g{t'x;fa/’,;_v;;,uw
Journal of Development Studiesand |
Resource Management

Vol 1, No 1, Spring 2023
ILA.U Journal Homepage: https://sanad.iau.ir/journal/jdsrm

Research Paper

Investigating the Effect of Gguerrilla Brand (partisan) on the Consumer
with the Mediating Role of Brand Equity (Case study: Ofogh Korosh
Company, Shiraz)

Mojtaba Amini Moghadam: Department of Management, Shiraz Branch, Islamic Azad University, Shiraz, Iran
Hassan Soltani*: Assistant Professor, Department of Management, Shiraz Branch, Islamic Azad University,
Shiraz, Iran

Received: 2023/05/31 PP 1- 14 Accepted: 2023/08/16

Abstract

The purpose of this research is to investigate the impact of guerrilla marketing on consumer behavior, considering
the mediating role of brand equity. The research methodology employed for this study is a descriptive survey. The
statistical population under consideration comprises the customers of Ofogh Kurosh stores in Shiraz, which can
be viewed as an unlimited population. The sample size was determined to be 384 individuals, following Morgan's
table, utilizing a non-random sampling method. The data collection tools used in this study encompassed Guerrilla
Marketing Standard Questionnaires developed by Mehmet Kogerik (2018), consumer behavior assessments by
Band P (2019), and special brand value assessments by Aker (1996). To establish the questionnaire's validity,
expert opinions and input from professors were solicited. Furthermore, the AVE index was employed for construct
validity assessment, confirming the questionnaire's adequacy in terms of validity. The questionnaire's reliability
was assessed using Cronbach's alpha coefficient, and it was found that the coefficient exceeded 0.7 for all variables,
indicating the questionnaire's satisfactory reliability. Data analysis was conducted at two levels: descriptive and
inferential statistics, utilizing SPSS and PLS software. The study revealed significant effects of information quality
on brand equity and the validity of information on the special value of the Shiraz brand. Additionally, it was
observed that the need for information had a substantial impact on brand equity and that attitude towards
information significantly influenced brand equity. Information quality was found to have a substantial effect on
consumer behavior, as did information credibility. Conversely, the need for information did not exhibit a
significant effect on consumer behavior, and attitude towards information did not exert a significant influence on
consumer behavior. Lastly, the special value of the brand was found to have a significant impact on consumer
behavior.
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Extended Abstract

Introduction

One of the most contentious topics in marketing and consumption revolves around consumer choice and
purchasing behavior. Today, the production industry in every region and country is witnessing
significant competitive growth. To maintain competitiveness among other producers of similar products,
it is imperative to identify the factors influencing product buying behavior. This enables the sale of more
products by creating robust brands and offering diverse products of favorable quality, thereby fostering
customer loyalty.Consumer behavior is a intricate phenomenon, as it is not always transparent and can
often be unpredictable. Given these considerations, it can be asserted that consumer purchasing behavior
constitutes a social issue, which is particularly pronounced in economies undergoing transition, such as
Iran. Despite the immense significance of purchasing behavior and its pivotal role in consumer conduct,
this field has largely remained unexplored by researchers, with little notable research addressing this
phenomenon among Iranian consumers.

Consequently, this research seeks to investigate the impact of guerrilla marketing on consumer
purchasing behavior, with a focus on the mediating role of brand value among the customers of Ofogh
Kurosh Company in Shiraz city. Therefore, the central research question revolves around whether
guerrilla marketing exerts an influence on consumer behavior with brand equity as a mediating factor.

Methodology

The present research serves an applied research purpose and utilizes a descriptive research method. The
research's statistical population comprises the customers of Ofoq Korosh Company in Shiraz,
representing an unlimited population. Given the unrestricted nature of the statistical population, a sample
size of 384 individuals was determined based on Morgan's table. A non-random sampling method was
employed for data collection.

The questionnaire's content validity was established, and its reliability was confirmed through
Cronbach's alpha coefficient. Demographic data for the research was described using various statistical
techniques, including descriptive statistics, frequency tables, pie charts, and bar graphs. Additionally, a
one-sample t-test was utilized to assess variables in relation to the measurement scale mean. The data
analysis was conducted using SPSS24 software.

Results and discussion

The rho_A test essentially measures Spearman'’s correlation between questions within a single variable.
Cronbach's alpha and composite reliability also pertain to the correlation among questions, both within
and outside the model. However, numerous statistical experts assert that the Likert scale is composite.
As aresult, Pearson's correlation coefficient cannot be computed for it. Instead of Pearson's correlation,
Spearman's correlation, a non-parametric test, is calculated between questions. Similar to Cronbach's
alpha and composite reliability, the value of this test should exceed 0.7 to address the concerns of some
critics and statistics experts who consider the Likert scale as quantitative. This test serves a role akin to
fit tests in assessing the covariance of axes. PLS is often criticized for lacking such fit tests.
Consequently, it resorts to using the model quality test, which, to some extent, substitutes for fit indices
by employing the "ignore™ command.

In the "ignore" command, a portion of the data is removed and then estimated. If the software's estimate
closely aligns with the data, the quality is considered high; otherwise, the quality of the external model
is deemed low. Since determining the optimal method is challenging, researchers commonly employ an
index called CV COM. Calculating this index can be intricate, but Smart PLS software computes it.
Following Sarstad's (2012) recommendations, researchers need only compute three values: 0.02, 0.15,
and 0.35, corresponding to weak, moderate, and strong quality, respectively. Based on values obtained
from the CV COM table for all research variables, the external model quality or the average
measurement of the research is found to be upward, indicating accurate estimations of the removed
values in the "ignore" command. To evaluate the fit of the research’s structural model, various criteria
are employed. The primary and fundamental criterion involves assessing the significance of Z
coefficients. According to the results, paths where the coefficient (T) exceeds 1.96 indicate the
significance and appropriateness of those paths at a 90% confidence level, while values below this
threshold suggest a lack of alignment between the path and the research's objectives.
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Conclusion

The results of the forthcoming research have demonstrated that guerrilla marketing is easily
implementable and comes with a very low financial cost. Nevertheless, it can exert a significant
influence on the audience and effectively introduce the brand to customers in an engaging and innovative
manner. It is precisely due to these characteristics that this marketing approach has consistently
delivered numerous successes to businesses, both small and large, across the globe.

This phenomenon has drawn considerable attention to guerrilla marketing, emerging as a pivotal aspect
of contemporary business. Consequently, enhancing organizational performance through guerrilla
marketing has evolved into a crucial concern within the realms of marketing management, brand
development, and consumer behavior. Increasing customer expectations and the growing globalization
of markets have compelled organizations to reassess their business strategies.

Two fundamental philosophies, namely special brand value and consumer behavior, have garnered
widespread attention. This is because the relationship between companies and their customers is
established through the marketplace, emphasizing the significance of catering to specific customer needs
for enhancing product offerings. This approach proves to be both important and highly effective. The
results of the upcoming research have shown that guerilla brands are one of the advertising strategies
for introducing products or commercial brands, which can receive the most feedback compared to other
models by using low-cost tactics. The nature of this design style is to attract the attention of the customer
in unconventional ways, so it can be concluded that a successful organization with a policy of doing
things like a guerilla customer, usually monitors the customer's wishes and wants to fulfill it. to pay
Increase its performance by responding to these demands as quickly as possible. In order to keep pace
with other competitors in the field of attracting customers and selling products in the organization, in
order to improve the organizational performance, it achieves a favorable result by applying guerilla
strategies. Errilla marketing strategies, which lead to favorable results.
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