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Abstract
Introduction

The theory of consumption values is one of the most extensively used models to explain
consumer choices. The theory of consumption values in essence states that one’s ultimate
choice is affected by the perceived value of products and services. These dimensions include
functional, emotional, social, epistemic, and contingent values (Mason et al.; 2023). The theory
of consumption values explains how these five consumption values predict consumer
preferences for purchasing a product or service (Chakraborty and Dash; 2023). Thus, it

! Received: 2025/02/26; Revised: 2025/04/22; Accepted: 2025/05/06; Published online: 2025/12/16

Article type: Research Article Publisher: Qom Islamic Azad University

©2025/authors retain the copyright and full publishing rights


file:///C:/Users/a/Desktop/مقاله%20اصلاح%20شده%20%20انگلیسی%20تاثیر%20کیفیت%20خدمات%20دانشگاه%20الزهرا.docx
file:///C:/Users/a/Desktop/مقاله%20اصلاح%20شده%20%20انگلیسی%20تاثیر%20کیفیت%20خدمات%20دانشگاه%20الزهرا.docx

o g o 329 P 918 39 590,15 Sla g3
1FF FojlodcFoyge
EISSN: 2821-2576 https:/jsports.qom.iau.ir

indicates the relevance of the theory of consumption values in various contexts and provides a
multidimensional view of consumption value and behavioral outcomes. Hence, marketing
researchers have conducted comprehensive literature reviews to integrate existing findings and
provide valuable insights into the predictive capacity of the theory of consumption values
(Tanrikulu; 2021).

Methods

This study is of applied type in purpose. It is also descriptive-correlational in nature and
method. The statistical population of the study included professional volleyball athletes in Iran
playing in club teams at the national and provincial levels. A convenience and non-probability
sampling method was used in this research. Accordingly, 175 people were selected as a sample
and questionnaires were distributed among them, of which 168 questionnaires were returned
to the researcher. The field method was used as the data collection method in this study. The
data collection tool was a questionnaire. Content and construct validities were used to examine
its validity in this study. The results of construct validity are presented in the next section. The
opinions of some professors in the field of sports management and physical education and some
sports experts were also used to examine the content validity. Cronbach's alpha coefficient and
composite reliability coefficient were also used to examine the reliability of the questionnaire.
The results of this section are also explained below.

Results

Statistical description

This section presents the central indices, dispersion indices, and distribution shape indices of
the variables. The mean of the service quality variable from the respondents' viewpoints is
3.7602 with a standard deviation of 0.72072. Thus, the level of service quality is higher than
the average value from the respondents' perspective. The median value is 3.84, indicating that
the scores of almost half of the respondents are lower than this value. Since the data mode value
is 3.92, it is concluded that most respondents gave the service quality variable a score of
3.92. The negative skewness of the variable (-0.339) indicates that the tail of the distribution
is long toward the left. Additionally, the positive skewness (0.02) means that the shape of the
variable distribution is longer than the normal distribution. Similarly, the lowest and highest
scores given for this variable are 1.16 and 5. The average brand loyalty is 3.7455 with a
standard deviation of 0.88504. Thus, from the respondents' point of view, the brand loyalty
level is higher than the average value. The median value is (3.75), indicating that the scores of
almost half of the respondents are less than this value. In addition, since the mode value of the
datais 5, it is concluded that most respondents gave the brand loyalty variable a score of 5. The
negative skewness of the variable (-0.365) indicates that the tail of the distribution is long
toward the left. Moreover, the negative skewness (-0.52) means that the shape of the variable
distribution is shorter than the normal distribution. Similarly, the lowest and highest scores
given for this variable are 1.25 and 5, respectively. The mean of the consumer behavior variable
is 3.7381 with a standard deviation of 0.70994. Thus, from the respondents' point of view, the
consumer behavior level is higher than the average value. The median value is (3.857),
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indicating that the scores of almost half of the respondents are lower than this value. In addition,
since the mode value of the data is 3.86, it is concluded that most respondents have given the
consumer behavior variable a score of 3.86. The negative skewness of the variable (0.464)
indicates that the tail of the distribution is long toward the left. The negative skewness (-0.08)
means that the shape of the variable distribution is shorter than the normal distribution.
Similarly, the lowest and highest scores given for this variable are 1.5 and 5, respectively.
Conclusion and Discussion

A growing body of literature on the subject has been explained so far to determine the scope
and philosophy of marketing, in which the brand has played a key role. The brand is referred
to as a symbol of the organization's reputation, to the extent that experts in this area consider a
personality to it. One thinker in this regard considers brand personality the core variable in
customer decision-making when making a purchase. The brand tells organizations what their
position is in public opinion, the market space, and among the organization's stakeholders, and
how they should develop or manage this position. Generally, it can be stated that the brand
reflects the organization's activities in society. A strong brand differentiates the product from
competitors' products, reduces search costs, minimizes perceived risks, and provides high
quality from the customer's perspective.

In brand and consumer behavior, the factor of purchase intention has always been discussed as
one of the crucial variables. Customer intention to purchase is repeated when the brand matches
the consumer's personality or self-image or when the brand offers unique and needed benefits
to consumers. Purchase intention refers to the desire to use a product or receive a service. When

consumers believe that a product or service offers the quality or features of the actual product,
they are more likely to purchase it.
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Table (2): Results of the evaluation of convergent validity and reliability
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31 Composite reliability (CR)
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33 Average variance extracted (AVE)
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Table (3): Matrix for measuring divergent validity using the Fornell-Larker matrix method
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Figure (2): Structural model of the impact of service quality on consumer behavior regarding
the mediating role of brand loyalty in Iranian professional volleyball athletes in the standard
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Figure (3) Structural model of the impact of service quality on consumer behavior through the
mediating role of brand loyalty in Iranian professional volleyball athletes in the significant
numbers state
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Table (4): Summary of the research hypotheses
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