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1- Cognitive Psychology
2- Tauber
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9- Dark Side of Shopping
10- Fun Side of Shopping
11- Hirschman

12- Shopping Experiences
13- Thought

14- Sense

15- Cognitive

16- Utilitarian

17- Affective

18- Hedonic

19- Utilitarian Shopping Value
20- Hedonic Value

21- Babine

22- Hedonic Shopping Value
23- Bloch & Bruce
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3- Holbrook & Hirschman

4- Utilitarian Value

5- Hedonic Value

6- Utilitarian Shopping Value
7- Hedonic Shopping Value
6- Shopping as Work
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26- Satisfaction

27- Loyalty

28- Word of mouth

29- Share of purchases

30- Customer Share

31- Repatronage Intentions

32- Consumers’ Buying Tendencies

\A

e sl g sy aber ol slahy )l addlie az )
J8) 5 2Ll oje> 50 a5 el pogen sl Dlegdge Sl 3 00l
33 35 e adali g 3)ls Bdon g Son Lo jlew 00T B pan 0y >
Gl ooy oo LSS, ae L8, ol _alllhe g oy > 055>
e (69,509, < 3l malshl s &8ly,s [FY gV FoY Y 400 o) - Y]
Ol O, 45 0,5 4125 508 s & dz g g )3 4,35 059> 50 0l
3100, F oo i 0als Sl Slulusl 5 (o0,5 p (DA le ulal
I @lg)s el 0aiiS S e 0,5 3 0j9> o (LAlly Slegdse
S Sl (mlead ydas ks aliwsg @ 45 b hagsy (nl ol
b o3 by S (551 amr 90 el 1) s y3 sl ol (o0 S5
=l @lepite az g ol 515 b5l 3550 w53 0l p e 55
FRVESEN PN A A2V TEN V.Y SV VS 8 72 IRCCINPSI AT UL IRV
Sz L 6550 4 Olsee diey () 50 00 gy Sl yerie
4 il S LYV e NV F YT GFF AP o) - O] ouiS G pas md
alyl slass 3 4 (il S [VAN VYTV eea] wildbegs slaws 5
a5l culs, JFVaaYAsal s o coulus [Ag#A]
Eao30 cnl 0,b50 o Jl> 0 4 Lol 3,5 o, Lal [YVAgDAGY#4YY]
493l (ee sladises (e g Sl (330 (silupsede 4 5l
o aid;y ol pliime gl (oo C9z )l SO L o e
eSS SLinios 4 S g Canl 0092 z)lae alians g JSde Sy D90
33 (o g (nl Gl 1035 oo ubes ]l o9 (0l 5
Ol By 5o plaS e A a e cnl o (LS Clides a s S
Jolse 5l (Grond 4 a0y 5 abgr W (055l b % y5 0l (e
S g0 bl |y a5 a0l BaS B pas (Dbl il
I3 s 990 wligm ol ) g Tonls e o)) it Sl
9 OB B as w3 e 2] e jekiie (e
o by odd g 0anlb pdie 5] (Sl B oy 0 4 p2l>
S L Bl o w5 4o 5l cals, p 550 Jalse gy
@ ol ot GBS B pae oy 3 Gl S 5 eaS Sras S0d
O 5% Seed 4 Sl g 1 g allpS b aildbggis slasy >
Sl pee Stig Gl >

93 Slanl g Eabge 23950 9 Cuenl T

7 NS5 slmyite (ogas ;3 (539950 sl Dlikon gyl b
aloz 5l o) Bl slaaly 5 9,5 0l (e g wlligr ol ;)
Lo ol s cl a8 )5 g0 0y B e Sl oS B pas yls,
5 2l olroe soled sl 005 B a0 )18 adlllas Coenl a5 ol
SSCHN DUMIN PSCK SRS SRTCIN FPURICIN o I IS S P A P08
S8y A boye mealbe 5l (s slaglejln 5 (ogoe (IS
903 0yt S > Slahyg) g Latole (o) 50 00 iiS S,

24-Utilitarian
25- Hedonic
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37- Utilitarian Consumer Behavior
38- Dark Side of Shopping
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33- Zeithaml

34- Zeithaml & Bitner
35- Dodds

36- Hirschman
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45- Lehtonen

\A¥

[A] S oo Smie diplies dyo0 S pleiea |y 0y 5 cwles g
TS i (egdge ol (e B3] 4 Sl albgz o) ;)
aS I ,s amib e eleools 5 (e o] amet 5 Canl casd
aoei;d OF] s ls 55 03 ailsg ploxil o iy oyl p (e B3
5 (Bble) (olaxl (1)) 008 uSiais 0 3 Al dd ()
T S SR R RS < B A £ RUW NV ELT SO
Cpxdly 3118 g i Su e (g0l conls SThol golil onisS 8 pae
Ivysfal ass Lla 1) 0,5 o0 aibgmdd U35, Sl oo dan
O Sy e S50 43 LSS L0l (V8T (L Ses 5 ol
WP i o aShl G e S ol ez 1) Jpaze 4 ol
S Sz wlsem 9 S mS e 9 g S (0 g
a5 Gloj canl (92l izle Ko 5385 w5 p e DA o5 ealyS oo
Sie S ood b 1) 0T L w5 Wl ces ale oo 1) 4zl Lot
e 5 RS i sl 65500 3k slaglSe 1 lsed 352s:
5 el ol gogi iy A oM o bas JA] «ujls 09 0,5
LFY] oo (8 (BT (6598 2] S0l sanligs

L 35 g5l ,5 (VI w3 i 3 alin) T S S oen b b
il slagig, &l alyr ol (35 wlgie T 58, w5 (gt
SA atly oo Jyame S gdlie jl GEAS S pan 5l can oS obxl
oo ST el @i ag 5 IVY V] aiss ol 5 1 o)1 aS6T (yg0s 6
oo IVF] ceulan 3 b add o)) @dlie 5 (S olgeass
T e 50 (55550 058 o0 (SFSln Gl g aibgzr ol
LYy ofa] ams o (iuldl g dnwgi 1) cauligs wlas! 5 saisST ol
=S Bae (BLasSTL ol 5 i 0y 5 il ol 0y > WS
Lrsl ol bl iaS ol S S, g oS

5 man sl g e yall alie SIS s ailbgrad o)
So-bs Obled (2,88 sl Sy B jo (55l nl GBS S a0
[yeal ass plas 095 g a1, Jjaily g oS aclite winlys o a5
slaylil g Lozl jo 8 4 l) 093 cllass (B Syas o)
3 Odbodsp g Lacadss 5l g e e plaisl atia (LL (2>
DAl ass o S 1) sanligs olas! da el

P> S Sae ) (e g e (R 90y il W >
S bz Ol W B e sl S (oo L) (S S rae s
A4S 0S o ol A TSy, ol Tatilgs b oy 5 b T s
5 050 Jee plml 4 ks lulp | w3 cold s ol 2
ol alae [20] ams o plomil ¢ Jgame ST 4 ji ulwlp &
L go,San cdld sle 1) 095 la )l atlez b ol >
a i oSem IYAL Jsame S a5l slis a0 g a8
Sy 3lee B s anles sl Wl e Ste b wlsr il

39- Subjective

40- Purchasing

41- Shopping

42- Impulse purchase

43- Compulsive Shopping
44- Rook
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50- Purchasing Involvement

51- Hirschman & Holbrook

52- Positive Shopping Mood

53- Cohen & Areni

54- Spangenberg

55- Voss

56- Involvement

57- Variety Seeking Tenancy

58- Physical Environment of Stores
59- Seo

60- Shopping Dimensions

61- Personal Characteristics

62- Information Sources

63- Buying Behaviour

64- Important Shopping Attributes
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46- Inherent need fulfillment
47- Value expression
48- Ego Involvement
49- Situational Involvement
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68- Optimum Stimulation Level (OSL)
69- Chang
70- Lee
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65- Variety Seeking
66- Holbrook & Hirschman
67- Ratner
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71- Negative Consumption Behaviors
72- Impulsive buying

73- O’Guinn & Faber

74- Addictive Behavior

75- Valence

76- A Strong Emotional Activation
77- A High Cognitive Control

78- A High Reactivity

79- Non- purchase Consumption
80- Anorexia

81- Bulimia

82- Gambling
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88- Wells & Tigert

89- Activities, Interests & Opinions (AlO)
90- Price Consciousness

91- Wakefield & Inman

92- Overall Reaction to Price

93- Cost Oriented

94- Change in Price

95- Price Format

96- Price Framing

97- Hirschman & Holbrook
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83- Sudden

84- Compelling
85- Hedonically
86- Unintended
87- Rook & Fisher
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104- Chang

105- Jones

106- Carpenter

107- Eroglu

108- Perceived Retail Crowding
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115- Likert Scale

116- Structural Equations Model
117- LISREL
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