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3- Promotion

4- Advertising

5- Promotion

6- Publicity

7- Personal Sales

8- Cost-benefit Analysis
9- Big Data

10- Decision Support
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1- Procter & Gamble
2- Suspicious customer
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5- Fast-Moving Consumer Goods (FMCG)
6- Cross-Industry Standard Process For Data Mining
7- Recency, Frequency, Monetary Value Clustering
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1- Customer Relationship Management
2- Estimation

3- Approximation

4- Artificial Neural Network
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2- Classifier

3- Confusion Matrix

4- Accuracy

5- Area Under Curve (AUC)

6- Receiver Operating Characteristic (ROC)
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1- Mass Marketing
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Model Summary

Algorithm TwoStep

Inputs 3

Clusters 4

Cluster Quality

Poor Fair Good

T T T
10 05 oo o5 10
Silhouette measure of cohesion and separation
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3- No-sampling
4- Random under-sampling
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Multiple = Accuracy x Sensitivity x Specificity x Precision )
x G-mean x F-measure x AUC
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1- Multiple
2- Silhouette Criteria
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