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The purpose of this research was to present the strategic model of brand personality by
using a meta-synthesis approach. In this study, the statistical population was the
articles in the field of brand personality in a certain period of time. The present
research is practical based on the purpose, a qualitative research in terms of the nature
of the data and the method, and is based on documentary information in terms of the
data collection method. The research is descriptive analysis and open coding method
was used to analyze the data. In this way, all the research published in the field of
brand personality in reliable domestic and foreign databases have been searched based
on the keywords defined and in order to obtain a sample that leads to theoretical
saturation. Finally, the strategic research model has been introduced. The mentioned
model consists of three main components, each of which has a number of sub-
components. Brand loyalty was the first main component, which consists of 10 sub-
components. The second main component was the human attributes of the brand,
which consists of 15 sub-components. The third and last main component was brand
equity with ten sub-components. Finally, the results were discussed and suggestions
were presented.
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