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i Abstract

Since successful media productions can have a significant impact on introduction
of less attended and less introduced attractions in areas with tourism potential,
mass media play the main role in development of tourism industry and introducing
tourist attractions. Therefore, the main issue of this research is the role of media in
relation to tourism development. The purpose of this article is to present tourism
development pattern based on the role of media. The research method used in this
research is meta synthesis that is one of the types of review research methods. For
this purpose, the researcher has conducted an in-depth and detailed review on the
subject and combined findings of qualitative and quantitative studies. In this
regard, 1324 researches were evaluated in the field of media and tourism
development. In the end, 33 studies were selected by quantitative, qualitative and
mixed methods. As a result of this research, 48 codes, 9 concepts and 4 categories
have been identified and classified as dimensions and components of the tourism
development pattern based on the role of the media. The role of the media is
explained in 9 concepts including destination brand, business, marketing, tourists
behavioral intentions (subjective), tourists social behaviors (objective), tourism
crises management, media coverage of tourism destination, culture, religion,
education, substructure, Language and public informations. The identified
categories in the research model are economic, social, environmental and cultural
categories.
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Extended Abstract

Introduction

Considering that tourism is one of the most important human needs and activities today, and on the
other hand, since discussion of link between tourism and media as one of important and fundamental
issues of present era, is closely related to social, economic and cultural development of societies. Also,
considering the fact that media as cultural tools have an irreplaceable role in depicting places and tourist
attractions for people of the world, the study of media and tourism seems very necessary and important.
There are various influential institutions in tourism and its development, one of which and perhaps the
most important of them is media which are the most important influential institution in country today.
The media in field of tourism can play a role in explaining the importance of this industry and its culture
building.The development of tourism through media makes familiar diverse audiences with culture of
communities. Since successful media productions can have a significant impact on introduction of less
attended and less introduced attractions in areas with tourism potentials, mass media play the main role
in development of tourism industry and introducing tourist attractions. Therefore, the main issue of
present study is the role of media in relation to tourism development. The purpose of this study is to
present a pattern for tourism development based on the role of media. Also it seeks to answer the
follwing questions: The main question: How is model of tourism development based on the role of
media? Sub-questions: What are the dimensions and components related to tourism development based
on the role of media? What are components of each component?

Methodology

In this article, Meta-synthesis method, which is a type of review research method, has been used. Meta-
synthesis approach is an exploratory research method to create and extract a common reference
framework for the results of past researchs quantitatively and qualitatively. Meta-synthesis is the
process of accurately searching, evaluating, combining, and interpreting qualitative and quantitative
researchs in a particular field. In order to achieve this goal, the seven-step method of Sandlowski and
Barroso (2007) including setting out research question, systematic review of texts, search and selection
of appropriate quantitative and qualitative articles, extraction of articles informations, analysis and
composition of findings of quantitative and qualitative researchs, quality control and providing findings
are used. For this purpose, the researcher has conducted an in-depth and detailed review on the subject
and combined the findings of qualitative and quantitative studies. In this regard, 1324 researches were
evaluated in the field of media and tourism development. In the final stage, 33 studies were selected by
guantitative, qualitative and mixed methods. Also the researcher evaluated the methodological quality
of the studies. The purpose of this step is to measure or delete articles that the researcher does not trust
in their findings. In this paper, MMAT, GLYNN and CASP tools were used to evaluate the quality of
mixed, quantitative and qualitative studies with measurement approach of selected articles, respectively.
In this way, no article is rejected and only scores of the articles are noted.

Results and Discussion

In this study, 33 studies were selected by quantitative, qualitative and mixed methods. As a result of
this research, 48 codes, 9 concepts and 4 categories have been identified and classified as dimensions
and components of the tourism development pattern based on the role of media. These codes along with
their dimensions and concepts are presented in Table 4 of the research. Each category includes concepts
and each of the concepts also contains codes. The codes are classified into 9 concepts including
destination brand, business, marketing, subjective intentions of tourists behavior, objective social
behaviors of tourists, tourism crises management, media coverage of tourism destination, culture,
education, religion and substructure. Language and public information were divided. These concepts
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were also categorized into four categories: economic, social, cultural and environmental, which were
introduced as roles of media in tourism development.

Conclusion

In this article, by using from meta-synthesis method, which is a kind of meta-study, after searching for
articles and selecting 33 valid and selected articles, manual coding was done. Thus, one or more codes
were extracted from each article. In total 48 codes were presented in this research. The codes were
classified and divided into 9 concepts including destination brand, business, marketing, mental
intentions of tourists behavior, objective social behaviors of tourists, tourism crises management, media
coverage of tourism destination, culture, education, religion and substructure, Language and public
informations. These concepts were also categorized into four categories: economic, social, cultural and
environmental, which were explained and introduced as media roles in tourism development.

The economic category includes three concepts of destination brand, business and marketing. The social
category includes two concepts of subjective intentions of tourists behavior and objective social
behaviors of tourists.

The environmental category includes concept of tourism crises management.

The cultural category also includes three concepts of media coverage of tourism destination, culture,
education, religion and substructure, language and public informations.
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