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Formulating the Process of Policy Making Based on Positioning in
the Field of Retail Sales in the Iranian Market
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Abstract

Background and purpose: The present research was carried out with the aim of
formulating a policy-making process based on positioning in the field of retail sales in the
Iranian market.

Method: In terms of the purpose of the applied developmental research, from the point of
view of the time of collection, it is of a descriptive type, and in terms of data and
information collection methods, it is a field type, and in terms of its nature, it is a mixed
exploratory type. In the first (qualitative) part, it was classified and analyzed by the method
of theme and process analysis with Max QDA 12 software. In the quantitative part, the
researcher-made questionnaire consisting of 40 items was provided to 384 customers of
retail stores. After collecting the information with the method of structural equation
modeling based on the proposed model (resulting from the qualitative phase of the study),
it was evaluated using Smart PLS 2 software.

Findings: The findings showed that three convenience stores, Afogh Korosh store and
Janbo store have a favorable situation in terms of the fourteen components of the designed
framework. However, except for the two components "Information” and "Advertising"
whose average values are less than 2.5 (2.170 and 2.385), Shahrvand's store has a suitable
and favorable condition in terms of twelve other components.

Conclusion: By evaluating and summarizing the interviews from the focus group and their
discussion about the extracted codes of the conceptual model of this research, fourteen
positioning components were obtained in the retail sector of the Iranian market. The results
of the structural equation modeling showed that there are 3 Refah stores, Afogh Korosh
store and in terms of the 14 components of the designed framework, they have a favorable
situation. But Shahrvand store has a favorable situation in terms of 12 other components,
except for the two components "information” and "advertisement."
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