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Abstract

Fashion orientation, a contemporary phenomenon, has expanded alongside the growth of
communication technologies and intensified consumerism. This study aimed to predict fashion
orientation based on symptoms of histrionic personality disorder, considering the mediating roles of
the need for social feedback and social media addiction among Instagram users. The research
employed a descriptive—correlational design. The statistical population comprised university students
in Tabriz, from which 397 participants were selected using a multi-stage cluster sampling method,
following Kline’s (2015) guidelines. Data were collected using the Need for Social Feedback in Social
Networks Scale (Duradoni, 2023), the Social Media Addiction Scale (Khajeh Ahmadi et al., 2015),
the Dramatic Personality Scale (Ferguson & Negy, 2006), and the Fashion Orientation Scale (Amir
Qasemi et al., 2015). Path analysis was conducted using SPSS 24 and AMOS 24. Results revealed
significant correlations between fashion orientation and both predictor and mediator variables
(P<0.01). Symptoms of histrionic personality directly explained 30% of the variance in fashion
orientation ($=0.30) and indirectly explained an additional 57% (B=0.57). Bootstrap, variance
accounted for (VAF), and Sobel tests confirmed that both the need for social feedback and social
media addiction had significant partial mediating effects (P<0.05). These findings suggest that
Instagram users with elevated histrionic traits, coupled with a heightened need for social feedback and
a tendency toward social media addiction, are more likely to exhibit strong fashion orientation and
engage in fashion-related consumption.
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Extended Abstract

Introduction

Fashion and fashion orientation are phenomena of the modern age, amplified by the
growth of technology and human communication. These phenomena have
contributed to the intensification of consumerism. Research indicates that social
media plays a pivotal role in shaping fashion-related attitudes and preferences among
youth. Platforms such as Instagram and TikTok have increasingly become tools for
fashion display and identity expression (Prayudha & Sari, 2024). Owing to features
such as Stories, Reels, and Live broadcasts, Instagram has emerged as the most
influential social media platform in the fashion domain. According to a recent
survey, 72% of users reported making purchases after encountering fashion-related
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advertisements on Instagram (Lim, 2024). Personality traits play a pivotal role in
shaping individuals' fashion orientation in the context of social media. Among these
traits, histrionic personality characteristics are particularly noteworthy, as they are
associated with a heightened need for attention, emotional expressiveness, and a
strong focus on physical appearance. The relationship between fashion orientation
and histrionic personality traits among social media users—particularly on platforms
such as Instagram—can be meaningfully examined by taking into account users’
motivations for platform engagement, their need for social feedback, and the extent
of their social media addiction. Histrionic personality is characterized by excessive
attention-seeking and emotional expressiveness. These individuals have a strong
need for feedback and approval from others (Carvalho et al., 2019). Duradoni et al.
(2023) defined the need for social feedback as the desire for fame and positive
feedback in social networks. Social media addiction is a type of behavior involving
excessive use, mental preoccupation, and an uncontrollable urge to connect
(Quaglieri et al., 2021). Previous studies indicate that these variables have rarely
been examined together within the context of fashion-related research. Accordingly,
the present study aims to predict fashion orientation based on symptoms of histrionic
personality disorder, with the mediating roles of the need for social feedback and
social media addiction among Instagram users.

Materials & Methods

The study used a descriptive-correlational design with path analysis. The target
population consisted of university students in Tabriz during the 2023—2024 academic
years. A multi-stage cluster sampling method was employed, and the sample size
was determined based on Kline’s (2015) guideline. A total of 397 students
participated in the study. Inclusion criteria included providing informed consent,
being an Instagram user, and having actively used the platform for at least the past
six months. Prior to administering the questionnaires, ethical principles were clearly
explained to the participants. These included voluntary participation, confidentiality
of data, exclusive use of the data for research purposes, and the non-invasive nature
of the study. Data were analyzed using SPSS version 24 and AMOS version 24
through path analysis. The instruments used in the study were as follows: 1.
Histrionic Personality Symptom Scale (Ferguson, Negy, 2014) 2. Fashion
Orientation Scale (Amir Qasmi et al., 2015) 3. Social Feedback Need Scale for
Social Networks (Duradoni et al., 2023)

Results
The study included 397 Instagram users with a mean age of 22.30 (SD = 2.20). Of
the total participants, 189 (47.6%) identified as female, while 208 (52.4%) identified
as male.

At the outset of the path analysis, all underlying assumptions were confirmed.
These included unidirectional causality, an adequate sample size (ranging from 10 to
20 observations per variable), continuity of the variables, linear relationships among
variables, independence of error sources, univariate and multivariate normality,
absence of multicollinearity, and the assumption of a univariate normal distribution.

The direct relationship between histrionic personality and fashion orientation was
positive and significant (B = 0.30, p = 0.001). The direct relationship between the
need for social feedback and fashion orientation was positive and statistically
significant (= 0.36, p= 0.001). Similarly, the direct relationship between social
media addiction and fashion orientation was positive and significant (B = 0.32, p=
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0.001). Additionally, the direct relationship between histrionic personality and the
need for social feedback was positive and significant (f = 0.84, p=0.001), as was the
relationship between histrionic personality and social media addiction (B = 0.56, p =
0.001).

Based on Table 2, all direct relationships in the model were significant at the level
of p< 0.001, and the critical ratio (C.R) values for all paths were above 1.96,
indicating that the direct effects were significant in the absence of the mediating
variable. Accordingly, the null hypothesis of no direct relationships between the
model variables is rejected.

Table 2. Direct Effects in the Model

Path Estimate Std Estimate S.E C.R P
Histrionic Personality — Fashion Orientation 0.51 0.29 0.07 7.04 0.001
Social Media Addiction — Fashion Orientation 0.15 0.31 0.01 8.25 0.001
Social Feedback Need — Fashion Orientation 0.73 0.36 0.07 949 0.001
Social Feedback Need—Social Media Addiction 1.43 0.33 020 7.15  0.001
Histrionic Personality — Social Feedback Need 0.72 -0.84 0.02 31.38 0.001
Histrionic Personality—Social Media Addiction 2.03 -0.56 0.17 11.86 0.001

Based on the contents of Table 3, the significance of mediator variables was
evaluated using the Bootstrap test. Given that the significance level of the bootstrap
test was less than p< 0.05 and both the lower and upper confidence limits had the
same sign (either both positive or both negative), it can be concluded that the indirect
paths are significant. Given that all direct and indirect relationships in the model are
statistically significant, and that the Variance Accounted for (VAF) values range
between 0.20 and 0.80, it can be inferred that the mediating variables demonstrate a
partial mediation effect. The Sobel test results indicated that the mediating effect of
the need for social feedback was significant (Z = 4.63), while the mediating effect of
addiction to social networks was also significant (Z = 3.19). Because both values
exceed the critical value of 1.96, the null hypothesis—that the mediating variable
does not play a role in the relationship between the independent and dependent
variables—is rejected at the 0.05 significance level, indicating that the mediation
effect is statistically significant.

Table 3. Indirect Effects (Mediation Test)
Path Unstd. Std 95% CI (Lower—Upper)  VAF P
HP — SFN & SMA — FO 0.99 0.57 0.51-0.64 0.65 0.002
Note: HP = Histrionic Personality, SFN = Social Feedback Need, SMA = Social Media
Addiction, FO = Fashion Orientation

Subsequently, various fit indices were calculated. Among them, the chi-square to
degrees of freedom ratio (y*/df) was 4.05, and the root mean square error of
approximation (RMSEA) was 0.088. These values indicate a moderate fit. However,
other fit indices, including CFI, GFI, TLI, NFI, RFI, and AGFI, were all within the
acceptable range (above 0.90), indicating a good statistical fit of the model to the
data. Therefore, despite the relative weakness of the two aforementioned indicators,
it can be concluded that the model overall has an acceptable statistical fit and is
capable of explaining the relationships between latent variables.

Discussion and Conclusion



50 Histrionic Personality and Fashion Orientation..................... Esmaeili Anamagh and et all

The study aimed to predict fashion orientation based on symptoms of histrionic
personality disorder, with the mediating roles of the need for social feedback on
social media and social media addiction among Instagram users. The findings
indicate that symptoms of histrionic personality disorder predict fashion orientation
both directly and indirectly through the need for social feedback and social media
addiction. In other words, among individuals with histrionic personality traits, the
tendency to seek social feedback and addiction to social media play a reinforcing role
in the inclination toward fashion orientation. The results of the research were in line
with the results of the research of Talebi Delir (2023) in the study of the relationship
between show personality and fashion-oriented behaviors such as the tendency to
cosmetic surgery; with the results of John et al. (2023), who explored the relationship
between the need for social feedback and consumerism in the domain of luxury
goods; and with the findings of Madura et al. (2024), who investigated the
association between social media addiction and fashion orientation. The need for
social feedback and, consequently, addiction to social networks in Instagram users
with symptoms of theatrical personality can be explained based on the theory of
online social self-regulation .Accordingly, social media platforms provide an ideal
environment for self-regulation among individuals with histrionic personality traits
and for obtaining social feedback. Social networks are used as a means to achieve
various goals, including self-esteem regulation, social interaction, material pursuits,
and self-presentation (Fegan & Belland, 2021). The fulfillment of the need for social
feedback paves the way for social media addiction. As a result, individuals are
influenced by active Instagram influencers and product advertisements from
companies, which leads them toward fashion orientation (Gomez et al., 2022).
Although the present study offers valuable and practical insights in the areas of
awareness, counseling, treatment, and the expansion of knowledge regarding
individual psychological factors related to social fashion orientation, it is not without
limitations. Despite valuable insights, the study was limited to Instagram users
among university students and did not include qualitative methods. Future research is
recommended to incorporate a wider range of demographic groups and social media
platforms and to adopt qualitative methodologies— such as phenomenological
approaches— to gain deeper insights into individuals lived experiences regarding
fashion orientation.
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