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Comparative study of the brand's prominence effect on purchase decision in
Iranian and foreign home appliances with Grounded Theory Approach
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Abstract

Consumer behavior analysis, market conditions and corporate profits have been considered in
recent years. Creating value for customers and helping them decide how to buy them is one of
the important issues that matters in marketing science. The purpose of this research is to develop
the conceptual model of decision making to purchase by explaining the role of brand
prominence and identifying its dimensions with a combination (qualitative - quantitative)
approach. Then a comparative study is conducted on Iranian and foreign home appliance
brands. In the qualitative stage, the grounded theory method was used in modeling the data.
Data were collected using a standard questionnaire derived from previous research and analyzed
by Factor Analysis with SmartPLS3 software. 450 questionnaires were distributed randomly
among customers of Iranian home appliance brands Snowa and LG. 396 questionnaires were
analyzed for Snowa and 434 questionnaires for the LG. The results showed that brand quality,
brand awareness, price and brand image have a significant effect on brand prominence. But
brand association not significant effect on prominence. The results also showed a significant
impact of brand quality, brand awareness, pricing and brand association on brand prominence
of LG's home appliances, and showed that the brand image had no significant effect on the
brand prominence. Also, the brand prominence has an impact on the purchase decision of LG
and Snowa brand.
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