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Abstract

Background and objective: The green marketing approach has been welcomed in many organizations
and marketers are trying to apply environmental issues in the marketing process. This indicates the
importance of social responsibilities in the marketing process of organizations. In this regard, the present
study investigates the impact of environmental orientations on green marketing in the hotel industry.
Material and Methodology: The present study is a descriptive-analytical research in terms of nature
and method. The statistical population of the study includes managers and employees of hotels in Shiraz.
The number of statistical samples is 200 people. In order to analyze the data, the technique of structural
equation modeling based on variance has been used.

Findings: The research findings showed that the environmental orientations of hotels with an effect of
0.812 are effective on green marketing, and this variable explains 65% of all green marketing changes.
Also, the impact of environmental orientations on each of the three dimensions of green marketing
(strategic, tactical and internal) and the impact of environmental orientations (internal and external) on
green marketing were confirmed.

Discussion and Conclusion: Based on the findings and relationships between research variables, it can
be said that the effective implementation of green marketing activities depends on the environmental
orientations of employees and managers; Therefore, in order to have a proper green marketing approach,
hotel managers must train the idea of being green and green behavior among the staff and adjust the
hotel processes and activities based on these principles.

Keywords: Environmental orientations, Green Marketing, Hotel Industry, Environmental awareness.
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Figure 1. Geographic location of study area
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Table 2. Descriptive statistics, coefficients and factor loading and reliability and validity
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Table 4. Results of quality indicators of the measurement and structural model

SRMR | GOF [ R? | AVE | CVcom
AYA | -/0VA <IF¥Q S5l e 55k
SNYY | eibeY NG ST e 5L
YA | Y | <IASA | -IDAR <IYVY SIS e 5k
VAN OYOF | ol ereeny; ol
SYAA | YY) 0| A areeny; ol




a3

o o 23131 2 ey SlE>Se 456

Sl >Me 3l o ol ae can a0 i a5 c il

AAQ1 AAQ2 A3 AADS
'\'\'\ A\

10360 10074 4638

S 1VAF ) i o globme oo polie (V) oo Gub
Iy 655 o3lail Joe g cwlin 5 cal,—o (109 Jloline oS
Sl (1) U8 s oo | ol g5 amoon ol
Joma (6 lolre ulpo JSG cpl jo iores (] ool oolo

Solias 3l S oS woo o Guled 1) Giogh o yurie

ARG5S ALQE AAQT A8 AMQS

7453 / /'/.
;ﬁ 6218 13141 3610

ACQY ACQ2

ACQ3 ACQe ACQS ACQE

ol o g lobme cdlo jo dgh (o)L lw Yoo Juo- ¥ ISl

Figure 2. Structural equation model of research in the significant coefficients
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Figure 3. Structural equation model of research in the standard coefficients
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Table 5. Results of research hypotheses
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