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Abstract

Background and Objective: The Purpose of this research is Evaluation of Ecotourism Sustainability
Marketing Strategies in Arvand Free Zone.

Material and Methodology: In this study, in the qualitative section, first, researches related to the
subject were explored through meta-analysis in order to determine the strategic themes of sustainable
ecotourism marketing. Then, based on Delphi analysis, an attempt was made to confirm the level of
reliability of the research content with the identified themes. Finally, in a small part, through structural
interpretive analysis, the research evaluated the strategic themes of sustainable ecotourism marketing.

Findings: The results of the research in the qualitative section showed that out of a total of 11 initially
approved researches, 7 researches were selected to identify sustainable ecotourism marketing themes.
Through content screening, 10 themes were identified to enter Delphi analysis to determine their
reliability. In this section, 8 final themes were included in the quantitative analysis section. The results
in the quantitative section showed that the most effective strategic theme of sustainable ecotourism
marketing is the use of education in recycling; Water consumption management, etc. in sustainable
ecotourism marketing is at the fourth level of this model.

Discussion and Conclusion: The results show that marketing in the form of sustainable development
of ecotourism focuses on aspects of raising the level of knowledge and awareness of its audience that
can strengthen the sense of social responsibility and commitment to environmental protection in lovers
of this field of marketing programs.

Key words: Sustainability Marketing Strategies; Ecotourism; Arvand Free Zone.
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Figure 1. Consequences of ecotourism sustainability
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Figure 2. Dimensions of sustainable ecotourism marketing

(§958ly rmalian 0 538 3T (g o Jlgm
Sl ol sadlaie ;5 pan ;5555 @olub 2Lt
faselas
o9 (owlied b9
3lg e 5 o iegh diw 8 )0 (Bas Cux 3l teghy ol
pedlie Il 5 ool Glanwgs slotmgsy oo s Hlas
sl p—a 95551 S5l (2l lL sbes el b s e
5 ol i slady a5 4 STL 5 L o slatngsy
stagh e Pl el el ol s
LIV sled oo 0as lulids slojlne 51 Gy (Goaslsh)
PoRie (0397 ) (oo 92|z & 9dge (] 4 ]

O )l 392 e y53sST 5yl b 2l B sl oyl

5 Sy (355 o9 | il (V) oes 5 jlesS
i (B ol ol bilil garug sans;
Sl G (2l)ll 5o (s jlanme dad S peT b g 0 e
ool o ail 0B (e )5isST sArws pes U
sl O OO)Ngm by dioy dswyd 1) S jlase
Shojlge J5b (Kb 5 eleizl sla b))l L (o jlarme
drwgs 4 U oS obyl ddlaie o 1) (6,550 5 slacwlis )l
JSL\’ aalaio Q] &9, ‘_§|ﬁ Cda GLQ‘-\‘L:}. Cogds g solazdl
el Coals 4y g3l 5 o s el 4 (31 L 13 .00 5

905 )l pj e @ Ol |) e sl
Gl gomaly elas (Glegyy Jsl Jlse #

$aaS 55557 (6 sty



m

e G0 5 o 599951 (55l (2,150 oo ) (L5

50 a5 axiwa gl ofi] ddlaie ylojle (Simyd g (5,500 ,5
Sl glaaslians 5l oolainl o oS (idy o Julox plox]
S5 g i sla gy e Y 61D oS L b i
aibe (YY) LSe35 551 5 (YY) o )San 5 Liwely «(YV)
Yo UVO o o3l yo 1) diged dlawy Gl Gollas us> oS
idged dmli a8

o9 slaasil

b Julow (g (o bl by Cools 4 gl (25w (0l 5o
CSLs U ol oo dl)) 1) SIS a4y oS g S i g0y
20,5 ol imgh saidl 5l (s pzaie

R SECNINES

el 0090 T oolaswl &) g oS 51,8 o g0 51 isn ol jo
G.o.l.: 6[.%0&{[4 e L> b el r:p! ‘UMJU Q"‘ rﬂL?u‘ L ‘J.A.)‘
YA Sy ol o alin sl iagh bl a4 cand e
4 5 pl ol pladl z)5 g 3o slaiaeh 0 VYV U
SaS SRyl oy )50 0 Faaz b iagh hidess
039> b bag e slaiagh 4 olows Baal 1 .ol oo
lal> o a6 5L )2 4 Lo Sl oo (g0 p5 )0 g
rl ogh el Julod g lyime tolgie 6 8xE Jold 4yl
ool aLiel ggazma 0,05 (00 )18 ()2 9,90 (B) ST
ok g Ve slotel cimghy STas ail 0 Wl g0 Hlre V-
(gl Oy 28 Lt Lol nl po ko el any T8 g
U"’L“‘"f §)LHA‘ ‘595‘3 é)}o ‘OMMLJ L;A"JB‘ u«hmsﬁ AR

855 o0 5,8 olal byl Julos

e Slaangi Glao S sk 516 oS (o0 A 2295
bl @ coles jo 0,ld Cwor 4z LS Jow 6 obxsl @
| SM:LJ*;‘)JLM»‘ &9; )‘ u.,.mj); U"‘ laosls 6)510; d.‘a.ua
‘53L~5A é‘)""—“" ‘5)&,’.5) LY (551 L: ‘J...J‘ SA.S u\m 3o 45‘).>
S3615 3590 ;5551 65lb (b)IL slaspealy b Lo e
Orebiae (i 4 pladl (Sl (gl (s 9025 o0 1,3
O e gy Bas dasel> 0 ou i gl glo |58
onl 5o g o digyl olsT ddlate ylejle (Sin,d g o Kb S
GRS B o0 Dg—mtte (oS SR SG A5 iegh
rplE Jols oS 51,8 00l e oolitw | oS 5153 5l A
2595551 Sl (2Ll g0 el relae & o, sl
ColdS s (s sokie 4 als oo ggb.;lﬁ ORI W Py
S o0 AW 3315w pd g HeSilaa Jloxe 93 4 4z gL (6,100
A.ul.a Sy90 Lg).‘a.) wLﬂS:.\>).‘a.>)‘ 03 ‘Sy‘LM: L u.A.AL\a.A [
ol Joo Jolod Bosb I (o8 (A5 )3 Sole 05 8
B o eas Slo bl slaa¥ wlais tisle g bl S s
Omed IS 30 5 985 Gliee laie I uiaa ol (255!
Mg s

SiR93 (S S Higed Ghe) 9 (5 lel arale

O 50 Bud dasle (el oS 5 A tegh coale sle
9 R Egoge b abul) yo Jlais 90 slagiagh Jold (AS
oS a2l mhw jo SbLL Glaasis 5l e VY
pladl als Lo 5 golisl syl oS il anT s el
sshate & anleioe heghy aliime (malde olulid @
B o Res T (6,8 W 0gds ol 3l ) ol
“5;455.4.3 9y L)'i‘ S Ll 0 ool J;L: 05; ‘_gLA.C‘
G b ols GO e oS es lie bl gl 3ame
4,20 5 a5 wles Q! 1) SB 15 cGres Luils S jglate
DBl 10,93 gt g9dge b akal, jo o3 (Ll ls s

M:~‘.9L35m99|ﬂm5|,a;\/\}g@s jass 40 Bu daal>




oy g Slobs xd VEoY ol i T 0 ylondh counn ) drammo (5580955 § poke WY

ol (2b 5, Jeloi -V Jgur
Table 1. Critical evaluation analysis
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Table 2. The process of determining the strategic themes of ecotourism sustainability marketing
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Table 3. Delphi analysis process to determine the consensus of experts
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Figure 3. Theoretical model of research
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Table 4. Formation of the achievement matrix
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