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1. Green Marketing Strategy
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1.Green Price
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1.Green Promotion
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1. Green Brand
2. Brand loyalty
3. Brand Preference
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2. General Liner Model (GLM)
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Abstract:

The aim of current research is to study the effects of using green marketing strategy on
customer's preference in selecting, buying and consumers loyalty to home appliance green brand
at East Azarbaijan Province. The statistical population of the study involved all buyers referring
to big home appliances shops in East Azarbaijan from June 1 to 30 during the year 2016. Since
the statistical population was infinite, the sample size estimated 196 cases using infinite
statistical population relation. The data collection instruments were questioner. SEM was used
for data analysis using SPss 21 & LISRELB8.54 software's. Findings of the study indicated
positive and significant effect of green marketing strategy on the customer’s attitude and loyalty
to the brand, positive and significant effect of the consumer’s attitude to the brand on the
customer’s preferences and consumer’s loyalty to the brand. Moreover, the intermediary role of
the consumer’s attitude to the brand was confirmed in the relationship between green marketing
strategy and the customers’ preference in choosing and buying home appliances brand in East
Azerbaijan.

Key words: Consumer’s Loyalty to Brand, Consumer’s Preference, Green Brand, Green
Marketing Strategy.
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