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Abstract

The aim of the current quantitative applied research was to design a model for the
investigation of the extent to which automobile production strategies may impact
domestic manufacturers’ sustainable competitive advantage. The research data were
collected through a researcher-made questionnaire whose construct and content validity
had been confirmed and its reliability had been verified through Cronbach alpha. The
research population comprised senior managers of automobile manufacturing
companies located in Tehran, Iran from whom a random sample was selected. The data
obtained from 384 completed questionnaires were analyzed through Structural Equation
Modeling to find out the relationship among various factors of the model and the
Variance-Covariance analysis. The findings emerging from the study revealed that the
latent variable of sustainable competitive advantage was delineated by cost, quality,
diversity, and flexibility; and that the latent variable of domestic automobile
manufacturers’ production and operations strategies were delineated by Kaizen
strategies, enterprise resource planning, punctuality, and supply chain management
models. Research findings bore on the significant positive effects of production and
operations strategies on lranian automotive industries sustainable competitive
advantage.
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Table 1. Various point of view of sustainable competitive advantage
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Figure 2. Sustainable competitive advantage model
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Table 5. Results of examining the relationships of research variables
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Cunl galy o300 Gl 1) Jiagh IS Jde (Bjl s adls cundy (F) ojlad Jouo
potde b oyl g g b Joyd Bl cpeSul (S selcindd oyle] b cov pdaw o
Gy g ame ol ) (olie (2]l oo 4 bgrpe 0adi5)ghs S slaodly o cunl
Casl Ve ) 5268 g odel Cawd 4 /oYY Jse 13 39l slad Slape pSko dduy lade aSs)
3o Ll 1) (alio Candg j oo 5lp slapadls plo adl e canlio Jio 550

DR oo S (0l Bl T oslend Jgaa
Table . 6 Fitness indexes of research conceptual model
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Table 7. Result of variables relationship survey
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