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Abstract

The purpose of this research was to identify the co-creating factors of value and brand effectiveness of
Iran's knowledge-based sports companies. A qualitative research with a systematic exploratory
approach was chosen. In this research, the statistical population included professors, experts, experts
and experts involved in this field, and due to the interdisciplinary approach of the lifestyle issue, it
included specialties in the field of sports, psychology and behavioral sciences, sociology, etc. To
select the statistical sample, the sample members were first selected in a targeted manner and then as a
snowball and continued until theoretical saturation (14 people). The research tools included
systematic library study and structured exploratory interviews. The validity of the tool was evaluated
and confirmed based on the legal and scientific validity of the sample, expert opinion and agreement
between the correctors. MAXQDA software was used. The results of the analysis of the conducted
interviews showed that the three main categories of regular physical activity, healthy nutrition and
management are among the co-creating factors of value and brand effectiveness of Iran's knowledge-
based sports companies. Therefore, according to the results of the research, it can be suggested that
identifying the co-creating factors of value and brand effectiveness of Iran's knowledge-based sports
companies is very important and vital for the growth and development of these companies.
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