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Abstract

The purpose of this research is to investigate the impact of digital content marketing on brand awareness through
social media and customer engagement. The current research is descriptive, survey-based, and practical in nature.
The statistical population for this study included all consumers of Ramek dairy products in Shiraz city. A sample
of 384 individuals was selected using random sampling. The data collection tool used was the Elekdra standard
questionnaire (2021). The data was analyzed using the partial least squares approach and Smart PLS3 software.
The results indicate a positive and significant relationship between digital content marketing and brand awareness.
Furthermore, social media and customer interaction play a mediating and meaningful role in the relationship
between digital content marketing and brand awareness. Digital content marketing, as a new phenomenon, plays
a crucial role in showcasing the brand, strengthening customer relationships, increasing brand awareness, and
fostering customer loyalty and sales.
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Extended Abstract

Introduction

The current digital landscape presents new challenges for companies striving to establish a sustainable
market position. In recent times, digital content marketing has emerged as a prominent marketing
strategy employed by companies to achieve various goals. One of these goals is to create brand
awareness and enhance it, as brand awareness and its functions play a crucial role in overall business
success. Despite the growing interest of marketers, academics, and researchers in digital content
marketing as a potent marketing strategy, the field remains relatively under-researched. Therefore, based
on the aforementioned considerations, the primary question of the present study is whether digital
content marketing influences brand awareness through social media and customer interaction.

Methodology

The current study is an applied research conducted to address a specific problem. It utilizes a survey
research design for data collection and adopts a descriptive research method. The statistical population
of this study comprises all consumers of Ramek dairy products in Shiraz city. Considering the
uncertainty of the population size, a sample size of 384 individuals was determined using Morgan's
table. The research instrument employed in this study is the Elekdra standard questionnaires (2021). The
validity and reliability of the questionnaires were assessed through factor analysis and Cronbach's alpha,
confirming their suitability for the study. The data was analyzed using Structural Equation Modeling
(SEM), and the research hypotheses were tested. Confirmatory factor analysis (CFA) was employed to
assess the reliability of the Cronbach's alpha coefficient model, evaluate the fit of the proposed model,
and establish the validity of the questionnaire. The SmartPLS software package was utilized to conduct
the desired tests in this research. Out of the participants, 223 were female and 161 were male. Among
them, 146 were single and 236 were married. The educational distribution of the participants was as
follows: 12 individuals had a diploma or sub-diploma (3.1 percent), 203 had an associate's or bachelor's
degree (52.9 percent), 153 held a master's degree (39.8 percent), and 16 possessed a doctorate (4.2
percent). The frequency values and percentages indicate that individuals with associate's and bachelor's
degrees represent the largest group in the sample.

Results and discussion

Reflective measurement models need to be evaluated for their reliability and validity. Cronbach's alpha
is a measure used to assess internal consistency and indicates the degree of correlation between the
construct and its indicators. A higher value of the explained variance between the construct and its
indicators, compared to the measurement error of each indicator, indicates a good internal fit. A value
greater than 0.7 is considered acceptable for reliability. Composite Reliability (CR) calculates the
reliability of constructs based on the correlation among their indicators. This value should exceed 0.7
(Henseler et al., 2009). Since the internal reliability was found to be above 0.7 in this study, the
measurement model demonstrates satisfactory internal consistency. Average Variance Extracted (AVE)
represents the average shared variance between a construct and its indicators, indicating the degree of
correlation between the construct and its indicators (Lee et al., 2008). The AVE value in this model
exceeds 0.5, which demonstrates acceptable convergent validity.

After implementing the PLS algorithm, each path coefficient in the PLS structural model can be regarded
as equivalent to a standard beta coefficient in regression or correlation, representing the relationship
between two constructs. The direction of the coefficients confirms or refutes the theoretical assumptions
of the relationships between the underlying variables. Positive coefficients indicate a positive
relationship, while negative coefficients indicate a negative relationship. Coefficients larger than 0.6 or
smaller than 0.4 are considered inappropriate and should be removed from the set of indicators. The
significance of each path is determined by the t-statistic, with values falling outside the range of
significance indicating significant relationships.

Conclusion
In today's competitive era, establishing customer trust is crucial for organizations aiming to maintain
long-term sustainability. Digital content marketing allows companies to create valuable content such as
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blogs and engaging videos on platforms like Instagram, rather than relying on intrusive advertising
methods. These social media platforms provide marketers with opportunities to connect with colleagues,
customers, and potential customers. By delivering valuable content to their target audience, marketers
can establish enduring relationships with their customers. The purpose of this research was to examine
the impact of digital content marketing on brand awareness through social media and customer
interaction. To investigate this, the study focused on consumers of Ramek dairy products in Shiraz city.
The findings revealed a positive and significant relationship between digital content marketing and
brand awareness. Additionally, social media and customer interaction played a significant mediating
role in the association between digital content marketing and brand awareness.
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