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EXTENDED ABSTRACT

Introduction

Tourism is considered as one of the fast-growing economic activities in the world. Indeed,
tourism is one of the most important forces shaping our world. Tourism is usually used as a tool
to stimulate marginal economies and to promote development through the jobs and incomes that
it can foster. Economically, tourism is one of most growing to many nations and is also
recognized as the largest export earning source in the world and an important provider of
foreign exchange and employment. Tourism industry is one of the most important income-
generating industries all over the world. Tourism and its related activities have been developed
considerably during the last decades. Indeed, tourism is a beneficial industry which should be
considered by tourism planners and marketers. Tourism is expected to become as the most
important economic activity in the 21st century. In this context, tourism has increasingly
become a key economic activity for the economy of the Iran. This country possesses a
significant potential for the development of tourism. Regarding the competitiveness of tourism
destination in today’s world, first travel is not reliable indicator of tourism destination success.
However, it is tourism destination revisit intention that defines tourism destination success. This
is why that the present study aims to investigate the effect of tourism destination brand
involvement on the destination brand equity and the tourism destination revisit intention. For
this purpose, Yazd City was selected as case study.

Methodology

The present study is considered as analytical-applied research. The statistical population of this
study consists of inbound tourists who visited Yazd in November 2016. A total of 200 tourists
were selected from this population randomly. In order to collect the research data, a self-
administrated questionnaire was developed. The validity of questionnaire was examined and
confirmed through content validity. Also the reliability of questionnaire was examined through
Cronbach’s Alpha Coefficient. The coefficient was 0.928 for our questionnaire which confirms
its reliability. The research data were analyzed through SPSS and Lisrel.

* Corresponding Author: Email: monfared@yazd.ac.ir



ARl AY o VAY F 5 ol 10 0,95 o uaed sl00l53Kow 31 toliyy Colellno A

Result and Discussion

The findings revealed that tourism destination brand involvement affects tourism destination
brand awareness, tourism destination brand image, tourism destination brand loyalty, and
perceived quality significantly. Another part of our findings revealed that destination brand
awareness influences tourism destination brand image significantly. Also tourism destination
brand image and perceived quality influence tourism destination brand loyalty significantly.
Finally the findings the findings revealed that tourism destination brand awareness, tourism
destination brand image, tourism destination brand loyalty, and perceived quality affect tourism
destination brand involvement significantly.

Conclusion

Tourism is essentially an economic endeavor, whereas in developing countries it is mainly about
leisure consumption as a path to development. Iran tourism industry is an important part of the
economy. There are a lot of attractions and tourism potentials in Iran. So, Iran in this area can be
made significant progress. Brand equity is one of the important factors for development of
tourism industry all over the world. In this paper, analysis of research model shows that tourism
destination brand involvement affects tourism destination brand awareness, tourism destination
brand image, tourism destination brand loyalty, and perceived quality significantly. In fact,
improvement of tourism destination brand equity affects the growth and development of the
tourism industry. In addition, development of the tourism industry in this country can increase
employment in Iran and contribute to government revenues. Finally, we suggest all tourism
marketing managers and decision-makers pay attention to the finding of this paper for
increasing efficiency and improving the performance of tourism industry.

Keywords: Tourism Destination Brand Involvement, Tourism Destination Brand Equity,
Tourism Destination Revisit Intention



