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Abstract

The transformation in information and communication technologies and the
emergence of user-centric digital media have significantly intensified
competition for traditional media over the past two decades. The decline in
revenue-generating capacity has become a global challenge for traditional
media, and in Iran, economic sustainability is currently one of the most critical
issues facing media organizations. Under such circumstances, many media
outlets have recognized the need to develop competitive revenue models to
ensure survival in the information age. This study, acknowledging the
importance of revenue models for the media economy, investigates and
compares media revenue models in both domestic and international contexts.
The research design involves a systematic review of studies from Iran and
abroad to provide a comprehensive perspective on media revenue models. The
findings indicate that in Iran, the most prevalent revenue methods include
government funding, advertisement-based models, sponsorship, online
advertising, and the sale of information and data—with government funding
and advertisement playing the most prominent roles. In contrast, international
studies show a broader diversity of revenue strategies, including subscriptions,
content monetization, commissions, virtual goods sales, account upgrade
options, in-app payments, paywall-based subscriptions, transactional models,
syndication content/services sales, and commission-based sales. Among these,
subscription-based, advertisement-driven, and government-funded models are
the most frequently observed, although government funding is significantly
more emphasized in lran, whereas international studies highlight the
prominence of subscription-based models with relatively less focus on public
funding.
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