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Objective: The purpose of this modeling was to manage the brand of private football clubs
in Isfahan province.

Methods: The statistical population of this research included managers and vice
presidents of private football clubs, technical staff, coaches and players of private football
clubs, football experts and sports management professors who are aware of the research
field. Due to the fact that the exact number of members of the mentioned statistical
population is not known, Cochran' formula was used to determine the size of the statistical
sample and based on this, their number was considered to be 384. The data collection tool
in this research was the brand management questionnaire of Santose-Vijande et al. (2013).
To measure face and content validity, the questionnaire designed by 10 sports
management professors was approved, and to measure reliability, the questionnaire was
given to 30 sample people, and the Cronbach's alpha coefficient was 0.87.

Results: Results showed that 16 indicators of the questionnaire as obvious variables out
of 6 underlying variables are marketing strategies and data analysis, communication
management and relationship with fans, quality of sports performance, Innovation and
creativity, social participation, and collaboration with other brands which constitute the
component of brand management of private football clubs in Isfahan province, support
and the model has a favorable fit.

Conclusions: Managers of private football clubs should strengthen them as much as
possible, taking into account the factors affecting the management of the clubs' brand, and

thus, by improving the club's brand position, they will enjoy its some valuable benefits.
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