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Abstract

The present study reviews the analysis of neuromarketing and its effect on the brainwave
activity of sports goods customers. The research method of this article is done in the form
of a review. Information gathering tools include the use of studies (searching documents
and articles). To search for articles in Persian and Latin, articles from 2014 to 2024 were
used, which were collected by searching Scopus, Sid, Jcr, Google Scholar, and Science
Direct databases. Also, the keywords of neuromarketing, brain activities in sports
marketing, and sporting goods customers were used to extract articles. 52 articles were
obtained from keyword search and after considering the entry and exit criteria, 23 article
titles were obtained. The findings of the research showed that neuromarketing leads to an
increase in the activity of the brain waves of customers, as well as helps to promote the
brand and create a deeper relationship with customers. Therefore, it can be concluded that
neuromarketing analysis in the sporting goods industry not only helps to improve the
customer experience, but can also help to improve their brain activities and ultimately help
the growth and development of this industry.
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