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13- Risk Toward Attitudes
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1- consumer involvement

2- click-through rate

3- conversion rate

4- the number of competitors

5- the quantity of online customer reviews on the performance of individual keywords

6- text-based webpage

7- text—picture mixed webpage
8- picture-based webpage

9- video-based webpage
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1- impression rate

2- monthly cost

3- audience fit

4- content quality

5- look and feel

6- traditional brand equity measures
7- brand awareness

8 -advertising recall
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