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Identifying and analyzing variables affecting the advertising effectiveness in
the healthcare system

Riahi MH', Nayebzadeh SH?, Davodirokanabadi A’
@ Abstract

Introduction: The importance of advertising as a tool to change people's attitude and
behavior, along with the high costs of advertising, the issue of the advertising
effectiveness, especially in the field of health, has attracted the attention of many
country’s managers and decision makers as well as researchers; Therefore, the purpose
of this research is to identify and cognitively map the variables affecting the advertising
effectiveness of organizations active in the healthcare system in order to develop
suitable scenarios in this field.

Methods: The present qualitative-quantitative mixed research in the first step identified
variables affecting the advertising effectiveness by analyzing the content of articles
published at the national and international level in the field of health and in the second
step through a questionnaire related to fuzzy cognitive mapping of relationships
between eleven variables obtained from the first step has been analyzed and the scenario
has been compiled by Fcmapper and Pajek software.

Results: Data analysis resulted in eleven frequent variables in the selected articles that
have an effect on the advertising effectiveness in the field of health, along with their
impact and scenarios for achieving the goals of the health and treatment system in the
field of advertising.

Conclusion: The effectiveness of advertising is the extent to which an advertisement
ends in a desirable effect, considering the high amount of government investment on
health advertisements and also the undeniable importance of health, the present research
invite the managers and decision makers of organizations active in the health and
treatment system to increase the awareness of the audience through useful advertising
that invites appropriate information on the features of health-related products and
services; Effective advertisements that use the brand value in this area along with the
social influence of healthcare specialists to reduce the mental risk of the target audience
and pave the way to the realization of the goals of the countries in the field of
prevention, treatment and promotion of people's awareness in the field of health.

Keywords: Advertising effectiveness, health system, content analysis, cognitive
mapping.
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