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Abstract

Introduction: This research was conducted with the aim of designing and explaining the
model of consumer personality traits based on the impulse buying approach.

Research design/methodology/approach: The methodology of the current research was
descriptive-exploratory with a mixed approach (sequential type, qualitative-quantitative). The
steps include: conducting interviews with women with impulse buying experience and data
analysis using the theme analysis method to form the model and then testing and validating
the model to identify the final pattern. The participants of the research in the qualitative part
were the women of 2 neighboring countries of the Persian Gulf along with 2 southern
provinces of Iran, whose impulsiveness in using cosmetics was proven by using RFM and
Barratt (1994) tests. In the quantitative part, the statistical population includes all women who
use a lot of cosmetics in 3 countries on the edge of the Persian Gulf and women in the
southern provinces of Iran. Also, the qualitative analysis of the data obtained from the
interviews in the upcoming research was done using the theme analysis method and
quantitative data analysis using SPSS and SmartPLS 3 software and at a significance level of
5%.

Findings: The findings showed that the research conceptual model includes the variables:
feeling the need to buy, tendency to buy impulsively, impulsive buying behavior,
consequences, memorization and shopping saturation that this model was tested in the
quantitative section and the findings showed at the 95% confidence level, except for one path,
all the paths of the model are approved and meaningful.
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2 RFM Model: Recency(R), Frequency(F),
Monetary(M)

® Barratt Impulsiveness Scale (BIS-11)
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Table 1. An example of extracted codes from the text of the final interviews with 23 people

e
alao cpio jl (2 pouwl glbas aslao
ouigs
0 09y 2 LAk w5 L LS el ob ki 4 Slodel AeS pandl Dje oS (g8 > - Ced 293 p393 4 Sl (0 ol
bga sy Logase p 50 (Rl pily) (89 pad 00,55 s 035 oo dumlie VLo g o o8 s b 90055 plaeelS a5 > plss
0 0 ol Sy g e 4 Sloiel g AS (oo oS ek b platgld e (gl Sl eslitul Djge 0 aSl Jie 0dee e (o (S
() )0 95 b odisly (oo o35 JI8I i &5 )05 (3 pins Sdo o5 (o0
()03 Jod 9) (Som 199 0 (98 i 150 4100l (98] B o35 (0 O pgden pliwgo b (23 )50 Gal)f o3l el (o0 (559 q\
(1) oae o8 (9l S J3 o 5l 9 @35 o0 slpel o)l gaalys pog> 5l e %«
e (S5 5l i 4l @15 god (IS5 By B pitzr 4 Sl - atsn Sl ookt g de aBNe 9550 la)5 L (oW F W | T
M
e (ol Cody (905 LMl g 02 155 90935 02)%0 90908 &5 o0 B> (T 1098 990 ;0 pVlenes g pliwgs b (L (o
(1), 4253 o o] Jyame (306 4255 o slgitey

! a-Cronbach
2 Nunnally




VEY Sl 1 2Y o )lad | 0L ,liL g ppae alxs

Yy

b aolao (yio 3 ot ! youiow] b yo (330Lao 9 W oyl55 31 ol digai-Y Jgus
Table 2. An example of relevant propositions and examples extracted from the text of the interviews
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Table 3- comprehensive and organizing themes in order to construct the research model
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Table 4. Using average variance test extracted according to the dimensions of the model
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Chart 2. T-chart of the research model
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