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Abstract

Introduction: In recent years, online advertising specialists have always been looking for ways to
increase clicks and prevent ads from being ignored. Therefore, considering that native advertising
significantly increases the effectiveness of the ad by simulating the appearance of the ad with the site
and displaying the ad on the most relevant websites, this research seeks to understand the issue that
advertisers and designers of native ads focus on which factors They can be successful in creating
effective native ads.

Methods: The current research has a qualitative approach and uses the Grounded Theory method. It
was applied in terms of objective. The sampling method of this research is targeted.The required data
were collected through interviews with marketing experts and native advertising designers of top
advertising companies in Iran. The sampling continued until saturation is achieved. Then interviews
was coded using the MaxQDA software.

Results: Based on the analysis, codes were extracted in the form of 30 concepts and 12 main
categories. Finally, using the Grounded theory strategy, the identified codes were classified into six
categories including main phenomenon, causal conditions, contextual conditions, intervening
conditions, strategies, and consequences. The categories with the central phenomenon of effective
native advertising are: causal conditions including: content attractiveness and content quality,
contextual conditions including: cultural, economic and technological factors, intervening factors
including: effectiveness facilitators and effectiveness barriers, strategic factors including: transparency
and customer orientation The consequences include cognitive and behavioral factors that were
designed as a result of the model based on categories.

Conclusion: In order to produce effective matching ads, special attention should be paid to the
identified categories and concepts. Finally, practical suggestions were proposed for the use of
designers and advertising industry activists in order to benefit from the benefits of advertising
optimization.
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Extended Abstract
Introduction
This research explores the key factors that enable advertisers and designers to create effective native
advertising. Native advertising, which mimics the appearance of a website and appears on relevant
sites, can significantly enhance ad effectiveness by increasing click-through rates and preventing ad
avoidance. This study uses grounded theory to identify and categorize the elements that contribute to
successful native advertising campaigns.

Methods

A qualitative approach utilizing grounded theory was employed. Data were collected through targeted
interviews with 12 marketing experts and native advertising designers from leading advertising
companies in Iran. The interviews continued until data saturation was achieved. The collected data
were then analyzed using MAXQDA 2020 software to code and categorize the emergent themes.

Findings

The analysis revealed 30 concepts categorized into 12 main categories. These were further synthesized
into six core themes: (1) causal conditions, including content attractiveness and quality; (2) contextual
conditions, such as cultural, economic, and technological factors; (3) intervening conditions,
comprising facilitators and barriers to effectiveness; (4) the central phenomenon of effective native
advertising; (5) strategic factors, including transparency and customer orientation; and (6)
consequences, including cognitive and behavioral outcomes.

Discussion

The research underscores the importance of content quality and attractiveness as key causal factors in
native advertising. Contextual elements, such as cultural relevance and technological considerations,
also significantly shape the success of native ads. Effective strategies balance transparency with
customer-centric approaches to enhance cognitive and behavioral responses. Intervening factors, like
facilitators and barriers, highlight the dynamic nature of native advertising and the need for adaptive
strategies.

Conclusion

To produce effective native ads, designers and advertisers must pay close attention to the identified
categories and concepts. The grounded theory model developed in this study offers practical insights
for optimizing native advertising campaigns. It emphasizes the need to consider content, context,
strategy, and potential barriers to maximize cognitive and behavioral outcomes.
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