SR (S350 9 T (cole dolduad
VAR ytannj €T Lorles Bybows <) Jluo

YEVE-YAYD : SogpSIILls = YYVA-OYYR : ol LLs
http://jupm.miau.ac.ir

g Al
(85 05252 153,90 anlllae) (g ) Ruis )5

Ol S 03 ooDuol il o8l ¢S Madlipr 5l ¢ S 5L o e 055 160 po S LS
UI)"l ‘uu.\s ).Q(J: ‘GOMWI .)I)T oKuiily ‘U»J.B ).Q(u bl} ‘dlf))b Copdo bg)f vl).)llm‘ \:l}‘.w” lné’sj.ﬁ
Oyl e Masl ¢ oMol 3T oISl ¢ i p Mol dlg i o 09,5 lolil 30555 cyomid 4l b

WA/ Y o YYY YFe oo WAA/V/Y - redly

S

5l Baiod gy Cannl 0d i ld gy (6,00 )5 ol )0 )l i (6l iol38l jelaiady Wy Cunazels obyl5L e &l 4 uils sy
Jold (S (i3 5 (bl dnele il (oSS aBusl @0y 55 plowl oged g (haesd = (BT 0,505, blod 1 5 3,8 £5
Obe 5185 Sl WA Gl )5 S 00 j> 4 (39)9 (31 (R85 Jals (o8 (50 )3 5 (6)503)5 5 e red Cappde (5 13 5 loli )
Sl 35 ool 3 3,5 QB iges AD Slass o3l (Balal g 4 pgd 09)5 (e Sl 5 Aiged W olias dindin (8 AlglS 09y 41 Jgl 095
Al (e sloaidly b odlil (LBl SYdlee (giluJue Sl (oS iy g okt 03l (695 I (&S i > CleMbl Ll g 4o
alge ¥ 5ok il (cupde Jelss 9 S0 5 gy il aad (JgammalCodd paie O 315k 1 2Lk Jelgs ol L a8 a5k )3 ol ool
Coge 55 oxbdlul Ky Cunased D98 e (S opje )0 Ky Cumased Dbl coge (65835 (sl 5 Sluil plie Cople wal)lS (g pn,
9 4wej baalpd Glyie d (i) e 5 Sy oo ¢ iligr (el Closd bl lacalu pj comimon 33,5 (o (5068 (il Sbox]
26 S opi 23 b ity Salblae Jalse gt o elaink Sinyd g oolaiBl o utel g ol Jalse Jud | Jarxe (slaclls
S 36 (oS sl il salgs 6glage (2 o sl wr g (RE0S i er & 35500 Bp 4 5Bl cage Colig )3 5 4lS
2 Copde g obylib ao ) A liseb] maw o b (i g)lsle OYolke il Jde I ol bt &5 (gysb 4t S jisu sladsl y
sl J50 Xy a ()1Bg 2 (50 (Silodin 5t s D il p BSlo ) g (dae Jelgs Wy Copasid 145y Copasid

-via-sAss alirezarousta@yah00.com :Jgiws sdiwg .


http://jupm.miau.ac.ir/
mailto:alirezarousta@yahoo.com

..... G138y Liul38] yabiie a4y &g Cumades 2L ,150 Jso 25 YYe

1dodlo

3L e dA_oi)J o S5 O]y&a\g "J 5! 5 0dban L yles ).a»‘).w 2 Slds 0 pus mlo 5! uS" 919;.94.3 ‘d)i&}))f o)‘g),ol
2 dg)Sin)S (slaygiS I ol S pren 0 3335 5 S gshaw 3 (i) sl g Glrde i sloig Cuenl oS 258
CiS e oo caBly > (Amini & et al, 2015: 86) wiwa Jlas caino ol jl o glasnle il o alidl ol S
Nasr, ) 15> ol sy (ol 35505 QLlil g (i) 40l &5 Cosl amsly o 5 (3l (o i5u (ke | (S (6,580,
sleisy il pel drols gla (isy | (o)l Jilg o Catn (pl &S Cunl (pl (6,K53 )5 Caedl sdee [V I (S (20190 58
09538039y Culdy a5 sl dngi b wiren (Kazemi & et al, 2012: 56) awd 1,3 5l coxi |y aoxecinj g (Sinyd sdlaidl
Ranjbarian ) cewl aswgs Jlo ;5 5 alidrwgs zoles (gl Caio opl YU Cuenl jl ol 41,0535 Gl sl (6,565,5 wolie
daio SOl ddome 3l dad K00 (g9 ] Ol g GUSGI dacd b ) ¢y g ol srab glaadls ¢ skl 4
A yiw S jgyel () SLid 50 (ol ply bled eenss 1y (6,555, daie ol Cudge iledily )3 Wlg o 4 ol (6, Kb ,S
S o Lyl anlie )] CidiBge )3 (cate ik Loy (K53,5 g 03905 (6,5u53,5 Mabe )] Cudbge (xe 4 (6,553)S duafio
W03y i dade S 4 )b gl sl & SIRE3)5 (gileylolg oy a4 colie ()R85 e Jelse e 5 lwlid (culnli
olswsl 45 Ll 5l Lol (Akbarian & Rastegar, 2019: 35) ] o wlaws 4 (508 olpte g bbb coglsl o Satee 9 sl
o o ) Lagl slmsly sl g aal ol § (655l gl s (slo Sy L oS ol (shiaiio (9,5 yiwo (gl o), 500,5
6y Cson] | (6, 555,5 Aolie' \ p Cuasud dlgie 4 i3>y (Matzler & et al, 2016: 513) us u».nt; oyl o lanags
Cuxdg Doty g Canidan (glyy o)y laicds b ylojln a5 ol )Sal) 5l (G ccunl ddias (Y VF) ol diwly pl )5 .ol Jloyes
o=l 5l aS olalosls 3 (Das, 2014: 137) cul 8y caased L)L clacubl o3, 50 wnles odliwl o] 5l aslys o Jad
s s 4 g oo 1y odlitul JWS cud) g (s yiuio 4 bgsye leMbl 5l 398 (¢S muonad 15113 15 Ll ol pde ciiS' o (59w ddudd
(Coelho & et al, 2018: 103) s, saled jiw b yude (g5loylaby 5 cols,

Mabe ol L 50,8 0,0 068 Slgsad g (6,555,5"dunko Xy Conasud cid o Ui die opl )3 Limgi lodl e

S (gholie 4 yh JU> &y )R53)5 &8 Cusl > (prad 4 255 00 oo ()R52)5 05 )3 Cute (5)S5 bl 4y <5805
oS 3, Ko ayle ay S Loyl | Leg] elenl olajls wlgn g asb 4l Slysten § canls bl wass la Shg b oS
250 Wy Capased oS cal) (Matzler & et al, 2016: 515) wsl ausly  Jlysean byl oyligs b 4 simd o gun 5 |y (shuaite
Usakli & Baloglu, ) oids yee (6,553,5 sladaio K0 b b g Colds og5 dboul ay g0l 2,81 )lid,y o (5,55 (g9 o (sosins
Laculild | 8ym0 (6, Ri50,5 dolio Wy Cunased (wlol g il coplpli 00,5 o 1 Ri50,5 duzme axslye g Lds Cgo o (Y-)) YYD
o15le Jy-dio 0l Sl nf) Jo (loypdS slojgd 15T 50 o sl o j)l Conased 5 Cogm &) Byl Sl o e (slaadle
Looyuin oyl cCons Witue 082 pl 5l 315 39y 0 jlad &0 ez 9 ol (655053 )5 ppe slacdad 5l aS™ iuS o i o ol )0 o]
e 3 pgdlae s oSl I Sl aiuas) 5 5l &5 ol el Ll g Connb (S8 g (eT (03 Al Sl )093
ol s 1y Medlipo g Lol prdaws 55 (6,555,5 canlio olSols 53 (65,13 oUlgs «009r (6,150 351 dilaie g ol lsy65 10 ,Kibs,5
SLaidl )3 S 0y ot b 008 el (5535 (il ylalsy (slinl) 3 sd (il 4 g pae o ol 53 9 e i
Saeedi, ) sl JLaz mw 2oy VY 31 1508 58 Tb o 5 (i yd — Sl (2 slsaial dgns b (5505
Dl &1yl ogr Jro B 0 1y 13l ) les e 4gK pmizmen T3l IS8T iS00
F5aod (6 (Sl g Al

! Brand Personality
2 Destination brand personality
3 Self-image congruence



Yyo VAR Lo €Y Lo /1) Jlw /(g pomd (S 325wl 9 (iR dolidad

3yme <0l sl e U ylS g (6lys e Syl 5 500y Ky i By Copased 3] sln Sl 3 1y Cumasiond
Gime o gt lis (VYY) ST ailoacs 5)lg 5y Conased ojg ) 45 caliste e o 1 ol 43,5 )15 ool o ldixe as g5
Camasdy (Yoo o) L (Aaker, 1997) S’ o Cayyei "W b o ye (Slusl shrdiastin I slacgazs” 1) W Conazed Lyl ol
S (o oy B (Shg o s 998 I sl Cpasid 4 Wl e o st la Shg den | S P lpea ]y p
oS 355 o Bl |y by Jpansysbods LS o 45 AS oo o)Ll 4G oyl &y (Y 5) LIS 5 518 ¢ yuizan (Kotler, 2000)
Ly Lol Jloasl g ociyngs Ly S a8 o Lol |y g0y EAiS'cdpmo ol ol b il azils lesom 365 5 iy b
Al e LByl pan 53 L8l cnasd 5l L Sl 5l (ol Cal (e 8y Canased (ol adl cuslie (Lo sloa] (g)laggs
Olbon (cdlis) ol i els dm g 0 1) 45y cumased (5 ,S0jlu0l sl wlis (VAQY) ST (Kotler & Keller, 2000)
(Aaker, 1997) sa o 4l,) ¢ Jlad (S5l (Kimd b sabaio cysS ¥V s gmiy () 8lyt 5 S oo (sbymo (s 5 oS (Sl
Cowl Slusl slo S 5l slacgosme g8lg 13 a8 oid CBglasre €154 Conased® ojlw 4y slofyg 5 caclits ol 0AlS' L pns oy 4o
soax 4 Cowl 03 gode ol o (e IS y05 (Vinyals-Mirabent & et al, 2019: 428) 555 o 3Mbl by S 4 oS
Cgn S lgie a4 auad cpl 4 el paastie wlids |y Gilos] 393 g (aBly 355 B a0 SaS gyt 4 Ky SO Copasiis
2ol bl sl 3y gl (S e g g 0aiS b e olitiul 5 Sl 5 oaimICae (Jgao jl 09,5 Sy e > Ly S e
Sl Gt | e e s aiS assl 4 av g5 L (Japutra & Molinillo, 2019: 468) 1S o 655 calises (glacSin b oy
SO oloul U ailgh o (6)5050,5 duolde A 0505 ool (6,850 )5 duolie (slasp b cilodd & 1, K55,5 slaguuly Julodads jo0
53,5 daadn )3 Jaome dnsgi Tolas 5 gl (5,bldg e g 03905 )8 bl o, R83)5 L eplete 33y Cases

halS e ] oles el S5 sby) 5 68 conl Ik claeuled ) clasgarme (6,K53,5 duae 1y 15,503 ,5 Madie Xy
Slos s caiS Wl o 3939 4 (S8ledl A yh 4,55 S5 )], K50,5 ] JESI b cpioren a5 o Coles cualio (jlupleto
b IS K835 oy 5 e slaaizzn Loled 5 bios Gl 5 Cogdl dade 5 53,5 o (ble bLII bl on 33
e G5l oy e e b aly A1) date CahsS g Ao gt aiyled ) g gezme 5 (Shirkhodai & et al, 2016: 115)
Uiyl 608 Ssie duale Ly 09 3yl ol 1 09Me (Heydari Chianeh & et al, 2015: 85) wS' o skl o)l 51,850 )5
55 L s b jsliod 1 (oS & ol (el 000 )L 5 ol gy CuhsS 5 Ny prgead ey Kyt 5] oMol gy 8L 03
Plycols, as oblosluw i bly > (Shahmari & Farhoudi, 2020: 89) il o daie Xy (gl w0ld cdbyd 039
olie Lilidl bl ean] )5 si byide s ool ims e Sl 1) dake 8y dy g)blEg S e Slonl CBan ol jiie
(Kim & et al, 2013: 326) .l o skl W 5

20 A5y A (e o 3l Jlain ] jaiy amd e LS 45wl aBae Ly 4 (g )bblag 16, Ru0,5 Malle Wip A (5,10l
Buil & Marti'nez, 2013: ) 38 o dloul wlosd L Y gladis plo b cusd )0 (6508 Sy o &S eon ogada )l o)
Joled (slizo &y (o)l D58 co ) y23 duaio Ly s 0gdlly ) Ki52,5  Siwly leicds daio U 4y (g)bl8g ¢ Slhes o8 5| (69
(V+V¥) ol Len o KI5 (Ferns and Walls, 2012: 30) cusl (wyiwd )3 5wl Cwed b olbdn S oS Jloj oo Jg <8y 4
Zhang & et ) s1o3,S" iy (6, 553,5 dualio Ky 4 ()blg lgicds |y K g Glwgd 4 )] drwgi g duafio 5| d5e 5L Suab
o ) 0013l g ad g 0 bl loss i b o dlaily g (,583,5 (6)olg dtse; yd 00 plool cllllas (al, 2014: 221
9y 2b)l hade ORI (6 S el )3 (coge JI hale pgal g Olodd 00BST)l CudS oS md o LS (SB35 lawgs
3 Slee Ly 8 015 o5 (6,585,5 uil s5lyted polie il J (o & de K0 4 )by 3l 50,5 a1
sl iuli 8l Ly (Bahari & et al, 2016: 186) ol Lo yo (6 )R035l Ko g o yguiS 5l (gylous 53 dne ©yod g (Slojlus
Jraisat & et ) 1S o iy Cund 393 Glual 4 (S Hob 4 dacdgy g lalojle 5 bl yiol33l 15 o 5 Jols salyd o), Kis> )5
oS Canl ol (gbsS (63l (oyloleg lodld J1)3 ) 3y90 (oi5)SS 5 (6ykB) dms 93 5l Ty dafie Ly 4y (g,b0l8g lEre (al, 2015: 311
S g 4 25 o pSL5 (653,85 hualie QB yoguads I35 g oyl (6)S83,8 ClosensS (59 p 4LBIS 225 ]
355 S jl sl Sylie 8,55 (¢,blby (Bahari & et al, 2016: 186) st Sio [5,553,5 wdjl ), 1 baie | g by
O 4o LS ogi 5 133l sl ol B (g9, 0] )3 Wl e oS (6, K03)5 duaile (sla S (ble g paic)



..... G138y Liul38] yabiie a4y &g Cumades 2L ,150 Jso 25 AR

S5 a3l 1y o 5 5] i 0,53, e Sy 4 Custe 15,55 b 5,5 » (Shirkhodai & et al, 2016: 122) wil, 1S ,5b
Jado Gl 3yge 50 LS00 (suld 8 Coodl 4 dngr b Labl adly i85 1,500 gy dade j laday s cute gl 0 Wl e
39 a8)S e 53 a2l 3 sl (055 9 (6)L8)) (6yPLog i 53y Cunl e o (165 jl s (al 6y RBd,S
Lol ca 8,5 )3 wyp dyg0 mwg Syao & og0e b1k ool 13 (o )bldg porae 4o ST (Konecnik & Gartner, 2007: 406)
S5 S Mate dy (5 g aS il ledl Wb ol 48 )T )13 dalllasdyge yk Ay (6, KE0)S sladuais B D Ly 4 (g)bolog
33,5 o dats gyl iuli 8l g yladd gl Slals H1SE s ilue @ylo dea cyad li8l (b ylb slaas e ials Coge
Iy cols, as gl oo Sy pials (V Jole o 35)b e ol o> (IMani Khoshkhoo & Ayoubi Yazdi, 2010: 135)
Sl (sl ooy (F o wlan] (Staoly (¥ 608 o @BMo duatio o )3 1) liags sile 3131 sl a8 oyl 5 BT (Y 0SS 0390
Glaio 4y S 50)S CdSib 4 o 00 4 (LB 4 o0 5l ol ool L (B £iles ) SO sy L8 45 &S daiie I sladis
(Bahari & et al, 2016: 192) 5lo3,S 155L o j1 Wb & 59 o
lalSee g o553, (b dlasly Cilises cladmd (b 105 y5wsd,5 dwolio b (4] ,553 5 Copasudd (i y Comased bLJ |
lpojly o (e ohb 5 syl e lone (sludl (sldlyin (oo (litily)  swliddnsls wile (e3ike claojes
Shirmohammadi & et ) cusl 43,5 )13 550  wyp dy90 S0 Cugr g e 4 (Stuly o e (S J5 (Ko s (92
Dgus o a3y i pablio b mualas (pl 51 (B osad 1 puse 4 daldl jo (al, 2020: 169
)5y bign bl s g olSToe3 L & ygo 4 o5 loj b 45 Cansl (glod 4o e claddMe ol Sle 5l 1 Ko Cygn
545 (g5 SLSe cpgm (S calplhy ol 485 S el (IS elozz] Lo g ooy S (oledl (e (B 5 (sl
LS (Sily 1 5K (Siuwly (Ujang & et al, 2018: 121) B4 oo guwdne oo Jolos 1053 1Ke sbaaidls zugy 4y Cond
(ilylis (SU & et al, 2018: 300) sl 0 Ly 5 (o5 liad Lagme Sy g (5,8) ;53,5 <y 3 bl ok S5 b ey
i e o] s Ll Sloyos a8 canl ol 5l (b sl aly o 4 b g oyl a8Me ] @ w8 o wlus] (;553,5) 53 a5 (glas
Lty g Lo SO L ible gy (lod pore cpliSe b able blsyl (Shirmohammadi & et al, 2020: 172) cowl cuie
ool Sgn cpl Dad o 4l SKe Sty olaicdy wliislyy 1o oo g 555 oy dble bl .l Kan ol 5 50 CBlate
olidss (Garcia & et al, 2018: 390) &S o ool |y el g dlosie) Lo 43S o bl &l 1 b oo o |y wlas 5 (39 md
go .(Ram &et al, 2016: 114) cuul )i 151 plasaslas wlids b 5l Sl (5)lsy slasoly p ible (Sias > 45 and o o)l
Sgdioo A )5 oK & 331 45 ddine Cypiines Canl S0 ) (Kian )5 ;500 ailge IS0 b elonl Wgn 1Ko b slazs]
iy ) (S el ol Bl 31 S0 b ol (slasign (g 35 o oSme |y (09,5 (3155 5 e |y 15358 o Ll oS
ly oels LS SO elamn! Lulyy aSl o)l olis claan b ogiiuns bL31 e selain] Sgm 0l oo il 5 &) (S >
Al (g Ges (slainl dgn 255 6 4 (Sl juds jb Wdiine (paiste ine) (pl )3 (AIVIN, 2019: 86) was o il
Shirmohammadi & et al, ) 5l ,$_53,5 Gios )5 e 3L a5 wusl (6,553,8 aie; 5o ol Yl 5l SG ailys o sl
(Yeveiavs

Ul lgiean LS 51 el 5t 1Ko S 4 b e atisdS 5 ol bl \SLis Kol 0)bls ihuate I el 4 0,bls
ol date ;d obls aiisb 55 GaeslisS (6)555)5 g yaw j wlgi o Ol sl g 0 bl canl oad Ly S0 S (gl o]
oS siao 4 oyl 5 Ll 31> ey 58,5 5 ol 03,8 S e 5 oo g5 (5,5 IS5 131y 395 Capmbpo s oo
2 oSl £,555)5 Gls o jlg SKe (Kiww > (Chen & et al, 2018: 9) wiad UL 1) clolus] g ol bl o)lgd b 163,55
(Uchinaka & et al, 2019: 149) xitwa (5,5 50)5 bas 13 (oadS olbolows ¢ lon ol puo 53 dolie (o coldy iol58l gl
o=l e e s jeiS A o cleMbl ol 3l 51 (6,RE0,8 gusy g sbylib 0 1) WSl Lias aS 5l dgn g (Slllas
sboojlw (e p jl (So plgisan ilwsialy 5 (K> QUL (5,5 & (clngh 5 (V) e 5 153) gl il
Lol 6,508 an o UL (855 (698 aalllan ol ulis lails (68835 4 USLo (3)S0 s (sl e solial s
doog g 35 35 e 308y L (o Sajb — el s L S gy a5le elaiel Jolge 455 o o) s
4o 5B dale S plgisar ] 398 e 3l Jleisl i (ol (IS Le plmiliw Lm0 (1S Wigd Faied) 1S (6)K3)S
Ol 3850 Ay )y faexo ) (Strzelecka & et al, 2017: 70-73) 4 S a0y Ll 5 5 yliwsd alon 1 1,500



YYY VAR i) /€Y 0,lond /1) Sl /5 e (S 32y 40Uyt 9 g} dolilad

b s gy oS | 09 0 (6,R50,5 dolie )3 059ds pled Dbl el a8 Cowl By pouad 5l cokes £33 Ny Canasud oo
2 agrge Slilllas pf) e ol S o iugele 5 yine Shal 4y B, gl g 3l (I3l (K808 e 31y sleel (598 Copasid
ol ot axs by (6)KE0)8 dolde jd b b (6)Bg yiol38l jelatedy Wy Canased  SbyliL Sl &) 4 la iaed 5l S gud

g g0 Dgume yolgi S ol 3l ol Simgdy ccnlple

F3aod g 9 dlge

ol sl (6)883 )5 ol )3 (b yide (g5 il Hshatedr Ny s 2b)l3k Jae ST pol iagh ol San
2 sl ((S= (o S) 4l O 90 41 345 ol Ll 090 el (lanusg s ol 1 9 52,8 B a1 Sty
g o plosl ausl g0 4y iy 4l Limgs 335 o guime BLIST (slatmgd; £ 5l Cumle L I el ol gsecee
41008 ool anliae (g, 5l Laodls (6yg15,5 (lp caals] )3 g s odliul (glasluls mlbio jd ol S S il Il ¢ a8 56 )
2350 Esdge dzos 1> 48 (631, 8 Ly dunl o g0y ol Joe 4 olitl diadun By dglS (g g0 oy 5l D (en
ol 3 Giore d W5 o oS LS ol ol ol 51 el )3 g 28,5 plosl anlias cidgs Jlay08 5 p3Y (aass I Ghagly
Ayl dged ()5BS g e e GB35 QL) Sl o3l & axale b pglaie cpdy ST (Bpee | iled S8 BaiS
5 gl ey U Sledol (g yglaan iy cnl 5o conll o 20 plosl ol b il bl do soanlas § o
24008 plosl ccils golas o,\_,;’sL;”T@; )'Ls as’ oleosly o.\.&;d”]@; Lde ooy S sl g gadee diw) 4 GleMb)
sloodls Jelodig o5 (sly Gaiod cnl 33 IS job 4 b QL] (A iS )3 GBS diged plgisdr )3 W ol B ol o ule
3Lty ol a5 ol oy ¢ 55l (g )5S 5 690 (6 )5S (5l (g SSS it lgieo il s 5 cdelins j) Juols S
il 5l oS 508 50 cpiomon 11008 slal o & plaBl g 2yl (iagd (sladdlie (5,508 plodl I cdaldl j3 100,35 eolail
iali3l jelaieds Ay Cuased ob)lb Jse 4l g (Shb 5l e S Sy ol 4 s ealil SleMbl 6y915,5 (¢l dolitis p
3l Sl deliiin g (Bl (g g )3 3,5 5ao 4 pldl (&S B ol 3 (6855, wolie 3 it (5l
bl 8 QB )3 1) gl (o) adlhe YT g dny Va5 455 ¥0 I JSitite il gions glaslidio y jglate (o 41 3)5 ladn )8
AR5 AD (3 9 (2l cdmd e )13 o 3)90 dataly g laspl il Satlilie Luly b et Ll )b csypee balpd o Je
P9y At 5 55 3,90 e e 1035 @3 sl WA (il )3 (S o 4 (939)9 (IS (K82 Jald o (glol anol
Jlye 4l 53 glitie g Laialy sl llas abads jlesliwsl b (gl cpl ) 23,5 pasuie (1SS Jge 8 )b jl 5 Jlisles
acebol 53 5 oolitl (lele ko (39, 51 ealyy el sl 95) 0igeil B 53 Ll e85 g oY slacplus alas sl
tandlas 3 90 83945%

2 aalllandge ddlate und WAR (sl )3 (S 00 jo 4 (639)9 (1o ()S83)5 ol 3w (5 lol dmale &Sl 4 a2 g5 L
A ol by g0 pliwl )3 aS)ai pliw b (S (hso alg jl loyajo GlS Mibon GRS opje 5 Ghagh o
5 Jlod (2ye TEOTF (LITEIT iy 058 cud Jolo (535S WY )3 5 Col il (g o032 ol JSS -l po el
i a8 8 Lol a5 s yagkS VA Aol b oo )3 48 03 ol el 005 gily By Jobo 0¥ F 602"
~ails 1 5 npSeke 0B Sl wlie ole o S e il ol AT lolie 0y05 53 it 00 g leply S el pen
o252 b Ogelym ATV Jlo 3 (iS5 (ol CleMbl ol ()15 ool g 35800 Couine (350,595 (3
an S S8 4 g~ Jled jgoe )3 yiashS VI gy g ()8 —( By 9ot )3 yieghS VO/TD (sl L g 039 el YAINY
Gl 00 03y inled) S5 1S o i oldl e CusBge (Saeedi, 2013: 34) cul

16000 gbaidly &yl o o
L aibly )l Lavdos dliao plool adgl (slaols (gyglgen g adllas 2yg0 & alopo ¥ 53 2l 03l ()55 Uolpe pilo (35 5
L2 slaadie (ololis Dlul y badlse qualio 4 (olitwd sl brosls ()35 (V16 )R035 5 (0 Cuppde (33 5 lulid)S

o 4l 3285 &g (56l 5 5y L) 1SS g5 aw bl gl 235 (b olal g adge (g Laily) )8 5



..... G138y Liul38] yabiie a4y &g Cumades 2L ,150 Jso 25 YYA

lbagio 5 C8.5 Sy (syge (S IISIS (IS | s 15 ol Sl Lnodls s 51 cdalS OVA 5 Al pogie N0+ 5l (5,358
S (OSe sqgyS ks asd (Jgarmal Cots il Wl lie o A oy adlfe VY bl (pl 2 3)S Gl 3205 (adlge)
olge oaladl Jalse ¢ el Jolgs oyt g 1 (2ol Slos ¢ Jilg Jo> (6)553)5 (sl Sl plio Cy oo ol
gl bl (5535 S0 ChS (5,580 dabo Sl (T (o) o Sz (L) (Staald ol (o ( Sin b
2 bailie canatiws o pldl 5l (o35S Al yo )3 daadlie gl sl | g S50, el aglages 5 el 5)5l5

ol 0853 sndaid il slal g aadlge ¥ Jado 53 .00 )5 (sla) ooy LB

Wadlze (39,5 j Sluil gl B! Y Jor

ol (d5ie) adso

Sl

5 gale (Sinh BT (ol slasling) oSy sloadle o(Sinh 5 (oogb (sloaile s sding T eisliol 5 (S b ol
b clite (Soiuan (65535 aadls da yio gl oSl o)l laadls ¢ s )5isST g (b (sadls ( swdplio (wselsl Jsuazel Cuoss
dalaie boylyd

Cawlito oy )K55)5 (glyy caoldl gy (gladly o GialS (ol Caadd b (£)K50)5 Glodd ccwslio Cund b (6 )R85 )5 slayg5 (5155 5
$5N0)S Juad il gy 3 S eud b lesd &) ccdlasio (6 )liS Ciond Cuslow wddbdll)l Gloss b cuasd (09

K535 ae (al5T (ages railoy 3y ) als il sl Gelan] lbaSid 5 oslizul (o, 553,54 (il ks

dosaly claghl asle (ol Mg by ¢ 553,5 Jolio ;3 05T lulis, S dg3g chasipo lol Lawgs (glojglita 318> slox]
. <330
lm'\.&s‘) )JlBD

653,85 Jolie jd ol bl (g )bos STye 4 (K505 o piwd (6, 553,5 dolie 4 (olaidl g ol o yiad o

<blib

T e oy g . o 28 o0
Ly Camaseds g 3y Dbyl 4 G (£l lo o 080 (Kb & oyl e (5,5

(29,5 5 K yb  yaastie Sl (9,0 plistinl (6, K53,5 tolde > Sl (55,0 <8 )i ctanlis Sl (g5, 3 (gyl0)55 0 ole Cople
(e 9 933 e ij90]) 35y Sl olio Lol Sl

b jliaws (65135 3 cunliw 9 (10 (o LIRS (g (gl (6,K50)5 Cuglgl g Camal (6,50 )T o lole le (Sinlen sl
& 00)8 dolie 3 (gHlal Gl b 5l olacudgase Lials (o8> )5 paass S SIN

Copdo

) 5 sl UBs e S ooy CusS LSy Jig o> slaaSus Jis o> cloaSus ooy iy 05395 Casbge

sben 38 bl 05 o Jiig Jan e sk

oo 5 Jolzo 3,81 glyy LaolSiold] o Lo Jio byl boolSeioBl  iisling byl ps bolSioldl 5 b o oliss dlaals yoline ¢ o fin codS
9 smliygl Oloss ¢ Sloyd g bligy Glodd ccuwlio dligy ccd oy bligy (b g dlisd g CutsS Sl slo jadli
SB35 dolie (99>

9 sl lons

il

Jls ol sloole )3 Wyl ygiwy (B g (6 )b )5 dolde (glaylygiwy CutsS ¢ ol CuaS dalie cuas o oo slalic

. .. o glygiusy g 132
L5 4 ja (e s olas))

g S ( BB slaKis (gl i (3 ol lalail (), K3,5 351y ¢ s yg 5 Slola8l oy o0 Loyl s 5 ol Jolos
L yg 55 ¢ siiol 305 ¢ oolow LS o ) B Sl ( JBI ol ¢ J3 1 b (gla STy ol

cosd 49y 0 by ()80 75 )l Lad Sl (golasdl 58, &laidl Jolgs

dolie (nde Glacipmlus (R53)5 olis (Sbj Sbcpulus (K535 dolis (Sinjd Slocuwlus ((Bye g (Ko Jolse  — (Sin s Jelps
SSNB2)5 eloz!

e Jolgs

et (5ie) adlze

$50)S Jaaio 139 3L (6,50 )S dake (04 dleis] JB chaie Ly (065 Cul, s

6 5D)S daie Siley g ol (6, Kb3,5 Mate (obgy (LT whaie (g 31l b (6 )KE>)S dake (09 (2bd) obrs

(Js)

E50)S Jaao (09 JL:J,{] (5 50)S duaie (1091 diwd p (5 )33, Male (g JolS

SR8 Made (D9 j9)d cuaie jdg L (6,05 Mats (S Aot (5SS dade (Solw S




Y4 VAR i) /€Y 0,lond /1) Sl /5 e (S 32y 40Uyt 9 g} dolilad

(655i3,8 Maae Cuglis «(6,K03,5 daite glyd 5w

Ciyllas (6, X535 date (£l wats b o, K035 L;L.w’l Olise ()R> )5 Juais Qb)gj ol & gpaw 5, 5050)5 duabe b o> Maie L;tbgi
355 0)lipdgs L (65835 duale Copaid )5S

2l b 28 0 duglie «6)K83)5 dals | b jide (Gl () S83)5 e jl gyt Cuto 08 e Sl Gl colsy STl S
ddzme s &y (¢ e (108 Sl ¢y, K53 )5 (gl 55l sbul (), 5050,5 dlasel Ll ¢ 6, K505 dolie Olyxb5,8

dawgs o Slodd g (1) SISl sl ¢ Kb yd @lyre (g5lwods 55l o dawmme Cuiel (6, RK050)5 duolio (gl G SYsb (g3 a0l Sl
)bl )‘l cbls ‘d)ijb)f dL’aoj,)g’ “9) 6’.’]93 dhm;ay )5)4» sd)i,;'}.))f Jolie Jw9J.o.> [reeweew w,.cv SQUQL(J)I 9 SleMb! d»l;é Ls)‘L»J)L\Sl;;»‘
S8 Ao oo yd dbogl ( a1y SUISl Dy ¢ wplo g (Su)b

S (S3lodip

slasolys Ll 38l Gl (65)) slasel,s 4 olitwd Jlizdl sbul ¢ obylil sladiz o (2l cluan (sloyguiS 4 Cons (2B Coje sly (syglogw
Mgl o Ko s hilite i lid o sloin] plowdl Liol38] Glugcdlo drwgs o suwdpluo drwgi o dowe dlaidl 4 iy Le ( SWL Lade
g jlas drwgs o lain] claculgiue (]38l drols )5 Colel pdaw S5

Sy 4 s,bly

Coasud djl)l «sdlaidl 9 Ucla.pl Kl D9k ¢ pmends )'l Ohﬁo.!al avges )‘l Ol;a.o.lol ‘ngii.))f Joldo yd 137 caess )'\ d)b”&)g dl){ 6)9]39“’
Olyab5,8 Olyxb3,8

ol oad aidly y dlal 51 S yo a4y bayyo (sladalse g patlas pu pid 4 doldl jo

(Nimyd g a5 B slad D>« Lbjys ,LT (Sl g (Zuyl sladdls ol ddlge pl i addo 6,555)5 sladdlsy) Joamo/ cuols
o gl dacS )l (6)b8 laadls ¢y 598T g (amb (sl (twdgliuo (pogelel g pugale (Simyd BT (ol sladlyy,
ol cddlats bagl i b cnlito eoiunn (5,553,5 sladdls

oialS s cead U (6,555,5 Glod s cewlio Ceod U (6,555 slyg (6))55 s Jolid Caod adlie Guiiod (] 3 iCoud
b L loa s al) ccdlarin ()38 Cuosd Gl coddsddl)] lodd b cuasd (091 cannlite ¢ 550,85 (gl Cuolil g yaw (slaass o
225 o 5SS Jab J s > S

AT g as sy oy ) b i sl seles] sl 1 slizal (o), K53,5 & LSl ol a3 ks
ol |, S5 5 Jae

U yiaS «(6,5053,5 Aolia )3 05T Ll S 3439 chasi yo il bawg (gloyglie 18> sloul Sl gug,s adlse suios ol ) 1zug )
b o doialy s dosaly glaghl wile  olis Mg

dolie jd aldy bl s (o)l 3SThe 4 ), KB3,5 o yiwd ¢(6,5u50,5 dolie 4 (oobasdl g ol o yawd Jolis adlhe oyl 16
il oo g, 5

ol (6,555)5 glacanlw ¢ Slusl glio oo g 2ol g pumy adlhe ¥ 51 Siie sy o] 10 g0 =Y

Saa b (6t 3oy g (6,580)5 ol pde SMuand WalylS o pie Jold AalylS gy puils imgh p3 el g pum,
Comasds g Ly .Dl.’>o] A Cumnd d)‘.\fd.;‘.n)w oS ‘&u.b).: & U‘)"‘\" u»)i: sul)iwb)f b JoL.»)I WLy (Gpdy pr Camoguas cul).».\n
..).))fua Wy

2 Sl gg,w 8 lie ciuwsld  Slusl 95 5l (g)1ye8 g Jold Slusl mlio Co pie cpils iagh 50 1 Sl @lie cy o
Al g (o g 0550 ey j90l) Ly Slas] glie loladl ¢ g5 IS Kim b ¢ yanasio  Sluil (69 plasciunl (g, 55,5 Jolho

b 5o RIS (g (Sl 58S gl 5 Cumtl 5SS (slalafle oo (Sinlen Joli afhe gl 105,5858 (slacunlun
D)8 o i 5,08 dolie jo (olal Ll b | slacudgize Lials ()86 5 panss b liew (655 0 Conlus 5 o
ol bty o 138 5 slige — (2Bl loss ¢ Jiig Jas adlge Y 5l JSite iy ol s S LW g 5 -

> LSS g o (slaaS s J Do for (slaaS i daodls )iy 05dg,8 Cuxdge Jols Jiig o cpils a5 1 Jdig e
23,5 oo Jolee 313l (bl dine) o) 9 (2lpp JBgJer S drodle CuieS



..... G138y Liul38] yabiie a4y &g Cumades 2L ,150 Jso 25 AR

Loy LmolSzol8l i lige Lol clmnolSeldl g Lo Jim olass dndils blacs g U Ji S ol il oyl 2 zblage g oioldl coloss
Elais (uiligy el ) (il gl gy a5 g i ¢Sl (slo il ccym 5 Jglao 331 (gl elSzoldl 5 o Jin
el (68835 dolde ()13 g (ol ol Sloss ¢ Sloy 5 (il

dolie slagygin) CutsS (2l pdy oS dalis CudS (e alie ol b g, 5 148 adle 5io0 pl 3 b lygi, 9 1S
23,5 oo 5 A ja ol g (Jlo (ol slaols )3 b lygie) (B3 g (8505

ol elol = (Sim b elge g (sobaidl el gl Jolge adlgo ¥ 51 IS aay 3 Jauine Jolge —€

Slaladl (K835 (1392 (st 95 Lol e o5 Ll Jobds (il g (ool Jolgs p3l> imgh 5 i dstel § (ol Jolpe
ol L )5 Castol 31> il 51 sl (gl y2STy g Lo S (515 slacSin o ghilaie glacSis ( J5)s alls
23,5 (5o 55 o sitel e

Al oo daciad a9y 0 1) )8 25 )l b Sllogs (galaidl 368 ) Jolds (oolal Jolgs ol ingiy ) reolaidl olge
oo (Simyd clacpwlas ¢ Bye o (Simyd Lelgs Jold (slaial = (Sin b bolse cpols Shmgsy )3 1 sleinl = (Sinjd Lelgs
8l e 5, 553,8 deolie amio (slbcamlus oS53, Lolio b (slacamlas o5 553,

ol (5x0) g (Shomn | JWS) (Stuwld (yloed «dlas adlhe bl Sise dxy oyl 15 49 Camadas —0

(8,5 B3)S Suabe g Sl (6, K 53)S diats (D dleiel b clato Ly oS Culy Jold Clliuo cpils yimgh 5 :cdlis
20,5 oo

0Pl R3S waie by (MBS hale (g Bl Glr (6 RE0)S dale (g (2b) Jold (b pol Gimgd )3 1o b
el (5583 )5 dade Siile)

Soaiie (35 Jlossl (8505 duaho (39 e 1 (5)R50)5 Nalie (391 oS Jols (Siualds (3l gy 5 o JleS) (Stunls
23,5 (o0 () 5B3,8

dale ()39 jgyd ehalle (D9 N ()N85 hale (S «6N0)S Male (Solw Jold (Shemn 3l (lagh 53 Sty
Lol o(6,55,5

ool o6 K53)S dade Clia ((6)X83)5 dade (2b)ly Jols (e Sl gy 5 i

el (g3lod bl g 0B STl CotsS (,550,5 uato | BT ddlge ¥ ol day ol 16 st (G5l j =

Soabo (39l oL Clsps «(5 5535 Mo ()05 04> ol (55 pU 51 (2T il hmgdy 50 15y S0 S daiie | 25T
D35 g0 3 0)laip38 by (6,550 duaile Cuasids Cillas (6 )Sbd)S duaie (ol chiato b ), S50)5 Lt ol (8008
Aa (g ko o a8 ke | ol yite b ol 5 nte 018 STl 3yl Sl gl 5 o]0 S 013 STyl S
5l dbml (o85S slaiel cde «6)K83)5 olie ol b S 0 p o dusllie «(6)K83)5 e Sl (b e (25l sS85
el Do yh 4y (G pdie (38 delite ¢ SB35 (sl

ot el (6,8 53,8 Molio (glyy Ela Vo (632l LSl Lol g5l il cpls imag 55 10sjlud bl
Aolie Jigfox i Cmoi (OLblS )l g GLeMbl (559l drwgi (Slosd 5 (218) SUl sbo] ((Kin b &lyee (giloosssl
oo b sbyl (als) Ul sgu (e g (Su,b BT 5 cblis (65535 (slaofyyn s9) (9> sladrg 350 (58,5
20,8 o 55 Lo yu

sl 0 153)5 (slyr gpgloges 9 duao gl Syglages g 5] ISt sny 1t 1 (51089 Y

ylor (sloy5 S d Cod 1) Cuje ol ()53, duaie (sl ($)9l39m Sl LimgR 13 15)Kbd)S Muake (gl (6ygl5
(e sbail g (paise B Sllle sbasel s (il Gl )l slaseld 4 oliws (Jlil sbml (b3l sl jo pials
Ol 38l rely 3> Ciol gl ww (Mol ( K yd e Al (el plowdl inli8l Glugciln drwgs « suwdplus dawss
ool g jlane drwgi (sloia SCugiun

(5 Aol 5 oy (clackdss | yla)es p Jold oS50, lp agloge pol imagy 3 10S53,S &l ygloses
33,5 Lo <), 53,8 s ) ccorlatil g elain] oSl 3gate ciywons 5] lisobo] ety 5§ lisels]



Y'Y

VAR (ylumo /€Y 05lowd /Y Jlw /(6 b (552 4ol pt g (i gy doliduad

03033 (6)NE3)5 duate ;0 b (5yblg iul38l jelaiedy Ly Canasud byliL Jde &l (gly eunlis g ddlie wlal cpus I
A0S oolat wl 4SS o gm0 (gilw Jde (gly ol 03l (g5 4ST o jla jl edd olulid dlal g adalie s Loy Cpicren 9 S
20,8 Sl Y S g 4y g 039 day Vg ddlhe Y (gl sl ol

() Sl Tyl 5

JEsde=
sldg 5 Bl oleas

Lol gty 5 10

|

Jalo

-

Ly g,y

w&‘ﬁé)JTbr

R G T BN U

s i,

S S5l
& S dais 5l BT
ol Kas S Shysl ks
Solws kel

e Ll ol slad sia
Lok J geazes/ Sl
.C"l": Ci)J;
. O
=S ;
Sl
e - 08 SR
. Sl s e
) Z Z
T S8 gl
Lol 8 (5 m JJ’-'JJ«-"
' ¢ el e
- Lol st 5 106
So 4“3“ XN J“}’
X g s bl ulse
R - PP R W) Sia b Jolge
e S (L) [ il
Oles
(JS) Kl
Sadslas byl o %
«— Z 7 ]
e Jolgo S )
sl 5 ol J"'}" ‘5)_,<\2>_)§ s 3l @@T
s3ladl ol ge Ql_)_(:.:_)f SHs oS

Wadlgo g dlayl w43 (dliwing Jdo =Y JSUS

Doy dales ¥ SS Cygo dy il dny Vg 4l VY gl a5 aadlhe g ol pdaw j3 img s (soloiuin (soste e ¢ polwl )y

Ly a gl

s Jolse

l H4
3 H1 -
H6 | s ¢ ilwd H3 : «—| Lt

— +— .

" 5 leH2 T

H5

besle s

O3 (3wl (oghde o Y S

03,5 ik pj sloans d b (olidy Jo 4 25 L

3yl3 85y oy cyboline 1 li Uelse (HL) gl dnd
D)3 Ny Cass p g boline Bl o pie ((H2) pgs ans )

.))‘.) S Lg)'L»JJ)_) » Lg)‘.)twc )J‘ Ly Camaseds (H3) pow W)S

D3 e S3lokipy 5 bline S1 lae Jelse :(HA) p)laz 408

D) 6 (3l 2 (5)bline S Sy ((HD) poriy 0 8

D)0 By (6y0l8g  goline I (6 (gilussp (HB) s aps b



..... G138y Liul38] yabiie a4y &g Cumades 2L ,150 Jso 25 Y'Y

aS olol dsols O 5 b @S FF g (dade) adlse VY i V 3l it (gldolidin py ¢ cogpio Jdo O}nﬂ Ca 4ol jo
3kl Gl sl g uSle V Jgds an dogi b abid S mje el WWAR sl jo S o pia 4y (6999 (BBD 1, K505 Lol
g YYIVA L jly iy Ly Gzl /08 g VOIVO L plyy S5 & Coppde SIFY g YAIVA L ply s i & (obylib (sl yusie
9&59)—’ Lng)M a4 .‘93_:),0 Lgl_bo.)‘.) é_J)y &S e U‘?JLYQ c..\i)l.) )]).5 (Y 9—Y) o)b Jel dsu] Ls‘.muablw 9 whsf d‘.m)tm
MJL»); Qidhybi}
Ot S pie WS Tas g JBlas o il B sl ¢ piSile oy 2 - Y Joos

SudS S e Jbls 3wl Bl oSk o

SRTARASEEEEYA 8 A 1 Yo £15¥ YAIVA Sblib

R STV A s S U A Y /o8 O/vD Copde
<[\A <YW ¥o y- ¥/A¥ YYNU Sy Caatd
MY e Jas¥ A £ Y/ WIYe syt (gilwdip
sOY - ¥YA ¥ A FINe YAR. daoxe Jelge
<MD VYYD Y. i Y/\Y \VF1RA sl

A AR TEEEYA 0 AT YY \ia} VEe Xy bl

YA (B sl aidl xiie

g Uiyt ke lole (gl comlliy sconl VAS 51 5L nailga g o ite plas b p3lie 48 ol ot el Jole o gl
Latye OR) (55Lo gliebl bl sy 5 ¢S (il bl ol g A3l e Jolias 20,3 30 il o 3 bl
M ogdlas (S35 (bl 5 (F9y0 Slued) (bl oximd Ll Guif & oS 039 IV 5l 5V Glmggy cloadlie 5 b puiie olod 4,
laasily F g olaol o il 01 bly] (6,15 Lo c¥olas (g5l o bigpyo 5 oyle] eppmns cclpd ¥ g 53 sl ionio
bl pj b 4 Ghegk
3 MRS e I (V/AA) 05y coases 4 obylib Jelge yume 4 bgspe T )lade 39y & a0 bo(H1) Jol a3 -
L35 Ly Cawased 2k de 0 A0 lucls! e
2 Copde 3u0)3 AD liebsl gaw )3 (V/V+) By Conasid 4 Copde poume 4 bgryo T jlide 4 v g5 L o(H2) pgd a3 -
ol yihe Xy Canased
2030 lisebl pdaw 13 (VIVF) (6305 (65l 0 Ky Conated prune 4 by jlude 4y ang5 b o(H3) pow ans ) -
ol 350 (6pad (ol p 4y Ly Conased
0 ligebl gas 3 (Y1) (50 ilostin o (ame Jolgs oo a1 boyo Tilike a2 g5 L i(HA) ez 408 -
el e el ilwdip 4 (e Jelge Aoy
A0 lisebl gaus 13 (Y/YF) (g0 (g5l dn Ky Sl pone 40 bgspe b )l0ie 4y an95 b o(HO) ooy a8 -
S5 b Siledip p sl Loy
20,5 A0 ylisebol o )3 (V/VF) 35y 4 (g )by 4 (6 (65l p puno 4 bgspo T lao & a5g5 L :(HO) putis a3 -
el e Ly 4 (51089 4 (08 il



YrY VAR i) /€Y 0,lond /1) Sl /5 e (S 32y 40Uyt 9 g} dolilad

UL S¥slae Jio & bgyyo (5 0)lel pmne s —Y g

ot T peecaps ghgS Wl (CR) e Olgis EWESC
Wb YA < /¥ /A < IAY By Copasid 4 b3k H1
Wb oYY AN +[AY <IAY Ly CapaSed & Co ppde H2
Wby v -Ivo AY e gjleig 4 B Cwaes  H3
KWCI 74T} <Iy- < Ivy SN s ey 4 Jame Jelee  H4
Wb v <A e ¥4t b silwdip a4 besloy;  H5
Wb oYY -y -Iva SAE N4 by 4 s ety HB

IR (o (sl 4Bl cania

JSCi j3 aS jeb plen sl s o3l ialed (BVAIUE) 5jluslin] colps (6ol b (o)l &Volee i iules ¥ S5 5

ool VAF 51 5YL ddlgo 4 puiite Cpaiomad g gkt 4y puiite (Sl poans (colod & bgyye T polie conl o ooly )lis

) LAYl A
?‘ —> LAY A2
ARVARY L[
| e
3 AV ey

3 s v
YAY A
~X0%[ A33
:/
ary ey A34
A35

AR Yl A6
ARR/ A37

>
VY- Ll A38
ALY

EET vy

e [

(t-value) 3,lubivs] culpi g Iz b (g b b ¥3lne Juso yiles —£ JSois

0sleiniey 1) 5 (6 S 4o
LSSl (ool jaie SO plgisa By 4 DBy Y gase plad (il 5 Sy GRlBIL el (1B, slalil

53 cwbwl ol gl byl Sldlas > Lol adues (o sl clasil ) g (gybliy wlio 1 .ol adl, Caclae couenl ¢ ob)l3L
A Ay S oy 5SU0,S haie 3 oloyiie (6 oly Gl pliiad Ny Conaid il Jao 1) & 3l ings,
B b 31 e Jolse ol L5 84850 s S e ol 13) 51 9 ol ol ytaho & 1 395 pai )b 5l a8
Sl 5 Sl glio Sy ol 5pemy 4l ¥ b Sl e Jelse g (IS0 5 gy el cuad (Jparmal Cotd puais
Ao Camazed 2 Lt ol «onionen 33,5 g0 (S 05> o (6)583)5 Aolie 3 Xy Copasid dbul cage (6508
9 Oly5i0)S STyl caS (6,8 55,8 daiie jl LST Jile 4 b o (gilwdip bl Cage (6,5055)5 dolde (4l sadobxl
Olgisdn bylygiw,y g lie o J a9 Jos ( dligg o (bl losd Jud jl acdlwyj S cusl Jbs o ol 20,5 o (55lwdli5kiu!
Joloe plgiedn (slainl = (Sin s Joalge 5 (oolaill Joolge o il g (owlow Jolos Juod I (Jaee okl g aisej Lasl 3
g a3liS 5l 6, 550,5 wolie  (gjlwylulinl 5 oK )5 STyl CouisS (6,553,5 duaio I (aBT) 6y (silotiy p Salilie
5 el ool el wales (6ygldgw (6,355,5 olio (clp wb g ),X50,5 (gl o 45 0dd X 4 gy Cge Cules 4
2l s 35 Jice 5 ao )b (el &5 gyl 4 sl 485 )5 sl 390 55 a5 (St pgail g oS sla el



..... G138y Liul38] yabiie a4y &g Cumades 2L ,150 Jso 25 Y€

Ly ccily ledl oo clplis ol e 0y 4 (5) Mg & (g0 gjley 9 6D Sy p ESLo (s
Jeslos g aloylib Joole 51 5lae 565 48 Wy coasd il Cow Guiday 5 0dg) Slodmg dwgy (5,55,5 Molie 4 oK ,S
Sl 65 50,5 daio D 3930 (wselel 5 wsele (i yd slaadls 5,k 1 anl o 1,860 )5 @S gy0b 0yl 8wl o pde
Ol (g3 g i 01dplel Cansd (pizman 9 (b aadle (old (sladlg) (K ) 5 (cag8 ()9 oSl ((Fu)b )BT Jud
Sy b o )lB dunlie 390 365 0)ags b g 03,8 bl |y LiS 0 pie 4 yhw 09 o] «(6,555,5 Matie 4y (3laiBl 4
Sl dais jl Wy Cuwasd dbol 4 yoxie Ciyao Cpl j0 Bl LBl Slgsen 348l 6 yladed b S (6,883 )5 duale Caunasid oS
A e 4 ey 50 1y o] ¢, 550,5 JLas 590 X5 Canasd a5 Sloj dy b5 pS ey 4 puenal Coles pd g odd o, ,S
ol o Jlons) 8)lidgs b conls caials L oyl diwly opl )3 oS o I colsy Sy o) 5 ales oS elass] (slaog S
(Y*\)) oK ¢ o (Bahari & et al, 2016: 192) 3,l5 Jlsbis ¢ puiions b Ly 4y (653185 53 6105 pao Ly 5 015G puno
Sl i (Hos g (8,50 owlus] lacules Wbl laie Ny Coga ju8 dx a9 Wyl 391 D)8 pastio 4y Jiled 318l iakixe
b ol &S waly 4lis 08 lidss o (VoY) o) o o)) ¢ puien (He & et al, 2011: 654) 5,8 sales bl > b yiio (som
OSe3 do sl S5l Aab  Wlgi e 295 gy g ML (ST 513, (sl 53 oM e Jale Sy Wl o0 B)laiyd05
1 dites (Y1) Lo o Jilo (ANN & et al, 20131 721) 5,13, b o, 553,5 (¢)loly 5 cols) chaie 4 Cute cla 3,5
Matzler & et al, 2016: ) 3,5 o Ll (6)1olg Cago cles ,,8 5 b3l b e conases b wilgn (6,00 pb canases &5 S yo0
e o ol 53 5 (S 0b oo i (S50, (30D 13 Ky Cnaiid (65 JS )3 e Jalge ) (5o oo 0l o oW
Aipled dbm] @Some Conasid b (5,4 (855 Al gl il aLBly SLIL 5 Slex cuidd Gy e 1S (gy0b 4l (605
g sloial ((Sip 3 ((Fu)b Cogn L) (g0 B Casid porde LS op 52 (65835 (lpde () 9 00 dletidy (elel !
oloe (Ve SoS e Jlolli 9 (o aope 53 S opja (606 ilokin 4 porde (nl iloien b g 0390 oS 5 culia
(Sloy g cbligy Glod s dadild Bl g Lo b ot  suoj 5 (2lsn JBg Jor cutnS (Jaig fos loaSid Jud 5l by
Slciwlus dbciosd dgy o Wby Gyl Bas Gllwg ¢ wluw SLS diey 125 bl b dlos 5l Jaore Jolse pizmad g ¢ olpdy CoasS
W S o jo (N80)5 Gl (V33,5 (s3luilh g (bl b ()Y glune Lawgs «(6)K83 )5 uolie (Sbj 5 (Sin b (e
5 oa) g clio STyal (,SK53,5 0L eyshaie cpl (sl s Ll 1) (6)%53,5 duaie 5 ) yK53,5 oad STyl U35yl b s
wlaiso ol o3 ela S il ooplplo bl ausly 3409 1163, 8 loy oS (clanua g bl @ sasdsl)] Sloss o bl
OiS 0y (6,883 )5 laasis g lpte (F 058 e ), RK0053,5 sasSTyol i)l dguo 4 U 350 Jloel (6,555,5 Criio Calises
s 1y LS ol S waly s (6,K53,5 daaiie 4y |y lgl yiduy 5,y Sl o ,S53,5 culs, il L b aus (336 Wb

S plool ( B3las iy 4 (6 )Su3,8 duale losd I Ll )b g ol 0yl sl o (i i 3yl

Reference:

1. Aaker, J. (1997). "Dimensions of brand personality". Journal of Marketing Research, Vol 34,
pp347-356.

2. Ahn, T. Ekinci, Y.,& Li, G. (2013). "Self-congruence, functional congruence, and destination
choice”. Journal of Business Research, Volume 66, Issue 6, June 2013, Pages 719-723

3. Akbarian, Saeed Reza., Rastegar, Ebrahim (2019). "Analysis and Prioritization of Components
of Marketing Mix in Urban Tourism Development (Case Study: Shiraz). Journal of Urban
Research and Planning, 10, 38, 25-38.

4. Amini, Abbas., Bakhti, Samira., Babajmali, Farhad (2015). "Assess the attitude of the host
community to the development of tourism in rural areas. Journal of Tourism Management
Studies, 10, 30, 77-110.

5. Arvin, Mahmoud (2019). "Evaluation of the effects of spatial attachment on the rate of social
resilience in cities (Case study: Tehran metropolitan area 12). Journal of Urban Planning and
Research, Articles 7, 10, 38, Fall 2017, 76-88.

6. Bahari, Jafar., Farahani, Banafsheh., Bahari, Shahla., Bazleh, Marjan., Bahari, Hamed
(2016). "The effect of brand equity on consumer satisfaction and brand loyalty in the hotel



Yyo VAR Lo €Y Lo /1) Jlw /(g pomd (S 325wl 9 (iR dolidad

10.

11.

12.

13.

14.

15.

16.

17.

18.

19.

20.

21

22,

23.

24.

industry (Case study: Five-star hotels in Tabriz). Journal of Urban Research and Planning, 7,
26, 174-193.

Buil, I. & Mart1'nez, E. (2013). "The influence of brand equity on consumer responses. Journal
of Consumer Marketing. 30(1): 62—74.

Chen, N. C, Dwyer, L, Firth, T. J. J. 0. H, & Management, T. (2018). "Residents' place
attachment and word-of-mouth behaviours: A tale of two cities. 36, pp. 1-11.

Cheng, Fei-Fei., Wu, Chin-Shan., Chen, Yi-Chieh. (2018). "Creating customer loyalty in
online brand communities, Computers in Human Behavior, Available online 13 October 2018,
in press.

Coelho, Pedro Simdes., Rita, Paulo., Santos, Zélia Raposo. (2018). "On the relationship
between consumer-brand identification, brand community, and brand loyalty, Journal of
Retailing and Consumer Services, Volume 43, July 2018, Pages 101-1/0.

Das, Gopal. (2014). "Impacts of retail brand personality and self-congruity on store loyalty:
The moderating role of gender, Journal of Retailing and Consumer Services, Volume 21, Issue
2, March 2014, Pages 130-138.

Ferns. B. H and Walls. A. (2012). "Enduring travel involvement, Destination brand equity and
Traveler’s visit intentions: A structural model analysis". Journal of Destinatin Marketing and
Management. Vol. 1. PP. 27-35.

Garcia, G, Vandesande, A, & van Balen, K. (2018). "Place attachment and challenges of
historic cities: A qualitative empirical study on heritage values in Cuenca, Ecuador". Journal
of Cultural Heritage Management and Sustainable Development, 8(3), pp.387-399.

He, Hongwei, Li, Yan, Harris, Lloyd. (2011). "Social identity perspective on brand loyalty".
Journal of Business Research, Vol. 65. Science Direct. PP. 648-657.

Heydari Chianeh, Rahim., Sanobar, Nasser., Sadloniya, Hossein (2015). "An Analysis of the
Role of Brand Image on Urban Tourism Development (Case Study: Tabriz) . Journal of
Urban Research and Planning, Articles 6, 6, 22, 79-94.

Imani Khoshkhoo., Mohammad Hossein., Ayoubi Yazdi, Hamid (2010). "Factors affecting the
brand equity in the tourist destination of Yazd". Journal of Tourism Management Studies, 13,
113-137.

Japutra, Arnold., Molinillo, Sebastian. (2019). "Responsible and active brand personality: On
the relationships with brand experience and key relationship constructs™. Journal of Business
Research, Volume 99, June 2019, Pages 464-471.

Jraisat, L. E., Akroush, M. N., AL-Faouri, R. N., Qatu, L. T., & Kurdieh, D. J. (2015).
"Perceived brand salience and destination brand loyalty from international tourists’
perspectives: the case of Dead Sea destination". Jordan. International Journal of Culture,
Tourism and Hospitality Research, 9(3): 292 —315.

Kazemi, Mehdi., Ismaili, Mahmoud Reza., Beigi Firoozi, Allahyar (2012). "Development and
selection of tourism development strategy in Lorestan province based on SWOT and QSPM
analysis". Journal of Geography and Development, 92, 47-60.

Kim, S., Holland, S., & Han, H. (2013). "A structural model for examining how destination
image, perceived value, and service quality affect destination loyalty: a case study of
Orlando”. International Journal of Tourism Research International Journal Tourism
Research, 15(4): 313-328.

Konecnik, M. & Gartner, W. C. (2007). "Customer-based brand equity for a destination".
Annals of Tourism Research, 34 (2), pp. 400-421.

Kotler, P. (2000). "Marketing management: analysis, planning, implementation, & control”.
(7th ed,), New Jersey: Prentice Hall.

Kotler, P., K. L. Keller. (2006). "Marketing Management". 12th ed., Prentice-Hall, Upper
Saddle River, NJ.

Matzler,K., Strobl,A., Stokburger-Sauer, N., Bobovnicky, A., Bauer, F., (2016). "Brand
personality and culture: The role of cultural differences on the impact of brand personality
perceptions on tourists' visit intentions™. Tourism Management, Vol. 52, No.1, pp. 507-520.



G138y Liul38] yabiie a4y &g Cumades 2L ,150 Jso 25 v

25.

26.

27.

28.

29.

30.

31.

32.

33.

34.

35.

36.

Nasr, Tahereh (2019). "Identifying Key Factors Affecting Tourism in Shiraz Metropolis with
Future Research Approach”. Journal of Urban Research and Planning, 10, 37, 55-66.

Ram, Y, Bjork, P, & Weidenfeld, A. (2016). "Authenticity and place attachment of major visitor
attractions". Tourism Management, 52, pp. 110-122.

Ranjbarian, M., Ghaffari, M., Taslimi Babely, A. (2016). "Comparison of tourist motivations
of men and women from traveling to Isfahan". Journal of Social Tourism Studies, 4, 7, 36-57.

Saeedi, Asiyeh (2013). "Feasibility study of attracting international tourists to Kish Island
using SWOT analytical model”. Master Thesis in Geography, Tourism Planning, University of
Tehran, Kish International Pardis.

Shahmari Kolestan, Asgar., Farhoudi, Arash (2020). "ldentifying and prioritizing brand equity
components in tourism destinations (Case study: Khalkhal city) ". Journal of Urban Research
and Planning, Articles 6, 11, 40, 77-90.

Shirkhodai, Meysam., Nejat, Soheil., Esfidani, Mohammad Rahim., Shahi, Mahbobeh (2016).
"Investigating the effect of brand prominence on brand loyalty of tourism destination™.
Journal of Tourism Management Studies, 10, 32, 111-129.

Shirmohammadi, Yazdan., Jalalian, Seyed Ishag., Reza Ali, Mansour., Bahrami, Maryam
(2020). "The Effect of Residents' Satisfaction with Tourism Destination on Oral Advertising
Mediated by Place Attraction and Interaction (Case Study: Masouleh Tourism Area and
Qaleh Rudkhan) ". Journal of Urban Research and Planning, 11, 41, 165-178.

Strzelecka, M., Boley, B. B., & Woosnam, K. M. (2017). "Place attachment and empowerment:
Do residents need to be attached to be empowered?". Annals of Tourism Research, 66, 61-73.
Su, L, Huang, Y, & Hsu, M. (2018). "Unraveling the impact of destination reputation on place
attachment and behavior outcomes among Chinese urban tourists". Journal of Hospitality and
Tourism Insights, 1(4), pp. 290-308.

Uchinaka, S, Yoganathan, V, & Osburg, V.S. (2019). "Classifying residents' roles as online
place-ambassadors". Tourism Management, 71, pp.137-150.

Ujang, N, Kozlowski, M, & Maulan, S. (2018). "Linking place attachment and social
interaction: towards meaningful public places”. Journal of Place Management and
Development, 11(1), pp.115-129.

Usakli, A., Baloglu, S., (2011). "Brand personality of tourist destinations: An application of
self-congruity theory". Tourism Management, Vol. 32, No.1, pp. 114-727.

37. Vinyals-Mirabent, Sara., Kavaratzis., Mihalis., Fernandez-Cavia, José. (2019). "The role of

38.

functional associations in building destination brand personality: When official websites do
the talking". Tourism Management, Volume 75, December 2019, Pages 148-155.

Zhang. H and Xiaoxiao. F. Cai. L. A and Lu. L. (2014). "Destination Image and Tourist
Loyalty: A Meta- Analysis". Tourism Management. Vol. 40. PP. 213-223.



Journal of Research and TR
Urban Planning ‘

}04 ISSN (Print): 2228-5229 Vol. 11/ No. 43/ Winter 2020
' ‘ ISSN (Online): 2476-3845

Islamic Azad University
Marvdasht Branch

Research Paper

Presenting a brand personality marketing model to increase customer loyalty
in tourism destinations (Case study: Kish Island)

Reza Begmoradi: Department of Business Management, Kish International Branch, Islamic Azad University,
Kish Island, Iran
Alireza Rousta’: Assistant Professor, Department of Business Management, Shahr-e-Qods Branch, Islamic Azad
University, Shahr-e-Qods, Iran
Esfandiar Doshmanziyari: Assistant Professor, Department of Management, Slamshahr Branch, Islamic Azad
University, Slamshahr, Iran

Received: 2010/10/1 pp: 237-240 Accepted: 2020/12/22

Abstract

In this research, the brand personality marketing model has been presented in order to increase customer
loyalty in tourism destinations. The research method is applied and in terms of approach, he is exploratory-
explanatory and the research method is mixed (qualitative-quantitative). The statistical population in the
qualitative part includes experts and experts in urban management and tourism and in the quantitative part
includes domestic tourists entering Kish Island in the summer of 1399; From the first group, 13 samples were
selected by targeted snowball method and from the second group, 85 samples were selected by simple random
method. In this research, for data analysis in the qualitative part, Grounded theory was used and in the
quantitative part, structural equation modeling was used. Findings based on the data theory of the foundation in
the qualitative section showed that marketing factors through 5 elements of service / product, price, advertising,
promotion and location and management factors through 3 components of effective leadership, human resource
management and tourism policies create brand personality in Kish Island; And the personality of the created
brand also creates urban branding. Also, infrastructure such as accommodation-health services, transportation
and food (restaurants) as background conditions and environmental capabilities such as political and security,
economic and socio-cultural factors as interfering factors affect urban branding in Kish Island and finally It
causes loyalty to the brand, which will be beneficial for both tourists and Kish Island. Quantitative findings also
confirm the findings of the qualitative section; As the results of structural equation modeling showed, at 95%
confidence level of marketing and management on brand personality; Brand personality, environmental factors
and infrastructure on urban branding; And urban branding affects brand loyalty.

Keywords: brand personality, loyalty, tourism destinations, Kish Island.

Extended abstract

Introduction:

In today's competitive world, the first trip to a tourist destination does not mean the success of
that tourist destination, and the loyal tourist plays an important role in the success of that destination.
Therefore, identifying and determining the factors affecting destination tourism, especially the loyalty
of tourists who have traveled to a destination for the first time, is the first and most important priority
of marketers and city managers. But since the choice of tourists to travel is a destination that is
compatible with their personality traits and can meet their needs in terms of their self-concept,
addressing the category of brand personality of tourist destinations is more important. Because the
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personality of the brand has a direct impact on the attitude and behavior of people and leads to a kind
of difference and differentiation with other tourist destinations and causes the attraction and return of
tourists. Therefore, the basis of the brand personality of tourism destinations is the introduction of the
capabilities and attractions of cities by presenting its identity and prominent personality, which has
been neglected in most cities of our country, especially Kish Island, despite its many capabilities.
Therefore, this study seeks to answer the fundamental question: How can brand personality affect the
loyalty of Kish Island tourists? Also, how can this effect be presented in the form of a native model.

Methodology:

This research is applied in terms of purpose and development based on the result. The method
of this research is mixed (qualitative-quantitative). In general, this research is considered as
exploratory research in nature. Because the present study is conducted in a mixed manner, in the
gualitative phase, first pluralism was used in library resources and then, the interview method was
used to collect data. For this reason, the purposeful snowball sampling method was used and finally,
13 people were selected as the research sample in the qualitative section. In general, in this study, to
analyze the qualitative data obtained from the interview, the content analysis method based on data
foundation theory was used. Also, in a small phase, a questionnaire was used to collect information.
For this purpose, a researcher-made questionnaire consisting of 45 items that measures 7 dimensions
and 24 components (categories) of research in the form of causal conditions, pivotal conditions,
contextual conditions, intervening conditions, strategies and consequences, is designed and among 85
people. The statistical population, which includes domestic tourists entering Kish Island in the
summer of 1399, was distributed. The sample size was also determined by non-probability method and
Cochran's formula. Then, to explain the designed model, the structural equation modeling technique
was used. In general, in this study, to analyze the qualitative data obtained from the interview, the
content analysis method based on grounded theory was used. Also, in a small phase, a questionnaire
was used to collect information. For this purpose, a researcher-made questionnaire consisting of 45
items that assesses 7 variables and 24 components of research in the form of causal conditions,
pivotal conditions, contextual conditions, intervening conditions, strategies and consequences, was
designed and distributed among 85 domestic tourists. The entrance to Kish Island was distributed in
the summer of 1399. The sample size was also determined by non-probability method and Cochran's
formula. Then, to explain the designed model, the structural equation modeling technique was used.

Results:

In the present study, the stages of data theory were performed through three types of coding
(open, axial and selective). Then, after open coding, 150 concepts totaling 578 words were extracted
from the data. After open coding, axial coding was performed and research categories were
determined. Based on this, 7 variables and 24 components were determined as follows:

1- Marketing: This variable consists of 5 services / products (tourist attractions), price, advertising,
promotion and location.

2- Management: This variable consists of 3 components: efficient leadership and human resource
management, tourism policies.

3- Infrastructure: This variable consists of 3 components: transportation, accommodation-health
services, and food and restaurants.

4- Environmental factors: This variable consists of 3 components: political-security, economic and
cultural-social factors.

5- Brand personality: This variable consists of 5 components: honesty, excitement, competence,
complexity and roughness.

6- Urban branding: This variable includes 3 components of knowledge of tourism destination,
perceived quality and standardization.

7- Brand loyalty: This variable consists of 2 components of profitability for the destination and
profitability for tourists.

Conclusion:
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Based on the research findings, it can be concluded that tourists' loyalty to tourism destinations
is a complex process and is strongly influenced by the brand personality, which is itself influenced by
marketing and management factors. Thus, tourists initially through tangible and intangible cultural
attractions in the tourist destination such as historical, archeological, sports, ethnic and cultural
monuments, special events, natural attractions as well as the cost of travel and easy and economical
access to the tourist destination. They choose the ideal trip to Kish Island and compare it with their
self-concept. If the personality of the tourist destination of Kish is in line with the self-concept of the
people, then it leads to the creation of the brand personality of the destination for the tourists and
finally they decide to travel. Because, when the personality of the brand that the tourists want helps
them to reach belonging to social groups, they are satisfied with that brand. Based on this, it is
suggested: 1) Kish Island tourism managers combine the concept of urban brand personality with
historical, cultural, social identity and attractions, and by localizing this concept, help Kish Island
urban branding in the domestic and international arena.
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