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Abstract

Competitiveness is one of the key success indicators of manufacturing companies. The
purpose of the current research was to identify and analyze the factors affecting the
improvement of the competitive power of sports product manufacturing companies. The
current research was applied research in terms of purpose, mixed type in terms of data
search, and exploratory in terms of data analysis method. The statistical population of the
research was professors of sports management, owners of companies producing sports
products, experts in the field of export and import of sports products, specialists in the field
of sports marketing and managers of companies producing sports products. First, the
identification of internal and external strategic indicators effective on improving the
competitive power of the country's sports product manufacturing companies was done using
the data theory of the foundation and Glazer's approach, and in the next step, the factors
were prioritized using the Dimtel-Fuzzy method. The sampling method was purposeful in
both qualitative and quantitative sections. The findings of the research showed that the
effective factors on improving the competitive power of sports production companies were
placed in two categories of internal and external indicators. Also, the findings of the Dmitel
Fazi test showed that, in order of priority, 5 concepts of legal and protective factors,
structure and management, market control, supply and design, and commercial and
international issues as effective factors and 4 concepts of customer and consumer factors,
marketing, Product improvement and service improvement were classified as effective
factors.
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Table 1. Demographic characteristics of the interviewees

OB wigd alian Cancd
List of interviewees

ol wow Commns> S0 ailw OMwazi Coouw A lbao oS
alao Gender Years of Education Post Interview
C service code
Interview
duration
30 Sy 12 RS (555 539 L ype Sl 11
Male PhD Master of Sports Management
25 Sye 5 ol 393 555 DY game s g 5 Sl sl e ;0 0,05 12
Male Master's degree Expert in the field of export and import of sports
products
25 .. 4 Sy ils L b 13
[S3] SFSS Gy W09 RODHR A et
Female PhD student Sports Marketing Specialist
35 Sy 13 ol s DY gz 00iS agi oS b Sl 14
Male Bachelor's Owner of a company that produces sports
degree products
40 Sy ! ol 358 9559 DY game LS 1y 15
Male Master's degree Manager of sports products companies
® Sy n saadSs 55 2559 Su prde Sl 16
Male PhD Master of Sports Management
% o5 10 (a3 (555 5529 Sl aa paasie 7
Female PhD Sports Marketing Specialist
35 Kyos 7 waass (5SS 59 DY game Sls g g Dl jols die) )0 0,5 18
Male PhD Expert in the field of export and import of sports
products
45 5 13 S (55 @)y CYgame GLES D poe 19
Female PhD Manager of sports products companies
30 Sye 10 il 353 ey g 0aS g 8 1 Sl 110
Male Master's degree Owner of a company that produces sports
products
% o > (a3S (555 5029 Sl dba paasie 111
Female PhD Sports Marketing Specialist
25 Kyos 9 waass (5SS 959 ey sl 112
Male PhD Master of Sports Management
40 Sy 20 saai 5SS 39 Lk das jaasie 113
Male PhD Sports Marketing Specialist
% o ° B e 4
Male PhD Sports Marketing Specialist
50 Sy 20 ol (393 sy9 DY game 00iiS g oS i Se 115
Male Master's degree Owner of a company that produces sports
products
3 55 6 (et 5SS 59 ol da paasie 116
Female PhD Sports Marketing Specialist
35 5 8 A 5SS s ke oLl 117
Female PhD Master of Sports Management
30 oy 6 ol 393 09 DYgaze SIS nae 118
Male Master's degree Manager of sports products companies
40 Sy 12 o] (398 9559 DY guame Slo)lg g Ol jolo die) 40 005 119
Male Master's degree Expert in the field of export and import of sports
products
30 Sy 11 ns“’” 6)35‘5 )9 st.a:u t_ng;,S);, e 120
Male PhD Manager of sports products companies
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Table 2. Open and axial coding of strategic indicators affecting the competitiveness of companies producing sports

OB Ngd alao uS
Interviewer code

Sr970 (5,ylaSus

(n—:,-“u-o)
Axial coding (concepts)

(pls odld) 3L 5,la5as
Open coding (raw data)

li. 12 15 14 15 1. 17,15 1o, 110, 111112, 113, . \u
1. 12,13, 14, 15 16, 17.18. 19. 110. 111112, 113, 114, Yo vg}ﬂ, 6._.,[5)&5_‘ Ry i‘,-\ﬁajL‘b@‘)‘QJ §5u~"|)5|
|15. |16. |17. |18.|19, |20.
el
Increasing and controlling assets and liquidity improves the
.company's competitiveness
li. 12 15 14 15 1. 17,15 19, 110, 111112, 113, . e
1. 12,13, 14, 15 16. 17.18. 19. 110. 111112, 113, 114, s o [_‘ _]0[_:_.)| Cupds " 6]_:5)[_{)’
|15. |16. |17. |18.|19, |20. - - -
Using a customer relationship management system
li. 12 15 1a. 15 1. 17,15 19, 110, 111112, 113, P L I .
1. 12,13, 14 15 16, 1718, 19. 110. 111112, 113, 114, 4"‘“’5“ 9 gt o 6)"5)&"
|15. |16. |17. |18.|19, |20. .
Employing research and development team
li. 12 15 14, 15 1. 17,15 19, 110, 111112, 113, . .
1. 12.13. 14,15 16. 17.18. 19, 110. 111.112, 113, 114, @.[ﬁ)bb‘ 6[_2,6)_,|)~.,|5 dxwgs 6LQM[J)_! g
|15. |16. |17. |18.|19, |20. . .
Develop development plans and marketing strategies sl
. P fCs & o P 9
(P P E I R P P P R TR B P R ES .\,,Jy JRJCRCS 6“"6)5—]9-‘5-' 6)-.:5)&%
l15. 116, 117. 118119, I20. Lo Lo . Structure and
Application of new technologies in production
I 1213 14, 15,16, 1715, 1o, 10, 111112, 113, 114 5 . ey . - management
72304 s 6 T8 9. 10 T2, TS, T s 5 b o Wete 5 paaie Sludl 6550 5 655 ose
l15. 116, 17, 118 119, 20, - - . . .
Utilizing specialized and committed manpower in design and
production
I 12 15 14, 15 16 17,15, 19, 110, 111112, 13,1 A e .
1. 12,13, 4,I155, Iie 7I,178,I1§I1190,I221, 12, 113, 114. Léf' & &Eg,‘ l_,u_c)w PRZIEDY | I @,L,L_w
o Identify environmental changes and respond to them quickly
(I PYR E PR ) 3 V0 P 3 EE FEW EP I EEX EP LSS angi g (5 5lwaiadlys «old, 0l 4 axgs
l15. 116, l17. 118 119, l20. . . . .
Attention to employee motivation, satisfaction, empowerment and
development
I 1215, 14, 15 16 17,15, 19, 110, 111112, 13,1 , . ¢
102,13 s 15 16 17.1g. 1o, 110, l11.112, |13, 114, Eoo rrld g P9y syl (6T G g (cges Lailg, ol
l15. 116, 17, 118 119, l20. . . . - . .
Creating public relations and using various promotional and
propaganda tools
l1. 1213 1a 15 16 17. 18, 1o, 110, l11.l12, 113, 114, Wy e sl gt 5 (Jase oy Sl ule,
l15. 116, 17, 118 119, l20. . . . I
Observance of environmental issues and social responsibility in
production
l1. 12 13, 14, 15 16 17,15, 19, 110, 111112, 13,1 .
1. 12, 13, 4.I 5. Ie. 7| 8.I 9.I 10.I 11112, 113, 114, ul )| ),\)5 58 o )LrJ ) W'P L, WLM Nty LS ;L‘U)|
15 716 17, 11819, 20, Improving the quality of goods in accordance with the wishes and
needs of the customer and beyond
(P PYR N PR X 3 V0 P Y T FEW EP 3 EEX EP Sl g Sgliie comlin Gty dins
l15. 116, 17, 118 119, l20. . . . .
Convenient, different and attractive packaging Y5 »
l1. 1213 1a. 15 16 1718 1o, 110, l11.l12, 113, 114, Eoio ; 3 s Lo
l15. l1s. 117, l1g.l10, 120 5 WLM ‘WL& S)L)S - Product lmprovement
e Appropriate, proportionate and varied pricing
I 12 13 14, 15, 16, 1718, g, T30, 111112, 113, 114, Jyams 55l g Sl
l15. 116, 17, 118 119, 20, . )
Product competence and innovation
l1. 12 13 14, 15 16 17,15, 19, 110, 111112, 13,1 ; . .z "
1. 12, 13, A.I 5. Ie. 7| 8.I 9.I 10.I 11012, 113, 114, Oyl pazcio 6‘ WeS 4 o ¢[,.q| ug))l ) 6)l’.° PL 4 d>gl
19 716 77 118119, 720 Pay attention to the brand and the value created in a unique way
l1. 12 13 14, 15 16 17,15, 19, 110, 111112, 13,1 .
12 ls A.Ilf;. Iie 7I.178.I1§I1:0.I221. 12, 113, 114, 6ol bl Ce gl ol
T T Create a positive image of the brand
l1. 12 13, 14, 15 16 17,15, 19, 110, 111112, 13,1 e
1. 12, 13, A.Ilf;. Iie 7I.178.I1§I1:0.I221. 12, 113, 114. uL.’. o u|)b_, 4 axg g g_,[i[g_w 4 @.ES" L,
T T Respond to complaints and pay attention to customer feedback
I 12,13 1a. 15 16, 17,18, lo. 110, 111112, 113, 114, o lais JL3 18 6 pd Cugimn g og,8 5l o Sloas )| Olovs dgugy
l1s. 116, 117, 118 119, l20. ) - L ) )
Provide after-sales service and liability for defects Improving services
I 1213 1a. 15 16 1718, 1o, 110, l11.l12, 113, l1a,

l1s. l1s. 117, 118 119, 20,

Ygams il Sleas &l
Providing ancillary services for products
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OB gl aolias oS
Interviewer code

G970 5,505

(o lio)
Axial coding (concepts)

(o> sWwoold) 3L ‘_g)u\f..\f
Open coding (raw data)

I 1o 13 1a 15 1g. 1715, 19 110, 111112, 1331 . - ..
1. 12,13, 14, 15 16, 17.18. 19, 110, 111112, 113, 114, u[_“' nyygwwo)gjcﬁ}‘,@&ijfc
l1s. l16. 117, 118 110, 120, . .
Timely supply and delivery of goods to customers
l1. 1213 1a, 15, 16 17. 18, 1o, 110, l11.l12, 113, l1a, S oyl coles ol
l1s. l16. 117, 118 110, 120, - .
The level of support for domestic production
TR P EY PR 3 T P P R ST PEL EP P EVRR L e sl 5 S Gl golasdl gla e g SLlle sloiybles
l1s. l16. 117, 118 110, 120, o ' - ) )
9 897 ;o Y adgd
Tax breaks and economic incentives for businesses related to the
production of goods in the field of sports
1. 12 15 14 15, 16 1715, I 110, l11 112, 1131 i . . R
1. 1213 1 15 e 1718, 1o, 110, T11.112, 113, 114, 259 Sa9ro e Y Sl jlg 5l des slaslys (6,5 ol
|15. |16. |17. |18.|19, |20. . . . . .
Prevent government institutions from importing unnecessary sports
goods
1. 1215 14 15, 16 1715, 19 110, l11 112, 1131 i e e .
1 2. 15, A.I 5. Ie. 7| a.l 9.I 10.I 11112, lis, la, 59 CCS 1o gl o loil g S b g s (uiled Bis o
15 116, 717, 11819, 720, Eliminate cumbersome and deterrent rules for sports companies b 9 F9b Jolgs
I 12 15 1 15 16 17,16, 1o, l10, 11112, 13, ha, g A5 oo il anwgs Cum 50 (Usd Coles olime Legal and protective
l1s. l16. 117, l1g |10, I20. ’ ’ ’ ) - factors
15 116 a7, 1819, 720 The level of government support for the development of domestic
and foreign markets
I1. 1213, 14, 15 16, 17,18, 19, 110, 111112, 113 114, “eiS oy 2B L3, 0955 ol &l Rty (leB 0g2g
l15. l16. 117. 118119, I20. . . . .
Existence of preventive rules for the entry of foreign competitors and
low quality
I1. 1213, 14, 15 16, 17,18, 19, 110, 111112, 113 114, JE atms Ay Cg> )0 (Sl g o) ‘QJLQ ewlin .;',)Le 5 43|)|
l1s. l16. 117, l1g. 119 | . ’
15 16 7. 11819, 720, Provide appropriate financial, distribution and advertising facilities
for product development
o s s b do 17 s o b Tuadiz lia hia e gasme S g Jao 5l 4l Kt 5 soime cuSIle G ilgd 952
l15. 116, l17. 118 119, l20. L - ’ . :
Existence of intellectual property rights and prevention of
counterfeiting and copying of products
l1. 12,13 1a 15 16 17. 15 1o, 110, l11.l12, 113, 114, Srcin soils (6, 2 S ped g axgs
l1s. l16. 117, l1g. 1o, | . N ) ’
15,116, 117, 11819, 720, Attention and focus on customer needs
l1. 12,13 1a 15 16 17. 15 1o, 110, l11.l12, 113, 114, S Culdy (59, 9 35 pod g g5
l1s. l16. 117, l1g 1o, | : iy ) -
15116, 117, 11819, 720. Attention and focus on customer satisfaction
l1. 12 13, 14, 15 16 17,15, 19, 110, 111112, l13 |14 b s ols 5
l1s. l16. 117, l1g.|1g, I20. © T3 o B paw g (6 yinn Jolge
Customer commitment and loyalty
I 12 03 1a 15, 16, 17,18, Mo, 110, 111112, 113, 114, S e 33 yliedol g sleel sl e
l1s. l16. 117, l1g 1o, | . .
15 716 77 118119, 720. Build trust and confidence in the customer Customer and
- consumer factors
I 12 03 1a 15 16, 17,18, Mo, 110, 111112, 113, 114, ol 4 Gy 5 Lol 55 9 e (bl § ooy
l1s. 16, 117, l1g 11, 1 . )
15 76 17, 118119, 20 Investigate and identify the amount and type of demand and respond
to it
I 12 03 1a 15, 16, 17,18, Mo, T10. 111112, 113, 114, Snin Sl szl g oad Shhol (o3l 4 a8
l15. 116, 17, 118 119, l20. ; . .
Pay attention to perceived value and customer expectations
(P PY N PR X 3 V0 N Y EE FEW EP I EEX P adgl slge HBALS els pr J S g bl ol
l15. 116, 17, 118 119, l20. L ;
The extent of communication and control over suppliers of raw
materials
PN PR E |4.I|5. ||6. |7I. |8.I|9.I|10.I|11.|12. I3, lia. Oy B 0,3 g HEALS auje p JaS g bls,l olpe
15 116, 117, 11819, 720, The extent of communication and control over distributors and
retailers
I 12 03 1a 15, 16, 17,18, lo. 110, 111112, 113, 114, ik 59 Ceosd Slilug oy g oo i
l15. 116, 17, 118 119, 20, . . . S ’
Predict and monitor price fluctuations in the market b J s
l1. 1213 1a. 15 16 1718, 1o, 110, l11.l12, 113, 114, 3T clades duoy o LB, 3 4 d>o8 )
I35, l16. 117. 118,119, 120, ) LQ) e e _) o ) 94 i Market control
Pay attention to the efforts of competitors and monitor their products
I 1213 1a. 15 16 1718 1o, 110, l11.l12, 113, 114, Eoitie go95 Sl U 5l ooliinl § @595 slo JUIS » balus g J 58
l1s. 116, 117, l1g. 1o, | R ; — ) -
15 76 T7. 11819, 20 Control and dominance of distribution channels and use of diverse
distribution channels
I 1o 13 1a 15 1g. 17,15, 19 110, 111112, 133, 1 .
1. 12 13 A.Ilt: Iie 7I.178.I12.I1:0.I221. 12, 113, 114, ub&*‘” [J _Iol_u)| u‘x_&"
T T The degree of communication with colleagues
l1. 1213 1a. 15 16 17. 18, 1o, 110, l11.l12, 113, l1a,
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OB gl aolian oS
Interviewer code

(o> sWwoold) ;b ‘_g)u\f..\f
Open coding (raw data)

$3970 (§,laSuS

(o lio)
Axial coding (concepts)

|15. |16. |17. |18.|19, |20.

Efforts to eliminate brokers and intermediaries and the black market

(P PN Y0 VA X P ) PN EUN BN EPR) PEN VS

|15. |16. |17. |18.|19, |20.

93 el i ol e (510 65!
Correct imitation of international sports brands

(P PO Y0 VA X P U PN ) EUR BN EPR) PEN VS

|15. |16. |17. |18.|19, |20.

23S (5855 (eoledns olSiws Co sl
Strengthening the country's sports diplomacy apparatus

(P PN Y0 VA X 1 ) PN ) EUNR BN EPR PEN VS

|15. |16. |17. |18.|19, |20.

ol o (s5)5 slaylil po (S slani g o153

O 9 Sl Pl

Increasing the presence of domestic brands in international sports Jod
T T markets Trade and international
tl2ds e Is de 1708 o, fr0. il s a0 0 i (0 00 Kialon idu e lo lislu g laolys Ay issues
|15. |16. |17. |18.|19, |20. . . . . . .
Development of inter-sectoral coordinating institutions and
structures in the sports industry
I 12 13, |4.I|5. I|6. |7I. |8.I|9.I|10.I|11.|12, l1s l1a. oJl O gsfl%)|}l1‘ 6[_2,3)|_\_;[_~;_“,| QJ"L;)
15 116, 717, 11819, 720, Comply with international marketing standards
l1. 1213 1a 15 16 17. 15 1o, 110, l11.l12, 113, 114, 6¢J5_‘ 6&’&5}‘5 _]a__.,j_"‘ 4_:,[5| Qljﬁ Q.,ob” ;.,wl_;‘° 6&,&5) 6)-.:5)15 4
|15. |16. |17. |18.|19, |20. - - - -
Applying appropriate methods of supplying raw materials by
manufacturing companies
1. 12 13 14 15, 16 171, Ig 110, l11.112, 1131 . .4 .
1 2. 1s. 4.I15. Ii. 7I.178.I19.I110.I211. 12, 113, l1a. 395 Sy9kd g Ll sl eolainl b oY game )b
5. 16 117 1819, 120, Product design using up-to-date knowledge and technology
l1. 1213 1a 15 16 17. 15 1o, 110, l11.l12, 113, 114, 3)5 & et 6‘ 4;55 ™ L.s"fb 3 J_‘Jy 5o ) S
|15. |16. |17. |18.|19, |20. - . . . . .
Creativity in production and design in a unique way
l1. 1213 1a 15 16 17. 15 1o, 110, l11.l12, 113, 114, Ygame by giludiy Jeol 4 azgs >k 9 ool

l15. 116, 17, 118 119, 20,

Paying attention to the principles of branding in product design

l1. 12,13 1a 15 16 17. 15 1o, 110, l11.l12, 113, 114,

l15. 116, l17. 118 119, l20.

Sz slasiy o))y SYgams 5l (S 5Lise
Assembling some sports products of global brands

l1. 12,13 1a 15 16 17. 15 1o, 110, l11.l12, 113, 114,

l15. 116, 17, 118 119, 20,

B g (e Bua liL 3dle 5 lajls 4 a2 L Ve (AL
Designing products according to the needs and interests of the
domestic and foreign target market

l1. 1213 1a 15 16 17. 18, 1o, 110, l11.l12, 113, 114,

l15. 116, 17, 118 119, l20.

Create variety in products, design and tailored to the customer's taste

Supply and design

l1. 1213 1a 15 16 17. 18, 1o, 110, l11.l12, 113, 114,

l15. 116, 17, 118 119, l20.

NVgazme @565 9 (9,8 6lp ale 0 5 (55lme (sLad 3 ool
=309
Use cyberspace and websites to sell and distribute sports products

l1. 1213 1a 15 16 17. 18, 1o, 110, l11.l12, 113, 114,

l15. 116, 17, 118 119, l20.

ol by 995 5 (LBl e 55 &
Hiring a marketing team and developing a marketing plan

l1. 1213 1a. 15 16 1718 1o, 110, l11.l12, 113, 114,

l15. 116, 17, 118 119, l20.

@bl &by G298 9 byl oed 05,5
Employing a marketing team and developing a marketing plan

I 1213 1a. 15 16 1718, 1o, 110, l11.l12, 113, 114,

l15. 116, 17, 118 119, I20.

959 S ph lawg Ol jole colild
Ability to export by sports companies

flry
~
[x)

l15. 116, 17, 118 119, l20.

g Is le 1718 1o, 1o, 111 l12, 113, 114,

Sl 5 2Lk g slass 5l 58 @
Applying new marketing and advertising methods

<blitk
Marketing
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Table 3. Classification of concepts in the form of axial coding

dgio FYVER
Category Concept
Sboilw (958 b esls Structure and management o o g Ll

Intra-organizational indicators Product improvement YIS 5g.4.

Improving services leds Sg.ge
Supply and design  >1,b 5 rls
Marketing U 5L

Sl ep b esls Legal and protective factors sule> g (S5i8  Jolse
Extra-organizational indicators  Customer and consumer factors saiiS < pas g (5 i alge
Market control 5L J a8

Trade and international issues JLoJl oo 9 (s los Jles

YIS Gdes Cagyrdo g )L.“-"L"
PULNI witle> 5 il8
Product improvement Structure and
management Market control Legal and protective
030 glb a3l 93083 513 S sl asls
siulntie ) o s N = sl
organizational Competitivenes /'/ External
indicators s Improvement A indicat
strategies / indicators
SIS Gpuas g 5ynie Hall o 5 6ylaF Jils
1 *yuols L0 - > ’ . B
b 3 o RETRDe ot 332 Customer and consumer Trade and international
Supply and design Marketing Improving services )

93 sagteko Joa ) S
Figure 1. Conceptual model of research

Lo 536 olael polio b o Wl)le UG F Jgoo
Table 4. Correlation of verbal expressions with the values of triangular fuzzy numbers

AUoss TS WU Sl sl s G ol e
No effect ~ Very low impact Low impact High impact  Very high impact s -
(NO) (VL) L) (H) (VH) Verbal expressions
© 0 .0.25) (0 «0.25 0.5) (0.25 .05 0.75) (0.5 .0.75 1) (0.751 1) 3L olasl

Fuzzy numbers




VeV | AP b | P osloi | 090 Jlw | (o559 < yaito 35 559198

byl poo alaily sl oolaiwl L Jgao aslsl yo
laol cadayly el ol (Bless pgo al>10) 098 o0
dwlne Jouz e o gex Jol> jlde i
ol Slaie cpl 18 Jga slael pled e 098 o0
e oad Jloxigr (LY Joozr 035 o

Sy Jol Aoy po Jreps S5 elal

Fos 56 slael @ asliiw 5l sael casoas L
L e g 00l (g3lns (650 olael v al> 0 0 050 5
00l (5y9laer Sledbl @ axg L Jiess 5l eolarul
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xrf = (r] = minlj)/Api D Joax 50 00,5 abre Ll o351 L iy il
1 _ (N iy 1 7 A Max N . T e
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Table 5. Adaptable factors with their codes

S o5’ Effective factors ,igo Jolgc Julexi oS Effective factors ygo Jolec
Analysis code Analysis code
E6 Market control |54 J S El Structure and management <o psae ¢ Ll
EY Trade and international  JLoJl 0 5 5,los Jlo E2 Structure and management YIS 5g.40
issues
E8 Supply and design )b ¢ el E3 Improving services leas dg.g0
E9 Marketing b ;L E4 Legal and protective sle> 5 $g5l8 Julse
factors
ES

Customer and oaisS 8 pas g (5 uie Julge
consumer factors

sins3lns Jalgs 5 Jgur
Table 6. Diffused factors

E9 ES8 E7 E6 E5 E4 E3 E2 El
0/25 0/25 0/058 0/25 0/75 0/058 0/38 0/92 0/058 El
0/38 0/5 0/75 0/38 0/058 0/25 0/5 0/75 0/5 E2
0/75 0/5 0/058 0/25 0/5 0/25 0/058 0/058 0/5 E3
0/25 0/5 0/38 0/058 0/75 0/058 0/75 0/75 0/058 E4
0/5 0/75 0/058 0/38 1 0/25 0/058 0/75 0/38 E5
0/5 0/75 0/5 0/25 0/058 0/38 0/058 0/75 0/75 E6
0/058 0/38 0/75 0/38 0/75 0/058 0/058 0/058 0/38 E7
0/5 0/38 0/25 0/38 0/5 0/058 0/058 0/058 <10 E8
0/38 0/25 0/38 0/25 0/38 0/058 0/75 0/25 0/058 E9

oo jlxigy i yle Y Jour
Table 7. Normalized matrix
E9 E8 E7 E6 E5 E4 E3 E2 El

0/102 0/033 0/005 0/005 0/021 0/033 0/033 0/005 0/005 El
0/021 0/102 0/033 0/102 0/102 0/033 0/072 0/102 0/033 E2
0/005 0/005 0/102 0/033 0/021 0/102 0/033 0/005 0/021 E3
0/005 0/033 0/021 0/005 0/072 0/033 0/005 0/033 0/033 E4
0/021 0/033 0/005 0/005 0/033 0/021 0/072 0/005 0/021 E5
0/021 0/021 0/033 0/033 0/072 0/005 0/072 0/033 0/005 E6
0/072 0/005 0/021 0/072 0/005 0/005 0/021 0/021 0/033 E7
0/033 0/005 0/102 0/005 0/033 0/072 0/102 0/033 0/021 E8
0/102 0/033 0/021 0/102 0/033 0/005 0/005 0/021 0/005 E9
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Table 8. Final relationship matrix
E9 E8 E7 E6 E5 E4 E3 E2 El
0/35 0/11 0/19 0/10 0/12 0/25 0/07 0/08 0/14 El
0/06 0/15 0/29 0/05 0/03 0/20 0/16 0/15 0/18 E2
0/02 0/11 0/01 0/15 0/20 0/17 0/25 0/03 0/12 E3
0/46 0/12 0/32 0/22 0/17 0/04 0/17 0/04 0/03 E4
0/39 0/08 0/03 0/12 0/14 0/23 0/15 0/18 0/10 E5
0/11 0/03 0/01 0/11 0/14 0/07 0/15 0/05 0/20 E6
0/13 0/14 0/02 0/14 0/08 0/04 0/16 0/02 0/05 E7
0/94 0/09 0/01 0/16 0/04 0/08 0/02 0/18 0/04 E8
0/37 0/06 0/09 0/13 0/12 0/05 0/15 0/16 0/18 E9
R gD alold auwlxo A Jeus
Table 9. Calculate the distance D and R
E9 E8 E7 E6 ES5 E4 E3 E2 El
1/27 2/26 1/46 2/77 1/66 3/22 -3/12 -2/32 31 Di+Ri
-0/85 0/38 1/10 0/71 -0/64 0/56 -1/17 -0/41 0/85 Di-Ri
Gl 9 5108 51 s 4 b sl N Jaux
Table 10. Indicators by effect and effectiveness
Impressive indicators ypdy w30 sy sl Impressive indicators ;15 35U sla ozl
el o5 Di. s i
Analysis Indicator a5 Ly Ri Analysis Indicator asLls Ri
code code
E2 Product improvement YIS 544, -0/41 E4 Legaland oole> 5 S8 Julye 0/56
protective factors
E3 Improving services Gleas Sgupn -1/17 El Structure and. y ke 5 L1 0/85
management
E9 Marketing s 34 -0/85 E7 Tradeand Lol e 5 5,128 Jlowe 1/10
international issues
Es5 Customer and ouisS 8 pao g (5 e Julge -0/64 E8 Supply and design _>/,bs 5 ¢yal 0/38

consumer factors

E6 Market control 5L ]S 0/71
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Priority of influential characteristics
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1/27 Marketing o,b,5L
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Prioritize effective characteristics
Legal and protective factors sule> 9 G558 Jolse 3/22
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