W OIge

iy o)Ladd

11 b /eodds Jlw /eoiy g0

)5 iy allie

ISSN 17359562

OB s g5l 23 ) Ha (Aas 9 (o0 93 Ca 90 (AR
(Caddiy p4ei 89 g0 dadllns)

2 S e P e e dese T B s (655 deme < gamex lo)] e (Ve ST e
VESYIAYY s aled oy gyl VBV Y e el g

AN Ii

S22 g Sugd ol plelid (]i39,S05, (nlojg ol 45 009 (6 e (6,550 )5 g )3 e (69,50, B D (3l
Sy G e 3l p L] 55 (oog 9 (Sgn Slradlie (5 Sge plulid Giagh (nl Jl Bas Ll az gl 590 b el
A (e (o satugs die) )3 oS AP Ld ez (5l (Sl Slalllas el (o o 4y Sbicews gl el
sl YAY 5l oslinssay Sledlbl cd,8 |18 Lolod s )50 B 08 g5loiy o plaS o 15l 5 was asie o,
(2lie Kin )b g ol slhadls o gay aS ol lid iegh mlo g ol 3ls  SmartPLS3 ¢ SPSS j13le 5 la g
B sz 5 il @l 50 s 5l Lol sailaitls o el WS 33l 5 GLS80,5 G 5o (i Sl
505 Py 5 DIl rizan 510 by o (53Lein 2 039ae (ol (13 Kb SV il | s ot e (sl a5l

NS o I8 iledin p Sse SRl Gan ol 55 (e il et 5 S)lene

535 stasilg

by A o5 505 B e (ohg g S A (S5l

Email: salaripour@guilan.ac.ir (DL Jstae) Glyl ey (LS oKl i 5 (5 lore 0SLils (g5l s 09,5 jLoils
Ol ey (S oKisls e g (5 lere 00SiSls (g3l o 09,5 (il el (6 5SS (Gemddlomn

Email: armanhamidi@phd.guilan.ac.ir
Ol sy (LS ol&iils i g (6 lexe 00Siild (g5l s 09,5 (53l (655D (gozmaily

Email:Mohammadnouripour93@gmail.com

Ol ey (S oKidls o g (5 losre 0SNS5l 1 09,5 (6 44 (53, Aol als )| el 5 sgmisls s
Email: mohammad.maqroor@gmail.com

Ol ey (LS oty in g (5 lane 0uSLilS (g5l o 05,5 (5 s Sy Aol ad )l ol IS ggmmily s
Email:Erfankhani41@yahoo.com




G OBIC )9)2s HBIBAAL (B3 )43 ()P 2885 (53385 OLo)T 903 5Dl pSI e

bS] e IS gl el 4l 4 VN0 Jlow jo ol 54l
BRAY AYA8. ) St 5 53bT g0 (5 yinz) sl gy 55 iy
OIS sl jo Shhem 5 lalde YL g5 oy olaie (ol sl
A S 2l Sam by ceg Zuge Sibled aS 00gy k) 4 g
bl el shngs g o oad 35T (glacemlis Lol sl i)
S ,d il podle o pl.cwl ooy Jraie gobja> U
G (o3 Jlaaluge sbaadlse gl (b STy goie
o] 51 oolictl o gy o b o) 1o (6 piuciald, o a5
g olola g co lagyl 5l aS corwl oo #8ly cdaé 550 o)l500
9 S3lerted 9 5rlons (s glio g (og JElbo (o092 p9—)
95 o9 SLrlagr (5 )0 0,5 o lil cly il (ol slaaSl>
Loyl 6l (g5l g BB s drwgs gLl jo e Jloaiy,
sl 5 g M5 aley 5 S50 )5 Qi g golaBl o) Wil o
bowly 5o cnlpby osh @8ly S 51 ell; el o (Suge slaadlse
b sl )0 Sty 0 (oo 5 (oo latuga 5l (5)lo 0 e
sloadlze (5 i5e 4 Cul o] (laghy Ban (n ek (S 4
OlR8,5 ol oys 5l @D 0 ilein sl )3 (oas 5 (S9®
daio U 4 45 laaysS 5 baasl b s b wed lulis
Gog W o ,S alulid 1) w8 e &) DB j4b 6,588 ,5
e &S Sanl (ol lagion  nl 4 (0855l sae 50 ol
G el 8 W)l g slml )3 o) 0 oag Cugr Slaasld
W, sl 5o (o052 ugp Sloasll jI 6y Cundg g fasslas’

Sl 438> DB b g3l y

PRTPRI |

St Slwai
el (gl Olgie as b e )0 059 4 (g3l Wakine (6 )l
AS o oS | Q] slacws,d g cngr K60 SO Slpolas
ol SuSs Lo a8y o e g i (Gomez et al., 2015, 2)
P Cage g Sip b inled 5 il slac Ll g 4 S o
bl ol WS Gl R0 5 sl (Sute (285 g 09>
RPNy e 4 blie cnl 5l 6 F0 s sl b Ol yaeli
dacsls ST jol 5l slasdls aas co &l date S a5 (6 0
e o 4 Cad 9,8 S a5 Sl Sl Slulus! 5 ol
@ ] S50 (6,850 5 dr gl Couldge pas b Cuddge jo aS o)l
lplo sl e sls (IS pead SO Wil s SIS jo 4 Lixe oyl

Mm I-J

(Sl Sloz drngi 5 B rae (oSl s b ol ans s o
6&;)’5 9 Sloa—i )_ia..\gnb d\.M_w ‘J"_“" )‘ L)M_:.: LQ).Q_M:
Oloreds b e 09 el sl 38y 3l 4 9 Lo oD 5 84 i
Al 5056 b cols) s slonsy]d jebay (6 X 50,8 awolas
Pl gn 98yl 1] 095 ale 1 gal U oS oo LT g
i bbb Sdz g s3lail anugs gl b g3 cnlplo oS
iz lagl il Gk 1) 993 waebj)l 5 oy slaca e
g drwgi 5l gidg ) slaileie (alie I8 L L aslw oo Ll
Dudek Mankowska) o 51 ool 995 (51, 05alb (slacaLls 4l
aSL e golazdl g sole Ll 51 a5 &5 e (& Grochowski, 2019
g (oo p oledil lrogd ks b 5l g el IS o
Gl 0,50, 5l eola ! (Greenberg, 2000, 228) 54 o
oladl anng pogdle ped (Kin b slagsll oledil cuz p—
P o pl sl g bSin B sl edite 0 lsi o0
95 S loline slalad (giluonijih g (6,5 IS8 )3 g 098 (S8
slecoge (Nagaynay & Lee, 2020, 3) ol 135 51 g K08
Mecosn Slojed s b g azdu U ) (ST (A5 (oop
QS o i 1) gyt 50,5 055 8 34 pasie Conlisl
& STy Lo puselel (6,559 ,5 DY game &l L o5 ga
, (Suetal., 2020, 258) cal ;) Ko 5 aBle 5,50 45 ¢ e
U comins Bl s 52 (5 peialdy byl hacgn (slo s
Slocd b 4 azgipas 5 o s Gblie o1 (usm 5 o2 sLnailye
e o Sl By g Cogh x4 dags JiS ke )3 sap
G005 Y guame 4 (glojg0 ;0 (VYo YA ( SYg0) 05—5 o0
UYM ‘595.: ‘) LmuT U‘J.iwé)fs Gl 00 Lg)ng Jals)}]aﬁ
Il b gy K8 S 5 25 o b5 5 B35 (5500
Suetal.,) oS o0yl 1) | X205 ssixe slajls oTlg o

(2020, 258; Zhu, 2015
SeOlged Gt il Hoebg bud 0,509, da g b
3l 2 dxgi (sl o Gyl 5 B 10 0,505 e 5y
G e SF il Sl a8 )5 )18 425090 (i 5 e 5065
e (S8 UGl 5l (655 s sl o ploss JSa5L
(St Ol 4 (Sl plsieds ((Sim b 65 yaeli 580 S
O awxe slx! (Grodach, 2017, 85) el oo S oy (5]
| ).Q,..J 6)L..uu\aj.v Lgl.»_w‘) B PHEES ‘_SLho)s).s Lga;.\....SASl)l as
S9bss S pdial) 4o se 4 o 39)9 9 (solaidl An gl 9o

(\YY Avay ‘)9‘&‘)35“3 9 )b]u;bsw)

W AIge

oylaids

1€eP 110 /eosis Juw /ead) § olas



W OIge

iy o)Ladd

11 b /eodds Jlw /eoiy g0

BB yib (S)wad) clB3)) ) (188 § (00 CAIG0 (BB

9IS Ddz g Sy s alelid | 09290 (Sl g laslaxiul oS
3 s (Landry, 2006, 16) 5,51 pal,3 T pglas glys |y aie;
SE (K8 o Sl S ed S8l )3 B0 S0 (n oz
Exose (nl 9 9830 el | 0300 S Joe 5 (55— sl
5 S 51 555050 b1y Lo ol e 655 o Sl cal Sy
(Landry, 2012, 11) 5,5 603}y g pdsCam; 0l 3l glaolasiul
Sy sl gl i Galed @l yo jleslitul b aw) oo Sl o
58y S Sl 5 5 aulio g slazdl ol ps o
e 5 oem) el LL3 | 5 Sae Sls > sl 3
5 K olatdl ae) aw o |, B o slaasl (FFY O F--
O 42,5 (65,40l sleslatnl b as  «cd 3 s o les oo 80
3 @S0t b alins il ale S5 oy Kam b g olazdl (S
Baeker & Murray,) ab oo g0 bl cog S 3 sloeos b
@ G 5l Gl oS el S 5 Ko 8 ol 1, 5.(2008, 21
S0 (Mg sl S0 JB 5 has Ol ol sla i)

.(Mankowska & Grochowski, 2019, 275)

S S50,5 9 Cudds
JRYPCE FRPICEE SRYUR N RN S A IV SRVIIK g NEY
Gl ool 5 IS8T (6 K0 ,5 50 CudMS 5l el e wlds ass
kol sla iyl el e 85 ¢ a8 (AlAbabneh, 2019)
o plgreds B 5 Sim b 4 (g5l a5l

Ol 2 aS Gz sl o)l (e aT sz 0 K 00 e il
aS cou ol .(Ashworth & Kavaratzis 2015, 131) el oS
08 S job 4y Lz wisS o i 1) D o Bl GBS sla S
s S st s Loyl Cudd g i, 45 ol 0a s azb s
;AJMD u.v‘).vL».s Ll 00l )Jon QLQ-" }m‘]w o LS)'Q‘“’ 4.'.»45: B
aloz 5l el azd 3 18 solawl 5,50 (6,550 5 1o alize 5,k 4
(Richards, 2014)

09590 UYW ;L:.>|

B 5 Kb sl 5

O axwgs (gl goladl slasgliws &l

G 0,8 a2 gulidl gl Al sl SaS 3 ool
Lop e 4 92 9 sl (093]

O3zl (6, 50,8 b as e I ax g 3l ol IS b a
b o )3 @I (5,525 ,5 9 3 slaslog, (3> Loy

RO (o Mgy My O'ﬁ)ls dal> b |) OMSJ)«M 9 Ad o
Gl i 0S5 b culd, Jloo 4y o yp—b a5 Sloj b
(Tsaur et al., 2016, 3) 544 o plowl SlETL L ST g 0o
OWlo> 1) 559 03,5 pbled K205 23 1) Sby> g5l
43,8 ISl Jd paal gala s 4y a5 S o S ool
QS oo SVl G 3hlel(FY YAV Sen 5 )by 50) S 0
R EYNRYE L“C)T ‘).s) Al L;‘Si“” sl pad b yp o oS
Oleied Wls g alize slacuse b aS s s gloduzey
b slo ol dasgh Ceons 1 (258 63,505, SRS Silesip
& r bl ogP lwuge polie Gl L lapeed iy ol
s lp 093 Sra peal Cosl )3 (Wi oo 2l
0,50, 9 ol (Rehan, 2014, 8) wijls Jluly (g i poad &
s 5 bl 5o (6 IS ale s 5 (6,500 5 alidl jelaie 4
Cogh Caghl g eleainl drwg g (eized 9 (B, Coje 4
ool &)"’J’“_M‘f GA‘)—‘L’ 9 ASCL‘M}‘ MSJ.’?LA )‘ uL...>l Lg\)" Ls_J.?v.n
Sl l5e o drwg glao paly (Fahmi et al., 2021, 5) 55 o
Ol 5 B g il s BB oladl g sls b sl Al
SN gloo yual, Lol t0iisl gucad B sl g S [0 o8]
e 5 (K8 Cagn il p o yal; Wlge (S 0

.(Fahmi et al., 2021, 5) wloas 35 eie

SN e
potie Lol 0l s oSadgy Lawgs > 2 plore )b s
555 olsie 0y90 ol 55 sS sy plojl azl b (D> 50— (5594
1 0SB diz 2 10,8 el gSaigy Yo o ¥ s o ol oglio
0l 02l 51 Ll losls Canl L3S Sl 5 b T
(FEY OF e e 5 garen) €S dzgi o (54— Sim s
s LYE 0y (cm sl S peie (Simp Sladg p B o2
S aS WS e )3 bl o pbeedld Ly (v )8 Sless
B $X835 5 DB b edlie Ngd oo Do LD
arngs (S8l al B 20K 50 o sl (B 55 T2
o aials (VYA YRR L0 San 5 506, YLns) Wlails (g,
45 50 3574 W CerlilB diran (S 5y 40 4 sl ) DL
laco ® ol 31 5yl p05e 55 5 05 S8 (T eyl p0 sl oo 3,0
ol D 648 Geizren LBl A S o 01 5 (55 260



G OBIC )9)2s HBIBAAL (B3 )43 ()P 2885 (53385 OLo)T 903 5Dl pSI e

B sl gl a4y (S po 50 Loy iliee sloo e Gl
(Y/\’ Avasa ‘6)A3 9 )Li:d.w) S| ISPV ;,u..: L 5&»«.19.: d)’l.>
poriam ) 3l Al slacuga 5l zdlyy (Gadlhe 9 0t 90 (0l )
IR axg 0550 5lwdiy g B> 4B 0,509, drwgi Sy

B3l 00g03 Joauo ad,e JB ugm a1y gyl g cslazs

bl aizdiy

5 Ol G Sreten 3l (S SV o 950 b Il gy Aty
ST G 5 a 3)l5lS ellSe (sim s (53l a0
e 0,509, alez 5lad Sog; plu b ol plesl g (g5l 3,505,
Olaize plu 5l %0 Sliedod 3l 6l Ol G 5 00l DI
30 Ego90 b ad o sla sty ple sl ol ol Simgs o
Wgdios oy N Jgaz o o g (21 slaiagh

lo oAl (s)lwsiTms i
g 0oLl LB sla atls (3ediod iy 5 6,15 (Sl aslllas
Sliwly o Sy e (oo 9 (oo (Sug slaadlie 5l (510 0 40
alodaT ¥ g 55 a8 wiad aislis DL e ojloai <)
Sloazll g oads piiie SV 0 e 59,0 b bl o el 0
Ll atls s g wiod Gl e Oldlas o colawl 5,90
bl g ool sldail o) 0l 1o sog sloadte g slaie) byl
plaS oy ()1, R80T olf g 5l as o8 Zlucul flgn b aias
hele lgsar Wlgh oo ooy oD (Suse 5 (sos laadlie 5l Sy
0 25 s ol o 55 bl LBlS (g i il i duaie (gl
oo ol 5l eestie 97 ez ) U wlle cl ) el B
Condy b))l s lwlid (gl by 4 az g Lol
oo 5o a5 alioe ol Sy 4D (9t g (som Sl
15 Copat] 5o g Sl 4 | il o oyl Sy ospie
A (&3l sl )| bl 5o (S g (oo sl ISy
Jow b frizen .l 039y Lidghs ol ol Bus i) I
Slase jgax 10 B 0l 0,505, 9 gl Blbail ¢ segeie
e Sl ol g 5lmai y CokS ) Crge ¢ e g 0
B8 g golamll ar gl rge il 0 g i dale Glaied

Sgh (o

lme jsbas w1y (gomaiws (pl ol a8 )5 )18 axgi 550
e sl 00 0525 i ey cslootpleal Laly, a5 |z o _alSi|
Sz b o glackd & o b o J o bolayg,
Glalas 5 S o 55 pore ol Sl lKe o 1) oM 45 it
28 (oo w8 1) B (6580 5 angi sl oY (e ( (S8
oot ylge s Lo (Richards & Wilson, 2006)
s I slac bl ool K0 5 B el 5 4
923 o9 45 2 098 (FaiSuoil (lidl 4 e w Sl e
ol o olatdl aawgs 1 g 5 I ke D SB35
S5y Oy olamdl an g Fole b 0gS el jus (50—

el Lo (U 4 slag b g sl o K305

S CogB {0y o 9B
11y A5 Al n 0,9 45 IS o i (Ll |, g gt
) Syl sl 4 b aes et a5 S nleie ;500 slag e
S b &5 ol (lotxl 65 B (o8 oD Cuga (VYA
Sl i(s5lene ((Kip b oldliaz Gla s b SYsb Jloj 0y90
Ongul,) .5 o JS& (S5 S 5 (Sore (slaciin 5 o5 5
Sl (Fu,)b (gloasay (4 S Cogr aS i gl so o (2012
Sl D 52 izes Sl a8l JlSS L et loj Job 5o
OHSes 5 (Boig) abl adls 1) 995 55k g el Cuge g Cnatd
czge OLRE S Heax 3y K208 Gl gD o (Y ATAY
o] 5o g oo 093 slaciw (b))l 5 (e LS o ol5T
593 e 40,8 ,ble 3lad o o A e Sl 9,8 > (298
oles plai g polic (cpl 0 ogdle (Caneen, 2014, 108) 545 o
ol din S oo plette o0 b 5l 40 o &S plaai
So Ces o (S0 bLSIaS ol (s 0 W ] ]
5 SN sspkeme) 3,8 3529 (S 4ed Wp g (B slaca e 5 0

OYY A¥A0 o) Ken
(o8 sl et Logas o g8 jlucase Jelse 5l oo 250
Sl g ol jla w45 el 039 (loogr SLbiuga
5 Pl slaailie plw g ey s ST laSin b 005 (ol
Slrais) Sl o a5 it Ll laolligSw o 4y paxie
09 sl sl g wloab (e gl (a5 9 G pAhedl,
lacasn 5l (gl 0 dg0i 5l Aiga 50 el Jloline ol 39,0 5
A (S piS B 30 @IS 0l gilesip jshaied pos o>
o929 Jes 4 VN0 Jlo yo o5 coul gl o oyl plgreas 2o,
5 e (2138 (loes 51,5 5 STy55 g9 (e SThss 5 VY

W AIge

oylaids

1€eP 110 /eosis Juw /ead) § olas



W OIge

iy o)Ladd

11 b /eodde Jlw /eoiy g o

BB yib (S)wad) clB3)) ) (188 § (00 CAIG0 (BB

Ohsly ety ) Jgu
Table 1. Background of the research

o5 sgbon JYaiul g ool b)) Gl ilunip 5o Coge L parie ]

Gl il el S e slaas g e Cugr o alal) g STy
IREXYP Tl PR (O

Loe ;0 ohgas €S0 (55 i (53lwad p a8 il ke Lol bty
b bty gl s L A s e L o el g e 8
D9 o0 oLe,.,.......'

s Sl e e B (5,K58,5 ) ke JISH sl
b golail dlie 5 Lo Sl 2 il

ole @ olie slaaddS L) A slaonsl gilusiy sl s 2
Coddge jelaie 4y g Gl £55 Jol glls anis B B> &dly jo 0,105 o3
Iy g raie paal AN slasls monsl b g5 oo g3l slos o, 5o

2,5 3l oLkl sl

Slaciulow g 958 oo aizlid iils mlio gl ol)ls anngi cde Sin 85 i

O G (il s yaeln o sote G (D dngd

S s @lie g g )] Bz 45 3580 (aie sl (nl 5
ooty 5 S gn 5SS Cepticr (el 4 Gl s Lol L g
35 o0 Culo> Kin )3 (6,500 ,5 dlox 5l jeelons milio jl it e

e oo e oyl 3l 51K )8 ¢ (B aS sl ialiEl 4 e el ol aS

Shs leased S 950 10 a5 Gloarlae e Jlass] Gd0 b
ol le pu ‘Olf_\;.;S_xio)'L, O aS e go Olid (6 e (g3l y0 s
Frleie N Cagn 25 JSS 6l (placus (D Gyl 5 S ol

S9bon b Sl dnmigi 9 SIS Sl (55 JSS

Slasye Jlas Jolod Il g asbiton @l £95 51 (ctalony b9 5 oolital L
5 51 50 it olS i 5 (8,885,551 350 ol yeite (PLS) 557
ol (6, K58 5 date 4 o Xis 5

Q8,5 Ao glaie ) 4 ka5 garwgl g dxlas p e S hg, Sl L
Oz g O Cuse SIS ARl )0 e pind o B Akl oS
ol date ob L slalesle

Ls)iéé)f 6[.{04.&.]545&}' wQLN]@L& )| boLOS.w‘AAC,o}b P s Q)SJ“B)IJ.
Silosip g 2ip (poles polie p @l 15 wale poal g Sin b sla it

3 el gy ol e 5 £53,5 slio LSl 3 et Jole b Casn
2,18 (6 lolixs 5 piiinns Hil date 4y Cad K0 ,5 (5 ,loleg

1 635 ele o s oS ] B (6 ,580,5 o (gl Lo &5 3,5 e
Sl S ol o )L 50 Wl e s 0ed slalad sls g (Sa b ol
St plmilw g ools Bygp 1) anedy)l sladileyw (DB Al Cix

Db has B

The dynamics of place brands:
An identitybased approach to
place branding theory

The Participatory Place Brand-
ing Process for Tourism:
Linking Visitors and Residents
Through the City Brand

Creative tourism providing a
competitive edge

City brand strategy evalua-
tion: in search of effectiveness
indicators

Urban cultural policy and cre-
ative city making

Culturally creative cities in
Japan: Reality and prospects

The role of urban food networks
in city branding: A qualitative
inquiry

City branding and its variables:
The evidence from Indonesia

How the Creative Class Cocre-
ates a City’s Brand Identity: A
Qualitative Study

S 3l cud b (g5l5T
E, 50,8 date ;0 Wy olic g
Loe a0 8,805, e

g alo; b Coge r—’i; k)
169,90 aslllas) (| Ko 5 (5 ,loldg
QLS

S 585 slacd b ro
S RSN

Kavaratzis, & Hatch,
(2013)

Kavaratzis (2017)

Campbell, (2010)

Herezniak & Ander-
sMorawska, (2015)

Grodach, (2017)

Kakiuchi, (2016)

Gatean & et al,
(2020)

Miftahuddin & et al,
(2021)

Rodrigues, &
Schmidt, (2021)

OSes 5 (Jwgo
\YaA)




G OBIC N)es BINBIANSL (B3 )03 (5)0) 3885 (53388 (La)T 903 )W NS (e

Y T COR NI g PRESPIRY
Continiue of Table 1. Background of the research

655 Sl eolatul b 3D 10l popdhe 385 sly 60 (gilwniy Joe &l 4
A sl o geae Giegh (nl o oSl deg)l el j0 sbiesls
Ll 428,55 &y g0

e 335 slp s b Silesip J
sl osls (sl 4 ks 1| s 3o ”“”b(f\j:‘vf""*’“
(aog )l e 159 )50 aslllas)

20 S Gl g BB (o) -
. 5 AR Py e . )%o”b 9 ).)' GO0

(409!

O3l 5 ol o b (sl ngal po bl B 05 olsl 5 el (e
edls wales oage |y dade Wiy SO 4y ed 0,5 BT Al (8 g seges

GERg3y Aprday 3l 485 B el ilesin » Sie o asls Y Jea
Table 2. Effective indicators on creative city branding taken from the background of the research

Tsaur et al., 2016; Chen & Phou, 2013;

Barani, 2021. 09 pgwy g ST
Suna & Alvarez, 2021; - )
Lin etal., 2011. 138 g S1)95
Ellisa, 2011; Tsaur and et al, 2016; .
Barani, 2021. Sl e 9 (5 loo
Jegdic & Gradinac, 2016; Barani, 2021; )
Chen & Phou, 2013. R

1]
_______ Sl SonS ol ) a
.' e
T I -l§
1
| 3 a0 g : i
: [l e : . ,
i S sl slis ) S Rt o Al ,§
i“ i e deaie ylaicay 3
- i T a..
1 1 1 -
| i v )
i ! 2
...... 1 >
:I H 3 Eladl dmngs 2l -
i EE a .
: A S d a
I' <oz ~
! 3
i 2
1
N o %
~
-
Ey
SRR soatde e ) S8 =
Figure 1. Conceptual model of the research 4




W OIge

iy o)Ladd

11 b /eodds Jlw /eoiy g0

BB yib (S)wad) clB3)) ) (188 § (00 CAIG0 (BB

ilosls plazsl ags 4y YOO VAT (Silo oy 4 €l
S Lo i) anb laadls 4 guiedddley 468 e
5 Pl bl bbb 4 Ko g5 5l FNY :Sike
OS9GVl G 5 & VIPA (She S L) (oon 08
Solesls olaislsgs 4y agh sloassS slad o o1y 5 Kle
bl oo Smart PLS3 Jl;3le 5 5l (6 55050 b (25w cnl 5o
@l Gaiow ul sl gl Joo dapiie (S 5 o
ST ele slasl palie (ilodus ol o cnlons
o shole Sl S1aS &js0 ol ey a5 </ BBl sl e i
5455 sl 3 ol 9 ol JF 8kl 0 5| ey ke
g el 510,55 52 (98 o b o5l )] i (sl oY s
ALl iz 05 Laas ) Ll 5550 Jlgw b 4sS cnl Glsee
=S 5 2Ll a3l 5 (Cronbach's Alpha) #L_sg,5 L4l
Celld 2l 5 bl (s sskare a2 (Composite reliability)
8,5 oy S o3l Jame lo e (90 )55 Ll
L Y VL polie b aslis cnl (gl Lol ) paad 5 sl
odeliewods glis wuil S0y ) as jlade (plax e g cwl g8
glpel Gb)ly bwgie Gasld sl aslol )0 39 walss Sogllae
GRo% Joe (2l Ken 2y (o) 9 e jolaieas (AVE) oud
SIS yite p2 ALl )y pshaieas [ Kan 2l Cusloads oolazl
Syge il L yeiie plo ay Sl 093 o5l b (Stod (i
b, S5Les iyl e (o2 0 2SS (025 (o0 Jl8 ooliu
o 9 SR & 500 (Slo 4 ibn e Ol it g
@ bgpe SVlew b ety sl piie St (Ko Gl
D s ol gl Jped LB e JBla 45 3518 5 o sLiog>
oot 45 el 0 425 5 0105 RO o 15 5 35 Lyl 1o ol
Ol sl yiie (39 U SS 5 2l Ken (5 S o3l (gl (1905
ol sl IV YL polie 5 ool (5 Slaype JBla 051 o
i J9b BB el
oS 5 bl ol el ssal o LB Jour o a5 jshilen
woles sl ool E oy RRO 5 il g Lo ngite flig S (slal]
Slwe 9 (2Ll bl Ges il Cgllas 5 J5u8 LB Lo i
5525 oo )8 w50 lSen 2y 5 hRsk sloasT g0
&19) 25y (=) s wz @ SV 5 Bysd el
i oo soli ] 3o (g S0l Joe (i
Al i Wb Glesy peite y oad gl el (b ly Sk
Sl ol oo ety slo e ;S0 b it ()] (Siion

g}y J9) 0

)5 Saw Bl 5l g« oo5 95 5l Conle LLod 5l (tagh 0]
el heos (ol 5 eslil s)5e (29, e sleday
plosl anlitis Il 5 Glalony Gl 5 Sledbl (g jglaoz 457 o
3 5 6 lae anllnn b dali iy Yly s oS sl o0
(kS g ol l Slalllan 3, 51) Lo a6 jluditune
oolial b (6,15 (Slus 5l g Pne (a3 Lo iy el o (g
D293 (nl yo )lel anslr g 285 B sy 050 45 Wiz
Sy e Sl b (oo g 00l Dgume S0, 4 w50l
od— ol ! (1565 Jao,8 5l cdiges por> dwlore j3 ailosgs
5l Jols Sledbl piman sl 0 d s VAT o] slaws oS
3 SPSS 38l 5 3 ly 008 & ygots Como dnll Cuz asliins
AT e b gy ol 45 05 el ] #lisS ST e b
03liinl b G el deliiin 053 (2L g (Sgy0 jliel SLas

el ooy 4By oazdly, Jdos 4 Smart PLS3 l58le 5 5

U0}y 3)0.8 WG.8) 1

s30gee) Sawl 039 (LS 35 10 (93SE (590 093 I ud) 4
6, 555,5 o ub gorebB L o Ll (A YRS (] Kan
ALl H5 a5 (Fmy55 LoD 2 ke 5 (2 99 Ol
A 43 a5 L aS (VY AT (], Sen g (soiid (605,8) 00 o0
cilizee slaslayg; £58s b elozl saxio slaas¥ oo ok (Sl
g 6 S ISS s ad; il wilej B51 0 g (Koo ol
0P LS laadlse Lo jlailonds b (nl )0 (pol> slagy)l 5
Al lhelug pie sadlie Jloz il 4t (Ko 85 Suse
5 el ted 5 Solone did 5 STy ¢ oo pssy 5 Sl imy

W85 158 aslllas 5550 0l (grb slaadl>

obag)y slaassly 1

Y Jgaz 5o Gide onl )0 (Bl Comer MLT (s 5] e
laaygS (GanaS (pizmes g laall 5 boaysS (ke o)z 4
Wp bl Sty B Sl 4 az i b og b e aiSlop Aaghy
B e ileip gl nl o I el ST D 0
o U etelon b zilae gl (nl )3 aily pite plgiea
S i 3l Al on (o9 9 (9 slaadlse 5| SoplaS a5 59

Al ansls sy > el gilwdip
S, 5 € rnds slaadley sla et i ¥ Joum wluly



G OBIC N)es BINBIANSL (B3 )03 (5)0) 3885 (53388 (La)T 903 )W NS (e

oo% S 5 bald (SSle 5 ke 5| Sl Y Jgu
Table 3. Deviation from the standard and average of indicators and research subjects
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Figure 3. Structural model of the research
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Table 4. Reliability coefficients
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Table 5. Comparison matrix of AVE root and correlation coefficients of constructs
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Table 6. Effect on endogenous variables
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Abstract

The aim of the present research is to identify the most effective indigenous identity components in order to brand
the creative city of Rasht. The method used in this research is descriptive-analytical, and data collection was done
through a survey. Five (5) indicators were extracted from the theoretical foundations. The statistical population
in this research was the tourists of Rasht City. In calculating the sample size, Cochran's formula was used, and
its number was calculated as 384. Also, the information obtained from the questionnaire has been analyzed using
SPSS and Smart PLS3 software. The findings of the research indicate that the average of all indicators is higher
than the average (number 3), and among them, natural attractions and food culture had the highest averages,
making them more attractive to tourists. In this regard, according to the averages obtained for all research subjects,
the level of interest in the natural attractions of this city and choosing this city as a tourist destination is of the
utmost importance considering its tourist attractions and it has been assigned to itself among tourists. On the other
hand, the results of modeling and the impact of the indicators mentioned in this research on the branding of Rasht
City indicate the importance and high impact of the food culture of this area on the branding of Rasht City. Based
on this, in order to promote the branding of the creative city, after the index of food culture, native customs have the
greatest effect on branding, and then local architecture and urbanism are also placed in the next place of influence
on the branding of Rasht City; in contrast to the natural attractions of this city, due to its very low route coefficient,
it has a very small effect on the branding of this city, which is very significant from the point of view of tourists,
despite the high capacity of natural attractions, due to not paying enough attention to the natural capacities of the
city, this index does not have much effect on the branding of the city of Rasht. Since the city of Rasht has been
mentioned as a creative city of food and food and this title is considered as a brand of the city, it was determined
by the surveys conducted in the field of branding index that the citizens consider the city of Rasht worthy of
this title. They know the brand, but the brand of the destination has not been a reason for them to visit. Also, in
the investigation of the index of the local custom, according to the statistical results, although this component is
known as the main symbol of the city after the natural attractions, the level of familiarity with the customs and
The customs of the city is at a low level, which can be concluded that the management of the city of Rasht has
performed poorly in introducing and presenting a favourable image of the native and cultural components of the
city at the national level.
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