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Abstract

Beauty issues are very important for women, especially teenage girls. The influence of
personality traits and social-environmental factors in this process is undeniable. Therefore,
this study attempts to investigate the attitude of female students towards beauty products
based on the theory of reasoned action and by moderating media and peer variables. This
study is applied in terms of purpose and correlation cross-sectional in terms of data collection.
The statistical population of this study were female undergraduate students of administrative
sciences studying at the universities are located in Shiraz and Qom cities. The time period of
this study was the second semester of the academic year 2022-2023. Structural equation
modeling and the analysis of variance by rank have been used to test the research hypotheses.
According to the research findings, variables of media, peers, attitude and subjective norms
have a positive and significant effect on the intention to buy beauty products by female
students. Also, the media variable has a moderating effect on the relationship between attitude
and purchase intention, and the peer variable has a moderating effect on the relationship
between subjective norms and purchase intention. Based on the Kruskal-Wallis test, the main
variables of the study (purchase intention, attitude and subjective norms) are not significantly
different among different age groups. Finally, the findings of this study also provide
marketers and retailers within the beauty product sector with an advantage when designing
marketing strategies to target young female consumers, as they will have more information
regarding the factors influencing these consumers’ purchase intention towards beauty
products.
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