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Abstract

Background and Obijective: Green products are considered as one of the social consumerism
approaches that need to have a collectivist perception in order to support it under today's environmental
conditions. The purpose of this research is Effect Pygmalion in Support of Green Food Products.
Material and Methodology: This research is combined in terms of methodology, because focusing on
qualitative and quantitative analysis processes seeks to provide a model and then explain it at the level
of knowledge-based companies in the field of oil industry. The statistical population of the study was in
the qualitative part of academic experts and in the quantitative part the managers of knowledge-based
companies in the food sector participated.

Findings: The results in the quantitative part also showed that identifying the green brand as a
theme of perception based on sustainable development is the most effective basis of perception
based on the success of transcendentalism (Pygmalion) in supporting the greenness of food
products at the level of knowledge-based companies

Disscotion & Conclusion: This result shows that knowledge-based companies that are active in the
field of green food products and their derivatives, both in terms of the product itself and in terms of
production processes, can identify the brand position of their green products in this field. Create a more
coherent understanding of the environmental support of institutions and customers, especially their
major customers.

Key words: Pygmalion Theory, Self-Fulfilling Prophecy, Support of Green Food Products.
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Figure 1. The process of the effect of pygmalion on social interactions
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Figure 2. the psychological process of the desire to buy green
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Table 1. The Process of Critical Analysis
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Table 2. The process of determining the main components of research
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Table 3. Delphi analysis
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Table 4. Coding the themes of the Pygmalion effect of green products
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Table 5. The achievement matrix in terms of the degree of transferability of the relationship between
propositions
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Table 6. The process of determining the influence and dependence of propositional themes
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Table 7. Formation of a conical matrix of propositional themes
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Figure 3. The model for prioritizing Pygmalion effect propositions in support of green products
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