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1- Russell

2 - Pleasure

3- Arousal

4- Amusement Parks

5- Historic Sites

6- Resorts

7- Escape

8- Fantasy

9- Negative Disconfirmation
10- Positive Disconfirmation
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7- Complaining Behavior

8- Repurchase Intention

9- Customer loyalty

10- Willingness to Pay More
11- Bloemer & De Ruyter’s
12- Loyalty Intention
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1- Consumer’s Satisfaction/ Dissatisfaction
2- Cognitive - Affective

3- Cognitive Evaluations

4- Mediate

5- Oliver

6- Cognitive Effect
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8- Mediate

9- Pricing

10- On the Spot Behavior
11- Immediate

g9 3l wlead cunl 53 a4 p¥ S fows 1) i
boanlie o (emogtl sptinss Do) | Sutosgs
P gty celd SlEgl s 5l s A Sleas
Sl plpls wils Gllbus 4 i a8 (..
LS o ool 1) o)Ly sl STy o saranls,
(Wakefield & Barnes, 1996; Wakefield & Bush,
1998).
oo palBl o)y uls ) alel L Hy
oo sl iy clo gy a4 led wcgls, ialsl b Hy
b oo ial58l Bleas
&y YLg)L‘Lé) odiled S Glgie a4 cloy 4 bl
(Zeitharml et al., 1996) 545 o oolazwl o3|
ateien TS adse Sy b s y5pSme bl o (5 e
& hles (hly gyin Jio plee @) o)l atin
@ a5 gyden o) Glae poadl s i cSloy
ooy w3 oasS ad e ol wleas 5 SYgame aliws
ReE
.(Rust & Zahorik, 1993)
Sy Sy 4y bled gyt gy il L Hy
Wb oo Gl oo ya Sleas les sl
3 om ol cdas o san by a bl g g)loleg
S Y b Lawgte @l ol B s T yae
Ly 1) oS Ay g sle)le; wols, wus
&8, slaasly ol a5 (Kim & Littre,1999) ailes S
075 (50,5 mgels 50 syt la B 4 Dae oligS
olerty Jao 53 (Ll 5% Gleger 03 M) 33,5 o
@ @1)lS G &5 Sl oad opl p B solerin
WS Jae o s, slaoasS s lgie
(Bigne et al., 2008)
WSk i o Sl Sleas ) s uie Sl 4z e
Vb 4 005 oogele 0 S0 slals; mhaw
.(Bigne et al., 2008) s5,

1- Car Wash

2- Behavioral Proxy

3- Provider

4- Post Consumption

5- Purchase of Souvenirs
6-Gifts

7- Amplifiers
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1- Disconfirmation

2- Pleasure

3- Arousal

4- Satisfaction

5- Loyalty

6- Willingness to Pay More

7- Intensifying the Experience (on the spot behavior)
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1- Validity
2- Reliability
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Investigation the Effects of Cognitive and Affective Evaluations on
Behavioral Intentions

M. A. Abdolvand, Ph.D.
s P. Parakhodi Moghaddam

Abstract

The purpose of this research is investigation the effects of cognitive and effective evaluations on
behavioral intentions in the hedonic services. These services can be defined that are focused on the
consumption experience, Therefore it includes the pleasure, fun and excitement. Given that the visitors
of the films in this study constitute the statistical population level in Tehran, so Tehran is divided into
five regions: North, South, East, West and center and cinemas in this area is considered as the spatial
domain. The present investigation, of the purpose, is action and according to the method is descriptive
research of the category survey. For this purpose, based on single-stage cluster random sampling, an
example of cinema visitors and using structural equations model were tested thirteen research
hypotheses. Results indicate the loyalty  direct impact on willing to pay more, In other words,
consumers are willing to pay more hedonic services that strengthen the relationship with a supplier.
Disconfirmation has a direct relationship with emotions and the satisfaction is directly and indirectly
affected.
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