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Received: 2023/05/05 In today's business landscape, there exists a pressing need for businesses to
Accepted: 2023/06/10 establish effortless, efficient, and enduring communication channels with their
PP: 1-11 customers. This imperative arises from the aim to not only comprehend and

address customer needs, but also to leverage their insights. This, in turn, allows
businesses to offer optimal products (both goods and services) and continuously
enhance their performance. Capitalizing on the exponential growth of the
Use your device to scanand read | Internet and the expanding user base within the digital realm, one of the most
the article online potent tools to foster such communication is the implementation of digital
marketing strategies. The digital arena, along with its associated resources and
tools, has orchestrated a swift metamorphosis of the business ecosystem. The
focal point of this study is to delve into the impact of digital marketing on
purchase intention, all the while considering the mediating role played by brand
equity. The present research adopts an applied survey approach. The statistical
populace encompasses customers of a woodworking machinery manufacturing
company, with a sample size of 384 individuals selected through the simple
random sampling method using Cochran's formula for a sizeable population. The

KeyWQrds: Digital questionnaire formulated by Maher and Mohammad (2022) served as the
rnarke}mg, purchase_ instrument to gauge variables such as digital marketing, purchase intention, and
intention, brand equity. brand value. To evaluate the hypotheses, a combination of structural equation

modeling and the partial least squares analysis test were employed. The findings
of the study underscore the affirmative and noteworthy influence of digital
marketing on purchase intention, further elucidating the moderating influence
wielded by brand equity.
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