bl copose
YWAA bl — Y o Lo

Vs

d'/:;’g; 3 2% Yy

Olxd B JLadlg pud W 0329 03y Juo (214

Slogy ol o *

@@T o k¥
ooy yol Hkk
P09y e FkkX

(oS Lo kb
AN N0 i sy ANAIY el o

oS

Slr 698 slaain cenl ol Lglosls 5l (ke (2L Caglsl oolall 398 (slacu o s 41 (598 Slaip CELu 039 0l 10
2 iy 0y el 3y (S 5 LS b (sl (ke Sblze Wy (sohas G5, S (oo Sl L o Ty (e (S0 S
o9 08 ISt Sty o 5 0525 5 o e o 3 ] it 8,58 5050 sl oty
35509y b Shage ool (5,510, g, Bl 4y 5 50,5 Bud ey (San 95 3l hnog Shogh onl 10b9)
5 o Jils o s sanlie g o 355 ,TLELS abos ol gy (sl el ol (5 ks Ylas
VAV o 50 Jsaz ool 2 dalllans ge diges aidgs 4l joi> e Jleally Al (g yii VA= Lo 4o 45 8 b o
a5 (VA2 ST) deb i o 5l oodls (5,910,5 Capmr 000,57 (st o yiad 43 (6 S Aigad by, 5l eolawl b o Slales 5 a5
2 5939 Capde prasie dlul 13V bawgs Gdod ) alsie 5 6590 (2ls) 05 eoliul vgr 5w YR (g4l
=55 2kl 5 CIAAY) ElisS W slagygasl 5l aebiumyy bl Giomins jsbiteds ad anl (o855 2blik 4
o055 Sl PLS i 5 K5 b el ke o 5 52 e (3051 S it 5 (-1AD)

L Ol8 O o 2 g ) Sladl B3| iomas als 255 Joe camlin G5l 51 L33 s S0l Jove 5 g U5
Shre 5 Jae (S5 (il Caond [0 immed b ool L loline 9 e &y oty bl erie LT values Slre 5l oolal
93 S e colie (33l ,S5lad g sl s @ +FEY Ll odsliawsas jlade a5 0,5 ool GOOdNess Of Fit

Iy o eolps Ol e oy 33)) tsoalS” B 5lg

Ol eolid c oy i 0 Con oGNS (L8559 pale 0aSLadls (L3359 Cu e Wil owlid IS ¥
aghaei.namid@gmail.com :Sig iSUl g «(Jgtans 0t 5) ¢yl pl eyl 105 ¢ i St g (oo)lgs olRKils ¢ o359 Car ke 09,5 ¢ Ldils 5k
Ol ol (ol s ey San 3 olRSls ¢ L8559 pale 0aSalls (i) Cu pde 09,5 ¢ Loliwl HKk

Olnl el olKadls « 35,9 pole 0aSiiadls 2B, o o wl )| owliss IS (gemmiils Hakdkk



YWAA Ll /Y o e 1 b )15k Co e aloxs

A

WSl ge ()9 Cao 5o (poled gladi cnl 5 (o Wy
0568 9 505 Slug) b Leolfil a5 e 03 5l 50
S93 slain (85l Gl s Cas b s gilesin Jlis 4
U S e A i SR
(sbishss) ool (G9i8 olail sl 5 bl 5 (5005
Sole sblye Wy sog (23l (VT gal 5 Slal
ip S Jleglgrear o)ls (BasSadss g aes 4 ol
Sype ol e w8k s YL ey Ll )
Aalg Wy A Cod ude HL8) Bus (goaiiS a0
G oo Gluds g wles ST 1 095 w5 wiS CSloy
Sl o Nes 5 B, Cuddge cniS a0 o)L,
6,10y olml b iy sosng (5,1 s oo BN, <8 20
aegeze shawy Sl Caze (nl Sl Wlgiee oSl
4 3590 Ny peedd b i ope 095 OYgame
Q> Jy.am 6‘)‘.‘ uLx.J...: dLmd;i}m dod> QYM
Nposons Pl SN bl 5l il walis als
LS sty il 5 5Ll 5 53515 & oo
(5l Lol 5 e ol ALl 2
pas W ¥ gams dcgase [0 ,65de Wiy ool )84
Srdaus] J2alS 5 Ced a4 (BouS S pas conlis

(Y0 z],) sgei 0,3l L3, lis ;o S s
IR axg Sy90 lod S jobay (8559 55 iy 0j9 el
oyl glza 5955, 0599 )0 a5 (5 yeb 4y slasd S
S b 0aiiS 8 pas slazel > Lo 4y a8 wiaes a8
0559 Ol )0 050 3 (g5l gl 0 949, JSCie g S
5 Slilae sLil @ swiload ablol o1 4 bgye el o
Olwgs b os,S a8 lie ()59 (nl )0 tig) oe Lok,
o> 1) Ol (3559 ilog 105 o Cammo (T o)) 955
DS o dndllas 55359l 05,0 DDl g aklije, o b
Slpes Wy olbles s)lly wdhe (ol 4 axg b
ol sleasly )o Cudige S (GulS aladi LD

*. Yasin
¥, Brand

doddlo
slall3gd slacy o s 4 (g9 ladiy Cle o5l
&5 laip ol oas lglojlas 51 (55l (b1l el
ozl S (oe Caga Slml Bl e S8 Sl
oy 25 39Sl 1, iy 05 G531 (VA TS el oI5
Gk 5l bl o el adauly 4y a5 (glosgal (55D w0,
Sgbse bl Jypaze lp )b ot b i 09 il
JUB slael plo g Glytie awgs 00938l (551 cnl &S
5 Ll 5l Glasgeze 5 Jlo 2Ll plyear Wls e
(VY oyl 5 T epmily) €005 il Gogllas sl i,
OB S B pae STyol azeit i S (3, el a2
e S o0 518 o3k Jelse 13U cod &S el iy o
Sl GalBl el W o 85,0 Gl g,
S oo b pno &S sl VI oS 5l LSS e
e 5l Tan 08F e 5 slalS)
Ay S50 (SHU a4 a5 Cwl gogpiel sl olle
Sl Holids (B 095 Gy A B SO el 48 )8
g YL &S] 151 (SasS i sl oo badd Loty &5
(63 M50 Gy i ol 45 0S sdmlice el gl
Lol «cawl 00,55 Wgm Wp b ey Job jo a5
J P ERRCRISCTCARCICH NI ISPURINCI
Olore ol SG el Wy wies Olny yo g 009 W
Sl 3150 cnl (oaled 5l (255 b g (b e LA
295 b oaids B Sy 5l (Sload b SV gaze oIy aad a5
L, obo 51 Wl g wilelity ol it 4 Tty 8
@ s S GeolRal s Sl ojg el I8 S T
4 i |y 093 oSl plis 5 el a5 wien cnl Jloo
SholSlales > jshateas gy ool 5l g asilulity po e
QYA woolide) WS oo 000 (2Ll calisee slats,
) Jsl S 698 6l sl sl (Sl ik ) 0394l 5
IRl o 6ol sl jle a5 s cnl 4wl saidy oo
oS ,s )0 gyiie b bLi)l Cupoe sl pe slaka,
A a0 e JOTAT ) Ken 5 Slaas) wies
bacz b cos i Glblea (3559 55 4 Sy oo
oS 2Tyl rizman WS e atise T sl 5 0052 (noled

'. American Marketing Association
*. Brand equty



&

O Sy Jllly o 852 0309 S53)) Joe (2l

P A Xy Sy e ;00 Ohlie 450,35 o4z ol lolen

(Y8 T g ol (K 3 Floles
oS el o JSs am wiz Sl iy Gl TST S«
ST 05 olml wlgs go slal nl Cosis Gyl 5l %y (35
B i g oyl gob olaai b as wils e golad |y iy
43‘)‘ UYW ).)Lo.i 9 &Lwl.o.w 6‘)‘.’ 9 Cel 00)9:5 Dgw
50 A Gl cogphe s o ST oo 0gd e
oBuags 5l a5 sl ala Sy (09,5 Lot Sorgien
Sl 5l aS ses o ST Wy )] eaiiS B ae
3BT (VY () Ken ¢ LK) coul ous JuSis
Ohle stk 4 5 (bl (asds lls iy
e abb sae g wipn S ooyse yo osdll
h.A.l.C‘ X A Lg)“)léﬁ A..\.')a LY 6)‘0&3 e x.f}]ya.‘?u
O Sl b i STl W 0ag 5, 35 e g dls
Ny a4z s e Loyl s Jgae b b e SDlges
3y o o) Yl s cpl )5 g aS ey o
o> p 5l w S a plie STy el 05l
L Cood e o Shg L8, a5 50,0 wins el
stz obls (o5, W T S &l celie S g
Wl o 0aBS 0 CuiS Foadb STyl CudaS o)l
L Jyame 6in b G5 ot 5l gt Sy Ojp0n
L oawslae o olasl o0 Ban @ azg L Cwas
STl caaS wolys o e e o slban
Sy abibls j0 a8 ol Gz o Jols Vi g 3l el
&lp baip aS cal 53 4L .(VA3Y (ST) cowl Juaio
o3y ool b wp )10 93 (8] dnwgs 4 5L
Unel UT L ..\3);. ’al.t J.:Jé L LR 6‘009)’..‘3‘ U’“"))‘ cdjﬁ
)éﬁw‘w))‘byéhuﬂsw)daw‘ow
2 odle ..»"T‘Sc S92 4 lojl S (3950 0 ,Slos des
& 9 009 Syu5 0d S 50 Wy olg 0] porde
ol ] 00U pan b ol caisSooliiwl iy o b))

5 Brand Loyality
*. Perceived quality
Y. Brand association

o 53 039 yal Zessl 22559 (sloolSily 5 Leslojlos I 5 lns
bl eailBl 5 aied )l (w8l slaglls aen 5l A
GE e ) aies 0 WL ol g soladl
OYAY (sl ol

15 bl glasiyy axlllasl (Y-VF 2 5lsbs o amd )
&S wimse Sl Glawiy plsear 1) OLISS )5 ()9
oblolgs a5 Sloj o (6984 pazie Sloogas sl
(Sly b gl 4 s g oo Wi )05 59 L
o5 9 bl a4 bgye Slilee o, Lol g 00,5 low
ol ik sloles @ gt bled 5 vediee i
GOk A o Wl 2l s Bly e s e
o W org 5l 9 Win ol 0T 5 e oS s
Ol oy 85,1 )] sae ;0 o )lgen b olSL a5 ol
lenl b Saws 3o 5, o Vb wilsd 4 b uisl
200 g 0sdse Wz lyide Gl e Jgl alag o
Sl o Gl i (sl 0aisS (g 5510k Il plgrea oS
0diS 15 0 Jele 1) iy olgh go aitian &S 8 ok 4y a5
Yok bLI )8 auld o (Basdsyd 5 oyl >
LLIE ol @)l8y 50 @l Al a5 0,5 (i yed e
Las gl 6yl laeas wilsd co mo Wiy cplply o)ls
2 ol Gl lsred v 5 05, 1 4 Gled ol i
(VWY gud )I8) 0l agaz ()b yidee Qo>

oLl 5g5 LS jo (Yoo A (S5 S g oyl 29,
Sip p e 3B Al e o S Ceibge oS aiS e
530 45 (gry0ym g o )liw 4y azgi by 5 ol axils oKL,
g wlian Wp (IS cwlin 4 Wil pe i ol axg
Caa S0 (el 9929 4 9 olEEL C oy 9o Ay
ol Bub Sl i Sye g 0el (g 05 50 Wy
(Ve A eiagnl) 08 a1 1 g 051 0525 4 955 55'9)
S )0 8339 6,5 Loled a5 WS o0 o)L (V+ + 7 o ug)
oS Cewl l SNk cllae (pl 5 00g: 2alS s g, 3l Lo
S Sy yidn (6,05 4 B gl Cusl Wl aai
O®3 ) pely wb gedge Vb Lol 4y azgi b ogd

', Carlson, Donavan
*. Ross

¥, Aaker

¥. Brand awareness



YWAA Ll /Y o e 1 b )15k Co e aloxs

9 5loigly) b so dgnt (e 4 )l Giali8l Goyb )
ooyl Sul lgie b ogs Gudss ,o (Y)Y Feusljail>
Can (22559 QWS Bl S0 Gie (S K ohg
=S ip (2D wip ok 1)) da Jle oS axdl e
obls ol (W, a4 6 bliy 5 oasST el cuinS iy
5 (OYAY (Slal,d) a8 co Wiy oy b3l 50 sz
Gl Sl sl olie 15b 4 0 Lagy
2 pyas Jole a5 oo Olo (g9 el WiBlop Wy oy
ofSan 5 I 55 W 5 e b iy s 5
4,25 8l " Oy Cou ogn adllae ,o (VAT
aalllae) Sy oy P55l 2 9 Ed g Slels Wip
ol o5 o oo @ az g b (I DY guams 160 50
w55 (03 5 L8, (wlur] () olal (sl i
G Cad oAl 555 wadSThl Sluls anie) Wy
Hlsmin @09 (e 28 9 Jo) (498 b5 5 (Slieks
o5s Pl 2 P98 &by 9 Dlakd iy sla e
as ol las ol)e 9 (JLEI g il aisls, oy
B 80 059 (25 2 )8 ax 5 ek 4 5 42,25 ol
3 il &y o S 5,55 o ol 5 s s
VWY L en g LlScs) o, ol as i ofag 03]
ST eolping Jow 5l oolainl b ol sus o yol> imgh
Jed= g a3 0500 1) Gl (G JLdly o 2 5]
Sheele US4 Jlagh (ol omizen s I8 sanl
Ol @l 5 9310 e (55555 e 55 2 e sl e
Ly il deogw Slpl e olpoe lp Wiy oo
WS oo Ol |y e W 5,1 Bk b g bl 2 S5 Jelge
ol "5‘9545" b psie oyl 4 dz gy a5 canl S ey
aS sl asb Jlis a ly Jb sl axg cd> g jlolss
@ o (e JB8) Ban 098 ol SLALS D90 5o
Cond Sl yile amD jo a5 by waler Ky Wy
Sled 1S5 093 w2 wiS by Jpame sl @YU
obed a0 plil Jaame sl oo 4 s Cleds
Sl sSh 5 2, abye UL (a5, o
3l e Gl olBk s ge N, Gy oL

€Oy 0 500 05} UYM A€ gosno 64M9a 6‘)9 u.vfo U"‘

*. Ravindar. Chandrajeet

Sl 6‘5‘9{‘“‘ uAJ‘)..) 0).15 U’“))‘ aS cas U‘?"GA sL.....Jl) u.!‘ o
‘,ST) Sl oaddizle S Bpae 095 Lo A
S 05 oS el e opds G5 Slse le (144)
O (g Sy A Ny psrhe & oS 2R3l 5 olosle
G5l GRIPB g dp i (B slp ol Jlis il
G339 059 & 09 3> Wy ohy B3 Sl sl o
S ol OB $Bhn9 oBAL el sl b Sl
2985 Jldly slaesd (n ol g 0 Fs 98 5l (o Lo
33 el 08,5 S 151 a5 Slopgd olaplio b g ol
Orep Sl Se ol pSeier ol G a5
FURCR KIPUONE JPL SR YW A S o C OSSP I LY v
e o 52 5530 Jelse 5095 00 255] (gu) 2 dlnss
ookl b mghs cpl jo g, ol 5leaus Lo ) Slo dso
e (VAY ST) Loy a5 " S jle o9 35,0 Jow
OB Judly o 3 (5551 2 S50 Jslge (omyp es S
ol ol i caigi s a5 T 2 lales o ays 5l e
30 godxie Julge 0gd o diSlo il pd Sliless
Loy lopes Wi (b))l » a5 Sload B pme (i Slalllas
) bl ol o sl e IS ST 55,5 clooylels
Ao 5O (Admd Azl 50 3 (VVAS (el 5 (pole>
Ol (shis LGS Wy ey ()l 2 She Jelse
g ails jlolime 156 wip 35,0 p s, lolg am a5 aS o
S el 5 Wiy Slgren (£l 0adSTol CudS o a
Ala Wy ey Gl p ol g e 3B Wi g
syl el )-‘-'L’ oy OV il g Glus)
JLisd Sn S oliblse sy (e 4 3850 laess
2 Jale 38 50 )l pb ol @dlin 5l am ol
3 G55 Sl 5 05 syl ol plls bl fsee

sl hE san Kl o i a b ol
ooyl aS s S ol camgh ;o (VN F ol IKen 5 KSI9)
ianns Hobo 4y 1) aSis Sl g b L ol (S 0%
ol ol g 6 e b5l slml Bk Sl el 2
095yl 69195 il e Ol 3B oS o Sgat (6 yiiie
5 99500 St ) Sl Galdl Bk 5l W ohg

'. zhang



AR

O Sy Jllly o 852 0309 S53)) Joe (2l

S Pl b oS Sloe p adbins ool (wlide Kidges
5 Sape 2l 5 oo (e IS - gy b e WIS
2 39 Sapde paasie sl 5l LE e | ol olgie
Tkl i jslited s S anl (55 Sk 4ise;
3 e o 4 bge OWlse Slees 5 o ST L adl iy
o2l PLS Jl3dle 5 jo oS5 (bl 578555 Sl
Lo polido oLL ool Hlis (V) ojlos Joao o gl as’ 0y )5
ol 3o ol (s )lol slong, oyl 8 apllas elaws o
S5 Al 5 i S ST e Lo sl ]
A oslaul Il Sey8 bl Gromew 6l aline slayges!
sl el Lo lnasls o gty 5l (5 55
st s 5l sl by el gz T bl E¥slee (gl Je 5
ke 5l hogs sloodls Julow jghaieds g ol solil PLS
23,5 ool V& ases SPSS

san e wax SVgame 4 392ge Np e b og
S el ]y sax Jpame gl oluls

o953 (b iy
G5 Bad sy ((Sod €95 3l oyl g Oyl
SYolee 0,505, b Slawe daosls (559105 g, Llod @ g
O Jldly o dlins odnlive Cpz a5 Wiogy Sl FLales
Ol Judlg ails (5,0 YA+ ol 0 A% AV Juad (o )l ye8
bl cnl 5 05 5l (Fogeil TIV ay aigad Sl (sl
O Lokl ¢ o yiwd 4 (S diged g,y 3l eolawl b oolaxwl
oS5 1) 09 Jlgw YA (g9l a5 (VA3 (ST) aalyiw

=S5 bl g Flig,s (W Jeux

icin Flig,S WIT 5 ¥ bl

Sy ehg b3 +8Y 18
Sy 25T AL A\Lg
Sy el < JA0Y < /aFY

N )by 63 Y
By CeiaS < JA0Y LAY

Camdy Cpized 00,5 5155 (V) o)leds ooz o s
Jgiz 50 55 Ol o 50 Wip (A5 4 g e slaadlhs
20,8 15 ()

Laidly 5 gl

a5 ol asby ol Slile cw Cuxoy oy 4 lal

OIS Lk cyuw 49 bgs yo el Y Jgus

w250 LT o
YEIY VY- JLye
Yo 1) Yy-v-
VOIA - Ty-f.
MA YA -0
oY VA JL o 6L
Vool YAV JS e
¥, Chronbach ', validity

¥. Structural Equation Modeling

*. Reliability



YWAA Ll /Y o e 1 b )15k Co e aloxs

oy

ol (laz 728 o 50 0 (nl (09 e STl

e S ssnlie (1) oo iz 15 45 sboglon
el S Al I8 Jlo Y-V w0, o ol SLiles

Wy oy Wil (LA Cumdg Y Jou

OeSileo adlgo
Y/55 5y oal5T
Y/aY A_")_', ‘SCL_\_‘
YIM Ky s ol
YIAA &y CoiS

Olgre S aS Cnl 9550 5 00l suslive o yusie oo
ol a5 e ol Joe (ouil)lesS s b3le flos
J3le s 50 sl SEM L g s lo dlolae b Joe Il
G5 3 e Jae GB3ln oy Sz 'SMArt PLS
Joe 5 le s wosle s s RSeslal Jae 5l
G ) Beied Joe Bl (2bl sl S sl
(oS 5 2l FligS W slajlne 51 6 puSojlasl Joe

20,5 oolnwl T Lale sla,b g il ly uSilee

O dp ol adie (1) ojled ooz 4 29 b
Ul jshine 4y el ools _plazsl 55 4 |, 5.Siles
Ghdse Gy 5l Ghesi slearyp sl 5 Lassls
& yeiie A iS5 Ky S s ooliiasl (g il Y olas
gy o Cwl (S (o> Joe bw 5350 oo g
Oleee 1y g 55 S¥olee 5l lasgamme v oo (I
ool Yol oL Jow ams 13 aesl 0550

Lils) 3,50 )0 loard b el sl galr )T 0 S,

Gz Jow gla o lh @ b go Jole gla,b:) JSCo

ol
F.
ok} .
0.843
[sE3 0.285
—, gmg\
04 = 0797 —
.___._,Il 300/(_,_7
Qs 0.764 e
a7 l
Qs -
K
a7
Qg
"
g M
e w0572
1876
| .
33u9\\
an 1023 — |
‘_,_,.Jg::/
a2 2.045 o
& 0g27 i
Qi3 0013
=g
0l
[ 9
ais

Q16

3921

:IQ._
,_._39..3_" Q18
0026y,

39__3 Q1g

iy eslas 3920 -
3.202 Q

az1

0308 0803 oY
- .
0938 22
/ pose
84 .
a0z ¥ :
—0.226
H‘J..‘-sgﬁ’ Q28
Lin ._-.:}.EN.ﬁTsﬂ -
J 7
0821~y

~ 023

029

*. loading

‘. Smart PLS



oY

Ol e Jldlg w35 039 J3)] S (b

AL ele [ slyls @Vlgn oles 398 JSb 4y axgi L
el oilp Slas a5 wols plais! oy a 1) /T

oilyly (Sl 9 (oS 3 (2Ll FLIg,S ST lagyge)l F Jgas

guEsa Alpha> 0/7 #lig,s sWT  Alpha>0/7 usy5 b (AVE> 0/5) 29,5 il sl cmsiles
SRS TISS) -[av# - /YA R
Ny 2T AN /200 VY
Sy el AvY “/AYA e
RUVPPSNEN SAVA -/AY0 - IFYY
&y CaieS NEWNY AT “IVA-

Cowl Gadzd ol (65051l

oo b s ools L s Jsiz o 45 Lsbilen

JAA WL\A U”")‘f )l QL"""J 9 009...1 )L)Lum Lbuj,c)‘

T_ value ;Lo 3l oz g lisbe Joo o3l oy ol ¥ JSi

43,136

Qi3

= 114.478
[

Qla v
[“4

Qis

Qis
=, |
1_04157; i
cmm) s
\"‘qj@f;‘* Q19
90'3"03 Q20

iy edug Ry

el Jae slaolo R SQUAres .Sile 5 RZ,

0

0
*— = /FY

=\/communalities * R2 =
74 29

wins polie Glgicas |y /Y8 g /YO /0 ) jlade aw
okt sele Jas gy fFY e b 35

el Jow S5 5l

S Joo 4 bonye jone ulps 398 SO 4 4z b
2 o (509 Hlolize 4 ol odel Caws 4y V/AF 51 5YL
a3 oo (i 1) 5 3l Jao (o9 conlie

Joe (A5 o5l

plsl Goodness Of Fit jLae & )b 5 Jow (S 2505
B dwle nj Jse R Gk I &5 3sde
Shxal polie (wSle communalities a5 g gboa




YWAA Ll /Y o e 1 b )15k Co e aloxs

o¢

e g adls Songllae (oo 23l lajbre (ooles
5 38 Sole) 0yl Jlyen onl anli 3590 (soloiiay
PLS 33l o aSal azgi s iS5 (1¥30 )], Ken
T_value jLae 5l 55 lyeiie o dlaly ooy p S
Jde )0 s olpo a4 azg LI 00 )8 o oolaial
WKy 5l BT W a g,y 0ed o cdnlice (b
i)l b gyloliae g cute bLI ISy cudS g aip (ol
Slade o iy (6 oy s po ol j0 A5 AiLle Wi o%ag
Ol 050 50 Badod slaaidl .l cols plaisl o |,
Y0 Ghen 5 (egd ssle) Slindon b ow Jlex
woljalilone) oo (T\Y wamluils 5 gl
551 guad (YA5 o 5an 5 Jloby g0gamme) 5 (VYRS
slal anglia” Glsze b Y0 (o )Sen 5 (cegd ssle)
slawiy aalllass)g0) (22555 Sp ladip oy o))
OUES e Jelons aizdly ) (Logy 5 (laol oS0 (235
Ny peal Xy 5l BT 4 6,10l le o5 e e
Sylolne g St abal; W oy 85l wip b bLS )
095 Guiod Lo (YoVV ozl il g Jlangly) o,le 0ezg
3k 5 e g (e W oy (83,1 P plgie b
Ny oy b))l sl a5 widl s Cais () (S
O g bbby g oas STl oS Wiy sl Wiy BT
538 e S oag )l 53 sz oble sl (i
woljalase) Gados glbandl L i mll e
Olisle 4w 039 Gyl S (b Mol L 1TAP
ol el Jelse (a5 g 5T 092 dmsy ame (ol a4y o5
Jelge o B3| K00 leas 00,5 0l alli o5 2
ooljalane) g ylolize (+/+ V) s jo &y o3, olal b
OV o Sen 5 ol wosame) (VA5 IS
Shyol oyl wip 5l (BB iy (5,lolag slal cosdl yo
S5 55U e s 262 035 51 2 5 g 5 95 3l 0k
Sl 10595 5 (rlie (B30 5l B (2l e g e

Y5 o] Ka 5 (g050e)
G5l S Jeles s (oS axiS)s a5 (VTAP
6,10y day a5 08 o Ol o 23559 SRS Wy 0%

*. Reebok

G Ao § Sy
ssbite 4 pagee a1 4 ) iy 3850 Cupae
$29r8 00 B yan ol 5l wy g (33 4 oltws
Qilgd co Cudie Xy 0% il AT (VAN (IST) ol
G ree hlod cfiin dgus calye halS iy delpe 4
23Sl ez g U 8L g sz gt sl
Sgd i Wip dxwss 0 Cudde o 2Lk olbls)
b Gieen ol 5l Gae (WYY (S 5 (50l )
Sl @l g s 8y Jledly oo 9352 0529 i)l S
YooT ) s 00, o oS lales iy ols i ieos
Om S o Ol 099 2gemee LA (pl &S W ls 13 Lo
03 (nl @ o (nl Sl 6500 W el sz 523
sadlie Condg Sk s bl aLils (6 jlivy 4z g
O Wip 2l paslh sl plas wp oy )
Ol Sy o0 Sl Izl et o ) eSSLs
I el 0331 05 ol O SLELS agis 90 2ty (a3l
Orized bl sl b Wy, cnl debl Cgx (A 0
S arg 5 K slpatld 4wl v ol Gl
3G Joo (B3lp (o p S Geizmen ol 4l
oslitul (S g LSl s S olal Joo (A5l By, 4
slasbxe Boyb 5l (s pSoslail Joo (ojln Cgar a5 W S
Sl s bl oSl (oS bl ElisyS sl
slaygesl mls e85 eolawl PLS [I8ls 5 1o Lele
Sl mibsly Sl (oS5 bl Flis,S Wl
oo ele slajl rizren 39 32825 Jow s (5512
53l 5l ol 45 3gr foline ¥l ¢ laailye olos ol
Gilr eman Sa S pol oS Joe canlie 5 S
28,5 eolawl tvalue jLas 5l gios o bsle Jow
2 Ormer Sl Jae el 3l 5l S mls
Goodness Of Fit Lo 5l Joo JS 35l Coond
Cawd &y TPV L ol odelcawods Jlade a5 0yo 5 oolau!
ol el vg (S Joe caslie Ll Slas g Sl
Ol b ol en 5 (st sle Bebodd @bl b edod
alllae 9,50) (o335 5y Gy ey 05 Slayl aylie
1230,8 oler a8 «(logy 5 T lagol UL (2550 slawi

', Nike
¥, Adidas



AT

O Sy Jllly o 852 0309 S53)) Joe (2l

Judly o iy 0509 05l Gl Sz w0gd oo Slpiiay
5 Ml llo azgi 053 DV gae ZokS 4 G5 (B
Oeizpa 5 S G il kS (1alS 5l 6ol
Ol (#2559 DY gaze QEALS S pas o o) SLikes LS |
o385 S oolanwl wleas &8l)) g adgy S 10 o
Obleb 6)ly fal8l csly Bloas 5 Jgame CodsS
5% b el Wi ohg 9l bl 5 (o Gl s 0l
Sl 5 bolSiyle 6,55 b wilgi oo o o2l Lol ]
Ser ol Gl el culie jos Job L gsiie Y panme
Sl L Wl oo iz md (nl 09d W okg (33
Sy oz Ol b g s, ol b Gillae 25lens
e cnl W Bl Gl el W celnS a2l
aled Gars > 1) e cnl Olblse g Glie g 092
xsr 5 bl sbosb opdoe i e
Lls )l cga j0 9 oo Slielas ool lp 1) slal gl
4 liy axg g WS Gl o0 plble b 2l
cole colys jo ansl asils g5 ol jlolea glaygils
o e az e puilulis b dlal) 5o Glels slo ST
S B b cenlize (] Sleas 5 DY a5 o (LiS 5 6l
SaS 2 5l (S:oLﬂ Slawly 10 oo ol 4y wilgi co Ba 5L
BB oaSSpae 5 Jblsa azpa 1 les (SLLS
laba>dle JB oy % oy 8 wBl axnsls g

bl vwly>

CodnS am aw o Ll anialy jlobae 56 Wi U3y
5 peiiee U Wiy 5l bl 5 Wy el oasST el
0393 guad (5,108 dwy ;0 .5 a5 W ot byl p lolire
W15 oo (gl (nl S0 a5 29y guupali slal 555 50
19131 3L 5 55 50 ol g2y 4 Syt o
Sedse Sl Wy 4 (g by .l ST L S ans S
LsTl o blie o dulids co 45 (505 43 001S B yao 45
a5 05 bl | LT iy s ol 4o 5 osile lolig
20,85 oo iy slhle Jaame 35l Gali8l el aen
30 sagylolml jo wlal ple LS 5o 50 sais STl coaS
o losas glaol, | S5 g Conl 5o )9 Loy
Ol 511 055 (ol basgs Wl o (o yg dip S oS
28,5 b ) @V el 5l ey Ol S5l lete
dlio 093 Ll 5,50 YT L o3 Ll 5l T 35
Sl o> 5L g plp Y 4 s couad ST aisS
o arle Jlisl oje ol e wal Sl ol
Loasl cpl ol 0g2g eaisl o ol aip SO s asl)|
8l b bl el bules (022) ST clillas b
A " Glgie L0V il anal ) 5 5 )
o0 3105 0509 (35l » ST Joe y3 i o9 55,1 ol
09 erg.bb (g_i:wtm J.:).: G99 d..tJUa.n) cd.u.sd).a.n
CoS Y Comnl o wlgice supsl ol Jlozsl
G A S OLSS5,55 Bilae slp (0555 sYS
Cuite b3l adims (l j0 a5y 51 a0l s loas
weBle Gl B Jllly s W oy G2))lL Hlolins
O b R 05l e Ayl 2T asll )
2T gl Jgame 1505 605G pae (65 puouas
P SoiST (2b)l g e 5l e Bl 6 5VL W
olple cls saler JBaiS G ne Lwg o YL o
a6 by wilgr so b YU o] &y 5l 8T a5 s
oy Wy wad g Wy me S wip 4 slael Wiy
OYAY ()an g 0blS) aos iulidl (BaS a0
3Ny og )l bl sl dw e ez Glgieds wip (el
b alitls )0 a5 ool gz o ol o5 54 sz ]
Gl sloail 4 az gt b Bl o ool Jats Wiy



WWAA lwsls [ FY o,les | bk o e alme o1

»Iogé.»l.uo

Yasin, N.M., Noor, M. N. & Mohamad, O. (2007). “.Does image of country-of-origin matter to
brand equity?”, Journal of Product & Brand Management, Vol. 16(1), PP. 38-48.

Graham. P., Harker, D., Harker, M. & Tuck, M. (1994). “Branding Food Endorsement
Programs: The National Heart Foundation of Australia”, Journal of product and brand
management. VVol. 3(4), PP. 31-43.

Alizade, G.A. (2012). “Factors affecting brand loyalty of fans to the popular professional league
football. (Unpublished master dissertation). University of Tehran. (In Persian).

Dehghani Soltani, M., Mohammadi, A., Pour Ashraf, Y., Sayeh Miri, .K. & Shirin Abadi, E.
(2015). “Structural Equations modeling approach to determine the effect of experience, trust
and loyalty to brand on brand equity”, Marketing Management Journal, Vol. 21(8), PP. 101-
117. (In Persian).

Zytvnly, A., Farahani, A. & Asadi, H. (2011). “Sport Tourism and Long-Term Economic
Impacts, Review of Tourism & Physical Education Experts' Views and Tourists on the Impacts
of Tourism Development Sport on employment and income in Golestan province”, New
Approaches to Sport Management. Vol. 1(1), PP. 9-18. (In Persian).

Kim, J.H. & Hyun, Y.J. (2010). “A model to investigate the influence of marketing mix efforts
and corporate image on brand equity in the IT software sector”, Industrial marketing.
Management, Vol. 40(3), PP. 424-438.

Rajh, E. (2005). “The effect of marketing mix elements on brand equity”, Economic Trenda
and Economic Policy, No. 102, PP. 30-59.

Parhizgar, M.M. & Ebrahimi Abed, M. (2014). “Investigation of effect of brand equity
dimensions in Acker model on brand equity from point of consumer’s view (case study:
Samsung Brand)”, Commercial studies. No. 53, PP. 61-71. (In Persian).

Carlson, B.D. & Donavan, D.T. (2013). “Human brands in sport: Athlete brand personality and
identification”, Journal of Sport Management, Vol. 27(3), PP. 193-206.

Irwin, R.L., Sutton, W.A. & McCarthy, L.M. (2008). “Sport promotion and sales management”.
Illinois: Human Kinetics, Champaign.

Ross, S.D. (2006). “A conceptual framework for understanding spectator-based brand equity”,
Journal of Sport Management, Vol. 20(1), PP. 22-3.



— O Sy Jllly o 852 0309 S53)) Joe (2l

Biscaia, R., Correia, A., Ross, S., Rosado, A. & Maroco, J. (2013). “Spectator-based brand
equity in professional soccer”, Sport Marketing Quarterly, Vol. 22(1), PP. 20-32.

Aaker, D.A. (1991). “Managing brand equity: Capitalizing on the value of a brand name”, New
York, PP. 15-88.

Sayed Javadin, R. & Shams, R. (2007). “The factors determining brand equity for sport shoes
among a group of youth”, Social and Humanistic Researches (management), VVol. 7(25), PP.
73-96. (inPersian).

Ehsani, M. & Javani, V. (2014). “Effects of succeed teams’ brand on fans’ loyalty in Football
Premier League”, applied researches on biology and management of sport, No 2. PP. 89-98. (In
Persian).

Zhang, J., Jiang, Y., Shabbir, R. & Du, M. (2014). “Building industrial brand equity by
leveraging firm capabilities and co-creating value with customers”. Industrial Marketing
Management, Vol. 51, PP. 47-58.

Ravindar, R. (2012). “Chandrajeet, K.Creating Consumer Based Brand Equity in Indian Sport
Shoe Market”, Business & Management Review. (2), P. 131.

Jalali Farahani, M. (2014). “Effect of mixed elements of marketing on brand equity for sport
services”, Applied Sport Management Researches publication, VVol. 2(6), PP. 11-20. (In Persian).

Eghbali, A., Dehghan Dehnavi, H., Naeeb Zadeh, Sh. & Kalantar Zadeh, Sh. (2015).
“Investigation of effects of brand experience, propaganda and sale improvement on brand equity
(case study: Kaleh products)”, International Management Conference in 2th century. (In Persian).

Takali, H. (2012). “Modeling customer-based brand equity Iranian National Olympic
Committee. (Unpublished doctoral dissertation)”, University of Tehran, Faculty of Physical
Education and Sport Sciences. (In Persian).

Moradi, H, Zarei, A. (2012). “Creating consumer-based brand equity for young Iranian
consumers via country of origin sub-components effects”, Asia Pacific Journal of Marketing
and Logistics, Vol. 24(3), PP. 394-413.

Alavi Foumani, S.F., Rezaie Kilidbari, H.R., Goudarzvand Chegini, M. (2016). “Comparison
of brand equity for premier sport brands (case study: sport brands Nike, Adidas and Puma), Iran
Management Sciences quarterly, Vol. 11(41), PP. 51-71. (In Persian).

Abdollah Zadeh, A, & Takali, H. (2017). “Investigation of brand equity for Mazandaran Kaleh
Volleyball team”, Sport Management Studies, VVol. 9(43), PP. 185-198. (In Persian).



WAA Gleals 1 FY o,leds | b5k Cu oo alons oA

Mahmoudi Pachal, Z, Zareie, GH. & Bashokouh, M. (2017). “Representing the customer-
centered brand equity model in Sare’in Tourism area”, Scientific-research quarterly of Tourism
and Development, Vol. 6(3), PP. 116-138. (In Persian).

Bouchet, P. & Hillairet, D. (2014) and Bodet, G.Sport brands”, translated by Tejari, F. Nasr
Isfahani, D. and Majedi, N., Tehran, Hatmi publication, pp. 50. (In Persian).

Kazemi Mahyari, H. (2014). “Determination of the effects of consumers’ perceptions in original
country on Acker-based brand equity (case study: Domestic visual-sonic equipment in Masjed
Soleiman”, a M.A thesis from Isfahan university, Virtual Teaching College. (In Persian).



4 ABSTRACT OF ENGLISH ARTICLES

Designing a Special Value Brand Model for Peykan Volleyball Team in Tehran

* Morad Roumiyani

*% Najaf Aghaei

*%% Amirhosein Monazami
*xk% Saeed Roumiyani
*x*4x% Mina Gandomi

Abstract

Purpose: Today, building strong brands has been a marketing priority for many organizations
because of the great advantages. Strong brands for a company create an identity in the
marketplace. Brand equity has many benefits for companies and manufacturers. Today, brands
in sports are widely considered. The aim of present study was to design a Special Value Brand
Model for Peykan Volleyball Team in Tehran.

Method: This was a descriptive-correlational study and in terms of data collection was field
with structural equation approach. The statistical population of the study consisted of all
spectators (1800) who were present at the indoor gym of Tehran Peykan Volleyball House in
the 96-97 season to watch the Peykan volleyball team match. According to Morgan table, 317
Spectators were selected using available sampling method. Akr’s (1991) questionnaire
containing 29 items was used for data collection. The face and content validity of the research
instrument was confirmed by 15 sports manager professors in the field of marketing
management. Cronbach's alpha (0.983) and combined reliability (0.985) were used to assess the
reliability of the questionnaire and confirmatory factor analysis using PLS software was used
to test the research model.

Results: The fitting of the measurement model showed the appropriate fitting of the research
model. Also, the relationship between brand equity dimensions of Tehran Paykan team with T _
values criterion was shown to be positive and significant. Also in the overall fit of the model,
Goodness of Fit criterion was used. The obtained value was 0.463, indicating appropriate fit of
the overall model.

Key Words: Special Brand Value, Paykan Tehran, Volleyball Team.
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