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1- Purchase Intention
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1- Content Validity

2- Content Validity Ratio
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4- Confirmatory Factor Analysis
5- Discriminant Validity

6- Average Variance Extracted

v



WA Ll 110 oles /ol lib o e alee

W\ #

ouds !yl (il ylg (uSSlae p 3l oy 1Y Jgu
Jod JG b (AVE) ous !yl (wililyg (rSSlne (05lw) (wluio
- 10 IV Sy s ol sloni
- 10 < IVAT bl bl ) ssg
e AR e bl Obls )l 5 e 5,55
.10 IVYY s sl
- 10 - IYYS e ey il
.10 -/5a- PCE / ot STyl o il
<10 <IYAY JUSWIRRE W |
- 10 SIY ks ol

5 ¥ 2Ll eolaiwl b solaiwl 8550 b wlido SLL (w2 Jous

Jod 6 e =P 2bh el (03Lw) (poludio
N3 -IAYY Cony bimo ol slas
N4 - JARY it olbls )l sleadlad 352
-7 IAA Sy Syl olbls )l (e 2,50
.5 < IA¥Y 2 sla i
N4 - JARY s ey il
N < IYAY o STyl s il
-7 +[AQY s g5 b
Vi IAVD Oy Ol 25




ARNY

o SV gz &y 5 wad e Jelse 236 ()

(CFAY (5o ole Sl b (5 S 311 Jo
g los b ba,Silis LS, s Sl Joo 4o
b &8ly )0 S0 )8 (snn 2590 aojlo b aslicen
Sl e oliinw y DYlgws lod b Lo Silis 5gi5 <ol
) Bl sad wlos S 5,eSeshal s 4 1, oles
a penlio a8 ol SL3l gy 10 ol L3 se3T 5580
Jelos b peSosll Jae 5l wloads 5505l o5
S ST ISl ol 4 el e colitul ganl ele
VA% 51 VLt ke s 955 ojle b ,Silis o Lle
e oY el Kl ol See ) o ik
o el jloy05 5 HeiSe Cio b ol ol (6 50l
b ol sl e Silas plas a5 ols jlas alol>
Gl Y sl b Slas plply wlesls LS5 |,

e 13595 (3485 (3935 slatuie (5 S0l

4- Confirmatory Factor Analysis

iz gosld g bl oy
Syge o3l 5l a5 VAl (900 ,5 Sledbl ulul
elaizl 09> 4 gad 5l oo FO L lope |, axlllas
Slools JoSis 0oy DO L 65 05,5 1, 585 YV« 5 ailesls
L1y gl i Jlo TR BT+ ey i 0,5 o1
Fo YL g 09,5 5 asdllas 8 50 digad 3l do,s VIO
anlllas 5,50 diges 3l oo SH L1, Slglh8 op e Jle
IXEID (ars Comg Sl gl ailesls plais] 55 o
SN el U OMeass gl (Baies muly
SLFAUD elos 398 Deass lils Baies Ful
LAY el )5 Meass glls Baies &l
T g o, gwliss IS O eass gl)ls Baues &l
Alosgy 6550 Jpazs Syae glils JBaes &l )
3o, T L o oo ol,8l ) asllas 5490 ol 31 51 a5 VAF
s ao 0 OF L Malic 05,5 5 |, ;a3 YVF 5 diges

Wlesls

' 5y e Yol b oo
Sl ol s)ll 0505, 6 sl SVolae b Jae
odalin sloyute oo bly) o)bye olaasd ogesl
3559y ol Gk 5 il o5 (slayine 5 end
slransl> o 1) g,k slaJas o5 Jsd BB (55 e
5 imlojl e (( Ssen loools 5l oolaul L ol
5 ool Ll jslaie oy (hmghy ol 5o 0905] (stalss]
SYolee pbJae by 5l s slaand B (505
ol S¥oles b oo ol s solizal (g sl
5 (ol Slole Jolod) s pSojlal Jao (IS 56 90 4
Ceond )3 098 00 ol (s Jod0) (53l Joo
sl sy Vg Sles b b, Slis bLo )| g ,Sojlul
LSl Ceand )0 5 9505 oo 8 oy 9,50 ojlu b
033l ez SR by p 090 slaele bLs)|

Ailwd 425 390 Dlus )3

1- Structural Equation Modeling
2- Observed Variables
3- Latent Variables
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Investigating the Impact of Selected Factors on Consumer
Green Purchase Intention
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B. Kheiry, Ph.D.

Abstract

The growing global public concern and awareness for safety and preservation of the environment has
given rise to the perception that consumer purchases may be somewhat influenced by environmental
issues. While green issues and social responsibility are becoming important to consumers, it is
necessary to understand which factors influence on purchase decisions for environmentally friendly
products. Considering that purchase intention is known as a good predictor of behavior, the main
objective of this study is to investigate the impact of selected factors on consumers purchase intention
for green products.The data were collected on a Qazvinian sample using a structured gquestionnaire. A
total of 400 questionnaires were completed and used for data analysis. The data were analyzed

applying LISREL and SPSS software. The results reveal that consumer purchase intention for green
products affected by green brands, marketing communication activities; attitude based on more
marketing communication, environmental knowledge and perceived consumer effectiveness.

Keywords:
Green marketing, Purchase intention, Subjective norms, Perceived consumer effectiveness, Marketing
communication, Environmental knowledge, Past experiences
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