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Abstract

Having a reliable brand has become a strategic issue and an undeniable necessity. Brand researchers have been in
their quest for understading how consumers assess brands and react to branding practices. Business and brand
managers hope to be able to control and direct the behavior of consumers and encourage their buying intentions. The
main purpose of this study is to "investigate the effects of brand experience, brand image and brand trust on intention
to buy: a case study of iPhone consumers in Iran." The statistical population of the present study includes all
customers of Apple stores in the west of Tehran. Given that the number of customers is unlimited; According to
Cochran's formula for unlimited numbers; 384 people are considered as a statistical sample. The research method is
descriptive survey with an applied approach. The method of data collection is a library and field method. Factor
analysis and structural equation model were applied to data analysing and testing the research hypotheses. The results
showed that the brand image has a direct and significant effect on customer intention to buy and customer trust. Also,
brand experience has a significant direct effect on brand image, brand trust and customer dependence on the brand.
Ultimately, brand trust increases customer dependence on the brand, and customer dependence on the brand increases
customer engagement.
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