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The Impact of Social Media Capabilities on Attracting Customers to Sports Clubs
Considering the Mediating Role of User Trust
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Abstract

The aim of this study is to determine the impact of social media capabilities on attracting customers to
sports clubs, considering the mediating role of user trust. The statistical population of this study
includes all active men and women in bodybuilding and martial arts sports clubs in Kashan city. The
exact number of the statistical population was not determined. Due to the researcher's lack of access to
the complete population, 384 individuals were randomly selected as a sample according to Morgan's
table. The research instruments included the Customer Trust Questionnaire by Alsad et al. (2017), the
Customer Attraction to Sports Clubs Questionnaire by Fallah et al. (2019), and the Social Media
Capabilities Questionnaire by Dastgheib et al. (2019). Data analysis from this research was conducted
using SPSS software version 24 and PLS software version 4, at both descriptive and inferential
statistical levels. In the descriptive statistics section, characteristics such as frequency and percentage
were used, while structural equation modeling was used in the inferential statistics section. The results
of the study showed that the coefficient of the relationship between social media capabilities and
customer attraction is 0.439, with a t-value of 9.172, which is greater than 1.96. Therefore, social
media capabilities have an impact on attracting customers to sports clubs. The results also showed that
the coefficient of the relationship between social media capabilities and customer trust is 0.255, with a
t-value of 4.465, which is greater than 1.96. Therefore, social media capabilities have an impact on
customer trust in sports clubs. Furthermore, customer trust acts as a mediating variable between social
media capabilities and customer attraction to sports clubs.

Keywords: Social Media Capabilities, Customer Attraction, Sports Clubs, User Trust

Received: 09/09/2024
Accepted: 02/11/2024

*Corresponding Author: Ali Zakerian, Assistant Professor of Physical Education Department, Tolouemehr Qom
University, Qom, Iran, Email: zakerianali4@gmail.com


mailto:zakerianali4@gmail.com
mailto:zakerianali4@gmail.com

ol e by Sl Gl sl
2,5 oolawl

@ )RS b ogs wlis oln)l5 (gibre (slab
oo ol aimd_e Slpide 5 B)IS e Szl
VIS 5L, (cblic BALS U pas 45 amd o oLt
WS o g B 1y o] )3 ab a8 eas L
&S amd o i Cldllas .(\Y’ﬂ" w05y > g d)*>)
& GSeead 1SS phie dop £
amd e B jlaike |y plyiie ;> whila 5 ylie
dLa.B )l odlawl e )‘ .(Y"/\ 0\)&&.&, 9 9.()
UL lad paly 5l eslinl e Sl oo (sjlone
x5l wal3 1) cng

oy Sy sl bdSls gyl
Az o ) S el 5 LLIGL () Rdeg
NN oS g 9 YN G 5 5 wen) S
NoYehlon o pg NN Sep g g —
5 Ogils Luly ol 3 (VoVeiohlon 5 |yl
P Sbls laadly a5 bl (YoV+) o, Ken
5> s sl Gl el gjlre sLas
D9 s

b o)l pus cel gjlxe bad oo
JSs 0 albls) ol oS simd e JS5 1, o)bw
Sk > 85 o0 JSS LLIL bl et
oy Ol (Gibre (slad s &byl (slaguS
2l poye (S5 il den Lo 5 wles S Iy
@ Sldiwily lad pl Bamd lejle 5 wlais )
OB S0l g S eolawl il cpl 5l USS oy e
SeMbl @ g b Slaily Slas 5 &Y guae
by g sleel K559l o Cwd 4 a5l &S
5 e S VL) S Cogd (sitte 3 |y Bp 4

6.Chu, Lien & Cao
7 Chu & Kim

8 .See-To & Ho

9 Wiese

10 Eijlers

11 .Balakrishnan

o

doddo
dayyd Job j0 oS Cunl Wy Sl j0 9 Sy Caino
Cowl a5 has (6)¥s 35l i G 4 0559
byl g by auej yd S i (o)l aloyw o5
G yudi 18y Carge (o859 Slejl b by
(ke ba b o S g failonds (1359
“Le Uhhyg A (olel Sylge 5l e g (5ol
a3 Lol ol )3 (VNP (lSen 5 ' e UT) iy
JYeYe) ohlSen g Tadl (VoY) e

Y
Sen g Tpidls 5 (YoV0) ohlSen 5 o
drwg oS 13,8 lebl 095 (sla jimgs ) (V4Y+)
uwl).el cel il By 9 u.glg.)l)'lg sedlss
2 Obyde (Rl g 05 L8, S0 S Ll
Doubp «Bin drols ufs,wf Jd> U0y Caxiuo
Obyide ldl &8 Wlg e obylib sladely
Caino Coldyyy sy 3 e Jbpll a8 S8
53 ol byl caslio sl 35Tyl Mol 3559
Q’M—" Slals 9 (gjbre slad 51 oolatwl Ll L}?.‘
By Olsd Cax g @opply Nl e
Silbre (slad ail 91 0903 )Isl.'99 3 0,558 o
oyl lue g &S ol b iS5l 2y S
U&Al .)‘).9‘ L9 J.szum Dl?u‘ L9 (59) » 9 Mlud
b oolgeas 1) (ilme gbad )8 05950l ams o
3 C)Yya}u 4 Aoy L ol Eo u*)-’u*’))‘
Coladyge (ol bl lbass cbay closs
il Olpeds i jobods a5 5,5 o Hlai > S
9 mS5) WS e Joo Cled g Y gy
oasels Al p g o) cpl (YK

1 German, Ana
2 Zhou

3 Almeida

4 Al-Nsour

5 Sallinen



Journal of Management and Organizational Behavior in Sport, Volume 13, No. 15, 1-14, 2024

ol > by b5l g )b ol lojle
9 <y sl GBI s el 9 29500 ledas Sl
5 30l My B 9ps plojle ik
5 e (555 ) il (o8 slezel (Yo oA S
plos Ly oyl bl oo eloin] @l 5]
Sloiel ! dlezel p e sl (SN sladis

Lly) w39 pda (SN5 53 e Spais (S5 (e

2 b (S paras cpl 4 blasl Hle jbolixe

23 porie cnl (9,8 Slles > ol pSb >
olael Gl ool oliae &l 0 4 e S

@ drgi b oleiel Cunl plhue a5l 5l laicsMis|
Ol > el o gilupgrie (Slite b JSS 4
oy b gy (1) fan 5 551 b,
bby p (ol gbaaloy L)L b oy
plml & (g ude dlotel (ol i & a2 b Sy
)5 oL by g st dlesel g Wil
O s pomen 3l Jbliae 5 cute L3 (1)
i & a2y b slal gl ob)lik o5 ob
(80) sl b o)lbly p (sytie dlotel (2xiba
S 4 dloiel Jopll o)ls bl 5 cute 3l
Syidia By p (s B 9 o0 lgie (sloa]
Bl cou 1) puie Cla anld g ab
AR o0

B9 loelkil ojgpl (IS 5 Jcnll
FLY M‘a&ﬁw% )9.“5 ).w‘).w 2 LS)L‘“"’L;’ 9 Do
5 e Ol JSite b 3 gl it aliske
63 sl 0jg) o > (e @ g Slalse guae
Db Jdas g old (Sl e gl
bis g 5SS 5l ple Ql> Glp pmpw an
1 anles @L"J.S\o)l% )ip S 5! D> b e

1. Adams & Wiswell

e slabyy (sibme glad (YY),
"o Bl GBAS Bpan g ol 4 ©lols)l
Glib Sy sbul @b ) Al e WelSty imd
b wlge olls ol ) o ol o) oges
sbcadgie S L8y bl K
ey ojgyel S e (BaiSpae ol
ol 31 g ladl 58 (glre (slad 5 ordbey Wy
2GS o odlawl dg5 sl sladsly Dy (sly
g9 5 BBl G g (VoY SO
iz glacusbse ) (syie b pased &5 STy
R 9 S e g oy OBl (homen 5
dge pf g GuBye Jolse 4 md o (U3 395 |
2 Jelse onl (Se5a S50 9 3)h (K il

Ll Caonl Pl 00558 pno 1S,
Mol cuw a4 lpl o clan! laaSll b iuS
Olble ©)18 (Ll g oy pd lail) (gLaS
Simyd ad) 5 Slals gl e B cuo)d
Jisl solatwl il > sl 03)S dbul (gilxe
Ol A5y 4 gy gy g silbme sbad jl ansls il
9 RBoSD a3 Ghiyg St Sl oRg oy
@ (ewyiwd il Bld 4 0 3 Sles S
S99 il sbupliwl s gl bl
5 BT sl 38 Slos iS5 gl Syl
2 gt glad p Jb jeas 581 W)
s 9 (Prgy el dawgi p Sl e syl
Soiel it Jbopll w8 SaS (g5l glad o
5 cdlus 4 byl slesel 5 ob,l5b anls 4 b e
Sy oy Mg oo Sl )3 oAb Byme (Ll
|y slazel (VA35) Lpos 05l cenl o o S
Ar 3 09 phoa] 4 Gl S bl Glgea
Jlio Bl oS 5l b el ool elul p S5 S5k
S5 S o iy el latel Juls g 5l < ytabao
P& Cwl e dleiel 1S o dlezel oylys

1 .Kang



Ol e cds dolii y
0y b GolRil lyide Cla delidu
ailge ¥ g ay6S VY ol ((\WAA) o e o oMo
i b S5 Gl my ©pen 5 cul
Cood (Y 1) SYlgs) Jguaree Jobis lnailgo .ol
oS s (W B Y Yl) gy (M) b A &Y 5u)
(W) LliKan 5 oMo g (YF b A &Y l5u)

15,8 53 <AV 1y dolidisyy ol bl
elain] gbdilu, CublB doliviaw y

9 i bwgs slaa] ladile) bl dolidin
ol b gy sl ond b (WAA) ol Kan
Wy 35l b (anbas V) anlae j dsliiu
I Bn Ohiss ojpr » prae 2LIL oj
L) Sl By lasy wwen oSy
4 Gy g (Ol g (D98 Mg (e 4 a2y
B )5 5 65 WY Loli 45 05 oslizl (ka5 gl
Wete gbrd g Cute B 0d gadlpe dw
b sl & obj (L) @S glan S & @0
dolidisyy pl (2lgy b opgd (il Vo8 LS
doliduoy (2l 9 30l (8559 Copde A5l bawgs
F5)S il gty (WAA) o)) Kad 5 i |
WNdged o )l55 VA

255 e ol 4 awg ey po5 e Sladelidin
ey @)l (pimen 5 delidoyy ©jg5 Ca g
oom o odlatel Baey el 4 L d)ge
Cazg gl odly dadolidiuwy olod (6)glmes
A5 o3lel (o )lol ot gy 1

J ool b imgdy cnl ) Jeols sy o8
ls 3l o VF a5eas SPSS (oLl 5blp
bzl bl 5 oy el gaw 9 50 ¥ ases
wbdasie Lawoy jll sy a5 sl
S Voo B VN B = S S VO P At S
W 043,85 ool (gylidle &Yolee 905

Wle sl byl bale) sy a4
S e slbaie) wlgn elanl cbasis
loails; Bun Lipgl drg & e by Gl
Bol> o pld (b5 0je> 2 slxl bylik
ol 58 1l e dnls 33 bl s ol
colie b o ) (oo Gl Juane Wl 550
U egad p pie leMbl oSil
dSege ))9 2 e oz p clonl claails,
Colls b e b s Gaa W
sollil & byde Clop slonl sladl,

ol slael (be i 4wy b S0
b e

sl 09

S il LS~y Glagh ol )
bl dslr 235 o pbxl clilen ©jgon
P W gy g b5 A ] Sl gk
Reb 05y SBUBI 5 il (#B)ys sl
@ (6ylol dmaly 585 ol ad o S5 Ll
Mawi 4y 38ote Lowywd pis 4 dxgi bldeld Cowd
e Joo 4 ag b L8 YAY wsl oS
X435 QBal (Bolal 0o gel plgisa
o295 5

Ol o dloaic/ doliviw 5

5 dudl (gyde dleie] asliiwy b (gyuie dleel
s wlide (pl g o sdomine (YY) o)) Ken
ol 685 0y0s il S ol (Sl iy Jo 8
&S Gl (glas ey @) cads olwl p dolidiun y
D= piilge Mals b V=gallie MolS” I 1 (sloaiy 35
o230l B 0yed a5 (5ysbdy sl oad (g4,
V ooyl g (syide dlaiel 4 dagi i oyl
Sywio dloaiel @ ang e (pyieS odmdlis
h aelitioy ol bl en 5 B 0l o

.J.;.))g L)'Q)‘).f . ,AA


https://academicguides.waldenu.edu/ddba8531
https://academicguides.waldenu.edu/ddba8531
https://academicguides.waldenu.edu/ddba8531
https://arman-pajoohan.ir/shop/
https://arman-pajoohan.ir/shop/

Journal of Management and Organizational Behavior in Sport, Volume 13, No. 15, 1-14, 2024

1 oolizl Jo il gl Smart- PLS

Ndley 5l eolatwl b (gylidle &Yoleo  hs,

D.)Lélwl.))}a dlbuyo)—l Olasin =) J9A>

jre s> ool 3 Saa 095!
SF 3t b s oo bl toxi ““jﬁf)‘é
VSl ke bl Jae bl lomi &g Wl
oVl b b gl Jie bl piox oS ¥ bl
RPN wodl> 555 (g Joy homiuw N
=090 om wodl> 555 (g Jloy homiuw S g
Y5 e b gl Xea 2y AVE )L~
VAF I i ook (5l Jdo il t-values .5l
wiind plie (gl SMo Glaicds « SV 9 oYY 0 o dws lody sl it 4 bgpe ()Ll Jao (S5l o)y RPcul, s
&95 9 bawgie Jae (anls) 1300950 o
e gl A3l s 4o one ) S Ao & Jo?e;ﬁ &l Jf\n ‘ui'é}‘)e <3 Redundancy
0903 e S5 lo sl
S 9 bawgie whind yolie plgicdy < X5 5 o Y0 )0 ke sls Joo IS Gise (53l GOF
oshs 2187 939 (b iy p L

5 oaly didloy pund (gl (Ve o)y aidS ol
My i Jgdo bt b eolaiwl (Sauis 5 Ses
S5 JE Y 5 ¥ o ol yie ol peite (g
0 50 e olyie b it (SdS cpiven
Mg Jly @i 5l ey culply )l 1,8
ollesS la)ldley Sl edlinal ojlal g A
se bly 13 51l g o)l agg jeme

Dged o3l SMartPLS

DS g Gkl iwoy sl el
YOIV b iy 4 b Cundg wlal 5 Jlolyd
Ve BYY pj w095 & bgpe doyd ¥/A g 00
oS g Ot Sl Vb Jlo VY g e
O+ by & uass Shae ulel 0 Slgl3
Cawl (6555 Syl & baye dopd YA 5 do)d
dop b Jlo b 5 ol8l 4 Slld aopd iy
NAL YL & Jlo V0 & )] o589 SV ol

odl> @595 (09 b (o yobaie 4 (SS9 (Sop ol -V Jgio
. U SsS
dge0 - -
o,be] las o,be] Las
Oy bzl YAY V/sov IYEA V/A0A .hay
Obyide Gl YAY YIVEA <JVEA AR <hay
eleinl cbasls, culls YAY </AYy IYEA VoW .hay
Slass YA
GBSy sl Jho Lise Wb oplsl B Soldbw Jto 4551

(IS8l cslopeite) YT 4 ccseSoflal sl Jas

L Cog pSeilil claJie (hilp pw)p e
&S g5 lad dwsy o RgR (UL Sl 0l



AR AT o)w NY 092 BARAE uL.M.AA) cu:))')a JLl u.»Lc)Lw )‘.1'_"9) 9 Cuple

25 o opn Ol e

fa Py
0.820
* 799
0.636
ear Y
0.661
S
e ]
¥ 0791
w3 fr 4-0.826—
40839

ol gl il St

0.255

Lils) boolen gl sbajpsie b g )6 )8

sl Jas il ) S

Ol e yde VAF lolael fpl Jlade oS S ygo )
- 4l 2oy o it (e galaly s
LU andl sl A0 luebl pdaw 3 iagh sla
o |y daly couws laas oliel & cul ag

Ol b lgises 1) By oy abaly S g W o

M RN X
gz
21927
Caad
*20.889
11736
s < -
11.788 ry
e fa i
s
9.172
PEn |
26.428
e 5 51 4 26.895—
432683

eloal she dile  culds

10.134

4.465

(t-values) poldot g,/5 izo cut/ps
oz 5l g 6yt Jde GBily (e Gl
olre cn bl g gl 457 2980 odlitl Hlns

t-values polie e b U (b b ol

23l
P e g sdaly Giome iy Jlee cn ol
Gl Ty pxe dlael (gylidle isy) e

(t-values) yolio t gy sme ol ps =Y S5

Dol liae a4 ol el ondanl baalal, e

sl Jdo cowlin

Y slp T-Value jude (598 Jod> 93 4 dog L
9 il o0 VA jii Gadod Olus 3 4y bgy yo dlal,



Journal of Management and Organizational Behavior in Sport, Volume 13, No. 15, 1-14, 2024

oksls Jas p Lyly, T-Value yslie Y Jous

Ll T-Value
Obyie dlezel p eloin! gladils,) culls ¥/¥50
Obsidio Qo y cloxs! sladiln, culilB SVANAY
Obsidio il b e dlozel ARYAN

glul Y+o¥ Jl ;o (Tenenhaus et al) l,Ken
ol 0ol 5 )5 ol Jgosd 5 3,5

Sl ysime (Sle 51 ko oyl = (Sy23l poleo
Aol o Cawd 4 yiie o Lole

GOF = \/ﬁ + Communality

Syl polie (1 Sle 51 : Communality
Al o s 4y Jde 13900 i y2
ST sl eiza R SQUETE ol Sike iR
ol Jde
S ¥F g VO e lade hily adtls cpl gl
odd By (95 g bwgle wipmd ydlie (lgicd oS

Coow!

Y Gy T-Value jlids (358 S5 90 4 a5 b
VAS i i Olsp 4 baye db,
iz & pl Ll odidn b bakaly don 9 L3l oo
ol Jdo canlio iy

5 GxSoilul s 5w 90 Jeld I Jae
il s ol Ghiln b b g 3980 syl
Dol se JolS Jdo S 0

:GOF,, lzo

cNslas (5o Jse S 54 4 Lo GOF
Bie slhxe oyl g &S dxe cpy ] (g3 le
9 xSoilul isu Sl awyp il e Sl e
oA pojlp g Ghagh (IS Jde o)l (i
9 o9l bawgi GOF jlxo ules J S 35 1) (IS

I S il ¥ Jgio

(R2)R Square Communality GOF
Ob e Ll -lovs - Yo¥ -I¥y-
Oyt dlozel ARV - S0f

Oy M 351 (2o oy gl g o903l =Y Jse 8
5 Omokm e Obe (Ghlesk) e cwpo
< [Y00=_ ke
ABW=SMe 5 (2milie yuite (oo (ol )l) spme ey D
L PV=(25le 5 e pite e sline Ll S
[ YA=SDMo 5 (ol piie ps Hlre Bl :Sp
G YN L plp bgw 90l 5 odelcawwdas Z jlade
w9 b /YA ol Glae Gyl e
&S Wil e +/o) Z Jade j odelcanday (g)l> ixe
730 Sliebs] o bl 5 035: /-0 31 jiaS
On ke e lsisd olyide sleel i

Olgieds &S 5 5 o VO o0 ) e dw 4 a3y b
ord Byme GOFly 598 9 bawgio «inds polia
oBilp J s IYE Gl i plie Jeas g ol
3 Jeo g8 IS

ol slesel piie (39 (Aobe (ow)p lp
09oil 33 Syt agdioe odlital s g6l
wor slr Jlp e Gl Jige
b Casl ply Z oglol 23,8 oolizl alal, (sl sine
Jade o3 ke o] 5 luibul clbas 4 a*h cuus
fo2y9l o0 Cawd 4 5 abail, 511y Z-Value

axb

t:
\/(bz xs2) + (a2 = s2)




ol (bloig oY b glile gl oy ke
aalr I ey (LS e ggeomed sl WS
sl s Ll 4 (aep FY/Y)
5 Ohes Slooly Gl et (iSTy ol Slins]
ap B L oS 28 3o (VoTY) e
Cobo 3 45 daby elonl bl juds
D3 (2 395 Sy Sl o (85 el )
BT o Ll 15)) alawlgty eloms] clbdSs oS
2 Bl E wad e B335 (o byt
b dge iy Cabe e slaojes e
Alye b gy > (VoV+) ghlSen 5 (gl
Shoslawl jo bl Lisul 5 wles! 40
2 Sls sladely o asl» JbyL ,sEEG
9 Mligd wlusl 428 S5 obul b (gilre (sLad
2 Dgd e 3,8l B sledl (wliel el cute
b (3555 leelRil S g go domis () (s
gty ki (Bjgel 5 Clix lsme W
oy Wl (lads g e OIS (g yes
ks & blgioe cpl WS e 3 4 ) gyl
&y (closSl aSly wimd oo )] 1) (i ML)
Jhe Glaisds S o dbul oBEL p» cogac
slg e 035 slobigel g olisS oped slagiuy
Slial 4 wlg o S &S Wy ol olp) 5 @
g slp oSl cnl g Wbl s 38 (23554
slirl ladls) cizen g dnlsd oSL 4
A e wald | phytie b e LI ol
4 2955wl sl Cwo ol Wl o oSl
olyide M o g 2)935k il (Vg
Melss el (VoYY (oo g pling) aS” olil
5 398 Ol 3 (55by g dlesel dbml cage
WS oo 5 0L 5 Cllad g gt ) gl
@28 Blg e Aliwgs el g @pw (2955wl
@ G plesl g W8 cugl 1) plyide cute

1 Behnam Behnam

& obyie Gy slal sbhdale, ool
S o Joe (09 slaolSil

S 5 4o 9 Sy
on Ay b o & oh Gl iagh b
YR gl Qlay slen] il clllB
b e VS 3l i oI ANVY 5 lade g b
obyiie Glay sl Gbals, cubl b
@l L oaos ol oy b b5y sleolKal, 4
Aer 5 glond (ITF) ollKen 5 oljsie
9 opwdls g (VoVY) phlSen 5 objeew (WWA7)
her 5 lygas Canl guon (VoV+) (S
St st gleie b osgs alie  (VYAS)
L dad g Np )by p slanl glaass
Glaylil ) oS WlesS oly oy BRI G pae
Sy > BES 1S (lpe jo el (B Cada
B I e L )
ol S s 095 L dey 5 Y guase
2 ok Jps & cul slonl sbalo) b by,
sl 038 bl (ol (L)l g ) g 0je>
Sl wmde Gl imgy cnl )bl sl
obsagy - SLlL) el claasis
aad (W] el g M Sl (K39
Ohlen 9 lopd )l 36 N 4 (g boly 9 5
R Olide IS Glysd (s )3 (WAP)
ol cbasd bk & bl (iSly el
I S @l by (phShunl i63)90 adllas)
A 2o sl (ilie g G Vlab 095 93 45l ]
5 S B il baSis s
4 bl ip 4 65, dagl S it
09,5 o8l Cdel cwl lasa ey lids 5 b5
cod S Ll S o gl 1) o Yled
S 8505 )18 lilso ol 51 g i 09,8 o35,
N - IR T T



Journal of Management and Organizational Behavior in Sport, Volume 13, No. 15, 1-14, 2024

on Ay 8B cops & oh Gl lagh ml
VOB ¢l e Slael y Lelazsl cloil, cubls
KW DY VAV RN /) 7 S I KEPPAR W gt
Ol yude dlazel p eloinl gladils) cobl ol pl
@l b oas ol o)l b 85 sladKil
(V) h)ler aG50 (W) o) 5 (5,SL
5 @M yd o (W) hlSen o zyals udamd

) g (W) Ko
o olys b gl (W) oles o (651
b Sy by p slonl glaals, bk 5
il plonil &4y (g o lazel (oxile (S5 4 a2 g
2 el gladle, oLL & ob L s
o 13 (g yuine slasel g (1) ()b pb (5ol
pb bl 50 (syide dlaxel oyl Hblixe
@l orizren )l alie 5 Cuto 156 (3) (6,5
@ @y b slanl gladls, ob)LL a5 b ol
65 pb (gybly y (gynde dleiel (ool i
lSen &b s bline 5 cuta b (1)
by bl 86 Glys b otngky (W)
plsl 4 plyide (g)bolg g Ly & slazel j eloa]
Slib & ob Gl Gbss slaasl Lk,
6l 5 Uy @ Sl p sl gladle,
Gbamd 3yl e b oyl SSb > ol yuie
O plgs b edagh (W) o )Sen 5 £5als
LA W S g slaal Ll
Pl 4 el el BaSdae
Aoy &S 3 Gl sdelcwndd s LNaile,
mie b eleinl Lulpd g o%0s aab liog
g )b clan] glaasis 4 o8l slezel gyl
4 0dSGran blod g 6yl bxe pl ]l slaxel
ol sl gbass bl Sy ws
Olys b gy 0 (W) ol an g oSyl
sozel (65 UK  elazal sladilo; b )
16350 Adllas) Ly drels > Wy 4 (g)bly

en 5 ' Sugsl) dad il gl s 1, ekl
gloals, Slls el g 5 (YT
Olals aS e o 1y K]l olKil & class]
Lad Gisles Bua bl 4 58 jobay |) 295
ogrse byl Bk (YY) Saglyg)
wls ol gy 1) 353 ligls Wilgs oo ol
5 bl Cude  wuwr w0k
&9 Oﬂ‘ VLIPS RUIERVY )9 b g rod8Me
owli8l ) Glals (gy50,m0 Llgi o diedin Clids
Slodd 4 &8 A8 Cla 1) gl (byide g dmd
sale, Jb pe  aiee Leadde oS0L
eplol bt lp odl ol 5l asly
@ bodly oo a8 edlatwl 365 b3yl 5 Sbyl50
chads 5 bl b e S8 bolKal
Oblgidn g load 5 S S g 1y b yde
ol S edas il pl b silles 1) 0
L o B ololid 4 Wlg e b Lilosa 125

D9 e (b yule CullSS g ol (4l
sals, & RV S g ul.a.u) omrnl.?dl LngJz.lw"
W o &l &S glod s slaclblBl el
@ obpde Glan G pba Wl
Slgme Mg 5l % 8t a5 sleelSsl
5 desin Slils b (Ve7) jgele) w8, Clis
Ol e YTV (e o ) T el sl
Epose onl b phplie S
P e g gl sl 4 5l el
9 ol Cudbee lp el sl

ol (559 ol&Sl jd b yiie CuiligSS

1 Bulovic

2 Widawska
3 Samur
4L



o lacl Bgts b My iy leollal
ileslen! sladiley 058 Sly o (glI5S il
ol & eges dlezel Lilidl gy culblE o)
A8 edlawl

03 S laclblBl clanl gladilo, S gbas
b yatie dlezel b8l )3 olies b Alg e 395
P cudled sl awsb by ool «
ol audss g (98] (Slgizme )] elp)lS e
S A Jelgs  (Sed (ogad o b g
Ly b e dloiel Wilgy o clain! sladilu, &b
LS Cooll (D9 slaolKil &,

i edelcwnday Z lade sdelcwnda mls Lolel p
5 odelCwnsds (gl gre pdaw g Ml e +/+YA
g 039 <[40 | jS &S Wil /) Z ude
bzl gladilo) ol b (le pie Glyisa
S o Jos (859 SRSl 4 hpide Gl
a0 (W) )Ser 5 (6L ol b ass o)
Oher o Fwls  adaady (IY) o )Kea
4 glyide Ol ) (oope A8 eloin] gladil,
S £ PPV (- R [ W R R S P PN L1
asel aSl @gd 08 Jols paiiane Mol 5 )b
i ol el ole SO plgsa GllS
loailoy Sebl o Sere jI (Se A8 (0 Jos
Obyde b Blad ¢ puitue bl 4Kl  claxs]
CleMbl &)l b wilg o (ob5y9 solSil .l
ldyoliwd g doly dacylad | 50,4 o9 58
o5l b yiie o 1y luebl g slasel s wilgi 0
4 e Llgi oo D53 digi & dlaiel oyl a8 LS Sl

plad slonl gladilo) g (b yuie yuin ol

AR

Oiboh &S Wl 555 (pl S lwn] sl ! A0S
xS JSE ) elenl Glaaley b b
aa)S e Ny juwl} FERRCSYREY, LS)bLéﬁ 9 Slazel
oline 5 Cuto 3l Bamd L Limgh bt .l
P Sp e g sl cogn g (08 Cogr
WU Ny Al ollasl 5 elasl balis
Syt p3l 8,Ly0 ol azily (gl g Cute
LQ(.» Ay )‘ odlasiwl 9 u&l«b‘ Juol:u Y] juwl}
lise (eleial Jalsi 5 (elainl dgd plee dlal,
20 Nyl eolatl g clan! ol ccuwl 0390
Poline g Cuto 1l cales po 0yl 5l Wy slezel
O yd ol il Ny d 5y0Bg 5y dlesel]
o sl sbdls) ¢S g s )l
b S e walid (cd)y9 sloolKil (slp sdaico
5 phie cuw )b I Wl o olSil auS
5 3y5ksd w0y05g) (socullad 5l Aly sl
o IS Shil @ oo slael cute Sl
s 1y b yiie dleie! Wl o bl (o coudlad
ub)> 2 & J.;.SL;o uuL.o‘ LD’OT l)i} LS
Drnke S S e il eolasel LB
sale, cwl lade sl LS 5 OYlw
S amd e ellil 4 1y o) ol el
g > gl olyide Chla g baply 4 Cue oy
V5o Sl g5 ol 58 Jo 1 o s
Cogl ) (lyide 4 oBSL (p3Cuon] g dagi o
g llas ams a8l ol8sl a1y byl slesel 4 03,8
o Wlg o by g Lael ) cue by
osdlly byide S ) slexel (il 0 oge
g Mo d2g5 S s g s 4 Ygene
mua odlatwl  slexel & 0'9‘1““". ]) mej



Journal of Management and Organizational Behavior in Sport, Volume 13, No. 15, 1-14, 2024

WY

Slyps g ol @SSl «ly cwle
Sl g Cute glodygfily s b ol ide
Mazsl sbel )3 oge i Mg oo lyide (B39e
8 Ak )8 (B 28l bl 0gdlly ol e 5
A YT RPR VoS- PN | PRCH P ES B JURR
o8l > Cuguae & Do Ylais) elazily sk
I wedi) g (oBjsel Sl Wl Ngd o b
A odmd i Wl o slan! slaaile, &b
ol sl olyiie cdle o (il i) @ ol
slasly (slois S s Wl o algse
opl il ahe Ve g (B0l (slogatsg (o yed
@ Cand |y Ghpls slezel wlg o balgixe g4
Wiy g by ildl JRaL il 5 Lawss
S ool 1) oSl 4 wgn gy bl 03
Cla ) et i slain] ladils) slac B
B ol bl b5y cleolSal 4 olyuds
O slass) oSl 39308 Juols gt bot
Jos salp ol o gl ombe S lgea
Gl Cute gy il (Blad Sbols)l S e
5 @ 2555wl el g (bjgel (sl L)
o elainl Sl jl eolitul g OYl5w 4 S
oS slzel lg e & sizws olael,
A e Dt dg & Dilgr e dleiel pl a5l 5l

D9 ()9 solSal 4 gl yide yude Ol



OB g dg (Bl g Ay B (ol g opnj el (ban
P S g sleial Jeloe (35 (\T) e o9
aollad . cloin] slaasls o GBS G pne 5 ls,

YA t0)lods ¥ 1090 cliosbgr S geans o o Oldllas
350 (0YAF) el (6390 cjliag diantils epmol (63,515 b ygae
b had g Ny obly p el saaid bl

M= WO (P copg obylib lidss. EaS G pas
(W) ) b e g asle wp g ol lapd
sl 4 gl (usly ool g pljiie i i
oSS el Sl (g3y90 adllae) (sloial laasid

iz g pole (dlallin

Achen,R.M. (2017).Measuring Social Media
Marketing: Moving Towards Relationship
Marketing Methods. Journal of Retailing
and Consumer Services. 40. 58-66.

Adams and Wiswell . (2008). Further? Of
Organizational trust factors, Virginia,
polytechnic? Institute and state University.

Almeida, M. I. S. D., Coelho, R. L. F., Oliveira, D.
S. D., Camargo, A., & Savioli, P. Sales-
based Brand Equity as a Performance Driver
in ‘The Country of Soccer’. Revista de
Administracdo Contemporanea,2020, 24(2),
134-150.

Al-Nsour, I. A. Effect Of Brand Enhancement On
Buying Behavior Towards The Sport
Sponsorship Companies In Riyadh, Ksa.
International Journal of Business, 2020,
7(2), 110-119.

Behnam, M., Anagnostopoulos, C., Byers, T., &
Papadimitriou, D. A. (2023). The impact of
perceived corporate social responsibility on
value-in-use through customer engagement
in non-profit sports clubs: The moderating
role of co-production. European Sport
Management Quarterly, 23(3), 789-810.

Bulovic, N., & Seric, N. (2021). Creating a brand
on the identity of a sports club: Preliminary
report creating a brand on the identity of a
sports club. Sport Mont, 19(2), 65-68.

Chu, S. C, Lien, C. H, & Cao, Y. (2019).
Electronic word-of-mouth (eWOM) on
WeChat: Examining the influence of sense
of belonging, need for self-enhancement,
and consumer engagement on Chinese
travellers’ eWOM. International Journal of
Advertising, 38(1), 26-49.

Chu, S.-C., and J. Kim. (2018). the current state of
knowledge on electronic word-of-mouth in
advertising research. International Journal of
Advertising, 37(1), 1-13.

Dan J. Kima, Yong I. Songb, S.B. Braynovc, H.R.
Raod, “ A multidimensional trust formation
model in B-to-C e-commerce: a conceptual
framework and content analyses of
academia/practitioner perspectives”

W

Xbe

.

Y wlalgd s ob)hb Bl oyp (M) o)) 8 LB
abbl iy b3 1aB 5 Ly & S () 2 (Bpan
ot olKetils 1) ki S

2 oozl sloailo; bylil b y (WYAR) oo 5,8,
adlls) (g yndo dlozel (2l LiE & g L iy )by
Oyl sl b > Lol don cmd (byitie 16390
e > (g sbylSaly g gl (ol il
ol (g ylule 5 o pte g mlio

Sl el (TA) bl (bl e g bee @SSl
Ol (yblg 5 Ny 4 dleiel p  cloin] sladile,

o oS ol okl UL cadllaesjga)
Ol e 5 s)lules > Siaog

Decision support systems, (Article in press),
2004.

Darvishi, December, The Impact of Brand
Awareness, Brand Mental Image and
Perceived Brand Service Quality on Brand
Equity in Iranian Banking Industry,
Monetary & Banking Development,2014. 2
(2), 1-22.

Durkin, M., McGowan, P., & McKeown, N.
(2013). Exploring social media adoption in
small to medium-sized enterprises in
Ireland. Journal of Small Business and
Enterprise Development, 20(4), 716-734.

Eagleman, A.N., (2013) Acceptance, motivations,
and usage of social media as a marketing
communications tool amongst employees of
sport national governing bodies. Sport
Management Review, 16(4): p. 488-497.

Eijlers, E. (2020). Emotional Experience and
Advertising Effectiveness: on the use of
EEG in marketing (No. EPS-2020-487-
MKT).

Farache, F., Perks, K. J., Wanderley, L. S. O., &
Sousa Filho, J. M. D. (2008)." Cause related
marketing: consumers' perceptions and
benefits for profit and non-profits
organisations BAR-Brazilian
Administration Review, 5(3), 210-224.

G.L. Urban, F. Sultan, W.J. Qualls, “ Placing trust
at the center of your Internet strategy” Sloan
Management Review, Vol 42, No 1, pp 39—
48, 2000.

Gambetta, Diego (1988). Trust: Marking and
Breaking Cooperative Relations.

Geffen, D. “ Reflections on the Dimensions of
Trust and Trustworthiness among Online
Consumers” ACM Special Interest Group
on Management Information Systems,Vol
33, No 3, PPS 38-53, 2002.

German, Ana-Mria& Moldovan, Elena; Decision-
Making Process and Brands in Sport
Environments, The International Journal Of
Business & Management 2016, (ISSN
2321-8916)


https://civilica.com/l/41431/
https://civilica.com/l/41431/
https://civilica.com/l/41431/

Journal of Management and Organizational Behavior in Sport, Volume 13, No. 15, 1-14, 2024

Jung, H., S., Jin, B. E. How far can brands go to
defend themselves? The extent of negative
publicity impact on proactive consumer
behaviors and brand equity. Business
Ethics: A European Review, 2020.29(1),
193-211.

Kang, J. (2020). The Effect of Ad Skepticism and
Celebrity Preference on Brand Attitude
Change in Celebrity-Endorsed Advertising.
Japanese Psychological Research, 62(1), 26-
38

Kocoglu, B., Serthas, K., Gonener, U., Uzuner, M.
E., & Gonener, A. Investigation of social
media usage and sports brand preferences of
Kocaeli university students. Journal of
Physical Education and Sport,2020, 20(2),
839-847.

Kumar, P., & Singh, G. Using Social Media and
Digital Marketing Tools and Techniques for
Developing Brand Equity with Connected
Consumers. In Handbook of Research on
Innovations in Technology and Marketing
for the Connected Consumer (pp. 336-355).
2020. 1GI Global.

Li, T., Hao, L., Kubiczek, J., & Pietrzyk, A. (2022).
Corporate social responsibility of sports
club in the era of coronavirus pandemic.
ZagleRbie Sosnowiec case study. Economic
research-Ekonomska istrazivanja, 35(1),
2073-2092.

Na, S., Kunkel, T., & Doyle, J. Exploring athlete
brand image development on social media:
the role of signalling through source
credibility. European Sport Management
Quarterly,2020, 20(1), 88-108.

Nuseir, M. T. (2019). The impact of electronic
word of mouth (e-WOM) on the online
purchase intention of consumers in the
Islamic countries—a case of (UAE). Journal
of Islamic Marketing. 10(3), 759-767.

Olsen, G. D., Pracejus, J. W., & Brown, N. R.
(20Y3). " When profit equals price:
consumer  confusion about  donation
amounts in cause-related marketing "
Journal of Public Policy & Marketing,
22(2), 170-180.

Pereira da Mota, C., & Botella-Carrubi, D. (2018).
Digital Marketing: The Relationship
Between Real Madrid Actions and Brand
Promotion and Customer Loyalty b Digital
Marketing: . Journal of Business Research,
109, 76-87.

Popovic, S. Beliefs about the influence on attitudes
of turkish university students toward
advertising through sport. Sport Mont,
2019,17(2), 9-15.

Reed, D. W., Booth, B., Russell, D., & Laughlin, P.
R. (1997). Personality, social networks, and
perceived social support among alcoholics:
A structural equation analysis. Journal of
personality, 65 (3), 649-692.

Sallinen, J. (2020). Brand Extension Impact on
Parent Brand Equity: A  European

VY

Perspective: Cross-cultural  Analysis of
Extending a Football League Brand to
eSports. osuva.uwasa.fi. 2020.

Samur, S. (2021). The Effects of Web-Based
Technologies on Marketing Activities of
Professional Sports  Clubs. Journal of
Educational Issues, 7(1), 546-564.

Sanchez, A. J., Ruiz, E. C. V., Villalba, V. H. G., &
Séanchez, M. R. F. Analysis of the Approach
to Online Advertising of Leading
Sportswear Brands. In Management and
Inter/Intra Organizational Relationships in
the Textile and Apparel Industry.2020. (pp.
241-262). 1GI Global.

Shabbir, S., Kaufmann, H. R., Ahmad, I., &
Qureshi, 1. M. (2012)." Cause related
marketing  campaigns and  consumer
purchase intentions: The mediating role of
brand awareness and corporate image ™
African Journal of Business Management,
4(6), 1229-123

Shockley- Zalabak, P., Ellis, K., & Cesarria, R.
(1999). Measuring Organizational Trust the
international ~ Association of  business
comunicatiors research foundation.

Widawska-Stanisz, A. (2021). Internal customer in
the management of sports and recreation
company. Journal of Physical Education and
Sport, 21, 1943-1949.

Wiese, M., Martinez-Climent, C., & Botella-
Carrubi, D. (2020). A framework for
Facebook advertising effectiveness: A
behavioral perspective. Journal of Business
Research, 109, 76-87.

Yang, S., Carlson, J. R., & Chen, S. (2020). How
augmented reality affects advertising
effectiveness: The mediating effects of
curiosity and attention toward the ad.
Journal of Retailing and Consumer Services,
54, 102020.

Yuliyzar, 1. The Increasing Consumer Interest in
Buying Through Electronic and
Endorsement  Advertising  Media in
Tangerang City Sport Mall  Shop.
0sf.i0.2020, 11(6).154-168

Zhao, W. E. I, & Ji, C. H. E. N. (2019). The
Application of Emotion Creative Strategy in
Advertising Design. Journal of Literature
and Art Studies, 9(10), 1088-1092.

Zhou, F., Mou, J., Su, Q., & Wu, Y. C. J. (2020).
How does consumers' Perception of Sports
Stars' Personal Brand Promote Consumers’
brand love? A mediation model of global
brand equity. Journal of Retailing and
Consumer Services, 54, 102-120.



