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Table 1. Review of Previous Studies on Different Approaches to the Concept
of Advertising Effectiveness
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Table 2. Meaningful Concepts Extracted from the Text
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Table 3. Synonymous Concepts
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Table 4. Summarized Synonymous Concepts
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Table 5. Integrated Themes Derived from the Summarization and Combination of
Key Themes
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Abstract:

Today, the emergence of native advertising has transformed the advertising
landscape. It shares characteristics with content marketing, branded journalism, and
sponsored content, while simultaneously being dependent on the host media's
digital environment. This research was conducted with the aim of designing a
model for the effectiveness of native advertising on social networks. The study was
conducted in two parts: In the qualitative section, texts in the field of native
advertising from foreign articles were analyzed through thematic analysis, and
related themes were extracted. After integration and removal of duplicate codes, 61
basic themes, 18 organizing themes, and 4 global themes were obtained, including:
drivers and motivators, intervening factors, moderating factors, and advertising
outcomes in native advertising, leading to the development of a native advertising
effectiveness model. To assess validity, Lawshe's formula was used with a number
of experts. The statistical population of this research was students of Islamic Azad
University, Isfahan (Khorasgan) Branch. Using purposive sampling and the
Cochran formula, a sample size of 705 people was selected. Furthermore,
Cronbach's alpha was used to assess reliability, and the calculated reliability value
was higher than the standard value of 0.7. In the quantitative section, structural
equation modeling (SEM) was used to confirm the qualitative findings, which were
presented in the form of a structural equation model. Through confirmatory factor
analysis (CFA), the components of native advertising effectiveness were examined,
and the results indicated that the native advertising effectiveness model has a good
fit. The significance of all coefficients was confirmed using WarpPLS software at a
significance level of 0.99, and the effectiveness model derived from the factor
analysis and its coefficients were entirely significant.

Keyword:
Localized advertising, social network, advertising effectiveness, content
marketing
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Introduction

In recent years, the rise of native advertising has reshaped the landscape of
digital marketing, blending content marketing, editorial journalism, and sponsored
messages while aligning closely with the host media environment. Unlike
traditional advertising, native advertising aims to engage audiences subtly,
delivering persuasive messages without overtly interrupting the user experience.
This type of advertising has gained significant importance due to the growing use
of social media, technological advancements, and the increasing trust and interest
of consumers in online purchases. Previous research has examined aspects such as
disclosure, consumer perception, and comparative effectiveness of native versus
traditional advertising. However, there remains a lack of comprehensive models for
evaluating the effectiveness of native advertising on social media platforms. This
study aims to design and empirically validate a model for assessing the
effectiveness of native advertising, identifying the key drivers, moderators,
mediators, and outcomes associated with its impact on consumers.
Methodology

This research employed a mixed-methods exploratory approach, comprising
qualitative and quantitative phases. In the qualitative phase, content analysis was
conducted on 50 relevant international and Iranian publications, from which 61 key
themes, 18 integrated themes, and four overarching dimensions—drivers,
mediators, moderators, and advertising outcomes—were extracted. The validity of
constructs was assessed by expert judgment using Lawshe’s formula. In the
quantitative phase, a researcher-developed questionnaire based on the qualitative
findings was administered to a purposive sample of 705 students from Islamic
Azad University, Isfahan (Khorasgan). Reliability was confirmed with Cronbach’s
alpha (a = 0.7). Structural equation modeling (SEM) was applied using WarpPLS
software to verify the relationships among constructs, and confirmatory factor
analysis (CFA) was employed to examine the measurement model’s fit.

Results

The findings indicate that the proposed model exhibits good fit and all path
coefficients are statistically significant at p < 0.01. Key drivers, including source
credibility, personalization, visual appeal, clarity, informativeness, uniqueness,
alignment with platform, and message persuasiveness, significantly influence
audience motivation and engagement. Mediating factors such as audience attitude
and message evaluation, as well as moderating factors including age, education,
experience, and knowledge level, were shown to affect the effectiveness of native
advertising. Furthermore, advertising outcomes—such as attitude change, brand
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loyalty, and purchase intention—demonstrate positive responses to well-designed
native advertising campaigns. These results are consistent with prior studies
emphasizing the importance of credibility, alignment with user expectations, and
informational value in promoting favorable consumer responses.
Conclusion

This study provides a validated structural model for evaluating the effectiveness
of native advertising on social media. The model identifies critical drivers,
moderators, and mediators that shape consumer response, offering actionable
insights for marketers to enhance engagement and persuasive impact. Practitioners
can utilize these findings to optimize native advertising strategies, while academics
may use this framework as a foundation for further research on consumer
interaction with sponsored digital content. The study highlights the importance of
credibility, personalization, informativeness, and alignment with audience
expectations in designing effective native advertising campaigns.
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