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Figure 1- The tree structure of the nested logit model

bl RS, Jalse XC g a2l M5V o 51 C a8 Sbal Jloxst By 81
Oz 4 € aniF bl Jlast wisl 5V gl 4538 bl Jlas! Py asl € a3
radbiss 25

ﬂCXC
€ o)

P = c
1+ ef*

c/m

:(Danaher and Dagger, 2012)

pfXel,

P = 14 ePXe, ™

ol jgin 03938l (o3, b T Jges byl e 4 a8 (g el casgllae ais v o] yo a8

:(Ben-Akiva and Lerman, 1997) 05 co dowlns ) O jg0 4 e ol laie

I, =log(1+ ) ™) p)

i=a

!~ Nested Logit Model
2 _ Inclusive value



el g (65l (L poed (S DY guamxe (E WSS S uao g g 5Ly oy YA

ool 35750 Sl glaany 35 L M bl (i pas Jlade b (351 Sile 17 ol o
acino b Ll lalsl cusY Jow sl 0<p <1 51 a5 ols las McFadden (1980)
Sy e g baan ;S ales pae Sl o 4 ooy lade (e es ol (6l Covgllas
ol ST s> a5 ol las Borsch-Supan (1990)  Jg el oy 555 oo calis [ Slo o0 4
Davis et) cuwl 1,8, Bolay casgllae aicion byd oo 5L il SO goluwe b 55,5 ke
(al., 2014
e DYgame (BaiS b a0 Dlous i 0ol Gy Jow LSl @ 4 b el cpl

b ¥ S8 &0 4 (slailen] jlsle Wisd oo (o) 2

it o

ol >

pso

| REEN

o b

d Y guaze glailud] Hlisle -Y S
Figure 2- The nested structure of the dairy products
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Table 1- Used variables in the investigation of dairy product preferences

oy b yoscte
Description Variables
S O
Quantitative Age
0-=0;551=0, S
Male =1 and female = 0 Gender
S Jgils slact slass
Quantitative Family size
il G99 -6 uild -O-olns 398 -A-plaa-3- IS ~2-0l5 o -1 Oazs
sl Education

1-llliterate, 2-Before diploma, 3-Diploma, 4-Associate, 5-

Bachelor, 6-Master, 7-Doctoral

pl6-0i0 )15 -5 jglias ~4-ol3T -3 giile-2- |1 -1 S Comsg
1-Unemployed, 2-Academic student, 3-free job (private), 4- Occupational
Farmer, 5-Employee (government) and 6-Other status
VU e 3gmekes VU 50 000 o -2-plegs ylim 000 5l 55 -1 a5 alowy de
Ologs Ggekeo ¥ 51 G =9 0geben Y B Y (e A (5edee ailale
1-less than 500 thousand Tomans (T), 2-Between 500 Family living
thousand to 1 million T, 3- Between 1 to 2 million T, 4- cost

Between 2 to 3 million T and 5-More than 3 million T

I_ 4p: product, price, place, promotion
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Table 2- Statistical description of the variables in the model

S Ao Sexe Syl el prese
Minimum Maximum Standard Average Variable
deviation
20 70 10.6 42.4 o
Age
1 7 1.3 3.3 gl slacl olaws
Family size
1 5 0.99 2.89 alabe 4y s aliws 4o
Average cost (monthly)
1 5 1.02 2.88 59 4 o]
Exercise importance
1 3 0.74 151 ol coenl 5 25T

Awareness of the dairy
products importance

u‘*‘”?}" 6L°’ A.Jb «.\}L}
Source: Research Findings

By S ol ol o DYgame &y a4 S OB aS 8pae Slous SV O
S, )0 e 9 310 blaels laasyy g adls by plo 4 Lo |y (6 i ez A
2 o SVgama 5 Sayp Bpan e 5 Sl :Sile @l (F JSK5) 555 13 sy
s 9 e Deslo 0sd (g Cda b Sy 5l a8 Sl 5 e 1 el 0sd 03,51 ¥ S
Ygame plo 4 Cod 6705 TS oS 9 K s g Al | mer 5 0 SN
Jles a5 wols lid Cyz 9 eyzeS DYgame G Sbua § mls (uzes laiils
(Research findings) ceul o > 0S S game 4 5 i HBAS S as



Y AYY VPP Gao) ¥R ¢ylian /F o jlouds 1Y lor /555 5LS luathl csligdies

Ramak <.l, ] 2.84

Domino sues ] 3.64

Choupan Ls ] 4.2
Pak < ] 4.34
Pegah o ] 5.61
Mihan (.. ] 5.75
Haraz j» IS 5.88
Damdaran .).l> ] 5.9
Kaleh Jis I GO |

0 1 2 3 4 5 6 7 8

(A0 s ) (Sod OY guaze Wy bl Ol 5 Sl - KU
Figure 3- Average preferences for choosing of dairy brand (preferences 1
to 9)
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Source: Research Findings
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Table 3- The average of preferences and dairy products consumption per

week
gL o,S FES E90 goee, Cewlo Jos
Ice-cream Butter Cream Doogh Cheese Yoghurt Milk
2.55 2.87 2.23 3.67 5.06 6.20 5.59 Y 6 V5
Preference (1 to 7)
3.69 168.52 122.73 252  403.64 3.51 3.56 G pae e

Consumption

0,5 5 4> iy ((5hS) Cewle (i) £95 5 b Spac wxlg 2L e VB Yl Sl 5 oy 4,
(olas) (w5 (2,5)
Gipg b al sl
Source: Research Findings
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Figure 4- Comparison of consumers' preferences in terms of quality and
price
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Table 4- Nested logit model estimation results
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Table 5- Estimation results of inclusive value coefficient for each nest
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