Journal of Public service marketing (JPSM)

Vol. 2, No. 4, 2025, 1-146

Investigating the effective factors on the implementation of the economic policies
of the sixth development plan in the administrative organizations of southeast
Iran

Sepanta Niknam', Sanjar Salajeghe®*, Rahman Jalali Javaran®

Received date: 2024/09/19 Acceptance date: 2024/11/14  Published online:2025/01/10

Abstract

The purpose of this research is to design a model for implementation of economic
policies of the 6th Development Plan in the administrative organizations of Southeast
Iran. The policy implementation stage is a decisive stage of the economic policy
process that determines form and effect of the policy. The South-East region of Iran is
considered a sensitive region in terms of various issues, and considering the low score
of the 6th Development Plan in achieving its economic goals, it can be seen that
implementing the plans is not as simple as it seems. According to the nature of the
current research, in the first stage, the grounded theory approach has been used. For
this purpose, after conducting interviews with 20 experts in the field of economics
policies in the southeast region of Iran and achieving theoretical saturation, the process
of open coding was started and after axial coding, a model of these factors was
obtainedThen, using the questionnaire and the SEM method, the obtained model was
fitted, and in the last step, using the ISM approach, a model was presented. Using the
implementation ecosystem, receiving feedback, the intelligence of organizations,
paying attention to the viewpoints of the executives in formulating programs, updating
the process of evaluation continuously, paying attention to interfering factors and
preparing to reduce their impact, transparency in evaluation, providing necessary
resources and tools. Some of the suggestions are based on the findings of this research.
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Abstract

In the last three decades, the analysis of burnout and burnout has become an important
issue in the field of organizational behavior and human resource management. At first, the
analysis of job burnout caused by job stress among employees working in the human
service sector is considered. Therefore, the aim of this research is the effect of empathy on
the analysis of job burnout of employees, considering the mediating role of job
satisfaction and attachment. According to the classification of research according to the
purpose, this research is in the category of applied research. According to the
classification of research according to the method of data collection, this research is in the
category of descriptive research. Considering that in this research the relationship between
the variables is analyzed based on the objective, this research is a correlational research in
terms of method. The sampling method in this research is non-probability sampling. The
final sample number in this research is 145 employees of the General Directorate of Ports
and Maritime Affairs of Gilan province. The researcher distributed 160 questionnaires
mong the employees, of which 150 questionnaires were returned to the esearcher. The
data collection tool in this field research is a questionnaire, and content validity and
reliability have been used to check its validity. To check the validity of the content, the
guide was used according to the esteemed professor, and after several revisions, the
validity of the content was confirmed. Cronbach's alpha coefficient was also used to check
reliability. The acceptable level of Cronbach's alpha is between 0.7 and 1 and since the
value of Cronbach's alpha is higher than 0.7 for all variables, therefore the reliability of
the questionnaire was confirmed. After collecting the data, it was analyzed. And data
analysis was done with the help of SPSS and Smart PLS software. The fourth chapter of
the research was analyzed according to descriptive statistics and inferential statistics.
Examining the results of research hypotheses showed that empathy and attachment did not
affect the analysis of attachment and the mediating role of attachment was not confirmed
and other research hypotheses were confirmed.
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Abstract

One of the characteristics of developing countries is intense concentration and
unbalanced balance. In order to create balance and all-round development in the
country, it is necessary to study and research about less developed areas for future
planning. This article examines the factors affecting the underdevelopment of
Golestan province. The type of applied research and its method is a combination of
content analysis and comparative analysis. is According to Michael Todaro's theory,
development is the continuous improvement of the whole society and social system
towards a better or more humane life. And according to Habermas' definition: the
transition from one social stage to another social stage where the members increase
their capacities. In fact, development is improving the quality of life, and improving
people's lives, development is a subjective thing. Development causes economic
efficiency, which seeks the same growth, self-esteem, and increasing individual
freedoms and public welfare. The basic assumption of this research is that the
economic and industrial development is a very important variable in achieving the
development of a comprehensive development preconditions. Based on the results of
this research, Rami Tuan emphasizes the role of the government, power structure and
ideology in order to support and use the ethnic, native, cultural capacities and God-
given talents of the Golestan region, emphasizing that the focus of development is
public participation. Production and avoidance of discrimination and centralism led to
improvement of quality of life indicators, increase in economic investment and all-
round development of Golestan province

Keywords: Investigating factors affecting the underdevelopment of Golestan province
with emphasis on economic and industrial development
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Abstract

This study aims to explain the effect of market orientation on marketing performance and
financial performance with the mediating role of customer relationship management and
brand management.The research method is objective-based, applied, and in terms of
implementation method, descriptive survey. The statistical population of the study is the
employees and managers of Arta Tejarat Zarrin Company, and the sample size was 128
people selected using the Cochran formula using the available sampling method. A
questionnaire was used to collect research data and after confirming the validity and
reliability, it was distributed among the sample size. Structural equation modeling and Smart
PLS software were used to test the research hypotheses, and the results indicate that market
orientation has a positive effect on customer relationship management, brand management,
and marketing performance. Also, the effect of customer relationship management and brand
management on marketing performance and the effect of marketing performance on financial
performance were confirmed. The results of the investigation of the mediation hypotheses
also indicate that marketing performance has a mediating role in the effect of market
orientation, customer relationship management and brand management on financial
performance. Also, the mediating role of customer relationship management and brand
management in the effect of market orientation on marketing performance was confirmed.
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Abstract

The present study aims to provide a structural model of the influence of strategic
leadership on the acceptance of change with the mediating role of public service
motivation in the Aalinasab Hospital. This research is applied in terms of purpose and
descriptive-correlation in terms of method. The statistical population of the research
includes 299 nurses of the Aalinasab Hospital, of which 168 were randomly selected
as a statistical sample based on Cochran's formula. The data collection tool in this
research includes 3 standard questionnaires. In order to ensure the existence or non-
existence of a causal relationship between the research variables and to check the
suitability of the observed data with the conceptual model of the research hypotheses
were tested using the structural equation model and the partial least squares method
(PLS3). The findings of the research showed that strategic leadership has a significant
effect on the acceptance of change and the motivation of public service, and the
motivation of public service has a significant effect on the acceptance of change. In
addition, at the 99% confidence level, public service motivation plays a mediating role
in the impact of strategic leadership on acceptance of change.

Keywords: Strategic leadership, Acceptance of Change, Motivation for Public
Service.
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The present study examines the challenges and opportunities in the process of integrating
artificial intelligence (Al) programs into Customer Relationship Management . In today's
world, where business competition has reached its peak, the ability to understand and respond
to customer needs is one of the key factors for organizational success. Consequently,
Customer Relationship Management systems have been introduced as strategic tools for
collecting, managing, and intelligently utilizing data with the support of technological
solutions. By leveraging artificial intelligence, CRM systems can perform deeper analyses and
make better decisions. This research, using qualitative research methods and data collected
through 14 semi-structured interviews with senior managers from 13 different companies,
identifies key challenges and opportunities in integrating Al with CRM. Data analysis was
conducted using thematic analysis, and the member-checking method was used to validate the
findings. Results indicate that change management, employee training, and creating an
appropriate organizational culture are among the most important success factors in
implementing Al in CRM. Key challenges include resistance to change, the need for
transparent communication, and insufficient business engagement in the early stages of Al
implementation. By providing a comprehensive framework and a detailed analysis of
challenges, this research can guide the development and improvement of Al integration
strategies in customer relationship management.

Keywords: Atrtificial Intelligence, Customer Relationship Management, Technology
Integration, Thematic Analysis.
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