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Abstract: The main goal of this research is to present the integrated social
marketing communication model of the country's tax affairs organization. The
current research is a qualitative research in terms of practical purpose and in
terms of nature and method, using content analysis strategy, which aims to
discover and identify variables, their relationships and the quality of social
marketing integrated communication issues in the country's tax organization.
The statistical population of the research is tax experts, trade unions, and social
affairs, who were selected by non-probability and snowball sampling method,
a total of 12 people until the theoretical adequacy of the data was reached. The
data was collected through semi-structured interviews. In order to obtain the
reliability and validity of the data, the method of reviewing and checking the
opinion of the participants was used. Interview analysis and coding were also
used to analyze the data. The results showed that the criteria of integrated social
marketing communication in the country's tax affairs organization include
social capital (reduction of tax evasion, social trust, reduction of unemployment
rate), social responsibility (economic needs, compliance with laws, business
ethics, humanitarian responsibilities), value functional (service quality, service
delivery, standards, order in service), promotional marketing mix (public
relations, direct marketing, personal selling, non-verbal advertising), people's
resources (cooperation, motivation, tolerance) and organization's resources
(performance quality, quality technical, communication quality).

Keywords: Integrated Marketing Communications, Social Marketing, State Tax
Affairs Administration.

Extended Abstract

Introduction

The integration of marketing communication is the process of
developing and carrying out various forms of effective communication
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programs with customers over time. The purpose of integrated marketing communication is to
directly influence the behavior of the chosen audience. One of the important discussions in social
marketing integrated communications is social marketing. Social marketing is based on general
marketing principles and strategies aimed at selling products and services to consumers with the
purpose of changing an existing action; changing individual or group behavior, attitudes or beliefs;
and reinforcing desired behaviors.

Case Study
The main goal of this research is to present the integrated social marketing communication model
of Iran's tax affairs organization.

Theoretical framework

The concept of integrated marketing communications supports delivering a consistent message to
consumers through various online and offline media channels. The concept of integrated
marketing communications planning has evolved into a dynamic process of integrating messages
to meet consumer needs. Social Marketing seeks to develop and integrate marketing concepts with
other approaches to influence behaviors that benefit individuals and communities for the greater
social good. Social Marketing practice is guided by ethical principles. It seeks to integrate
research, best practice, theory, audience and partnership insight, to inform the delivery of
competition sensitive and segmented social change programs that are effective, efficient, equitable
and sustainable.

Methodology

The current research is applied in terms of purpose, and in terms of nature and method, it is
gualitative research and content analysis, which aims to discover and identify variables, their
relationships, and the quality of social marketing integrated communication issues in the country's
tax organization. The statistical population of the research is tax experts, trade unions, and social
affairs, who were selected by non-probability and snowball sampling method, a total of 12 people
until the theoretical adequacy of the data was reached. The data was collected through semi-
structured interviews. In order to obtain the reliability and validity of the data, the method of
reviewing and checking the opinion of the participants was used.

Discussion and Results

The results showed that the criteria of integrated social marketing communication in the country's
tax affairs organization include social capital (reduction of tax evasion, social trust, reduction of
unemployment rate), social responsibility (economic needs, compliance with laws, business
ethics, humanitarian responsibilities), value functional (service quality, service delivery,
standards, order in service), promotional marketing mix (public relations, direct marketing,
personal selling, non-verbal advertising), people’s resources (cooperation, motivation, tolerance)
and organization's resources (performance quality, quality technical, communication quality).
Therefore, according to the obtained results, it is suggested:

e Evaluation of the performance of integrated communication model of social marketing
after a period of time and the use of six sigma quality principles in the process of
improving and modifying the business processes of the country's tax affairs organization.
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e Strengthening social responsibility among the country's taxpayers. The concept of
corporate social responsibility has received a lot of attention from organizations today,
and large and reputable companies in the world see responsibility for the social
environment as a strategy. This issue is now being closely followed by governments in
developed countries and countries with open economies. Researchers in this article
believe that organizational social capital has an effect on increasing the social
responsibility of organizations.

e Paying attention to the key values in the society by the organization and trying to comply
with them. One of the important points is the clarification of the organization regarding
the tax expenses collected from taxpayers.

e Attention to social capital and human resources working in the organization that can
affect the integrity of social marketing.

e Paying attention to the aspect of social responsibility of the organization and
participating in public benefit projects, which can reduce the negative attitude that
sometimes exists in the society towards this organization.

e Using the appropriate promotion mix to introduce and inform taxpayers about the
organization's services and capabilities. Social marketing changes the attitude and
behavior of people by using the principles of commercial marketing and can lead to the
welfare of the society. On the other hand, voluntary non-payment of taxes by individuals
and organizations is one of the concerns of the country's economic management.
Considering that a very large share of the country's budget income (especially in recent
years) is taxes, so creating effective tax incentives can be important in this regard.

Conclusion

The results of the evaluation of the model will be of great help in the decision-making of
the management centers and units of the country's tax affairs organization, because the
evaluation is not only specific to new and proposed plans, but the evaluation of the
explained model in the current situation in identifying the strengths and weaknesses of the
current situation. The units of the Tax Affairs Organization of the country have helped a
lot. By periodically applying organizational model evaluation, managers can strengthen
the weaknesses and strengths of their integrated social marketing communication model
program and plan to improve it. Among the advantages of the integrated social marketing
model of the country's tax affairs organization, which has been proposed after evaluating
the current situation, can be better management of changes in the units of the country's
organization, increasing organizational productivity, improving service delivery,
facilitating organizational relations, increasing the level of interaction between sectors,
increasing the level of integration of information and communication, increasing the level
of social trust of taxpayers, etc. The emphasis of this model is on the integrity of social
marketing communications and the effectiveness of the identified infrastructure
components in the target country's social marketing.
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