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Extended Abstract

Introduction

In today’s digital age, social media has become a powerful tool that influences almost every aspect of
modern life. From politics to fashion, its reach is vast and transformative. One area where social
media has had a significant impact is in the promotion of sport and physical activity; platforms such
as Instagram, Twitter, Facebook and TikTok have not only increased awareness of various sports but
have also encouraged people to adopt a more active lifestyle. Therefore, fitness centers are an
important part of the health and physical activity industry, and their growth has been impressive in
recent years. Today, given the importance of social media marketing, especially in fitness centers, and
the impact that the quality of relationships has on the commitment and loyalty of individuals, which
causes individuals to attract others in a viral way, it is necessary to conduct research in this regard so
that it can be used by the managers of these centers to increase customers and their willingness to use
these centers again. Although marketing through social networks has become an important issue in the
field of sports today, it should be examined more specifically in the field of fitness centers and sports
clubs and the important role that viral advertising plays in social media marketing. Also, factors such
as the quality of members' relationships with each other and employees, which leads to emotional
dependence of individuals, and the role that attachment to place plays in viral advertising, should be
considered and research should be conducted in this field, because all of these are essential for
attracting and retaining customers in fitness clubs. Therefore, the main question of the researcher is
what is the relationship between social media marketing and the quality of relationships with viral
advertising in fitness clubs in Tehran, and what role does the attachment to place variable play in this?

Methodology

The research method in this study is applied in terms of purpose and from a strategic perspective, it is
a correlational research that was conducted by field method and questionnaire distribution. The
statistical population includes all athletes in fitness clubs in Tehran. Considering the large number of
athletes in fitness clubs in Tehran, multi-stage cluster sampling was used in such a way that the 22
districts of Tehran were divided into 5 sections including: Northeast, Northwest, Center, Southeast,
and Southwest, and two districts were selected from each section by lot, and one club was randomly
selected from each district, and finally, individuals were selected by simple random sampling. To
study social media marketing, the standard questionnaire of Agha Alizadeh (1400) which has 13 items
was used, and to study the quality of relationships, the standard questionnaire of Pierce et al. (1991)
which has 29 questions was used, and to study viral advertising, the standard questionnaire of De Ron
and Gray (2005) was used. The reliability of this questionnaire was reported as 0.78, 0.76, and 0.85,
respectively. Descriptive statistics and central and dispersion indices were used to examine the
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demographic characteristics of the respondents. Also, SPSS version 22 software was used to test the
research hypotheses, and PLS version 4 software was used to model structural equations.

Results

Descriptive findings showed that 39.3% of the research samples were men and 60.7% were women.
The age group of 21 to 30 years old had the highest frequency with 40.9% of the participants, and the
associate and bachelor's degree groups had the highest frequency among the educational groups with
41.7%. The results of the study showed that the marketing components of social networks have a
significant relationship with viral advertising and its components, and also the quality of relationships
components have a significant relationship with viral advertising and its components. Finally, it is
concluded that clubs should strengthen the sense of belonging and emotional attachment of athletes by
creating meaningful and continuous interactions on social networks.

Discussion and Conclusion

The aim of the present study was to investigate the relationship between social media marketing and
relationship quality with viral advertising in athletes of fitness centers in Tehran. The evolution of
social media has changed the way some brands interact with individuals. The use of social media by
companies active in the audience service sector has grown significantly. Therefore, especially in the
health and fitness sector, where customer acquisition is very important, it has occurred, and managers
of organizations in this field have increasingly recognized the benefits of social media as a powerful
tool and are implementing their marketing strategies. In addition, social media is an important channel
for fitness managers; because these organizations can create motivation for behavior change by using
Internet technologies and social media. The results of the study showed that the marketing
components of social networks have a significant relationship with viral advertising and its
components, and the quality of relationships also have a significant relationship with viral advertising
and its components. Therefore, according to the results of the present study, it is suggested that clubs
strengthen the athletes' sense of belonging and emotional attachment by creating meaningful and
continuous interactions on social networks. Fitness clubs should also focus their marketing strategies
on social networks on producing high-quality and attractive content, especially by using storytelling
methods and user-generated content. It is also suggested that they have a regular plan for publishing
content with appropriate frequency to prevent audience saturation. Holding group challenges,
publishing exclusive content from athletes' activities, and creating interactive groups can be effective
in this regard, and it is suggested that clubs create two-way communication systems with athletes and
pay special attention to their opinions and suggestions. Also, training employees in effective
communication with customers and creating an intimate atmosphere in the club can improve the
quality of relationships.
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