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Abstract

Travel and tourism are the most important sectors of the global economy that can lead to income
generation and employment. Therefore, in this research, which is of descriptive-correlation type
and was conducted as a survey, the study of the relationship between luxury values and
customers' attitudes towards the intention to buy has been applied in a practical way. The
statistical population of the present study includes tourists who ate in the spring and summer of
2020 in luxury restaurants in Gilan province, which was used to sample the available method,
and its data was collected using a questionnaire. Data analysis was performed using structural
equation modeling in PLS software environment. The results show that the significant
relationship between luxury values and customer attitude and purchase intention was confirmed
and also the relationship between customer attitude and purchase intention with the mediating
role of food image is significant.
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