirnov test for normality of data
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Table 3. Summary of Pearson correlation analysis of the first hypothesis
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Table 6. Summary of Pearson correlation analysis of the fourth hypothesis
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Table 7. Summary of Pearson correlation analysis of the fifth hypothesis
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Table 8. Fit index of the proposed model
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Table 9. The results of customer-oriented brand equity model (CBBE) of sports tourists
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Figure 2. Diagram of confirmatory factor analysis model (standard estimation)
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Figure 3. confirmatory factor analysis model (significance test t)
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