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Abstract

Identifying the needs and desires of voters is very important for the effectiveness of stakeholders in politics. The
use of marketing allows political groups to better identify the diverse interests and needs of voters; therefore, this
study seeks to answer the question of what are the components of political marketing in Iran? The present study
is considered a mixed research (qualitative and quantitative). The qualitative strategy used is grounded theory
and the quantitative strategy used in this field is a survey. The statistical population of the qualitative section was
specialists, experts aware of political issues and election campaigns across the country, and a combination of
non-random, judgmental, and snowball methods was used to select experts and experts for the purpose of
conducting interviews, and 20 interviews were conducted. Data collection continued until data saturation was
reached. The statistical population in the quantitative section was the voters of the parliamentary elections and
the presidential elections across the country, and 384 questionnaires were distributed and collected using a
random sampling method. In the qualitative section, MAXQDA software was used to analyze specialized
interviews, and in the quantitative section, structural equation modeling and Smart PLS software were used. The
results of the qualitative section showed that the model for designing and explaining the political marketing
pattern in Iran using the data-driven method includes causal conditions, background conditions, intervening
conditions, central category, strategies, and consequences. In the quantitative section, the effect of strategies on
consequences was calculated to be 0.313, the effect of background conditions on strategies was calculated to be
0.303, the effect of causal conditions on the central category was calculated to be 0.676, the effect of intervening
conditions on strategies was calculated to be 0.386, and the effect of the central category on strategies was
calculated to be 0.389.
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Extended Abstract

Introduction

Identifying the needs and desires of voters is
very important for the effectiveness of
stakeholders in politics. The use of marketing
allows political groups to better identify the
diverse interests and needs of voters; therefore,
this research seeks to answer the question:
What are the components of political
marketing in Iran?

Methodology

The present study is considered a mixed-
method (qualitative and quantitative) research.
The qualitative strategy used is grounded
theory and the quantitative strategy used in this
field is a survey. The statistical population of
the qualitative section was specialists, experts
aware of political issues and election
campaigns across the country. A combination
of non-random, judgmental, and snowball
methods was used to select experts and opinion
leaders for the purpose of conducting
interviews, and 20 interviews were conducted.
Data collection continued until data saturation
was reached. The statistical population of the
guantitative section was voters in the Shura
Council and presidential elections across the
country, from which 384 questionnaires were
distributed and collected using random
sampling. In the qualitative section,
MAXQDA software was used to analyze
expert interviews, and in the quantitative
section, structural equation modeling and
Smart PLS software were used.

Results and discussion

The results of the qualitative section showed
that the model for designing and explaining the
political marketing pattern in Iran using the
data-driven method includes causal conditions
(weakness of the party system, attitude towards
the concept of political  marketing,
understanding the political environment,
electoral discourse, understanding the people
and their needs, identifying groups and
political divisions), background conditions
(religious and ethnic components, political
situation,  structural ~ factors, electoral
campaign), intervening conditions (media
space-building, international pressures, cultural
factors, economic factors, political factors),
central category (media planning, vote

organization management, effective marketing
and advertising, vote market needs analysis,
management of political advertising tools),
strategies (creating value for voters, designing
a product suitable for the main demand of the
vote market, continuous monitoring of the
environment, drawing the electoral landscape,
understanding political marketing, effective
planning and the electoral competition
process), consequences (improving the
country's party system, improving the country's
electoral system, effective presence in electoral
competition, drawing a new paradigm of
political marketing, branding, developing
political discourse in elections). In the
guantitative part, the effect of strategies on
outcomes was calculated to be 0.313, the effect
of background conditions on strategies was
0.303, the effect of causal conditions on the
central category was 0.676, the effect of
intervening conditions on strategies was 0.386,
and the effect of the central category on
strategies was 0.389..

Conclusion

Candidates and political activists present
separate promises and programs aimed at the
needs and demands of different groups of
voters. Each segment of society (employees,
women, youth, retirees, etc.) has different
needs and expects to receive a program and
response tailored to their sector..
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