s g5 o

(VoF=AYY)IELY olo 815 B (dur 0 Lo (i 9 S 090 (amd ) duomo (S59800T 9 pole

2 Fbil dloy g (Jausmo ca ) (HET iliogd g5 2301 OIS 205
e S ) (150 9 Solmiad Bud (milo e b e b B L3

' oo 4l B

T gy Lo ke

alirezarousta@yahoo.com

JREETS eV

VEANYNY 2oy G, VEAVVITA :edlyo &,
ouS
b SIS ol a4 by jo cwl aidly ioli8l e 538 aps sz )0 Sy jlae o Y pe—as ;0 b SIS 10 g Ao
Lims Liis g ame Jilos oS o (K8 Connyjlamme L 4y s SV gasme jl ool ] 5 o 0,5 L3, o b OF S G pae
O3 DA bl G Baaaies I3 e ) ol a5 plie GBS B ra 0 a5 | glalae o g 5 (So Com i
ool maenss SIS 5 5 lin Ban e GBS b S 5 8, bt il 5 aaens; AUST lingogs
ool axaler ol tlo 58 5l (hrog dpodls (g pslaaz 05 Bl g 505 wBam LS Sl Bekod g, e 33t R9)
b9y Sl ooliwl b sl i 5y FAO (rizmen a3l oo VF ) o o 005 o 0 SGB ) i DY game ()l i (g
3,50 Elig)S Gl o r b5 b aslit bl s Tomin S (5 pslanz Aslisian 3 YAV olaad 5 565 oy 3 40 (5505 Aiged
e &5 ,5 18 0l 5 y0e g0l ol Jlo (oSS alowil b 5 o 1l lsy ol 038 +1AVR e a4y a5 48,5 18 s
ol 0 oolizwl (g Ll DY olas b o ig, 5l Dledlbl o gay jo5 Sz uizrer
Sty BT slozzl ails ) g s oads S35 ot oS col 15 (S (laghy slaans b o) 5l Jo b b sl aidly
shezeien ) SIS 5 olmie Bus B Grizmes Sl IS anecens SIS0 5 5)lnie Sus p alivgags A3)] 5 ¢l
ol 00l 00ld ylid a2y, L8,
9 VYITEY 66l L ailigogss o3l et sisbaamomss 5,55 2 S8 51 Jole oo sl e ol 31205 et 9 Sy
ln VIOV LT b o5 alST it s lomin B o )35 51 Jele (508

S ol O gz g Gaw &y 8« aorecns (G150 ciliogog g 555 ¢ e ‘Scalf'I (g9l saoilg

Olpl eGS0y 3 ‘@)Lal .>|)'T olBiils ¢ inS Jadl s 0y ﬁd.;lf))'l.g S pde 09,5 (6 S0 (germiily )
Olpl el e sl Sl5T o8l ¢ wad s alg o S ,5b o o 09,5 ¢ caass (6 iSs Y


mailto:alirezarousta@yahoo.com

J. Env. Sci. Tech., Vol 25, No. 3, July, 2023

Evaluating the Effects of Altruistic Value, Environmental
Awareness, and Social Media on Green Purchasing Behavior with
the Mediating Role of Normative Goal and Environmental
Concern

Fereshteh Mohammad Salehi !
Alireza Rousta
alirezarousta@yahoo.com
Majid Ahmadi 3
Admission Date: February 22, 2023 Date Received: October 20, 2022

Abstract

Background & Obijective: Concerns about environmental degradation have increased in the past few
decades. In response to these concerns, consumers help preserve the environment by adopting green
purchasing behavior and using green products. Environmental issues and environmental protection are
one of the most important criteria that consumers should consider when purchasing. The aim of the
research is to evaluate the effects of altruistic value, environmental awareness and social media on green
purchasing behavior with the mediating role of normative goal and environmental concern.

Material and Methodology: This study is considered as an applied research in terms of purpose and
survey-descriptive research in terms data collection method. The statistical population of the research is
the customers of organic food products in Tehran in 2022. Also, 415 questionnaires were distributed
using available sampling method and 387 questionnaires were collected. The reliability of the
guestionnaire was evaluated by evaluating Cronbach's alpha coefficient, which was 0.919. Validity of
the research tool has been confirmed by performing confirmatory factor analysis technique. Structural
equation modeling has also been used to analyze the information.

Findings: According to the results of research hypotheses, the perceived effectiveness of the customer,
social media, environmental awareness, and altruistic value have a significant effect on the normative
goal and environmental concern. Also, the role of normative goal and environmental concern on green
purchasing behavior has been shown.

Discussion and conclusion: From the point of view of customers, the most influential factor on the
environmental attitude is the altruistic value variable with the statistic of 13/363 and the least effective
factor on the normative goal is the environmental awareness variable with a statistic of 3.521.

Keywords: Environmental Awareness, Altruistic Value, Environmental Concern, Green Purchasing
Behavior, and Organic Food Products.
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Figure 1. Conceptual model of research
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