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Introduction

Cities have properties and properties that, as
a unique profile, have the reputation of being
popular among other cities and even countries
(Dehdashti et al., 2014: 5). Each city has its
own image, identity, and reputation that
distinguishes it from other cities, given its
capacity, background, and future. In fact,
today's world is a world of images and
imagery; visual and auditory perceptions that
send many messages to the mind of the
audience (Sigankov, 2016: 112). In this
regard, it should be acknowledged that one of
the proper strategies in positively portraying a
city is to attract more investors, tourists and
migrants (urban branding). Urban branding
plays an essential role in the development of
urban policies and policies because it pursues
economic development on the one hand and
acts as a conduit for the identity of the city
(Condana, 2007: 54) and Ultimately it will
lead to the success of a city. Thus cities that
were formerly known as general-purpose cities
have now come to the conclusion that they
must be consciously and systematically
tailored to their features, capabilities, and
needs and requirements of the future world.
Branding (Metazas, 2010: 228). In fact, in
today's marketing world, in general, a brand
has an attractive and engaging concept and is
an intangible asset of a product that includes
many factors such as name, idiom, trademark,
symbol, logo, customer mental background,
marketability and enduring credibility. To
customers (Ahmadizad et al., 2015: 7) whose
contribution can be successfully developed
through  good management,  customer
relationship and attention to their needs
(Vahabi, 2008: 34) and in particular In the
area of the city and human communities, the
urban brand means one or more signs that can
provide a new meaning and a unique identity
for the urban spaces and situations. He
(Dyniyeh, 2012).

Urban branding has become an important
issue in the tourism literature in recent
decades and one of the key factors influencing
the tourism industry (Jude & Fistine, 2015:
145) because the images associated with the
urban brand in tourists’ minds stem from the
physical reality It is institutionalized and
based on prejudices, tendencies and memories
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formed in the collective memory of tourists
(Bucket and Slamtyan, 2014: 14). While
today's tourism industry is one of the most
important and diverse industries in the world
today, it is expanding at an accelerated rate of
growth and is a source of considerable income
for many states, while Factors affecting
cultural exchanges between countries and as
the world's largest service industry (Sarayee
and Shamshiri, 2013: 1) are of particular
importance as they have recently become
influential in the global economy (Beigi Firuzi,
1: 1) And one of the factors contributing to the
expansion of inter-national relations is the
creation of job opportunities in the economic
sector and the creation of socio-cultural
interactions (Pour Ahmad et al., 2013: 2).
According to figures released by the World
Tourism Organization in the new millennium,
it has become the largest source of global
income (Tohidy, 2011: 207) because
according to the latest statistics of the World
Tourism Organization, the number of tourists
worldwide exceeds one. There have been
billions of people, some $ 950 billion directly
entering the world economy (WTO, 2014). In
this regard, many countries regard this
industry as a major source of income,
employment, private sector growth and
infrastructure development (Lee and Liu,
2011: 413), and this approach has been able
to significantly improve their status. Improve
and cover many of its problems such as
unemployment, low income levels, per capita
income and lack of foreign exchange earnings
(Nourbakhsh and Pursras Scanrood, 1: 1).

In general, with the clarification of the
importance of the tourism industry, and given
that the foundation of urban branding is to
introduce the city's capabilities and attractions
through its distinctive identity, it can be said
that in most cities of our country, including
Shiraz, The important thing has been
neglected. Shiraz as one of the tourism hub of
the country with many potentials and
capabilities, annually welcomes numerous
tourists, both domestic and foreign, which
according to the available reports, despite its
potential Many efforts, capacities and efforts
made over many years have not been able to
achieve a good ranking in terms of attracting
tourists. Therefore, the present study aimed to
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determine the basic components of branding in
Shiraz for tourism development.

Methodolog

The purpose of this study is fundamental, and
in terms of data collection, it is a kind of mixed
(qualitative and quantitative) research that
has been used as a data base strategy based
on qualitative research approach.
Fundamentals of Data Theory Strategy is a
type of qualitative research methodology that
inductively employs a series of systematic
procedures to develop theories about the
phenomenon under study (Strauss & Corbin,
2008). The statistical population of the
research consists of experts in the field of
branding and urban branding who have
relevant knowledge and experience in the
field. Such people have naturally served at
senior levels of decision-making and
management (such as current or former senior
managers of the Cultural Heritage and
Tourism Organization, MPs and city council
representatives) or academic and academic
levels. Data were collected through semi-
structured interviews and questionnaires. In
order to collect data in qualitative part, using
snowball sampling method with 16 persons
and in quantitative part by simple random
sampling method, 73 individuals were
selected. A sample of the case study is
interviewed.

Results and discussion

Qualitative findings: In this study, the
recorded interviews  were carefully
implemented and analyzed by content analysis
method, line by line, conceptualized and
categorized, and then the open source
communications were analyzed by software.
was painted. Thus, at the beginning of coding,
categories are attempted to be identified
through open coding, and during axial coding,
the categories are linked together. Once the
relationships between the categories are
identified during open and axial coding, they
are integrated through selective coding,
categories, subcategories, and their relevance
to develop the theoretical model.

Quantitative findings: Confirmatory Factor
Analysis: After assuring the adequacy of the
research data for factor analysis, it is
necessary to ensure the validity of the
measurement variables of the research
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variables. Structural equation modeling was
performed using PLS statistical software. The
statistical population of this study consisted of
managers of tourism organizations, city
managers related to the subject, hotel
managers and accredited agencies, academic
professors related to the subject, which were
estimated to be about 90 people based on the
Morgan sample size statistical sample. 73
individuals were selected and selected using
simple random sampling method and
questionnaires were distributed among them.

Conclusion

The main purpose of the present study is to
explain and present the urban branding model
for the city of Shiraz using qualitative and
guantitative hybrid research method. The main
goal of the research was achieved by applying
a paradigmatic model of data-driven theory
and the causal, contextual, interventionist as
well as wurban branding strategies and
consequences were identified that the results
confirm all identified categories. So that in the case
of causality variable of competitiveness with
coefficient of 0.777, in the intervening variable of
role of government with coefficient of 0.504, in the
context of variable field of tourist attractions with
coefficient of 0.336, in relation to strategies
Variable formulation of branding mechanism with
a coefficient of 0.542 and social achievement
factor with a coefficient of 0.606 have the most
role in explaining the branding model.
Dashth—And in Shiraz. In fact, the findings confirm
the fact that cities are now facing increasing
competition to attract tourists, immigrants and
investors, and the scope, size and scope of this
competition is increasing day by day. It can even
be argued that the concept of urban branding is a
reactive measure to create such a competitive
atmosphere between cities that strives to
differentiate and help improve the status and
influence of cities. Given the prevailing conditions

in the city and the political and administrative
environment around it, the right decision for
institutionalization must be made, because without
an efficient organization there can be little hope of
successful branding. Finally, as the city of Shiraz is
a tourist destination with historical attractions,
nature and climate varied and pleasant, therefore
the necessity of planning Shiraz tourism activities
based on recreational and entertainment facilities
is an essential category that is successful in this
regard. The conditions for economic prosperity as
well as the presence of investors will contribute to
economic prosperity and reduce social damage and
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attract capital, income and increase social welfare
as social capital development is one of the social
consequences of urban branding. Creating a
favorable image of the city creates a growing cycle
of attraction, satisfaction and value, enhancing
people's hope and self-esteem, identifying people
and enhancing the quality of life of city dwellers.
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