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In the age of digital connectivity, social media platforms like Instagram have become integral to shaping societal norms, individual identities, and cultural values. The research article titled *The Urban Modernity and the Impact of Consumerism Represented on Instagram on Economic Preferences in Spouse Selection in the Suburbs of Tehran (Qods, Shahriar, Malard)* by Amirhossein Haghparast, Mehrdad Navabakhsh, and Asemeh Ghasemi explores how consumerist content on Instagram influences economic preferences in spouse selection among residents of Tehran’s suburban areas. This study is particularly relevant in the context of urban modernity, where social media amplifies consumerist ideals, reshaping traditional values and priorities in personal relationships, especially in socio-economically diverse regions like Qods, Shahriar, and Malard.

 Introduction 
The rapid expansion of urban modernity, coupled with the pervasive influence of social media, has transformed lifestyles and value systems across the globe, including in Iran. Instagram, as one of the most popular social media platforms in Iran, serves as a powerful medium for promoting consumerist lifestyles, showcasing luxury, branded goods, and idealized standards of success and beauty. This study focuses on the suburban areas of Tehran, home to predominantly middle and lower-class populations, where access to the internet and social media has led to increased exposure to such content. These areas, including Qods, Shahriar, and Malard, face economic constraints and social inequalities, creating a dissonance between the aspirational lifestyles promoted on Instagram and the lived realities of their residents.

The research investigates how exposure to consumerist content on Instagram influences economic criteria in spouse selection, such as income, occupation, and financial status. It posits that the platform’s portrayal of wealth and luxury fosters a shift toward economic considerations in partner choice, potentially exacerbating social tensions due to the mismatch between these aspirations and economic realities. The study addresses a critical question: How does Instagram’s consumerist content shape economic preferences in spouse selection in these suburban regions, and what changes does it induce in individual priorities?

 Theoretical Framework
The research draws on several theoretical perspectives to contextualize its findings. Zygmunt Bauman’s concept of *Liquid Modernity* highlights the fluid, ever-changing nature of identities in modern urban societies, where consumption becomes a central means of self-expression and social positioning. Bauman argues that in such societies, individuals define themselves through consumption rather than production, a trend amplified by social media platforms like Instagram. Pierre Bourdieu’s theory of *Economic Capital* is also pivotal, emphasizing how financial resources and material assets influence social interactions and status. In the context of spouse selection, economic capital becomes a key determinant, as individuals seek partners who can enhance or maintain their socio-economic standing.

Additionally, the study incorporates Cultivation Theory by George Gerbner, which suggests that prolonged exposure to media content shapes individuals’ perceptions of reality, often aligning them with the idealized images portrayed. Instagram’s consumerist content, which emphasizes luxury and wealth, may thus cultivate a preference for economically advantaged partners. The Media Diffusion Theory by Joseph Kappella further supports this, proposing that media spreads ideas and behaviors through a process of imitation, or “memes,” which become embedded in cultural norms. Together, these theories provide a robust framework for understanding how Instagram influences economic preferences in spouse selection.

The study also references Rational Choice Theory, Complementary Needs Theory, and Social Exchange Theory to explain the decision-making process in spouse selection. Rational Choice Theory posits that individuals make calculated decisions to maximize benefits, such as choosing partners with high economic capital. Complementary Needs Theory suggests that individuals seek partners whose traits complement their own, while Social Exchange Theory frames relationships as a cost-benefit analysis, where individuals prioritize partners offering greater rewards, such as financial security.

 Methodology
The research employs a descriptive-correlational design, collecting data from 400 residents of Qods, Shahriar, and Malard using a researcher-designed questionnaire. The sample, selected through stratified random sampling, comprises 55% women and 45% men, reflecting the gender distribution of the population (30,000 students from Islamic Azad University branches in these areas). The questionnaire, consisting of 54 items, measures exposure to consumerist content on Instagram and economic criteria for spouse selection. It includes 36 items assessing 11 dimensions of consumerist content (e.g., fashion, luxury, wealth), 5 items on economic-based spouse selection criteria, and additional items on demographic characteristics and Instagram usage.

Data analysis was conducted using SPSS version 27, employing descriptive statistics (e.g., frequency tables, means, standard deviations) and inferential statistics (e.g., Spearman’s correlation test). The Kolmogorov-Smirnov test was used to assess the normality of data distribution, guiding the choice of statistical tests. The questionnaire’s reliability was confirmed with Cronbach’s alpha values of 0.910 for consumerist content exposure and 0.836 for economic spouse selection criteria, indicating high internal consistency. Validity was ensured through a pilot study and expert reviews.

 Findings
The study’s findings reveal a significant correlation between exposure to consumerist content on Instagram and the prioritization of economic criteria in spouse selection. The Spearman’s correlation coefficient (r = 0.390, p = 0.001) confirms that higher exposure to consumerist content increases the emphasis on criteria such as property ownership, financial ability for luxury recreation, financial security, high-income jobs, and the ability to sustain a luxurious lifestyle. This effect is more pronounced among women (r = 0.395) than men (r = 0.292), suggesting that women are more influenced by consumerist ideals in their partner preferences.

Demographically, the sample had a mean age of 26.05 years, with 72.5% being single and 86% pursuing undergraduate studies. The average daily Instagram usage was 2 hours and 45 minutes, with 70% of participants using the platform daily. Exposure to various types of consumerist content—such as fashion, luxury lifestyles, and wealth—was moderate to high, with mean scores ranging from 5.99 (advertising) to 14.72 (self-glorification). Economic spouse selection criteria had a mean score of 13.63, indicating moderate importance.

The findings align with the theoretical framework, particularly Bauman’s notion of liquid modernity, where consumption shapes identity and social interactions. The emphasis on economic criteria reflects the influence of Bourdieu’s economic capital, as individuals seek partners who can enhance their socio-economic status. The stronger effect among women may be attributed to societal pressures and gendered expectations, where financial security is often prioritized in partner selection.

 Implications and Social Consequences
The study highlights a critical tension between the aspirational consumerist ideals promoted on Instagram and the economic realities of Tehran’s suburban middle and lower classes. The prioritization of economic criteria, such as property ownership and high-income jobs, is often misaligned with the financial constraints of these communities. This discrepancy can lead to social conflicts, including reduced marriage rates and delayed marriages, as individuals struggle to find partners meeting these elevated expectations. Such trends may exacerbate social inequalities and create challenges for young people navigating the marriage market.

The research also underscores the role of Instagram as a cultural force in urban modernity, where consumerist content shapes perceptions of success and desirability. This phenomenon is particularly significant in suburban areas, where access to social media bridges the gap between local realities and globalized consumerist ideals, often fostering unrealistic expectations.

 Recommendations for Future Research
The study suggests several avenues for future research. First, exploring the impact of consumerist content across different age groups, ethnicities, and educational levels could provide a more nuanced understanding of its effects. Second, comparative studies examining other social media platforms, such as TikTok or YouTube, could reveal platform-specific influences. Finally, a deeper analysis of gender differences in spouse selection preferences could shed light on the interplay of cultural and social factors.

 Conclusion
In conclusion, the research demonstrates that Instagram’s consumerist content significantly influences economic preferences in spouse selection in Tehran’s suburban areas. By promoting idealized lifestyles, the platform shapes individuals’ priorities, emphasizing financial status and material wealth. However, this shift conflicts with the economic realities of middle and lower-class communities, potentially leading to social challenges such as declining marriage rates. The study’s findings contribute to the sociological understanding of how digital media reshapes traditional practices in the context of urban modernity, calling for further exploration of these dynamics in diverse socio-cultural settings.
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