&

009 B (pas b))k e Jaa Al

339 SV (grae b5k (Sloy Jos (b

VESYLV VS il gyl

FO-AY 1 p o

04, S
b oS Sy l) gpin )8, o o Glacl 5 a0 laasis 5 (Lallasls « oLl laass
oo o plowl 5| e aias L5 olbiie Wil o |, wyS anl g els 4 sl
3,00 05T (SB355 GYE w3 Sloy w55y 2 &5 el (grae SLIL ST waxr e (b
WY w3 law g o (Jd (8505 I ol 3 a5 s )ls o)lal gedse (nl ol Gidod
2 e 85 Sl (S bl gy Sl ) pol G anled (o0 280 alagSIl g Jelse 4z
35 e de 4o By Y ey 3 5l as wil e gle] sl eols g dnlidin  cdslas wonlie
Jpel o et ey Jin oo e ol o 4555 i 3 5o sdong) ol
e oy 5l Jd ke Gy aloye w4 45wl (0 B 08 S5kl (RS Slls
G295 53 5 SOl (5,510,5 (sly pol el )0 955 (oo e Sy Sl dm Saled )0 5 5
i e ol Sloj S olse bolis (gl sl oo ool iyloss 5 soliol lalllas
Vo) aiedan (65 dged (o) Sl e b ooliital 9SSt 381 a5 g Tgome Julou ()
2o,liel jalaie 4y ol solaiul (g ki eLAI U (odyy9 ol (Yetuw 5 laasse Jols a>las

a4 azgi Lo oolawl ((BlaasT lole Jdow) oo g, 5 ! oy oalidl g ol Cwd bl

Ol eoTgailen o codlwl ol5T olSiils colguilon amly ¢ oy Con i 09,5 3,9 e boliwl
Hosseinmikaeili@yah00.com (s Jgsus odius 95)
Ol Lo ¢ oDl 03T olKzils ) ISLa 0l ¢ Sy Con )5 05,5 ¢ o555 Ca e boliwl Y
pooya.afkhami@gmail.com

70



VEOF lgo cciia golady o jladi ¢ anais Jlu (B9 pgle dalilad (5
LB o asliiny 8,50 Jgoz b i YAF slaws o5 kel anels slasws o9 polael
o AV Lo el CAS L £ s S s ity YO+ slast il 51 o5 28,55 ol 5
sk
Sl sostio Joo sl oad JeaST gl aslitis 5 b amlas ko 5l ol oy gl bl
do 55l Ay le o5 0d ololis (ol dghe om YA 5 ol am B 0 555 VS coae 5L
s (dsie Vo L) 85,5 YIS 4]l oo s (sl L)L (asie 0 L) Al uls>

el Cawds (Wgie £ L) 0aisS B pan oledel cd> o (Wgie Vo L) by 8 a0 bgn ol )|

a5 iy ol LIS (9,3 s gt o oy9 SV« mas obl5b rgaudS sla o5l



&

509 SV uas bk e Jaa b

Designing and Determining the Temporal Model of Neuromarketing of
Sports Goods

1 2
Hossein Mikaeili*, Pouya Afkhami

Abstract

Marketing professionals, academics and neuroscientists are trying to
understand customer behavior so that they can provide customers with a
special experience in the purchasing process. The purpose of this research is
to design a new model of neuromarketing, which emphasizes the time
dimension of buying sports goods. The present research points out the factors
and patterns that buyers of sports goods pay attention to before, during, and
after buying goods.

In terms of methodology, the present research has a mixed method and is
based on observation, interviews, questionnaires and statistical data collected
from buyers of sports goods in three centers of Urmia, Tabriz and Sanandaj
provinces. The basis for the design of the time model of neuromarketing is
the advertising principles of sales and, on the other hand, purchase, which is
divided into three stages: before purchase, during purchase, and finally after
purchase. In the current research, two methods of documentary and survey
studies have been used to collect information. To identify the factors of time
model of neuromarketing, content analysis method and Max Kyuda software
were used first. Then, the purposeful sampling method (20 interviews
including experts and senior sports officials) was used. In order to validate
the obtained results and increase their validity, a quantitative method
(exploratory factor analysis) was used. Due to the unknown number of
quantitative statistical population of 384 people according to Morgan's table,
questionnaires were provided to buyers, of which 350 questionnaires were
received, and the response rate was 92%. Based on the results obtained from
the analysis of interviews and completed questionnaires for the temporal

1. Assistant Professor, Miandoab branch, Islamic Azad University, Miandoab, Iran
Corresponding Author *: Hosseinmikaeili@yahoo.com
2. Assistant Professor, Malekan branch, Islamic Azad University, Malekan, Iran
pooya.afkhami@gmail.com

Y



TA

VEOF lgo cciia golady o jladi ¢ anais Jlu (B9 pgle dalilad (5
conceptual model of neuromarketing of sports goods, 5 main dimensions and
38 categorical dimensions were identified, which are: the dimension of the
five senses (with 5 categories), ethics (with 7 categories). Then, the way to
present sports goods (with 10 categories), then the promotion of sales

intelligence (with 10 categories), and then gaining consumer trust (with 6
categories) were obtained.

Keywords: Neuromarketing, Sports goods, Sales intelligence, Ethics, Five
sense
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