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. Creativity & Innovation

. Recruitment & Appointment
Reward

. Connections & Information Sharing
. Workplace

. Promotion
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. Construct Validity

. Factor Analysis

0 Exploratory Factor Analysis

1, Confirmatory Factor Analysis (CFA)
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7. Comparative Fit Index (CFI)
8. Normed Fit Index (NFI)

°. Bentler-Bonett

10, Tucker-Lewis Index (TLI)
1 Incremental Fit Index (IFI)
2. Goodness of fit index (GFI)
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1. Adjusted goodness of fit index (AGFI)
2.Composite Reliability(CR)
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