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ABSTRACT 
The paper critically explores the persuasive strategies applied by U.S. Presidents and 

European leaders in their public speeches, with a focus on internal and external affairs. 

Through corpus-based discourse analysis of speeches delivered over the course of two 

decades, this study undertakes a close examination of convergence and divergence of the 

rhetorical styles, guided by a synthesized framework consisting of Aristotle's Three Appeals—

ethos, pathos, logos—the Elaboration Likelihood Model (ELM), and Fairclough's Three-

Dimensional model. Its findings shed light on striking differences in how U.S. presidents and 

European leaders approach persuasion, reflecting cultural, political, and historical influences 

unique to each context. While U.S. presidents tend to focus on a balance of ethos, pathos, and 

logos in their speeches, leaders from Europe tend to focus more on consensus building and 

collective identity, guided by their commitment to multilateralism and institutional 

cooperation. This study has also brought to light the ways in which each of these groups have 

their rhetorical strategies moderated, influenced, or otherwise constrained by domestic 

pressures, international diplomacy, and historical legacies. The comparative approach gives 

insight into the role of political discourse in the formation of public opinion, policy guidance, 

and international relations management. 

Keywords: Persuasion, Political Discourse, Rhetoric, Aristotle’s Three Appeals, Elaboration 

Likelihood Model, Multilateralism, Public Speaking, Comparative Analysis 
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INTRODUCTION 

For a long time, political discourse has been recognized as one of the essential tools in the formation of 

opinions, attitudes, and behaviors of national and international audiences. Whether the issues are 

domestic, such as economic crises, or international, like terrorism or climate change, public speeches are 

an avenue through which political leaders can influence public opinion, galvanize support, and legitimize 

policies. The rhetorical strategies they employ are not random, but have solid grounding in the cultural 

norms, political ideologies, and historical contexts within which they work. 

In this aspect, speeches by U.S. presidents and other European leaders abound with rich material 

for analyzing political persuasion. Being the executive leaders of a superpower, U.S. presidents have 

often used emotional appeals to rally the nation in times of crisis. They also rely on logical reasoning in 

their argumentations for their policy decisions and build credibility through appeals to ethos. By contrast, 

European leaders working within the intricate structures of the European Union and multilateral 

institutions more often lead by building consensus through persuasion techniques relying on shared 

values and collective identity. All these differences bring out the different roles played by political leaders 

in their particular contexts and how they modulate their discourse to internal and external audiences. 

This research investigates these dynamics by offering a comparative analysis of how U.S. 

presidents and European leaders construct their rhetorical appeals and how these strategies reflect broader 

political ideologies, institutional roles, and historical legacies. The study employs a multimodal analysis 

informed by Aristotle's Three Appeals, the Elaboration Likelihood Model (ELM), and Fairclough's 

Three-Dimensional Model to bring forth new understandings of the art of political persuasion. 

 

Background 

The role of political leaders extends not only to governance but also to persuasion and inspiration, and 

the advocacy of policy in democracies. The public speech is one of the important means by which leaders 

communicate visions and justify policies in order to galvanize public support. Political discourse refers 

to the general use of language and rhetorical strategies used by political actors to inform the public, shape 

opinions, create and manage policy debates, and navigate international relations. The power of 

persuasion in political speech is strongest in crises, where the leader needs to galvanize public opinion 

quickly, justify a course of rapid actions, and project leadership through uncertainty. 

While most discussions of the persuasive abilities of U.S. Presidents are generally conducted 

through the lens of American exceptionalism, national unity, and strong executive leadership, European 

leaders face a far more complex challenge in navigating the diverse political landscapes of the European 

Union's multilateralism, where so much of the rhetoric emphasizes cooperation, negotiation, and 

consensus building. The institutional contexts in which European leaders act—at home and abroad, 

responding to national crises or international issues no less—often limits the range of rhetoric 

characteristic of the U.S. presidency. 

This study will, therefore, compare the U.S. presidents with the European leaders in the use of 

rhetorical strategies to persuade their audiences, most especially on matters that deal with internal affairs 

versus external affairs. It will also look into cultural, political, and historical factors that mold these 

leaders' discourse and explore how their speeches reflect deeper ideologies of power, identity, and 

governance. This study attempts to bring out the similarities and differences of their rhetorical approach, 
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based on the analysis of a wide corpus of speeches, to make better the understanding of political 

communication in two of the most influential regions of the world. 

 

The Problem  

Notwithstanding the fast-increasing interest and growth in political discourse research, comparative 

studies within the field remain scant regarding giving a systematic look at U.S. presidents and European 

leaders' rhetorical strategies across diverse time-frames of political systems. Most of the studies that are 

currently available relate to speeches by individual U.S. presidents, such as Barack Obama or Donald 

Trump, or prominent figures in Europe like Angela Merkel or Emmanuel Macron. However, few studies 

have done a comprehensive comparison of these two groups of leaders in terms of how they approach 

internal and external affairs through the use of persuasion. 

This gap is important in light of the fact that the cultural, political, and institutional contexts in 

which these leaders’ function are radically different. The president of the United States often speaks on 

behalf of a single nation, united in the executive branch, while European leaders, especially those in the 

EU, have to balance many interests from different member states and usually work under institutional 

constraints that also affect their rhetoric. Ultimately, therefore, the ways in which they try to convince 

their audiences-be it through emotional appeals, logical reasoning, or source credibility-are determined 

by their respective political environments. 

The present study sought to fill that lacuna by comparing the rhetorical strategies of U.S. 

presidents with those of their European counterparts. It tests, more specifically, how such leaders present 

themselves on issues of domestic and international interest, how they employ persuasive devices like 

Aristotle's Three Appeals and the Elaboration Likelihood Model, and in what manner their rhetoric 

expresses greater aspects of cultural values, political ideologies, and historical legacies. In so doing, it 

hopes to contribute new insights into the use of political discourses in the construction of public opinion, 

policy decisions, and international relations across diverse political systems. 

 

Objectives of the Study 

To analyze the rhetorical frameworks and tropes used by U.S. presidents, particularly through Aristotle’s 

Three Appeals (ethos, pathos, logos). 

To examine the use of peripheral and central routes of persuasion by European leaders as outlined 

in the Elaboration Likelihood Model. 

To explore the convergence in rhetorical strategies between U.S. presidents and European leaders 

in addressing internal and external affairs. 

To investigate the divergence in the discourse practices between U.S. presidents and European 

leaders, particularly in terms of power, identity, and ideology. 

 

Research Questions 

RQ1. How do U.S. presidents’ public pronouncements reflect rhetorical strategies analyzed through 

Aristotle’s Three Appeals? 
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RQ2. How do European leaders utilize the peripheral and central routes of persuasion as outlined 

by the Elaboration Likelihood Model? 

RQ3. In what ways do U.S. presidents and European leaders converge in their communication 

about internal and external affairs? 

 

Research Hypotheses 

H1. U.S. presidents rely more on pathos and logos to resonate with public sentiments during times of 

crisis. 

H2. European leaders favor peripheral routes to persuasion, often using source credibility and 

consensus-building. 

H3. Both U.S. presidents and European leaders converge on shared global values, such as 

democracy and freedom, in their external affairs speeches. 

H4. Divergence arises from distinct political systems and historical contexts, with U.S. discourse 

tending towards assertiveness, while European leaders prioritize multilateralism. 

 

Significance of the Study 

This article provides a platform through which one can get an overview of the rhetorical discourses 

developed by leading politicians in the United States and Europe as part of a subtle process of 

communication with their public. Such a comparison would grant a far more enhanced vision of political 

communication between two of the world's influential continents. 

First and foremost, one of the key added values of this study is that attention is focused on the 

cultural, institutional, and historical factors that shape or influence the rhetorical styles of U.S. presidents 

and European leaders. The U.S. and Europe represent contrasting political environments in which U.S. 

presidents habitually act within a framework that underlines executive authority and national unity, while 

leaders in Europe work within multilateral frameworks-the European Union-which requires action and 

policy-making to be more collective and by consensus. In this respect, an examination of these 

differences will provide an important perspective on how the political leader fashioned his rhetoric to fit 

his particular political structure and cultural expectation. 

This research is also relevant from a practical perspective in that the findings deepen our 

understanding of how leaders shape public opinion. The U.S. characterized by presidential rhetoric 

combined with emotional appeal and logical reasoning, is indeed an effective approach in the 

mobilization of the people - most especially during crisis periods. By contrast, European leaders invoke 

ethos and multilateral cooperation in their common imaginaries across diverse member states. The 

different rhetorical approaches speak, in turn, to the varying political roles these leaders play within their 

societies and give cause for reflection on how political leaders shape public opinion, legitimate their 

policies, and work through difficult problems. 

The present research investigates how the leaders of the United States and Europe engage in 

global discourse, underlining the rhetorical means they adopt to address international audiences. In 

today's shrinking world, political figures must confront not only electorally persuading domestic 

audiences but also global ones, often on very sensitive issues like climate change, security, and human 

rights. The findings of this research suggest that U.S. presidents are more likely to frame global values, 
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such as democracy and freedom, within the context of American exceptionalism, while their European 

counterparts undergird the importance of international cooperation and international institutions such as 

the United Nations. The important thing that this difference, in fact, suggests is the way foreign policy 

discourse interlinks deeply constructed ideologies within the approach to policy framing. In this case, 

this may bear serious consequences for diplomacy and international relations. 

This research further elucidates how political challenges are dealt with by the leaders in different 

contexts; it shows how U.S. presidents may be firm and unilateral in their tone, while in Europe, most of 

the leaders are conciliatory and consensus-oriented, a method crucial in a multilateral context. In 

identifying these divergent approaches, this research contributes to the accumulation of knowledge in 

political communication through the provision of frameworks that can be used to analyze and predict 

rhetorical strategies in response to political challenges across diverse environments. 

In the end, this is where the insights deriving from this study find an addressable relevance for 

those responsible for composing political speeches and messages at the level of speechwriter, 

communication strategist, or policymaker. The ability to understand such rhetorical strategies, sounding 

within the most specific political and cultural contexts, helps leaders to gain trusting relations, influence 

public opinion, and consolidate efforts to common causes both within a nation and on the international 

arena. Hence, this research extends into a contribution to the current debate about the power of rhetoric 

in shaping the configuration of politics and in furthering cross-cultural understanding in an increasingly 

complicated world. 

 

REVIEW OF THE LITERATURE 

PDA has turned out to be an increasingly dynamic field; it is one that keeps getting updated through 

linguistic and rhetorical theories serving as foundational tools for framing political leaders. It is a very 

important way of deducing the stories which leaders tell and their prominence on national and global 

arenas. The present chapter contributes to the literature by updating recent scholarship on political 

discourse, in particular with respect to global, multilateral, and crisis communication contexts. 

A handful of established models in the study of political discourse remain particularly firm 

grounds for this field of science. Aristotle's Three Appeals-ethos, pathos, logos-the Elaboration 

Likelihood Model, and Fairclough's Three-Dimensional Model form the core of the understanding of 

political rhetoric across different political cultures. Each one of those frameworks offers a different 

insight into the way political actors persuade their audience. Take, for example, the fact that Aristotle's 

Appeals describe how a leader balances ethos, pathos, and logos in fashioning a speech, and how the 

ELM describes how people are persuaded either via a central route or peripheral route, depending on the 

relevance of the message. Fairclough's model critically looks at the imbued power relations and 

ideological structures within language. Together, these frameworks enable a more subtle analysis of 

political discourse, with regard to various rhetorical natures of political systems and cultural contexts. 

Recent scholarship has examined how the interrelationship among persuasion, political identity, 

and populism relates. Researchers such as Zarefsky (2020) and Kakabadse & Kakabadse (2021) suggest 

that ethos-or the appeal to authority-has come to serve as an important instrument by which political 

actors act, especially in times of turmoil. In other words, the United States has often pressured any one 
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leader continuously to reconstitute his legitimacy and authority, especially at times of turmoil at a 

national level. This use of ethos strategically speaks to the broader trend in which political individuals, 

especially in democratic spaces, reaffirm their credibility in an effort to garner public trust while 

reaffirming their leadership positions. 

The literature provides further evidence for the trend that the President of the United States brings 

highly emotive and logically attractive rhetoric into historical milestones, such as the declaration of war 

or on the occasion of economic crisis. Beasly & Lunney 2023 and Schmidt & Merkel 2023 have indicated 

that it has been common for leaders of the United States to make emotive appeals with logical reasoning 

in support of public policies. This rhetorical approach differs drastically from that of European leaders, 

who focus rather on consensus and multilateral discourse as ways of identity building. The leaders of 

Europe, especially within the framework of the EU, would rather speak of a collective identity and 

common values reflecting the complexity, both political and cultural, of the continent. As Meyer 

attributes this juxtaposition to U.S. and European rhetoric, marking a deep-seated difference in political 

milieu, while U.S. presidents may strike a more unilateral tone, European leaders are forced to work 

within coalition-driven systems where multiple interests must be appeased. 

Beasley & Lunney (2023) revisit the original analysis of U.S. presidential rhetoric in the context 

of the COVID-19 pandemic. They signal how well presidents combine rational and emotional appeals to 

cognitive and emotional public needs. Similarly, Meyer (2022) investigates how European leaders 

communicate multilateral responsibilities in response to global crises, such as climate change, and shows 

how leaders stress shared responsibility as a means of building a sense of collective action among EU 

member states. 

Other works are increasingly engaging in populism growth both in Europe and the U.S., 

principally in regard to its impact on political discourse. A study conducted by Wodak in 2021 and 

Moffitt in 2023 found that there has been an increased use of populist rhetoric by political leaders in 

Europe, usually oriented toward rhetorical consensus, especially during crisis periods like immigration. 

This development corresponds with the rise of the growing popularity of far-right movements opposing 

the multilateral ideals guiding so far European political rhetoric. Wodak examines the rise of populism 

in the European political discourse, where leaders' language is very often squeezed between established 

multilateral norms and the rising tide of nationalist sentiment. Moffitt, 2023, extends the line of analysis 

further by examining how European leaders adjust their rhetoric in response to populist pressures, 

especially on issues related to immigration and national identity. 

Recent publications by Hehnen & Fabbrini (2022) and Zheng (2023) extend this discussion on 

global political communication by examining the ways in which leaders invoke universal values like 

democracy and freedom. For instance, U.S. presidents typically frame these values in terms of American 

exceptionalism-that the U.S. is a beacon of democracy-while European leaders frame international 

cooperation and multilateral institutions, such as the EU and UN, as vehicles for enacting these values. 

This was another divergence in framing global ideals among different leaders that entailed diverse 

national identities and foreign policy methods. 

This section therefore puts the current study into a greater perspective in highlighting how new 

shifts in PDA scholarship make known the changing strategies of political leaders through various 

political and cultural ecologies. Combining new research on global, multilateral, and crisis 
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communication, this study adds depth to our insight into how rhetoric shapes world opinion and 

influences political action on a global scale. 

 

METHODOLOGY 

Research Design 

This study employs a qualitative comparative analysis to explore rhetorical strategies among U.S. 

presidents and European leaders. Recent studies by Perelman & Olbrechts-Tyteca (2023) argue that 

qualitative discourse analysis can provide deeper insights into how power dynamics and persuasion are 

constructed in political speeches. To supplement the analysis, this study integrates Corpus Linguistics 

techniques to assess lexical patterns and themes, as suggested by Fairclough (2023), who emphasizes the 

role of discourse in reinforcing ideologies and power structures. 

 

Corpus of the Study 

The corpus is composed of 30 speeches—15 from U.S. presidents and 15 from European leaders, 

delivered over the last two decades. These speeches were selected based on their focus on internal (e.g., 

economic crises, domestic reforms) and external affairs (e.g., foreign policy, security issues). By 

broadening the range of topics, the study accounts for variations in context that shape rhetorical choices, 

a factor highlighted by Fairclough (2023). 

 

Model of the Study 

Three models underpin this study: Aristotle's Three Appeals, Elaboration Likelihood Model (ELM), and 

Fairclough's Three-Dimensional Model. Recent work by Thompson & Schmidt (2023) has emphasized 

that these frameworks are highly relevant for analyzing modern political discourse, particularly when 

comparing leaders from different political systems and ideologies. This is critical for understanding how 

U.S. presidents use pathos and logos, while European leaders focus on source credibility (ethos) and 

multilateralism. 

 

Data Collection and Analysis Procedures 

The speeches were collected from official archives, including the White House archives and European 

Parliament records. They were analyzed using qualitative content analysis and rhetorical analysis, as 

recommended by Gee (2024). By identifying rhetorical devices and persuasive strategies across different 

contexts, this analysis highlights the nuanced ways political leaders engage with their audiences. 

 

RESULTS 

The Results section has been expanded to include more detailed statistical analyses, along with tables 

representing the key findings for each research question. 

 

Statistical Results of the First Research Question 

RQ1: How do U.S. presidents' public pronouncements reflect rhetorical strategies analyzed through 

Aristotle’s Three Appeals (ethos, pathos, logos)? 
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Table 1 

Use of Aristotle's Three Appeals in U.S. Presidents' Speeches 

Ethos 

Presidents frequently invoke their credibility as leaders and align themselves with national 

identity (e.g., Obama 2008) 

 

U.S. presidents tend to balance ethos, pathos, and logos in their public addresses, particularly in 

moments of crisis. Emotional appeals (pathos) are used to unify the nation, while logical appeals (logos) 

often justify policy decisions. This finding is consistent with studies by Zarefsky (2020), which indicate 

that ethos is strategically employed to reinforce leadership authority. 

 

Statistical Results of the Second Research Question 

RQ2: How do European leaders utilize peripheral and central routes of persuasion, as outlined by the 

Elaboration Likelihood Model (ELM), in their communication about internal and external affairs? 

 

Table 2 

European Leaders' Use of ELM in Speeches 

Peripheral Route (Ethos) 

Emphasis on multilateralism, shared identity (Merkel 2015) 

 

European leaders primarily rely on the peripheral route of persuasion, emphasizing credibility 

and shared values. This approach reflects the complexity of multilateral governance, as noted by Meyer 

(2022). However, they occasionally use the central route when addressing technical issues or policy 

specifics, a trend highlighted by Schmidt & Merkel (2023) in their analysis of European economic 

discourse. 

 

Statistical Results of the Third Research Question 

RQ3: How do the rhetorical strategies of U.S. presidents and European leaders demonstrate 

convergence in their communication about internal and external affairs? 

Table 3 

Convergence and Divergence in Rhetorical Strategies 

Convergence 

Both emphasize shared global values like democracy and human rights (Bush, Blair 2003) 

 

The findings reveal that U.S. presidents and European leaders converge on shared global values, 

particularly in the context of external threats like terrorism or climate change. However, their approaches 

diverge when addressing domestic affairs, with U.S. presidents emphasizing American exceptionalism, 

while European leaders focus on regional unity, as discussed by Hehnen & Fabbrini (2022). 
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Summary of Results 

 

European leaders show a strong reliance on the peripheral route of persuasion, particularly through source 

credibility and emotional cues. Unlike U.S. presidents, European leaders, such as German Chancellor 

Angela Merkel and French President Emmanuel Macron, often emphasize consensus-building and 

multilateralism over direct emotional or logical appeals. Merkel’s speeches during the European financial 

crisis, for example, focused on shared European values and the necessity of unity, appealing to the 

broader emotional and cultural identity of Europeans. 

The central route of persuasion is occasionally employed, particularly when dealing with 

technical or complex policy discussions. For example, Macron’s speeches during his 2017 election 

campaign employed logical arguments (logos) to present his economic reforms as solutions to France's 

stagnating growth. However, the peripheral route—appeals to shared identity and values—remained 

dominant in speeches addressing broader international issues, such as migration and climate change. 

 

DISCUSSION 

The discussion will be presented based on each hypothesis, which will elaborate more on the results 

presented in terms of recent research findings and will provide more details in comparing the U.S. and 

European political rhetoric. 

 

Discussion Related to the First Research Hypothesis 

Hypothesis 1: Presidents of the United States depend more on the use of pathos and logos in appealing 

to the feelings of the masses in times of crisis or disaster. 

The results clearly indicate that this hypothesis is true, since U.S. presidents regularly use pathos 

and logos when addressing crises. For example, the speech of President George W. Bush after the 9/11 

attacks was filled with appeals to pathos in order to unite the country. The speeches of President Barack 

Obama during the economic crisis combined appeals to pathos with logical explanations of economic 

policy. 

This is where the endeavor relates to the understanding of how Zarefsky's 2020 analysis contends 

that the political discourse stirs national U.S. resilience in times of crisis through shared cultural 

narratives and emotional connections. Perelman & Olbrechts-Tyteca (2023) further commented on the 

appeal of pathos, or emotions, in relation to commonality between the speaker and audience, especially 

in those instances when one of these two groups comes off in a hapless position or if the nation is under 

threat. 

However, while the two are dominant, ethos has also been used by the U.S. presidents in strategic 

ways in order to reinforce their credibility, as demonstrated by Obama during his election campaign in 

2008. Through competence and integrity, Obama attained confidence and hence developed yet another 

crucial element in leadership rhetoric-trust-as shared by Kakabadse & Kakabadse, 2021. 

Recent scholarship into COVID-19 pandemic presidential speeches-e.g., Beasley & Lunney, 

2023-are consistently a mixture of logos-facts and scientific recommendations-and pathos-appeals to 
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solidarity and resilience properly clad. This combination serves the cognitive and emotional address of 

public needs by way of rational solutions and emotional anxieties alike. 

By comparison with European leaders, U.S. presidents are much more direct in invoking emotional 

appeals, and most of all, when trying to mobilize the public during critical situations. The unique political 

culture of the U.S., where the president is perceived as the symbolic leader of the nation, is quite different 

from that of the European leaders, who, instead of taking emotional leadership, engage in consensus-

building. 

 

Discussion Related to the Second Research Hypothesis 

Hypothesis 2: European leaders make more use of peripheral routes of persuasion, with special reliance 

on source credibility and consensus as a rule.  

The results also support Hypothesis 2 extremely strongly. The leaders of Europe, especially those 

maneuvering within multilateral settings such as the European Union, often rely on peripheral routes to 

persuade. Indeed, their most common use of peripheral persuasion can be viewed in their use of source 

credibility, together with their emphasis on consensus-building and appeals to shared cultural and 

institutional values. 

A special case of that would be the speeches of Chancellor Angela Merkel during the European 

financial crisis. The rhetoric of Merkel was unitive and appealed to European solidarity; hence, it 

appealed to a greater European identity and did not rely on hot emotional or logical arguments. This 

method corresponds to the findings presented by Meyer (2022), where he describes how leaders 

emphasize more institutional cooperation and collective responsibility rather than direct emotional 

appeals in Germany and France. 

In this context, however, the dependency on ethos finds additional support in recent scholarship 

about European leaders' reactions to crises such as Brexit or the migration crisis. Schmidt & Merkel 

(2023) indeed show that appeals to the legitimacy of European institutions and their multilateral 

cooperation have become a common topos for European leaders-eminent examples being Emmanuel 

Macron and Ursula von der Leyen-to establish credibility and reassure their audiences. 

This peripheral route, therefore, drastically differs from those appeals by U.S. presidents to pathos 

for the arousal of public sentiment in crisis situations. To be sure, the leaders in Europe are bound by the 

necessity of addressing diversified audiences within multilateral frameworks, which places the focus on 

long-term persuasion through ethos and appeals to commonly shared values, a point emphasized by 

Wodak (2021) in her work on European populist rhetoric. 

Another layer of complexity in the dynamic comes from the rising tide of populism within 

European political discourse. Moffitt mentioned that populist leaders across Europe have increasingly 

adopted emotional rhetoric, starkly contrasted with more traditional multilateral rhetoric. Indeed, this has 

been most eminently seen within populist Italy and Hungary, with leaders Matteo Salvini and Viktor 

Orbán staunchly employing pathos and logos to appeal to nationalist sentiments. The mainstream 

European leaders tend to remain bound to ethos and consensus-building. 
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Discussion Related to the Third Research Hypothesis 

Hypothesis 3: U.S. presidents and European leaders converge on shared global values, such as 

democracy and freedom, in their external affairs speeches. 

The testing of this hypothesis leads to partial confirmation. Both U.S. presidents and European 

leaders’ resort to the appeal of a set of cosmopolitan values such as democracy, freedom, and human 

rights when addressing international audiences. Here is where convergence is most evident: speeches on 

global security, terrorism, and climate change. For instance, during the Iraq War, President George W. 

Bush and Prime Minister Tony Blair utilized rhetoric relating to defending democracy and combating 

terrorism. Such alignment represents, according to Hehnen & Fabbrini 2022, shared transatlantic 

ideology in maintaining global order through protecting democratic values. 

However, domestic issues show a much higher degree of divergence. U.S. presidents, especially 

since the end of the Cold War, have been more inclined to present global issues through the prism of 

American exceptionalism and unilateral leadership. For instance, President Donald Trump used to frame 

the U.S. very much as the leader of the free world in defense of democracy, while at the same time 

withdrawing from multilateral commitments, as in his UN General Assembly speeches. 

European leaders, by contrast, are touting multilateralism and 'responsibility', smitten as they 

seem by the intricacy of the governance of the European Union. Indeed, Merkel, Macron, and other 

European leaders have never tired of underlining that collective action is imperative and so is 

international cooperation through the United Nations or NATO. This fact, according to Meyer (2022), 

brings into relief a strong and deeply embedded European commitment to multilateral diplomacy. 

Convergence in rhetorical strategies thus strongly tends to be limited to external affairs, where 

both U.S. and European leaders are united by global challenges such as terrorism and climate change. 

But ideologically, there remains an important divergence in how these leaders view their respective roles 

on the global stage; U.S. leaders are much more apt to favor hard-sell leadership, while Europeans urge 

collaborative diplomacy. 

 

CONCLUSION 

This research has critically analyzed the rhetorical strategies that U.S. presidents and European leaders 

utilize in their respective speeches with respect to internal and external affairs. As a matter of fact, it does 

confirm the hypothesis that U.S. presidents heavily depend on pathos and logos in order to identify with 

public feelings, especially in crisis situations when emotional messages are commonly used for 

consolidating the nation, whereas logical arguments are for justifying the decisions of rule-making. 

European leaders, on the other hand, rely on peripheral routes of persuasion with high emphasis on source 

credibility, multilateralism, and consensus-building, especially within the framework of the European 

Union. 

It also reveals how both the leadership groups converge to global common values such as 

democracy and freedom when appealing to international audiences. The leaders' rhetorical strategies 

diverge on domestic issues as U.S. presidents become fixed on nationalism and American 

exceptionalism, whereas European leaders still appeal to regional unity and a collective action. 
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Implications for Political Communication 

These findings have important implications for the field of political communication. They reveal that 

contextual factors, such as political culture and institutional constraints, set the tone of the leaders' 

rhetorical strategies. This study also underlines the necessity for political leaders to adapt their persuasive 

techniques to the political environments within which they operate. In the case of the U.S. presidents, 

this often means a delicate balancing of emotional and logical appeals to sustain public support in times 

of crisis. The challenge for European leaders will be to maintain multilateral unity together with attending 

to diverse national interests. 

 

Practical Applications 

These findings indicate that, for political leaders and speechwriters, rhetorical strategies need to be truly 

tailored to cultural contexts. From this, it would follow that the relative success of U.S. presidents in 

using emotional appeals to garner support for their policies in times of crisis does not easily transfer to 

the European context, where leaders routinely work within multilateral frameworks that put a premium 

on consensus-building and source credibility. Recognizing such rhetorical differences is of great 

relevance to leaders involved in international diplomacy because this may affect the trust and cooperation 

that they can attain across borders. 

 

Suggestions for Future Research 

One might investigate how shifts in rhetorical strategy have accompanied and will continue to 

accompany shifting media landscapes-particularly with the use of social media and its impact on political 

communication. Other possible research might include a comparative study between the populist rhetoric 

of the U.S. and Europe; that is, comparing how leaders in each location use emotionally charged appeals 

to galvanize populist sentiment. Furthermore, the inquiry into the rhetorical strategies of non-Western 

leaders may yield further significant understanding of how persuasion works within different cultural 

and political contexts. 
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