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Abstract

The aim of the present study was toinvestigate the importance of skopos in the translation of political
texts from English into Persian. To do this, 30 Iranian translators were conveniently selected and equally
divided into the in-house and freelance translators. They were asked to translate a translation test encom-
passingthe 10 short political texts that were extracted from English news websites.The point was that the
in-house translators were provided with the skopos and were informed of the intended audiences, whereas
the freelancers were not given the skopos and were not aware of the intended readers. Davies' (2003) tax-
onomy was applied as a valuable criterionto discover translation strategies used by each group of the par-
ticipants. Finally, the success of each group of the professional translators was determined according to
Vermeer's (1989/2000) skopos theoretical model. The findings indicated that from Davies' translation
strategies, the in-house translatorsemployed the target text (TT) oriented strategies that led to very func-
tional and the TT-oriented translations as well as their success in fulfilling the defined skopos. By con-
trast, the freelance translatorsapplied the source text (ST) oriented strategies and madethe translations that
were oriented towards the ST. This resulted in their failure to accomplish the translation skopos. The in-
dependent samples t test was also applied to find out the difference between the in-house and freelance
translators. According to the results, there was a significant difference between their performance and
employment of translation strategies.
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instance of translating nor just a product but a

INTRODUCTION

Translation is an activity that provides the oppor-
tunity to know about the history and culture of
other societies. Lederer (2003) argues that "trans-
lation is a process which attempts to establish
equivalence between two texts expressed into
different languages" (p. 3). Mardirosz (2014) be-
lieves that "translation is neither just an act or an
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complex activity during which the translator
transmits cultural and ideological messages as
well" (p, 160). Translation can be used forglobal
communication in today’s world. According to
Adler (2002), globalization is not a forthcoming
but a reality in today's world, and intercultural
communication is becoming a norm rather than
exception. That is to say, translation aims at
communicating because it is like a bridge be-
tween languagesand cultures.
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Not only does translationhave the significant
effect on social and economic activities but also
it plays the main role in political relations.Tahir-
Giirgaglar (2003) states that "translation is politi-
cal because, both as activity and product, it dis-
plays the process of negotiation among different
agents" (p. 113). In political relations, translation
is considered an essential tool to deal with
asymmetrical cultural exchanges (Venuti, 1995).
In spite of invisibility of the translation in the
field of politics, it is an essential part of political
relations (Davaninezhad, 2016). Here, the main
decision on what texts should be translated from
and into what languages is made by politicians
(Schéffner & Bassnett, 2010).

A political text isregarded asone type of sensi-
tive texts that poses serious challenges for trans-
lators. This is because, in contemporary condi-
tions, "the political text is getting special mean-
ing, acting as the tool for propaganda, and in-
strument of ideological struggle" (Gusman,
2015). In political translations, not only social but
also cultural elements are important factors in
international contacts (Palumbo, 2009).Gambier
(as cited in Moindjie, 2006) emphasizes the role
the translator plays in introducingforeign cultural
values and producing aesthetic values. This does
not make translation as a substitution but "cross-
fertilization, resulting in the hybridity of cul-
tures" (p. 1).

It is a difficult task to translate political texts
from one language into another as well as to
choose appropriate translation strategies on both
micro and macro levelsdue to differences be-
tween languages and cultures. Thus, translators
need to have a profound knowledge about both
the source language (SL) and target language
(TL), and have mastery over translation strategies
and method to produce high-quality translations.
By proposing a theoretical model, Vermeer
(1989/2000) smoothed out such difficulties and
enabled translators to cope with almost all types
of sensitive texts, especially political ones.
Heimplies that each translation has a skopos and
that skopos is the prime principle thatdetermines
the process of any translation.

Under Vermeer's (1989/2000) skopos theoret-
ical model, the present study aimed at investigat-
ing the way professional translators, who were
divided into in-house and freelance translators,
translate political texts from English into Persian
based on the given task and intended audiences.
Furthermore, Davies's (2003) translation strate-
giesemployed by the in-house and freelance
translators to deal with political texts were de-
termined. In order to achieve the objectives of the
present study, the following questions were an-
swered:

1. WhichDavies's (2003) translation
strategies, namely preservation,
addition, omission, globalization,
localization, transformation, and
creation,wereemployed by the in-
house translators in the translation
of political items from English into
Persian?What were the most/least
used translation strategies?

2. Which Davies's (2003) translation
strategies, namely preservation,
addition, omission, globalization,
localization, transformation, and
creation, were employed by the
freelance translators in the transla-
tion of political items from English
into Persian? What were the
most/least used translation strate-
gies?

3. Which group of the translators, the
in-house translators or the free-
lance translators, was more suc-
cessful in fulfilling the defined
skopos of the translation?

The results derived from the present study
should be usefulfor translators when translating
politicalitems. It can help to devote their attention
to the importance of the defined skopos before
they choose the overall strategy for the whole
text.This leads translators to make high-quality
translations and produce the intended effect on
the TL reader. Hence, the finding of the present
study should theoretically and practically be ben-
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eficial tonewly translators, translation students,
and translation teachers.

REVIEW OF THE RELATED LITERATURE
Political Texts

The term political text is anambiguous term that
encompasses different types of text genres
(Schéffner, 1997). Schiffnerimpliesthat the polit-
ical text isone type of political discourse that may
appear in different forms, such as within a coun-
try and between countries. Trosborg (1997) ar-
gues that "political texts are interactively negoti-
ated in a supranational setting, for the overall
purpose of achieving and reflecting consensus"
(p. 145). Such texts, as Schiffner (2001) discuss-
es, are quite culture-bound because they present
many cultural-specific references to history, fa-
mous places or persons. Schiffner (2007) pointes
to the importance of political translation and
notes that translation scholars have devoted their
attentions to this area of translation and consid-
ered specific aspects of political language, "indi-
vidual political texts and/or genres, and the socio-
political causes and effects of particular transla-
tion solutions"” (p. 142).

Newmark (1991) devotes one chapter of his
book About Translation to this important issue.
Newmark implies that "the trouble with the trans-
lation of political language is that it is an abstrac-
tion (rather more than most translation) of an ab-
straction" (p. 146).In recent years, political trans-
lation is of great importance because of the
emergence of new political terms and expressions
that should be translated clearly and without los-
ing their meaning(Al -Zu'bi, 2012). In other
words, translators, as he mentions, should pro-
duce clear and appropriate translations "to re-
move the semantic barrier between the reader and
the text" (p. 2).

In-House vs. Freelance Translators

Translators can be divided into two types: in-
house and freelance translators. In-house transla-
tors are those who work for specific companies
as full-time employees and are paid a monthly
salary.They have nothing to do with other activi-

ties related to translation. For example, they need
not worry about new clients, customer relations
management. Thus, they have less involvement
in the translation activities. By contrast, freelance
translators are self-employed translators. In this
context, Granell (2015) states that "being a free-
lance translator also means taking on additional
task" (p.18). Hence, the role of freelance transla-
tors should be regarded more important than in-
house translators because they have to deal with
additional tasks alongside the act of translating
and cover all expenses, such as providing the
necessary equipment for his office.

Vermeer's Skopos Theoretical Model

Hans J. Vermeer (1989/2000) was the theorist
who developed the concept of skopos theory. Ac-
cording to Nord (1997), skopos theory came up
with the idea that each translation should be done
to carry out the purpose of the TT in the TT’s
situation. One important advantage of the skopos
theory is a new notion of the position of the ST
for a translation, and based on this, it is necessary
to work for "an increasing awareness of this, both
among translators and also the general public"
(Vermeer, p. 222). In this way, the translator as
an expert, as Vermeer states, plays the main
rolein translation and should be asked to come
for a given situation because such an individual
knows"what it’s all about;" so he can provide
some helpful advice through his view.In this con-
text, Munday (2001) discusses that "the translator
is once again the key player in a process of inter-
cultural communication and production of the
translatum" (p. 80).

In skopos theory, source and target texts may
be significantly different from each other and
follow different directions "not only in the for-
mulation and distribution of the content but also
as regards the goals which are set for each, and in
terms of which the arrangement of the content is
in fact determined" (Vermeer, 1989/2000, p.
223). It goes without saying that both the ST and
translatum may have the same skopos (function).
In this way, this assumption that translation is a
trans-coding is somehow rejected because "ac-
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cording to a uniform theory of translation a trans-
latumof this kind is also primarily oriented,
methodologically, towards a target culture situa-
tion or situations" (p.223).

According to skopos theory, the first and most
important rule for any translation is the skopos
rule which refers to the fact that it is the skopos
that determines a translational action (Vermeer,
1989/2000). He points to the importance of skop-
os rule and explains that each text is made on the
basis of a given purpose and should help achieve
this purpose. Moreover, the skopos rule reminds
us that "one must translate, consciously and con-
sistently, in accordance with some principle re-
specting the target text" (p. 228).

Skopos theory is not only a theoretical model
but also a practical one that can be used by trans-
lators to cope with sensitive texts. Schjoldager
(2008) implies that skopos theory pays special
attention to pragmatic features of translation be-
cause itbelongs to applied translation studies, one
branch of translation theory. Furthermore, it also
takes into account the concept of translation itself
that refers to its place in the theoretical branch of
translation studies as well. These features of
skopos theory make it different from other mod-
els. That is why skopos theory is considered a
valid framework for the present study.

Davies's Taxonomy of Translation Strategies

In order to cope with political texts which en-
compassmany political items that are deeply
rooted in the SL culture, different types of taxon-
omies of translation strategies have been pro-
posed by scholars in the field (see for example
Molina & Albir, 2002; Aixela, 1996; and Baker,
1992).Davies (2003) presents a short but com-
plete taxonomy that includes seven translation
strategies. His taxonomy can be used by both
translation students and trainee translators not
only in theory but also in practice. Furthermore,
Davies's translation strategies are useful tools for
professional translators because they are not
complicated. Such strategies provide translators
with the opportunity to easily determine the over-
all strategy on macro level. That is why his tax-

onomy was used as a valid criterion for investi-
gating translation strategies employed by the in-
house and freelance translators to deal with polit-
ical texts in the present study.

Davies's (2003, pp. 65-100) taxonomy in-

cludes the following translation strategies:

1. Preservation: when the translator is
not able to find any close equiva-
lent for the ST item in the target
language. In this way, s/he de-
cides"to maintain the source text
term in the translation." For exam-
ple, "America" to "8 _al"

2. Addition: when the translator de-
cides to preserve the ST item and
provide it with an additional expla-
nation. For instance, "Ayatollah Ali
Khamenei" to " <ol @&l alasa s
") aala e 4

3. Omission: in this case, the transla-
tor encounters with the problematic
item and decides to delete it "so
that no trace of it is found."

4. Globalization: the translator uses
this strategy when he wants to re-
place "culture-specific references
with ones which are more neutral
or general, in the sense that they
are accessible to audiences from a
wider range of cultural back-
ground." For example, "Armed
Forces Chief of Staff Major Gen-
eral" to " J 33"

5. Localization: it is completely op-
posite to the previous strategy.
Thus, the translator tries "to anchor
a reference firmly in the culture of
the target audience." For in-
stance,"The Islamic State" to
" el

6. Transformation: the translator ap-
plies this strategy in cases where he
decides to totally change the ST
item. In another word, this strategy
points to "alteration or distortion of
the original."For instance, "the
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Revolutionary Guards" to " olw
Dbl 3 ) lauly"

7. Creation: when the translator cre-
ates a new item in the TT because
it is not presented in the ST. for ex-
ample, "the martyrs" to " gdlwe slagd

n

P~

METHOD
Participants
The participants of the study were 30 Iranian pro-
fessional translators who were divided into the
in-house and freelance translators.In-house trans-
lators were selected conveniently from those who
worked for translation agencies in Tehran. It was
tried to select translation agencies from the offi-
cial website (www.iacti/dafater tarjome tehran)
thattheir managersaccept to cooperate with the
researcher. Thesimple method of selecting free-
lancers was through email because a list of Irani-
an freelance translators was available on the In-
ternet (www.moratjeman.org). Thus, they were
selected randomly from all parts of Iran. The cri-
terion for the selection of participants was ac-
cording to somebasic requirements for admission
translators that were listed by Samuelsson-Brown
(2010, pp. 148-149) as follows:
1. Minimum age of 25 years
2. A first degree or postgraduate qual-
ification in a relevant subject or a
corresponding qualification accept-
ed by the Council,
3. A minimum of five years full time
or a corresponding period of part
time experience in the field, and
4. Mastery over politicaltranslation as
one of the main translation subject
areas (this item is added by the re-
searcher).
These characteristics ensured that all partici-
pants were skilled enough not only at translation
theories but also at translation strategies.

Materials
A translation test consisting ofl0short political
textswas applied to fulfil the needs of the present

study. The 10 texts were selected conveniently
from English news websites, namely, Reuters
(www.reuters.com), The New York
Times(www.nytimes.com), and AP News (ap-
news.com). All texts encompassed different types
of political items and covered the conflict be-
tween Iran and other countries, including the
United State of America, Saudi Arabia, and Isra-
el, that could pose serious challenges to the par-
ticipants.The test was first validated by three uni-
versity professors who had teaching experience
in translation and by four who had experience in
training translators. Their recommendations on the
appropriateness of the content and length of the
statements led to some corrections of some texts.
Then, the reliability of the testwas measured
through the test-retest method. In this way, the test
was given to 10 professional translators with the
same characteristics of the sample of the study at
different times with a two-week interval. The re-
sults of the two trials were correlated and the coef-
ficient of correlation showed the reliability of the
test (r = .784). After that, the test was submitted to
the participants for data collection.

Procedure

The following procedure was established for data
collection:the translation test was mailed to the
in-house and freelance translators through email.
All responses were received through the same
procedure from the participants.The in-house
translators were asked to translate the translation
testafter they were informed about the skopos and
intended audiences who were identified on the
basis of Resurreccié and Davies' (2007, p. 53)
classification of readers. According to Resurrec-
ci6 and Davies, there are five types of readers,
including general reader, patient, student, Health
professional, and researcher. Based on the de-
fined skopos, the audiences for the in-house
translators were general readers, who were usual-
ly informed of political news from the local media,
such as Islamic Republic of Iran Broadcasting and
newspapers. Such texts need to be made to show
the evil side of Iran's enemies in such a way that
they exert strong influence on the audiences.
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By contrast, the freelance translators were
asked to translate the same texts with the differ-
ence that they were not informed of the target
readers. The aim was to see whether they would
ask the researcher about the intended readers and
able to establish the skopos of the TT without
knowing about the audiences. The participants
were given 5 days to translate the translation test
in their habitual working environment without
the presence of the researcher. The reason was
that they invest more time to produce high-
quality translations and feel free when translating
the translation task. This led not only to achieve
the desired results but also to increase the validity
of the study.

Design and Analyses

The current study is descriptive and qualitative
type of research. The researcher employed a de-
scriptive model suggested by Holmes (1988) and
developed by Toury (1995), According to Cre-
swell (1994), descriptive method provide the op-
portunity for the researcher to gather the data of
the present existing condition. The present study
is also quantitative because a series of descriptive
and inferential statistics was employed to analy-
sis and present the data.

To analyze the collected data, Davies's (2003)
taxonomy of translation strategies was employed
to investigate the strategies applied by the partic-
ipants to overcome political items included in the
translation test. This led to determine the overall
strategy of the in-house translators and freelanc-
ers on macro level.Under this model of analysis,
the most/least used translation strategies em-
ployed by the participants were determined The
success of the in-house and freelance translators
in establishing the skopos of the translation was
Table 2.

concluded according to the Vermeer's
(1989/2000) skopos theoretical model. The fre-
quencies and percentages of the translation strate-
gies used by the in-house and freelance translators
were measured and indicated through tables.The
three raters were asked to assess translations made
by the participantsbased on the model of translation
quality assessment proposed by Roostami and
Khoshsima (2009). Furthermore, the independent
sample ¢ test was applied to test the hypothesis in
order to find the difference of the in-house and free-
lance translators in their performance and employ-
ment of translation strategies.

RESULTS

As Table 1 indicates, the total number of Davis's
(2003) translation strategies employed by the in-
house translators is216.Furthermore, transfor-
mation (n = 87) and creation (n = 4) were the
most/least used strategies by the in-house transla-
torsrespectively.

Table 1.

Frequency and Percentage of the Strategies Used by
the In-House Translators for Translating Political
Texts

Strategies Used by In-House

Translators J 7
Transformation 87 40.0
Localization 54 25.0
Addition 42 19.0
Omission 22 7.0
Preservation 7 5.0
Creation 4 3.0
Total 216 100.0

According to Table 2, the in-house translators
employed the TT-oriented strategies (n = 167)
more than the ST-oriented ones (n = 49).

Frequency and Percentage of the ST- and TT-Oriented Strategies Used by the In-House Translators

ST-Oriented Strategies I % TT-Oriented Strategies I %
Addition 2 86.0 Transformation 87 52.0
Preservation 7 14.0 Localization 54 32.0
Omission 22 13.0
Creation 4 2.0
Sum 9 100.0 Sum 167 100.0
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As Table 3 shows, the total number of Da-
vies's (2003) strategies used by the freelancers
is216 and the most/least used strategies were

preservation (n = 118) and transformation (n = 8)
respectively.

Table 3.
Frequency and Percentage of the Strategies Used by the Freelance Translators for Translating Political
Texts
Strategies Used by the Freelance Translators f %
Preservation 118 55.0
Globalization 42 19.0
Addition 31 14.0
Localization 17 8.0
Transformation 8 4.0
Total 216 100.0

Table 4 indicates that thefreelancers employed
the TT-oriented strategies (n = 67) less than the

Table 4.

ST-oriented ones (n = 149).

Frequency and Percentage of the ST- and TT-Oriented Strategies Used by the Freelance Translators

ST-Oriented Strate-

gies f % TT-Oriented Strategies f %
Preservation 118 79.0 Globalization 2 62.0
Addition 31 21.0 Localization 7 25.0
Transformation 8 12.0
Sum 149 100.0 Sum 7 100.0

Reliability Test
The reliability of all scores given by the three
raters was checked before judging the hypothesis.
Thus, the Interrater reliability test was computed.
Table 5 illustrates the correlation coefficient
among the raters.

Table 5.

Summary of Intercorrelations of the Three Raters
Raters 1 2 3
1.Rater1 r 1 .619 781
2.Rater2 r .619 1 .863
3.Rater3 r 781 .863 1

Note.r = estimate of the Pearson product—

moment correlation coefficient. Correlation is
significant at *p< .05, two-tailed.

Table 5 indicates an acceptable correlation
and a strong relation among the three raters. That
is to say, the agreement all raters reached is per-
fectly accurate. Moreover, the highest amount of
correlation is between second and third raters (» =
.863), and the lowest is between first and second
raters (» =.619).

Testing the Hypothesis

To provide a summary of variables, the descrip-
tive statistic was applied. Table 5 shows descrip-
tive statistics of the given scores to the perfor-
mance of the in-house translators and freelancers.
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Table 6.
Descriptive Statistics of the Scores of the In-Hose and Freelance Translators
N Mean SD Skewness Kurtosis
Statistic Statistic Statistic Statistic Std. Error Statistic Std. Error
In-House 15 17.2 1.56752 -0.251 0.4 16453 1.6
Translators
Freel
reciance 15 15.93 88371 14224 0.4 -1.7825 1.6
Translators

According to Table 6, the mean score of the
In-house translators (M = 17.2) is higher than the

mean score of the freelance translators (M =
15.93).

Table 7.
Summary of the Performance of the In-House and Freelance Translators
Levene's
Test for
Equality t test for Equality of Means
of Vari-
ances
95% CI
F t df * MD SD
P 4 P LL UL
Equal 295
variances 1.432 228 4.1 28 .000 1.2 .6838 .6214 '
Translation asEsude
Score _qlllla
aria
Y notces 41 25241 .000 12 6838 6214 227
assumed

Note. Cl= confidence interval; LL = lower limit; UL = upper limit. The sig value of Levene's test is

significant at p <.05. Correlation is significant at *p < .05, two-tailed.

To test the hypothesis, the independent sam-
ple ¢ test was conducted. The result of the test
helped the researcher to find the difference of the
in-house and freelance translators. To do so, first,
the researcher checked the sig value of Levene's
test for the equality of variance. Table 7 shows
that the sig value of Levene's test was .228 which
was higher than .05 (p > .05). Thus, the assump-
tion of homogeneity was observed. To see
whether there was a significant difference be-
tween the in-house translators and freelancers,
the *p value of the first line was checked. As the
results denote, the *p value of this test was 0.
which was lower than .05 (*p < .05). Thus, the
hypothesis was not accepted and the mean differ-
ence between the in-house translators and free-
lancers was significant (MD = 1.2, 95% CI

[.6214, 2.25]). That is to say,the in-house trans-
lators (M = 17.02, SD = 1.56) had better perfor-
mance than the freelance translators (M = 15.93,
SD = .88, 1(28) = 4.1, *p = .000, two-tailed).

DISCUSSION

The first and second questions of the present
study sought Davies's (2003) translation strate-
gies the in-house and freelance translators em-
ployed for translating political items from Eng-
lish into Persian. The results indicate that a great
majority of the freelance translators employed
five out of seven Davies's (2003) translation
strategies, including preservation, globalization,
addition, localization, and transformation,to deal
with political items. They used preservation and
transformation as the most/least used strategies.
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The freelancersalso preferred to apply the ST-
oriented strategies, namely preservation and addi-
tion, more than the TT-oriented ones, such as
globalization, localization, and transformation,
which led to ST orientation on macro level.In a
sense, they made very ST-oriented translations by
transferring the ST elements directly that caused
them to stay very close to the ST. In this context
Vermeer (1998/2000) implies that if the transla-
tor is not provided with the defined skopos of the
translation, the overall strategy of him/her will
often be ST-orientation. The translations the in-
house translators produced were more under-
standable to specific audiences rather than to
general readers because they translate most polit-
ical items via Latin-based terms. These terms are
less common in Persian language, for exam-
ple"General Mohammad Bageri" to " ese JI35
s AL". The useable and comprehensible transla-
tion for this item would be "5 8L 2ese K& ",

A large number of in-house translators applied
six out of seven Davies's (2003) translation strat-
egies to overcome the 10 short political texts.
This includes transformation, localization, addi-
tion, omission, preservation, and creation, of
which transformation and creation were the most
least used strategies by them. The overall strategy
of the in-house translators on macro level was
oriented towards the TT because they employed
the TT-oriented strategies, namely transfor-
mation, localization, omission, and creation,
more than the ST-oriented ones, for instance
preservation and addition, which caused them to
produce very functional TT-oriented translations
that were completely comprehensive to the in-
tended audiences.

In other words, all Latin-based items were
translated through the TT-oriented strategies,
such as transformation and localization, into less
formal Persian terms to the extent that they exert-
ed the intended influence on general readers. For
example, using "Ciely S ys s o5 8" for "the Is-
lamic State. By contrast, in Jensen's (2009) study
that was similar to the present study, the great
majority of the participants employed the ST-
oriented strategies in preference to the TT-

oriented ones, which led to ST orientation on
macro level. It is rather to say, they liked to
maintain the ST items and produced the ST-
oriented translations. The results derived from
another study done by Hansen (2010), whose
work was different from the current study, indi-
cate that both the ST- and TT- oriented strategies
were of interest to the participants. In a sense,
they were interested to employ a mixt strategy
that encompassed both the ST and TT.

Unfortunately, most freelancersdid not ask
about the skopos of the translation and trans-
latedall political items as they preferred. This
might be duo to that they areindependent transla-
tors who "have to cope with all translation activi-
ties alone"(Abdi, 2019, p. 340) and are seldom
provided with the skopos of the transla-
tion.Surprisingly, a few of them were actually
able to translate most of the political items the
same as those translated by the in-house trans-
lators and establish the skoposthat was intend-
ed for.

In general, the freelance translators were not
successful in fulfilling the skopos of the transla-
tion and producing effective translations through
the ST-oriented strategies. That is to say, they
were not successful in fulfilling the skopos of the
translation and producing effective translations
through the ST-oriented strategies. In contrast to
the freelancers, the in-house translators attempted
to demonstrate the negative and evil sides of the
ST itemsby using domestic terms that they were
successful in doing this. In addition, such terms
were made exactly based on the context they
were intended for. These types of translations,
according to politicians, are intended for internal
consumptions. Thus, the last question of the pre-
sent study that investigated the success of each
group of translators in accomplishing the defined
skopos of the translation was answered.

CONCLUSION

Skopos theory consists of six rules of which the
skopos rule is considered the most important one.
Green (2012) stresses the importance of skopos
and implies that "a high need of practical experi-



24 Translating Political Texts with and without the Defined Skopos: The Case of-...

ences for a translator in understanding what is
intended to be achieved in the target text" (p.
109). In the light of Vermeer's (1989/2000) skop-
os theoretical model, the aim of the present study
was to investigate the importance of skopos in
the translation of sensitive texts, in this case po-
litical texts. Moreover, Davies's (2003) transla-
tion strategies applied by the in-house and free-
lance translators to deal with political texts were
determined.

The results obtained from the analysis
showedthat a large number of in-house transla-
tors made very TT-oriented and functional trans-
lations whichgave the indication of the im-
portance of skopos in producing the TT or trans-
latum.This may be because of that they were not
independent translators and should translate
based on what they have been askedand on the
given skopos. In this context, Vermeer
(1989/2000) argues that the skopos of the transla-
tion plays the main role in determining the func-
tion of the translation. Thus, within the skopos
theoretical approach, the researcher concludes
that the in-house translators had a complete suc-
cess in fulfilling the defined skopos, exerting the
intended influence on and creating effective
communication with the general readers. That is
to say, defining the skopos and informing transla-
tors about the intended target readers leads to
make very functional and comprehensive transla-
tions, and achieve the desired result.

The results of the study identify some peda-
gogical implications that can be useful for new-
lytranslators, translation students, and transla-
tion teachers. These implications are discussed
as follows:

Vermeer's (1989/2000) skopos theory and
Nord’s (1997) process theory strongly emphasize
the importance of the skopos and the responsibil-
ity the translator has to contact the client /

commissioner to ask the skopos of the translation
if he has not been provided with it. Thus, it is
recommended that newly translators obey the
skopos of the translation and choose appropriate
translation strategies on both micro and macro
levels based on it.

Sometimes, translators are not provided with
the skopos of the translation and they also show
no interest to know about it. This may be due to
that being aware of the skopos of the translation
may put severe stress on them,such as tight dead-
lines. This cannot be a convincing reason for
shirking responsibility.Thus, it is suggested that
if newly translators are not informed of the skop-
os of the translation, they need to ask about it to
produce high quality translations and satisfy their
clients.

The suggestion for translation students is that
they improve their mastery over translation strat-
egies/methods. To do this, they start to employ
taxonomies that cover a wide range of translation
strategies, such as Newmark's (1998) taxonomy.
Then, they shift from easy to employ taxonomies
to complex ones, such as Molina and Hurtado
Albir's(2002) taxonomy. They also devote full
attention to translation theories and take such
courses seriously.

Translation teachers, who are responsible for
teaching students, are recommended to focus on
translation practices alongside translation theo-
ries and give students translation tasks that in-
clude different types of political items and define
skopos for each task. They also teach students
how to employ translation strategies appropriate-
ly according to the given skopos. This improves
the students' skills in using various types of trans-
lation strategies and helps them learn to ask about
the skopos of the translation before they choose
the overall strategy of the translation.
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